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1 . 출장 개요 

1. 출장목적 

o 20041건 5월로 예정된 전국의 2인이상 전가구 대상(근로자가구/ 

근로자외가구r 읍면지역/ 농어가 포함) 소득통계 작성에 앞서 선진 

국의 자영자가구 소득에 대한 작성 방법/ 공표방식 및 공표 후 제 

기될 수 있는 문제점에 대한 대처 등에 관한 경험 습득과 관련 

세부자료수집 

2. 주요 활동 

O 미국 및 캐나다의 자영자가구 소득 통계 작성에 관한 경험 

습득 및 관련 자료 수집 

o 1인가구에 대한 표본 추출 및 소득 · 지출통계 작성 현황 파 

악 및 관련 자료 수집 

O 선진국형의 응답자 부담을 대폭 줄인 조사방법과 조사 후 보정 

방식 이해 

O 농가 가구 조사 관련자료 수집 

O 무응답 및 가중치 관련자료 수집 

3. 출장가간 

o 2004년 1월 28일(수)-2월 4일(수)， 6박 8일 



4. 출장기관 

。 미국 노동통계국(BLS)， 센서스국 및 캐나다 통계청 

〈방문기관별 면담자의 연락처〉 

U.S. Bureau of Labor 
Statistics 

arranged by 
Christoper 0 ’ Connor 

Mr. Geoffrey Paulin 
(Senior Econornist) 

Mr. Charles Nelson 
(Staff Chief) 

Canada Statistics 
Ms. Syl따e Michaud(다rector) 

·부서 Intemational Labor Statistics Center 
Bureau of Labor Statistics(BLS) 
Postal Squ따'e Buil해ng맨페 

2 Massachusetts Av.얹me， NE 
Washinton, D. C. 20212 

'Tel: 202-691-5675 
'E-rnail: 0 ’ Connor. Christoper@bls.gov 

www.bls 

·부서 Office of Prices and Living 
Conditions 

·부서 Housing and Household Econornic 
Statistics Division 

·부서 Income Statistics Division, Statistics 
Canada 
Jean Talon Building 
Ottawa, Ontario K1A OT6 

'Tel: 613-951-1585 'Pax: 613-951-0085 
. E-rnail: SylvieMichaud@statcan.ca 
'Homepage: www.statcan.ca 
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Ms. Sylvie Laroche 
Mr. Chris Duddek 

·담당: 표본 

Ms. Cathy Crorney ·담당: 농업총조사 



II. 주요 회의내용 

1. 총괄 

O 미국은 노동통계국(Bureau of Labor Statistics, BLS)에서 

주관하는 소비자지출조사(Consumer Expenditure Survey, 

CEX)와 센서국에서 주관하는 CPS(Current Population 

Survey)에서 가계조사를 하고 있음 

- CEX는 분기별 면접조사(5분기동안)와 1년에 1회 2주간하 

는 가계부조사로 소득 및 지출 통계 자료를 작성하나 지 

출자료에 역점을 두고 있으며， CPS는 1년에 1회 이루어 

지는 가구의 소득통계자료의 작성을 주목적으로 하는 특 

별조사로 우편조사 및 면접조사로 이루어짐 

O 캐나다 통계청은 SLID(Survey of Labor and Income 

Dynamics), SHS(Survey of Household Spending) 및 

FES(Food Expenditure Survey)등의 가계조사를 하고 있음 

- SLID는 소득 · 노동 패 널조사로 매 년 소득조사 

- SHS도 매년 전년도의 소득과 지출을 면접조사 

- FES는 소비자물가지수의 가중치 산출을 목적으로 하는 

가계부조사 



2. 미국의 가계조사 

。 자영자가구의 소득 

- 우리나라와 같이 근로자가구 및 자영자가구의 가구구분을 

별도로 하지 않고 가족구성별 소득과 취업자소득 등을 

발표하고 있음 

자영자소득은 순수익(총수입-비용)으로 계상 

표본대상가구수(7，，5007}구)가 작고 자영자가구가 적어 

(5%) 자영자가구 소득을 따로 생산하지 않음 

O 무웅답에 대 한 imputation 

- CEX는 응답률이 약 90%정도로 imputation을 하지 

CPS는 응답률이 70%정도이고/ 항목 무응답에 

hot-deck imputation을 하고 있음 

O 원시자료 제공 

0 1- 0 
1흔 I그 

대해서 

- 원시자료는 소득 최상위 3%에 대해서는 평균소득으로 재 

계산하여 (topcoding)제공 

- 1년치 자료 CD-Rom을 약 $145에 판매 

O 세금 신고자료와의 비교 

- IRS의 세금 신고자료와 비교하면 세금 선고자료가 CPS자 

료에 비해 낮은 결과가 나왔으나 세금신고가 얼마나 낮게 

보고되는 것은 미국에서도 증명하기가 어렵다고 함 

o 1인가구조사 

- 1인가구는 재정적 독립이 가능한 16세이상으로 한정. 학생 



및 비혈연이 2인이상 동거시 별도로 구분하여 조사 

- 연령 f 성/ 인종별로 사후 층화함 

- 1인가구의 소득이 상대적으로 낮으므로 가구원수별로 구 

분하여 공표 

O 농가조사 

- 표본에 포함되어 함께 조사되고/ 농가소득은 순수익으로 

조사함 

O 지니계수 

- CEX는 지니계수 등 소득분배 관련 자료는 별도로 작성 

하지 않고 CPS만 지니계수 및 5분위 등을 작성하여 발표 

O 작성방법 

- 소득은 1년에 한번 연간소득 조사하여 작성하며/ 지출은 

2주간 조사하여 이를 평균 내어 이 평균자료에 52주를 곱 

하여 연간지출통계를 작성 

3. 캐나다 가계조사 

0 자영자가구의 소득 

- 미국과 같이 근로자가구 및 자영자가구의 가구구분은 별 

도로 하지 않고 가족구성별 소득에 역점을 둠 

- 자영자소득은 순수익으로 계상하여 음수값이 나올 수 있음 

- 가구주 개념이 아닌 주요 소득이 있는 자(Major Income 

Earner)를 가구의 대표자 선정하여 조사 

t 



무응답은 가중치 조정 법으로 

hot-deck imputation을 하고 있음 

무웅답에 대한 imputation 

응답률이 약 70% 이며/ 단위 

항목 무응답에 대해서 

O 

코드를 제외한 1년치 자료를 CD-Rom 

원서자료 제공 

- 원시자료는 개인별 

으로 약 $400에 판매 

O 

80%)이 이용허락(약 

이용 

세금신고자료와의 비교 

표본응답자가 자신의 세금신고자료 

있으면 통계청에서 세금선고자료를 

O 

。 1언가구조사 

- 1인가구는 재정적 독립이 가능한 16세 이상으로 하고 학생의 

상주주소가 부모와 같으면 부모가 있는 가구에서 조사 

- 전체가구의 약 20%정도를 차지하며 조사하는 데 어려움이 
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농가조사 

- 표본에 

조사함 

O 

지니계수 

- 세전 및 세후 지니계수를 작성하며/ 지역별로도 산출 
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조사하여 작성하며y 

이 평균자료에 

작성방법 

- 소득은 1년에 한번 연간소득으로 

은 2주간 조사하여 이를 평균 내어 

곱하여 연간지출통계를 작성 

O 



4. 향후 세부 중점 연구과제 

* 자영자가구소득 
O 미국/ 캐나다에서는 소득공표시 근로자가구나 자영자가구 

등 가구의 고용형 태 에 따른 구분보다 가족형 태 (부부가구y 

편부모가구/ 노인가구， 1인가구 등)별 소득수준에 초점을 

두고 있어/ 우리나라와의 가구별 소득통계 작성과는 상이 

한 점이 있음 

- 자영소득의 과소보고 문제는 세금선고자료 이용한다든지/ 

소득액 이 아닌 소득그룹으로 조사함으로써 자료의 질을 

확보하고자 노력하고 있음 

O 단순히 순수익만을 조사하여 계상하는 외국에서는 자영소득 

에 마이너스값이 나올 수 있는 것이 문제가 되며y 가구전 

업소득으로 조사하는 우리나라 방식에 대해 관심을 보임 

- 우리나라와 같이 가구 전입소득으로 조사할 경우 자산(저 

축 등)으로부터 전입되는 것이 문제가 되므로 자영소득을 

무엇으로 조사할지 장기적 검토 필요 

* 1인가구소득 
o 1인가구는 소득수준이 현저히 낮아 2인이상 가구와 함께 

계상시 소득분배 파악에 혼돈을 가져올 수 있기 때문에 1 

언가구 소득을 어떻게 총합할 것인지에 대해 심층적인 연 

구를 거쳐야함 

” 



미국 휴I릎 수집 냐I용 



The Federal Statistical System 

Darlene Forte 
International Labor Statistics Center 
Bureau of Labor Statistics 
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Sample of Statistical Agencies in the U.S. Government 

Agriculture 

Commerce 

Education 

Energy 

Health, Human Services 

HUD 

Justice 

Labor 

State 

Transportation 

Treasury 

Veterans 

EPA 
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Economic Research Service (ERS) 
National Agricultural Statistics Service (NASS) 

Bureau of Economic Analysis (BEA) 
Bureau ofCensus (Census) 

National Center for Education , Statistics (NCES) 

Energy Information Administration (EIA) 

National Center for Health Statistics (NCHS) 

National Housing Survey 

Bureau of Justice Statistics (BJS) 

Bureau of Labor Statistics (BLS) 

Economic and Business Affairs 

Bureau 01 Transportation Statistics (BTS) 

Office of Economic Policy 
Financial Management Service (FMS) 
Statistics of Income 

Office of Information Management and Statistics 

Office of Environmental Information 
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Occupational 
Safetyand 

Health 
Ad m in istration 

Employment 
and 

Training 
Ad m in istration 

Employment 
Standards 

Ad m in istration 
1--

u.s. Department of Labor 
Organization Chart 

Office of the Secretary of Labor 
Elaine Chao 

Secretary 

Mine Safety Pension 
and Welfare 

Health Benefits 
Administration Administration 

Women.s Veterans. 
Bureau Employment 

and Training 
Service 

Bureau 
of 

Labor 
Statistics 

Bureau 
of 

International 
Labor Affairs 



About BLS 

Mission 

The Bureau of Labor$tatistics is the principal fact-finding agency for the Federal Government 
in the broad field of labor economics and statistics. 

Vision 

With the strongest commitment to integrity and objectivity, the BLS will be premier among 
statistical agencies, producing impartial, timely, and accurate data relevant to the needs of 
our users and to the social and economic conditions 01 our Nation, its workers, its 
workplaces, and the workers' families. 

Goàls 

• Measure the economy through producing and disseminating timely, accurate, and relevant 
information in our areas of expertise. 

• Improve accuracy, efficiency, and relevance 01 our economic measures and program 
outputs through increased application 01 state-of-the-art statistical techniques, 
economic concepts, technology, and management processes. 



Bureau of Labor Statistics 
Organization Chart 

Division of Industrial 
Prices & Price Indexes 

Irwin B. Gerduk 
Asst. Commissioner 
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BUREAU OF LABOR STATISTICS OFFICES AND THEIR MISSION 

OFFICE OF THE COMMISSIONER 
Katharine G. Abraham, Commissioner 

Lois 0π， Deputy Commissioner 
Mission Plans and directs the overall work of the Bureau of Labor Statistics 
(BLS). The Bureau of Labor Sta디S디cs is the principa1 fact-finding agency for the 
Federal Govemment in the field of labor economics and statistics. Its mission is 
to collect, process, ana1yze, and publish sensitive statis디ca1 and economic data in 
areas identified for economic research and statistical fact-finding by Congress, 
other Federa1 agencies, State Govemment, business, and labor. BLS gathers data 
on productivity, prices, wages, family expenditures, economic growth and 
employment pr;이ections， occupations, industria1 relations, and occupationa1 safety 
and hea1th. It also 때a1yzes and publishes employment and unemployment data in 
cooperation with other Federa1 and State agencies. 

OFFICE OF ADMINISTRA TION 
Daniel J. Lacey, Associate Commissioner 

따샌학으!l Plans and directs a broad program of administra디ve management and 
planning, i.e., personnel, budget, accounting, training, management systems, 
administrative services, in support of the Bureau’ s programs. 

OFFICE OF TECHNOLOGY AND SURVEY PROCESSING 
Carl J. Lowe, Associate Commissioner 

Thomas Zuromskis, Director of Technology and Computing Services 
John D. Sinks, Director of Survey Processing 

따샌원으!l Plans and oversees the Bureau’s Automated Data Processing (ADP) 
environment by determining and responding to needs for computer technology, 
including application of hardware, software, office automation and 
telecommunications capabilities; performs operations review and audit 
responsibility for the Commissioner conceming the use of technology throughout 
the Bureau; plans, coordinates, and conducts the data collection 때d survey 
operations for all Bureau programs. 

OUALITY ANDn‘FORMATION MANAGEMENT ST AFF 
Director, Vacant 

따잭원쁘 Director serves as primary catalyst within the Bureau for the planning, 
guidance, and support and assistance to the Commissioner, Deputy 
Commissioner, Associate and Assistant Commissioners of a totally integrated 
qualityand management informatÎon program. 



O'FFICE OF EMPLOYMENT AND UNEMPLOYMENT STATISTICS 
John Galvin, Associate Commissioner 

George Werking, Assistant Commissioner for FederallState Programs 
Philip Rones, Assistant Commissioner for Current Employment Analysis 
Marilyn Manser, Assistant Commissioner for Economic Research 

파뀔원으!! Plans, ,directs, and conducts programs of statis디cal analysis and research 
for employment and unemployment, including data collection of industry 
employment, hours, and eamings for the Nation, States, and areas; insured 
employment data; occupa디onal pattems for the Nation and States; and 
employment and unemployment data for States and local areas and provides 
information on the structure and changes in composition. 

OFFICE OF PRICES AND LIVING CONDITIONS 
Kenneth V. Dalton, Associate Commìssioner 

John D. Greenlees, Assistant Commissioner for Consumer Prices and Price Indexes 
Irwin Gerduk, Acting Assistant Commissioner for Industrial Prices and Price Indexes 
Katrina W. Reut, Assìstant Commissioner for International Prices 

파뀔윈으!! Plans, direct, and conducts a program of statis디C삶 analysis and.research 
on producer prices, consumer prices, consumer expenditures, and international 
export and import prices. 

OFFICE OF COMPENSATION AND WORKING CONDITIONS 
KatWeen MacDonald, Associate Commissioner 

William Weber, Assistant Commissioner for Safety Health, and Working Conditions 
David Larson, Assistant Commissioner for Compensation Levels and Trends 

파샌E낀!! Plans, directs, and conducts comprehensive economic and statistical 
analysis and research program on employee compensation, industrial relations, 
and occupation외 safety and health. 

OFFICEOFPRODUCTnnTYANDTECHNOLOGY 
Associate Commissioner, Vacant 

파샌원on Plans, directs, and conducts a comprehensive economic and statistical 
analysis and research program on produc다vity changes and trends, technological 
changes, and international comparisons of productivity. Also responsible for the 
international training and technical cooperation activities of BLS. 

OFFICE OF SURVEY METHODS RESEARCH 
Cathryn S. Dippo, Associate Commissioner, 

따샌원on Plans and direct activi디es for improving the quality of current statistical 
output and for long-term program development by evaluating programs of the 
Bureau of Labor Statistics (particularly with respect to conceptual, 
methodological, and technical issues and responsiveness to ev이ving user needs); 
by conducting research on economic, statistical, and social issues relevant to the 
BLS mission; and by suggesting improvements to current BLS statistical output. 
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OFFICE OF EMPLOYMENT PROJECTIONS 
Neal Rosenthal, Associate Commissioner 

파팍원으딛 Conducts a program of research and analysis on economic trends and 
their effect on the economic outlook on labor force developments and 
employment by industry and occupations; prepares projections of these elements 
and conducts research on procedures, data, and methods for developing 
projections; analyzes the prospective change in employment by industry and 
occupa디on resulting from changes in federal policy or from other economic 
events and provides technical guidance to states in preparing state and area 
occupational projec디ons. 

OFFICE OF PUBLICATIONS AND SPECIAL STUDIES 
Debor때 P. Klein, Associate Commissioner 

따샌원으!! Plans and directs an integrated publication and Ínformation program to 
disseminate the Bureau’ s statistical materials and research findings. Determines 
the needs, plans and conducts quick response and speci와 p이icy-related survey 
activities. Is responsible for an떠ysis， special studies and issue papers that relate 
these data to other BLS products. These activities cut across a11 Bureau programs 
and organizationa1 components. 

OFFICE OF FIELD OPERA TIONS 
Robert Gaddie, Acting Associate Commissioner 

파짝핀!! Plans and directs the over외1 work of the Bureau’S짧쁘략으할월 and 
coordinates andl 끄lOnitors the planning, scheduling, and control of all surveys 
with respective programs an야roject ofhces，s굶tes， and regional offices. 
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The International Labor Statistics Center of the U.S. Bureau of 
Labor Statistics (BLS) strengthens statistical development around 
the world through technical cooperation, seminars, and customized 
training programs. For over 50 years BLS has assisted statistical 
organizations throughout the world in the collection, processing, 
analysis, dissemination, and use of labor statistics. Fees are 
charged for seminars, customized training programs, and 
consultants. Short-term international visitors are welcome at BLS, 
free of charge. 

-General Overview 
-Scheduled Seminars 
-Customized Proarams 
-1nternational Visitors 
-Proamm Costs 
-Howto Aoolv 

-Trainina Aoolication Form 
-Trainina Pavment Aareement Form 

-Related Links 
-Freauentlv Asked Ouestions 
-Contact Us 

흉 Back tOTOD 

GENERAL OVERVIEW: 

The Bureau of Labor Statistics (BLS) is the largest labor 
statistics organization in the world and has provided 
international training since 1945. Each year, the BLS 
International Labor Statistics Center conducts seminars of 2 
to 5 weeks duration at its training facilities in Washington, 
D.C. In addition to the annual international seminars, the 
Center organizes visits to the BLS for many international 
visitors each yea r. 

The seminars bring together statisticians, economists, 
analysts, and other data users from countries all over the 
world. Each seminar is designed to strengthen the 
participants' ability to collect and anaJyze economic and 
Jabor statistics. Each seminar incJudes a field trip, as well as 
lectures, discussions, and workshops. 

In addition to the scheduled seminars, customized 
programs in labor statistics can be arranged. Customized 
programs can be scheduled between seminars, for 
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participan양 atteQding more. than one program, or at any 
othertlmeof tlJ~'year. 

The language of instruction for both seminars and 
customized programs is English, and a reading knowledge 
of English is desirable. If necessary, simultaneous 
interpretation services may be arranged for an approximate 
cost of $600 per day. 

In addition to its Washington-based training, BLS can 
conduct seminars overseas on request. Such seminars can 
be held either for a single count마 or for severa’ countries in 
the same region. BLS also makes available technical 
experts to serve overseas, at the request of individual 
governments or international organizations. 

앓 Back to TOD 

SCHEDULED SEMINARS: 

The Bureau of Labor Statistics (BLS) international training seminar 
descriptions include the seminar dates and duration, cost, target 
audience, objectives, and program overview. 

Scheduled 2004 Seminars 
-Manaaina Information Technoloay- (4 weeks) 

ι May 3 - 28, 2004 
, -w,aaes, Earninas. andBenefit~ (4 weeks) 

May 3 - 28, 2004 
-EmDlovment and UnemDlovment Statistic~(5 weeks) 

June 7 - July 9, 2004 
-Labor Market Information (4 weeks) 

June 14 - July 9, 2004 
-Economic Indicatoκ (4 weeks) 

July 19 - August 13, 2004 
-Measurina Productivity- (4 weeks) 

July 19 - August 13, 2004 
-ConstructinQ Price Indexe~ (4 weeks) 

August 23 - September 17, 2004 
-Proiectina Tomorrow's Workforce Need~ (4 weeks) 

August 23 - September 17, 2004 
-Analvzina Labor Statistic~ (4 weeks) 

October 4 - 29, 2004 
-Manaaina Statistical Program튿 (2 weeks) 

October 18 - 29, 2004 
-Traininaof Trainer~ (3 days) 

Offered after most seminars 

CUSTOMIZED PROGRAMS: 

Customized programs at 8LS 

@훤핸!QTOR 

In addition to scheduled seminars, the International Labor 
Statistics Center (ILSC) may arrange customized programs 
upon request on any topic related to labor statistics for 
individual participants or small groups. For example, 

C 



customized programs have been conducted on occupational 
safety and health statistics, managing statistical programs, 
and sampling methodology. Such programs mayrange in 
duration from a few days to a month or longer. The content 
of each program is individually designed to meet the needs 
of the participant(s), and may include attendance at 
selected seminar sessions, consultations with subject 
matter specialists, or partipation in or design of research 
projects to provide practical experience in the subject area. 
Customized programs may include field t꺼ps to other U.S. 
cities. 

Customized programs also may be arranged for the periods 
before or after a scheduled seminar for participants enrolled 
in the seminar program. The cost of each program depends 
upon program duration, the amount of domestic travel 
required, and any additional admirtistrative costs incurred. 

Overseas seminars 

The Bureau of Labor Statistics may hold overseas seminars 
on selected topics in labor statistics for participants from a 
particular countπ or region. Most overseas'seminars are 
from 1 to 2 weeks in duration. 

The cost of overseas seminars depends upon the number of 
instructors required, the duration of the seminar, travel and 
per diem costs, and cost of simultaneous interpretation and 
translation of materials (if needed). Where a number of 
participants from one country or region need tralning in the­
same subject area, an overseas seminar may be cost­
effective. Because of the lead-time that Is requlred to plan 
an overseas seminar, requests for such programsshould be 
submitted to the International Labor Statistics Center at 
least 6 months in advance of the desired starting date. 

Consultations 

BLS also makes available technical experts to serve as ‘ 

consultants. The cost of these services includes the expert's 
salary and benefits for the duration of the consultation, 
airfare, lodging, meals, and other expenses, as well as an 
administrative fee. Requests for technical expeπs should 
include a clear statement of the purpose of the 
consultation. 

Q훨훨략핸묘P 
INTERNATIONAL VISITORS: 

International visitors 

Short-term international visitors are welcome at BLS, free 
of charge. The International Labor Statistics Center 
organizes visits to BLS for many persons each yea r. Visits 
are arranged for individuals, as well as for groups of all 

httn://www.hls.20V/itc/home.htm (、



sizes. Visitors include economists, statlsticians, researchers, 
analysts, managers, academics, trade unlon 
representatives, business leaders, and journalists. 

A typical visitlasts about two hours. Meetlngs are 
conducted in English. Non-English speaking visitors should 
bring theirown interpreter. Every visit is unique and is 
organized to meet the needs and interests of the visitor(s). 

애ow to request a visit 

Requests for visits to BLS should be made as far in advance 
as possible, and include the following information: 

• Preferred dates and time of visit to the BLS; 
• Number of participants and their names; 
• Names of interpreters, when applicable; 
• Topic(s) of interest (as detailed as possibfe); 
• Mention of any previous visits; 

Requests for customized programs, overseas seminars, 
consultations, and visits may be made by letter, 
teleohone, fax, or e-mail 

Security procedures 

Everyone is required to enter the Bureau of labor Statistics 
through the First Street, NE entrance (between 
Massachusetts Avenue and G Street, NE) across from Union 
Station. Everyone is required to show photo identification, 
such as a passport, to gain entry into BLS. After 
verification, visitors will be screened with X-ray and metal 
detection equipment. 

웰 Back to Top 

PROGRAM COSTS: 

2004 International Training program Costs 

The table below shows the total tuition costs for each 
seminar to be paid to the Bureau of Labor Statistics (BLS) 
by the sponsor of each seminar participant. These tuition 
costs do not include the cost of simultaneous language 
interpretation (which also is paid to the Bureau of Labor 
Statistics if required). This table also does not include the 
allowances that should be paid directly to the participant 
including allowances for housing and meals, books, and 
health insurance; nor does it include the cost of 
international trave l. 

Seminar 
Tuition 

Payable to 
BLS 

C 



Wages. Earnings, and 6enefits $.6,090 

Managing Information Technology $6,090 

Employment and Unemployment 
Statistics $7,425 

Labor Market Information $6,090 

Economic Indicato연 $6,090 

Measuring Productivity $6,090 

Constructing Price Indexes $6,090 

Projecting Tomorrow’5 Workforce Needs $6,090 

Analyzing Labor Statistics $6,090 

Managing Statistical programs $2,670 

Training of Trainers $801 

훌 BacktoToD 

HOW TO APPL Y: 

Applications may be sent by letter, fax, or e-mail to: 

Elizabeth A. Taylor, Director 
International Labor Statistics Center 
6ureau of Labor Statistics 
Room 2190 
2 Massachusetts Avenue, NE 
Washington, DC 20212-0001 

Telephone: (202) 691-5666 
Fax: (202) 691-7900 
E-Mail: itcinfo@bls.gov 

To apply for BLS seminars and programs, please complete a 
training application and a training payment agreement. 
60th forms are required to complete your application. 

Applications should include participant’s name, position, 
name and address of employer, seminar(s) to be attended, 
and name and address of sponsor. AII applications must 
include a complete mailing address and, if possible, 
telephone and fax numbers. 

payment for tuition, in U.S. dollars, is due before or upon 
the trainee’5 arrival at the Bureau of Labor Statistics (BLS). 
payment may be made by check or credit card. BLS accepts 
MasterCard and VISA. Payment cannot be made by wire 
transfer to a BLS bank account. Tuition does not include the 

httn:llwww.ols. f!ov/itc/home ‘ htm C 



allowances necessary for housing, meals, and medical 
insurance. DQ not include money in tuition payrnents to BLS 
that should be paid dlrectly to the trainee for such 
allowances. 

BLS will reply to applications by fax or e-mail. In some 
cases, replies will be faxed to the U.S. Embassy in the 
participant’s home country, whereupon an embassy official 
will contact either the applicant or the nominating 
organization. 

Financial sponsor must complete, sign, and return the 
Training payment Agreement to BLS to finalize enrollment. 

Trainina Aoolication 

Tr률ining~avment Aru:쁜ment 

뤘 Backto TOD 

RELATED LINKS: 

Other Useful Links 

• Washington, D.C. Area Airports 
-Reaaan National andDulles International Airoorts 
-8altimore Washinaton International Airoort r 

-weather for Washinaton, D.C • 
• washinaton, DC Metro Subwav 
.U.5. Census Bureau International Proarams Center 

짧 Back to TOD Www.dol.aov 

Freauentlv Asked Ouestion~I .Ereedom of Information Actlçustomer Survev 
Privacv & Securitv Statementl .LinkinQ to Our Sit~IAccessibilitv 

U.S. Bureau ot Labor Statistics 
International labor Statistics Center 
Suite 2190 
2 Massachusetts Avenue, NE 
Washington, DC 20212-0001 

URL: httD:llwww.bls.aov/ITC 
Phone: (202) 691-5666 

Fax:(202) 691-7900 
ITC questions: Itcinfo@bls.aov 

Technical (web) questions: 앤을bmaster@bls.QOv 
Other comments: t ,eedback@blSAlOv 

C 
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lRELATED ITC LINKS 훌훌헬할 

Managing Information Technology 

Dates and duration 

May 3 - 28, 2004 (4 weeks) 

Tuition 

$6,090 

Participants 

This seminar is designed for decisionmakers and managers in the area of information 
technology (IT) who are engaged in planning, managing, evaluating, and implementing 
new information technologies. This seminar does not provide hands-on training. 

Objectives 

To strengthen capabilities for the production and analysis of statistics by: 

• Providing an overview of the most significant new information technologies and future 
trends 

• Enabling participants to make informed decisions or recommendations about planning 
and utilizing the new products and concepts in the area of information technology 

• Demonstrating the many ways BLS collects and processes data for its major survey 
programs 

program content 

Information technology is moving forward at an ever-increasing pace. New products, 
concepts, applications, and productivity tools are being introduced continually. It is 
increasingly difficult for users and information technology professionals to keep abreast of 
the changes. The seminar will detail new information technologies, application areas, and 
support services being used at the Bureau of Labor Statistics. Presentations will include 
discussion of costs, directional trends, the decision process used to determine the 
appropriate technologies, and operational issues. This information will help participants 
develop their own set of strategies for acquiring and using new information technologies 

A summary of the program follows: 

http://www.bls. 2:0v/itclintmit.htm C 



Information processing and data ~issemination 

• Històry of computing at BLS 
• Labor Statistics Database and Information System (LABSTAT) 
• Website design 
• Fax-on-demand service (Order information by fax) 
• Demonstrations of computer assisted surveys 
• Internet data collection 

Security 

• PC security 
• Protecting data 
• Back-up systems 

Connectivity and communications 

• Local and wide area networks (LANs and WANs) 
• Electronic data interchange (EDI) 
• Electronic mail 
• The Internet 
• Intranets 
• IT Research and Certification Lab 

Operation support 

• Hardware and systems maintenance 
• Network administration 
• Help desks for users 
• Systems management server (Helping users remotely) 
• Technology training 
• User support teams 

Management information systems 

User interfacing 

• Teleconferencing 
• Interactive video systems and multimedia 
• Computer-based training (CBT) 
• Pen-based systems 

As a supplementa마 course, Irainina of Trainer~ is open to all participants of this 
semmar. 

last Modified Date: December 1, 2003 
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l RELATED ITC UNKS 흩짧 

Wages, Earnings, and Benefits 

Dates and duration 

May 3 - 28, 2004 (4 weeks) 

Tuition 

$6,090 

Participants 

This seminar is designed primarily for economists, statisticians, researchers, analysts, and 
managers working with compensation data. Participants should have an elementary 
knowledge of statistics and some experience in analyzing labor or social data. 

Objectives 

To strengthen participants' capabilities to: 

• Design, conduct, and analyze surveys of wages, salaries, and benefits by occupation 
• Conduct surveys to measure employers’ total expenditures for employee compensation, 

including straight-time pay for hours worked and benefits 
, • Develop measures of the rate of change in employee compensation, known as 

employment or labor cost indexes, which are useful in analyzing wage trends and 
relating them to other economic variables 

• Develop techniques to identify the nature and characteristics of compensation data 
needed for producing quality statistics and to select methods of computation to meet 
different requirements 

• Implement an integrated system of compensation statistics 
• Discuss minimum wages 

Program content 

Wages, salaries, and benefits account for a substantial part of a country’s national income. 
The magnitude of these figures underscores the importance of an adequate statistical 
program measuring employee compensation. 

Reliable statistics on wages, salaries, and benefits are usef비 to labor and management in 

httn:l/www.hJs ‘2"ov/itclintcomn.htm C 



collective bargaining and other labor negotiations. Governments also use such statistics 
when formulating public and monetary p이icy. Knowledge of levels and trends in pay rates 
by occupation, industry, and locality is important in the analysis of current economic 
developments and in studies relating to wage dispersion and differentials. 

Participants are encouraged to bring examples of wage surveys, including methodology and 
questionnaires, from their own countries to use in discussions and workshops. These 
surveys may measure rates of pay, compensation, or income. Time will be reserved for 
participants to have appointments with staff of BLS and other organizations to discuss 
special problems that participants might have in dealing with compensation data and 
mlnlmum wages. 

A summary of the program follows: 

Overview of BLS wage programs 

• Historical perspective' 
• Wage theory 

Sampling 

• Sample frame development 
• Sample design selection 

National Compensation Survey (NCS)--survey concepts and design 

• National and local occupational wages and salaries 
• Employment Cost Index (ECI) 
• Employer Cost for Employee CompensatiOn (ECEC) 
• Employee Benefits Survey (EBS) 

Integrated workshop 
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Data review 

• Quality measures 
• Re-interview program 

Data processing 

• Oata estimation 
• Collection tools 

Publications 

• Survey publications 
• Oata analysis--uses and limitations 
• Oata dissemination 
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lRELATED ITC LINKS 훌훌헬함 

Labor Market Information 

Dates and duration 

June 14 - July 9, 2004 (4 weeks) 

Tuition 

$6,090 

Participants 

This seminar is designed primarily for economists, researchers, labor market analysts, and 
managers working with labor market information. Participants should have an elementary 
knowledge of statistics and some experience in analyzing labor or social data. 

Objectives 

To develop participants' capability to conduct and analyze labor market studies by: 

• Developing a labor market information system 
• Defining a labor market area 
• Describing the various secondary sources of information about the local labor market, 

which can be used to prepare a labor market study 
• Teaching techniques for filling information gaps with data from sample surveys and 

other sources 
• Developing skills in analyzing diverse data series with a coherent focus 

program content 

Labor market information is essential for tracking and analyzing the economy of a country. 
It is also used in determining future workforce training needs, identifying the availability of 
labor, ascertaining the prevailing wage rates, and exploring potential markets. The study of 
a labor market generally has both a broad national and a narrow geographic or activity 
focus. Frequently, there is a lack of explicit data for the target study. 

National and local governments need labor market information to reduce unemployment, 
generate employment, or plan training programs to meet the needs of industry. Labor 
market studies are also valuable to local and regional planning agencies as well as 

httn-Ilwww hls !J()v/itrlintlmi htm r、



industries and businesses looking for site locations, seeking ways of attracting and 
retaining skilled workers, or assessing the scope and size of potential markets. Labor 
unions also find these studjes useful for determining comparable wage and compensation 
levels, local working conditions, and training needs. 

The seminar will show participants how to develop information from various sources; to 
interpolate from existing data; to conduct sample surveys, if needed; and finally, to bring 
the various pieces of data together for coherent, cogent analysis. 

Participants are encouraged to bring with them the following materials for use in 
discussions and workshops: 1) methodologies on how data related to the seminar topic are 
collected in their home countries; 2) questionnaires used in their countries for obtaining 
those data; and 3) sample publications of those data. Time will be reserved for participants 
to have appointments with staff of BLS and other organizations to discuss special problems. 

A summary of the program follows: 

Introduction to labor markets 

• What they areand how they are defined 
• Reasons for conducting labor market studies (for example, determining training needs) 

Labor market information system 

• System development 
• Defining uses 

Components of labor market information 

• Employment structure by industry and occupation 
• Labor force demand and labor supply 
• Local area unemployment 
• Other demographic, geographic, and economic factors 

Sources of data for labor market information studies 

• Secondary sourcès such as censuses of population, industry, housing, and education 
'. Administrative data (for example, payroll taxes or unemployment insurance records) 
• Ongoing labor force surveys, marketing surveys, and so forth 
• Ad hoc surveys of employers, workers, or households to obtain original data 

Data analysis 

• Defining the objective of the study 
• Focusing diverse data series on the study objective 
• Data analysis and presentation 

As a supplementary course, IraininQ of Trainer~ is open to all participants of this 
seminar. 
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Economic Indicators 

Dates and duration 

July 19 - August 13, 2004 (4 weeks) 

Tuition 

$6,090 

Participants 

This seminar is designed primarily for economists, statisticians, researchers, analysts, and 
managers working with economic indicators. Participants should have an elementary 
knowledge of statistics and some experience in analyzing labor or social data. 

Objectives 

To identify key èconomic indicators, and how they signal changes in the direction of the 
economy, or economic activityby: 

• Developing participants' ability to analyze the impact of and correlation among 
important economic indicators 

• Developing skills. in presenting statistical reports and data to decisionmakers and other 
users in an understandable and useful manner 

program content 

Economic and business decisions are based on economic information and the status of 
economic activity. Policy-makers, businesses, consumers, and governments are constantly 
utilizing economic information to assess how well the economy is performing. 

The economic indicators to be discussed in this seminar will include: 

Employment 

• Labor market information fosters an understanding of the application of labor force and 
employment statistics, and their relationship to policy formulation and decisionmaking in 
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the human resources field 

Wages 

• Determining levels and trends of pay rates by occupation, industry, locality, and region 
is important in the analysis of current economic developments and in studies relating to 
wage dispersion and differentials 

Prices 

• Price indexes, indicators of the rate of inflation in a count마’5 economy, also serve as a 
yardstick for adjusting wages, salaries, and other income payments to keep in step with 
rising prices. Price indexes are also useful in formulating economic policies to maintain 
wage and price stability, to evaluate tax proposals, and to adjust national accounts for 
inflation and deflation 

Industrial production 

• Measures of industrial production by market and industry groupings reflect trends in a 
country’seconomy and are useful, in correlation with other economic indicators, in 
analyzing economic growth 

Manufacturing and trade sales 

• Sales, inventories, and inventories-sales ratios affect the general economy and are 
influenced by various economic factors 

Currency exchange rates 

• Analysis will include the impact of currency exchange rates on import-export activities 
and economic growth. Explanations of exchange rate movements frequently focus on 
changes in credit market conditionst reflected by changes in interest rate dj仔erentials
across countries, and changes in the mone떠ryp이icies of central banks 

Money supply and interest rates 

• Study will cover how money supply and interest rates are determined, their correlation 
with other economic factors, and their impact on economic activities and growth 

Productivity 

• Productivity is one of the major determinants of the standard of living, since increases in 
productiyity can result in higher real income and increased price stability. The 
measurement of productivity is an important element in the evaluation of the relative 
efficiency of factor utilization, domestically and internationally 

Employment projections 

• The projections of employment by occupation and industry and their accompanying 
econometric measures are important indicëitors for human resource planners and 
administrators in determining education and job skills training programs 
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Measuring Productivity 

Dates and duration 

July 19 - August 13, 2004 (4 weeks) 

Tuition 

$6,090 

Participants 

This seminar is designed primarily for economists, statisticians, researchers, analysts, and 
managers engaged in productivity measurement. Participants should have an elementary 
knowledge of statistics and some experience in analyzing labor or social data. 

Objectives 

To strengthen capabilities for the development and analysis of statistics on productivity by: 

• Presenting techniques for the compilation and application of productivity measurements 
for the total economy, major sectors, industries, and individual production units or firms 

• Demonstrating the value of output per hour measurements in deriving unit labor cost 
data for the analysis of the wage-price relationship by industry and for the total 
economy; in economic growth projections; in labor mobility trends; and in workforce 
training 

• Demonstrating the value of multifactor productivity as an indicator of progress; an 
explanation of the growth of output per hour; and a way to relate and analyze the 
movements of the price of output and the prices of labor as well as other inputs 

• Presenting techniques for making international productivity comparisons 
• Discussing concerns of government, business, and labor organizations regarding 

productivity 

Program content 

Productivity is one of the major determinants of the standard of living, since increases in 
productivity may result in higher real income and promote price stability. The 
measurement of productivity is an important element in the evaluation of the relative 
efficiency of factor utilization domestically and internation려Iy. The analysis of trends in 
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prod따tivity， especially labor productivity, is a factor in the successful examination of 
occupational mobility, the projection of future employment opportunities, and the 
determination of future workforce and training policies. 

A summary of the program follows: 

Definitions and concepts 

• Output, inputs, prices and costs, index theory, and aggregation methods 

Methodology for calculating output per hour and multifactor productivity 
measures 

• Output measurement including deflated value and physical quantity measures, input 
measurement, aggregation of heterogeneous outputs and inputs, index construction, 
and index linking 

Sources of data 

• Various government and private sources (including discussion of poor or fragmentary 
data) for derivation of: output measures, input measures (including labor, capital, and 
intermediate purchases) and weights 

Trend analysis 

• Changes in productivity, factor input shifts, and historical analysis 

Application of trend measurements 

• Industry, major sector (including agriculture and government), and total economy 

Use of outputper hour measurement 

• Analysis of the wage-price relationship by industry and for the total economy; economic 
growth projections, and workforce training 

Use of multifactor productivity measurement 

• Analysis of the input cost-price relationship, the output per hour and multifactor 
productivity relationship, and the multifactor productivity and economic progress 
relationship 

International productivity comparisons 

• Output per employee hour, unit labor costs, and multifactor productivity 

As a supplementary course, Training_of Train한튿 is open to all participants of this 
semmar. 

http://www.bls.gov/itc/intprody.htm C 



u.s. Department 
of Labor 
Bureau of Labor 
Statistics 

뿔제轉활i홉훨 
International Labor Statistics Center 

www.bls.gov훌 Search I A-Z Index 

BLS Home 1 programs & Surveys I Get Detailed Statistics I Glossa깨 I What's New I Find It! In DOL 

lRE내.TED I.TC UNKS 톨짧 

Constructing Price Indexes 

Dates and duration 

August 23 - September 17, 2004 (4 weeks) 

Tuition 

$6,090 

Participants 

This seminar is designed primarily for economists, statisticians, researchers, analysts, and 
managers working with price indexes. Participants should have an elementary knowledge 
of statistics. 

Objectives 

To strengthen capabilities for the production and analysis of statistics on prices and 
expenditures with relation to: 

• Designing, constructing, and analyzing indexes of consumer prices 
• Designing and conducting surveys of consumer expenditures to be used in price index 

construction and in the measurement of living conditions 
• Designing, constructing, and analyzing producer price indexes and import-export price 

indexes 
• Using statistical tools such as probability sampling and regression analysis in the 

measurement and analysis of prices and living conditions 

program content 

This seminar is designed to present the theory, techniques, and methodologies for 
planning, designing, implementing, and maintaining statistical programs for the 
measurement of prices and expenditures. 

Consumer price indexes serve a twofold purpose: as a general economic indicator of the 
rate of inflation in a country’5 economy and as a measure for adjusting wages, salaries, 
and other income payments to keep in step with rising prices. The indexes are useful in 
formulating economic policy to maintain wage and price stability, to evaluate tax proposals, 
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and to adjust national accounts for inflation and deflation. 

Consumer expenditure surveys, which furnish data used in selecting and weighting item 
samples for consumer price indexes, provide valuable insights into the welfare of particular 
segments of the population and can be a source of data for family budget studies. 

Participants are encouraged to bring with them the following materials for use in 
discussions and workshops: 1) methodologies on how data related to the seminar topic are 
collected in their home countries; 2) questionnaires used in their countries for obtaining 
those data; and 3) sample publications of those data. Time will be reserved for participants 
to have appointments with staff of BLS and other organizations to discuss special problems. 

A summary of the program follows: 

Consumer expenditure surveys 

• Basic concepts 
• Sampling techniques 
• Collection, processing, and publication of data 
• Consumer expenditure survey design 

Consumer Price Indexes (CPI) 

• Conceptual framework 
• Target population 
• Sampling and weighting techniques 
• Se’ection of sample items and outlets 
• Oevelopment of specifications 
• Collection and processing of data 
• Construction of index numbers 
• Seasonal items and other special pro비em areas 
• Data collection and conceptuat problems in the informal sector 
• Publication, presentation, and dissemination of data 
• Application of the CPI in other countries 

Producer and industrial price indexesi expo야 and import price indexes 

• Uses and concepts 
• Selection of items and respondents 
• Quality adjustments and derivation of weights 
• Collection, processing, and presentation of data 

Techniques for analyzing data on prices and expenditures 

• Analysis of selected statistical tools and techniques 
• Use of price indexes as a deflator in the GDP 
• Analysis of the ways in which price changes impact real wages and purchasing power 

As a supplementary course, Irainina of Trainer~ is open to all participants of this 
semmar. 
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Projecting Tomorrow’s Workforce Needs 

Dates and duration 

August 23 - September 17, 2004 (4 weeks) 

Tuition 

$6,090 

Participants 

This seminar is designed primarily for economists, statisticians, researche연I 
analysts, and managers working with labor force statistics. Participants should have 
an elementary knowledge of statistics and experience in analyzing labor or social 
data. 

Objectives 

To enhance the participants’ ability to develop and analyze data for projecting 
future workforce needs by: 

• Fostering an understanding of the types and sources of ~orkforce data available 
for developing statistics on future workforce needs 

• Presenting concepts in projecting workforce supply and demand, both by 
industry and by occupational classification 

• Introducing methodologies and tools for constructing inventories of skilled 
workers 

• Discussing the utility of projections data in planning, training, and implementing 
human resources development programs 

program content 

This seminar focuses on the use of various sources of data for projecting future 
workforce needs, and on the analysis of projections for planning and developing 
human resources programs and p이icies. 

The program begins by describing various sources of workforce information, their 
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uses and.adequacy, the methods of collecting and classifying the information, and 
the analysis and adjustment of data for use in workforce projections. A portion of 
this seminar will be devoted tó methods and techniques of projecting workforce 
needs by industry and occupation. This w iH include a study of the techniques for 
developing workforce supply and demand projections for semiskil/ed, skilled, and 
high-Ievel technical and professional categories of workers so that training needs 
may be determined. 

The application of employment projections and supply of workforce also will be 
covered in the seminar, including the development of p이iCÎes and programs for 
education and training, employment services, and employment opportunities. 

Participants will have the opportunity to schedule individual appointments with staff 
of BLS and other organizations to discuss special problems. 

A summary of the program follows: 

Projecting the labor force 

• Methodologies for analyzing and projecting the working population and labor 
force 

Projecting workforce supply 

• Sources of information 
.Survey lechniques 
• Methodologies for projection by occupation and industry 

Projecting workforce demand 

• Sources of information 
• Approximations of future employment by economic activity 
• Estimations of employment by occupation 
• Estimations of training needs by occupation and skill level 
• Estimations of flows 

Workforce training programs 

• Application of labor statistics for planning and admiriistering education, training, 
and apprenticeship programs 

Employment programs 

• Application of labor statistics for planning programs to provide employment 
opportunities and for administering employment services 

Career guidance publications 

• Occupational Outlook Handbook 
• Occupational Outlook Quarterly 
• Career Guide to Industries 

http://www.bls.gov/itc/intproj.htm c 
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Analyzing Labor Statistics 

Dates and duration 

October 4 - 29, 2004 (4 weeks) 

Tuition 

$6,090 

Participants 

This seminar is designed primarily for economists, statisticians, researchers, analysts~ and 
managers working with labor statistics. Participants should have an elementary knowledge 
of statistics. 

Objectives 

To strengthen participants' analytical skills by: 

• Presenting systematic methods of analyzing labor statistics 
• Teaching the tools needed to interpret a variety of data 
• Developing skills in presenting statistical reports and data to decisionmakers and other 

users in an understandable and useful manner 

program content 

This seminar will draw on the experiences of BLS staff and non-government organizations 
in selecting, analyzing, interpreting, and reporting statistical data. Participants will learn 
how to identify sources of data that can be applied to partic비ar problems. Effective 
approaches to clearly presenting data to decision makers and non-goyernment 
organizations users will be discussed. Presentations are included on the ways in which 
outside sources use BLS data. 

Participants will have time outside of seminar sessions to have appointments with staff of 
BLS and other organizations to discuss special problems and explore areas of special 
interest. 

A summary of the program is as follows: 
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The process of analysis 

• Nature of analysis 
• Sources of data for analysis 
.Statistic리 tools for analysis 
• Assessing the reliability of data 
• Methods for handling missing data 

Application of the analysis process in labor statistics programs 

• Employment and unemployment 
• Wages and other compensation 
• Productivity 
• Labor force projections 
• Prices and living conditions 
• Occupational safety and health 

Analysis and use of BLS data by private and other government organizations 

World development indicators 

Analysis of regional areas 

Statistical disclosure and disclosure limitation 

• Practices for the release of data 
• Confidenti리i야 issues 

Presentation of statistical analysis 

• Techniques for presenting statistical analysis to decisionmakers and other users 
• Presenting statistics ingraphical formats 

As a supplementary course, Irainina of Trainer~ is open to all participants of this 
seminar. 
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Managing Statistical Programs 

Dates and duration 

October 18 - 29, 2004 (2 weeks) 

Tuition 

$2,670 

Participants 

Thisseminar is designed for program managers, directors, associate directors, analysts, 
officers and specialists responsible for directing statistical programs. Participants should 
have some experience managing a statistical program or be expected to assume such 
duties in the future. 

Objectives 

To strengthen participants' skills in managing a statistical survey by: 

• Examining the resources required for various data collection methods and the associated 
tradeoffs concerning costs, time, and personnel 

• Presenting techniques to improve the timeliness, accuracy, and efficiency of data 
collection, processing, and analysis 

• Developing practical skills to establish budgets, time schedules, interviewer training 
agendas, and to integrate quality assessment with data collection efforts 

program content 

The key to a successful survey is the ability to properly manage it from beginning to end 
and to produce accurate and objective data that are useful to the public and government. 
There are many obstacles to be faced. This seminar will demonstrate the decision process 
experienced managers have followed in the administration of statistical programs. 

The seminar will begin with an overview of theories of management, organizational 
psychology, and the tools and techniques of project management. The second part of the 
seminar will focus on the planning and budgeting of statistical programs. This section of the 
seminar will use BLS surveys in a case study approach. The seminar will examine data 

httn' /Iwww hk a()v/itr/intmsn htm r、



collection by mail, telephone, personal interviews, and automated data collection. 

A summary of the program follows: 

• Developing a strategic plan 
• Overview of survey management 
• Tools and techniques.for project pJanning and controJ 
• Human resource management 
• Survey design and data colJection options 
• Managing data processing and data security 
• Developing and disseminating timely andaccurate information 
• Continuous quality improvement 
• Performance measurement 

Last Modified Date: December 1, 2003 
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Training of Trainers 

Dates and duration 

3 days - Training of Trainers will be held the first 3 workdays of the week following each 
semtnar. 

Tuition 

$801 

Participants 

This program is designed specifically for participants who need to train their colleagues on 
materiallearned in a BLS seminar. No previous experience as a trainer is required. AII 
seminar participants are encouraged to apply. 

Objectives 

To promote the sustainability of training by: 

• Providing the basic skills needed by a new instructor 
• Teaching the principles of adult learning 
• Developing practical skills in delivering effeetive training 

Program content 

Participants who attend BLS seminars often need to train others in their organizations on 
the concepts and methods they have learned. Many seminar participants have no 
experience in designing and delivering training programs or have no formal training in 
instruetional techniques. This program will give participants the basic skills to be effective 
trainers. 

A summary of the program follows: 

Principles of adult learning 

• Discover how adults learn 
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• Understand learners' preferred learning styles 
• Create an environment that motivates and enables adults to learn 
• Apply the learning cyde to all aspects of training design and delivery 

Designing training courses 

• Conduct a needs analysis 
• Write measurable, observable, outcome-oriented training objectives 
• Develop lesson plans 

Training strategies and techniques 

• Select the appropriate training medium and materials 
• Use opening and dosing activities 
• Accommodate each participants' preferred learning style 
• Maximize retention of training content 

Platform skills 

• Employ effective public speaking skills 
• Learn to project confidence and enthusiasm 
• Overcome the common problems of new instructors 
• Develop your own natural style through practice 
• Manage time effectively during instruction 

Evaluating learning 

• Understand the different levels of evaluation 
• Use feedback to improve future training 
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Please type in all necessary information below and click on the Submit button 
to apply online. You may also print and send the completed form to 
International Labor Statistics Center, Room 2190, 2 Massachusetts Avenue, 
NE., Washington, DC 20212-0001. You may also fax the completed form to 
(202) 691-7900. A PDF version of the .2004 Trainina Aoolication form is also 
available for download. 

2004 Training Application 

Surname: 

APPLICANT INFORMATION 

f Given I 
Name: 

January 28, 
Today’s Date: 2004 

Date of 
Birth: r 
(mmjddjyyyy) l =:J 
Education (Highest Degree): 

Job Title and 
Brief Description of Job Duties: 

Telephone: [ ‘~ 

Sex: 0 Male 0 Female 

Field of Study: [ 

Employer: 

l 률 
Fax:[ E-mail: 

PROFICIENT IN ENGLISH? 

Reading: 0 Yes 0 No Speaking: 0 Yes 0 No Writing: 0 Yes 0 No 

Interpretation Requested: (The average cost of interpretation is $600 per day. You will be notified of the 
specific cost for the language requested.) 

o No 0 Yes, in this la떼lage: [ 
COURSES REQUESTED 

Managing Information Technology 
감 ($6,090) May 3 - 28, 2004 

Wages, Earnings, and Benefits 
감 ($6，09이 May 3 - 28, 2004 

Employment and Unemployment 
Statistics 

httn: Ildata. hl s. ~OV/CQi -hin/formsli tc 

Constructing Price Indexes 
감 ($6,090) August 23 - September 17, 2004 

Projecting Tomorrow’s Workforce Needs 
감 ($6,090) August 23 - September 17, 2004 

Analyzing Labor Statistics 

「



탑 ($7,425) June 7 - J비y 9, 2004 

Labor Market Information 
를 ($6,090) June 14 - J비Y 9, 2004 

Economic Indicators 
를 ($6，09이 July 19 - August 13, 2004 

Measuring Productivity 

o ($6，09이 October 4 - 29, 2004 

Managing Statistical programs 
口 ($2,670) October 18 - 29, 2004 

Training of Trainers 
o ($801) 

First 3 workdays following most seminars 

감 ($6，09이 ]띠y 19 - August 13, 2004 

Customized program (Specify topic and dates) 

탑 l 
ACCOMMODATIONS 

o Yes, reserve hotel accommodations for me. (Requires f1ight arrival information 2 weeks p꺼o야r to 
s옆em메inar.) 

o No, 1 will arrange my own accommodations. 

SPONSOR INFORMATION 

01 have not yet started to seek sponsorship. 
G Sponsorship has been requested from the following organization: 

o Sponsorship has been granted by: L 

NOTE: Sponsor must complete the BLS Irainina Pavment Aareement. 

톨톨훨훌톨톨톨 
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Please type in all necessary information below, print and sign this form. The form can be mailed to: Interl 
Labor Statistics Center, Room 2190, 2 Massachusetts Avenue, NE., Washington, DC 20212-0001 , 
to (202) 691-7900. A PDF version of the Irainina Pavment Aareem얻반웰rm is 히잉 available for dow 

Surname: 

Job Title: 

[ 
L 

Training payment Agreement 

TRAINEE INFORMATION 

잖 
-양 

Given Name: I 
Employer: I 

Address: (Street or P.O. Box, City, and Country) 

Telephone: 

E-mail: 

Training program: 

Tuition: $ 

Fax: I 

TRAINING ANO COST INFORMATION 

Oates of Training: I 
Interpretation: $1 

Total Amount Payable to the Bureau of Labor Statistics (BLS): $1 I paymer 
is due before the trainee’5 arrival at BLS. 00 not include money that should be paid dire. 
trainee including allowances for housing, meals, and medical insurance. 

Method of Payment: 0 Check enclosed 갑 VISA 

Card Number: 

Expiration Oate: 

Cardholder Name: 

Cardholder Signature: 

=다 

l 냐 

1- …냐 
Cardholder Billing Address : (Street or P.O. Box, City, and Country) 

http://www.bls.govlitc/intpav.htm C 



FINANCIAL SPONSOR INFORMATION 

Name and Title of Official Responsible for Tuition Payment: 

Organization: 

Mailing Address: (Street or P.O. Box, City, and Count마) 

Telephone: Fax: I 
E-mail: 

Signature of Official Responsible For Tuition Payment: 

Date of Signature: 
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USUAL WEEKLYEARNll‘GS OF WAGE AND SALARY WORKERS: 
FOURTH QUARTER 2003 

〈쳤 

M려ian weekly eamings of the nation’s 100.4 million full-time wage and salary workers were $625 in the 
four삼1 quarter of 2003, the Bureau ofLabor Statistics of the U.S. Department of Labor reported today. This 
was 2.0 percent higher than a year earlier, compared with a gain of 1.9 percent in the Consumer Price Index 
for All Urban Consumèrs (CPI-U) over the same period. 

Data on usual earnings are collected as part of the Current Population Survey, a nationwide sample 
survey ofhouseholds in which respondents are asked, among other things, how much each wage and salary 
worker usually earns. (See the Explanatory Note.) Highlights from the fourth-quarter data are: 

-Women who usu려lyworked 삐1 time had median earnings of $561 per week, or 79.7 percent of the 
$704m잉ian for men. The female-to-male eamings ratios were higher among blacks (89.6 percent) and 
Hispanics or La파10S (87.6 percent) than among whites (79.1 percent) or Asians (73.9 percent). 
(See table 1.) 

-M때ian 않n따19S for black men working at full-time jobs were $560 per week, 76.9 percent of the 
m려ian forwhite men ($728). ’The difference was less among women, as black women’s median eamings 
($502) were 87.2 percent of those for their white counterparts ($576). Overall, median earnings of 
Hispanics or Latinos who worked full time ($441) were lower than those of blacks ($522), whites ($646), 
and Asians ($680). 

-Among men, those age 55 to 64 ($841) had the highest median weekly earnings. Among women, 
earnings also were highest for those 55 to 64 years old ($613). (See table 2.) 

-Amongthem갱or occupational groups, persons employed ft피 마ne in managerial, professional, and 
related occupations had the hi항1est median weekly 않rnings-$ 1 ,072 formen and $766 forwomen. Men 
and women in service jobs earned the least. (See table 3.) 

-F띠l-time workers age 25 and over without a high school diploma had median weekly earnings of 
$397, compared with $556 for high school graduates (no college) and $967 for college graduates holding at 
least a bachelor’s degree. Among college graduates with advanced degrees (professional or master’ sdegree 
and above), the highest -earning 10 percent of male workers made $2,562 or more per week, compared with 
$1 ,749 or more for their female counterp따ts. (See table 4.) 
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Annual A verages for 2002 and 2003 

1n addition to the data for the fourth quarκr， this release includes 2002 and 2003 annua1 average weekly 
eamings for major demographic, occupation, and education groups (tables 6, 7, and 8). Annua1 average data 
on median usua1 eamings for men 없d women by detailed occupationa1 categories will appear in the J anuary 
2004 issue of Elηployment and Eamings. 



Explanatory Note 

The estimates in thìs release were obtaìned from the Current 
Populatìon Survey (CPS), whìch provides the basic informatìon on the 
labor force, employment, and unemployment ’Thesurveyis ∞nducted 

monthly for the Bureau of Labor Statìstìcs by the U.S.Census Bureau 
fromascientifically selected national sampleof about60，α>Oho따eholds， 

with coverage in all50 states and theDìstrict ofColumbia. Theeamings 
data are collec않d from one-quarter of the CPS monthly sample and are 
limited to wages and salaries. ‘ The data, therefore, exclude selε 
employment income. 

Information in thisrelease will be made available to sensory impaired 
indìvidualsuponrequest Voicephone: 202-691-5200; TDDmessage 
referral phone number: 1-800-877-8339. 

Reliability 
Statìstics based on the CPS are subject to both sampIìng and 

nonsampling error. When a sample, rather than the entìre pop띠atìon， 

is surveyed, there ìs a chance that the sample estimates may dìffer from 
the "true" population values they represent. The exact dìfference, or 
samplinge.π'or， varies dependìng on the par다C비ar sampleselect려， and 

this variabilìty is measur혀 by the standard error of the estimate. There 
isabα1ta 90-percentchance, or level of confidence, thatan esti.mate based 
on asample will dìfferby no more than 1.6 standard errors from the "true" 
population value becauseof sampling error. BLS analyses are generally 
conducted at the 90-percent level of confidence. 

’The CPS dataalso are affected by nonsanψlingerror. NonsampIìng 
error can occur for many reasons, including the failure to sample a 
segment of the population, inabiIity to obtaìn inforrnation for all 
respondents in the sample, inability or unwiIlingness of respondents to 
provìde correct inforrnation, and errors made in the collection or 
processing of the data. 

For a full dìscussion of the reIiabiIity of data from the CPS and 
ìnforrnation on estimating standard errors, see the ‘'Explanatory Notes 

and Es따nates of Error'’ section of Employment and Eamìngs. 

Definitions 
The principal definitìons used in connection with the earnings series 

are described briefly below. 

Usua1 weekl.y eamìngs. Data represent earnings before taxes and 

other deductions and incIude any overtime pay, commissions, or tìps 

usuallyreceived(atthemainjobinthecaseofmultiplejobholders.) Prior 

to 1994, respondents were asked how much they usually earned per 

week. SinceJanuary 1994, respondents have been asked to identify the 

easiestwayforthemtorep 

interviewers areinstruct어to define the terrnas more than halfthe weeks 

worked during the past 4 or 5 months. 

Med.따ns(.αuJ. otherqμntiles) ofweekl.y eamings. The medìan (or 

upper Iimit of the second quartile) is the amount whìch dìvides a given 
earnings dìstributìon into two equal groups, one having earnings above 

themedìanand the other having earnings below the medìan. Ten percent 
of a given dìstribution have earnings below the upper limit of the first 
decile (90 percenthave hìgherearnings); 25 percenthave earnings below 
the upper limit of the fIrSt quartile (75 percent have hìgher earnings); 75 
percent have earnings below the upper Iìmit of the third quartile (25 
percent have higher earnings); and 90 percent have earnings below the 
upper Iìmit of the ninth decile (10 peπent have higher earnings). 

The estimating procedure places each reported orc외culated weekly 
earnings value into $50-wide intervals which are centered around 
multiples of $50. The actual value is estimated througb the Iìnear 
interpolation of the interval ín whích the qpantile boundary líes. 

Over-the-y않rchanges in themedìans (and otherquantile boundaries) 
forspecific groupsmay notnecessarily beconsístent with themovements 
estimated forthe overall quantile boundary. The most common reasons 
for thís possible anomaly are: (1) There∞uld be a change in therelative 
weìghts of the subgroups. For example, the medians of both 16-to-24 
year olds and those 25 years and over may rise; but if the lower-earning 
16-to-24 group accounts for a greatly increased share of the totaI, the 
overaIlm영iancouldactu와ly fall. (2) Therecould bealarge cbange in the 
shape ofthedìstribution of reported earnings, partícularly neara quanùle 
boundary. 꺼ùs could be caused by survey observaùons that are 
clustered at rounded values, e.g., $250, $300, $400. An estimate lying 

ina$5ιwidecentered interval contaìning such a clusteror“ spike" tends 
to change more slowly than one in other intervals. 

Wage and salalγ workers. Workers who receive wages, salaries, 
commissions, tips, payment in kind, or píece rates. The group includes 

employees in both the private and public sectors but, for the purposes 

ofthe earnings series, excludes all self-employed persons, regardless 

of whether or not their businesses are incorporated. 

Full-time workers. Workers who usually work 35 hou<"S ormoreper

week at theìr sole or principaljob. 

Paπ-tìme workers. Workers who usually work fewer than 35 



Table 1. Median usual weekly earnings of full-time wage and salary workers by selected characteristics, quarterly averages, 
not seasonally adjusted 

Characteristic 

SEXANDAGE 

Total, 16 years and over ... … ... 

Men, 16 years and over ……… .... … .... ……………… .... ……· 
16 to 24 years .. 
25 years and over …… ..... ……………………… .• 

Women, 16 years and over … .............. .. 
16 to 24 years … .... … .... .. 
25 years and over ............ . 

RACE, HISPANIC OR LATlNO ETHNICITY, AND SEX 

White1 … 
Men .. , 
Women ... 

Black or African American 1 … .......................................... . 
Men ...............•..... 
Women ............................................................... . 

A잉an1 

Men … 
Women … ...• 

Hispanic or latino . 
Men ……………… ………… 
Women .......... . 

1 Beginning in 2003, persons who selected this race group only; 
persons who selected more than one race group are not included. P꺼。r t。

2003, persons who reported more than one race group were included in 
the group they indentified as the main race. 

NOTE: Estirnates for the above race groups (white. 때ack or African 

Number 이 workers 
(in thousa때s) 

IV 
2002 

99.575 

56.029 
6.111 

49.918 

43.545 
4 ,483 

39.062 

81.782 
47.043 
34.740 

12.075 
5.769 
6.307 

4.718 
2.645 
2.073 

13.227 
8.443 
4.784 

IV 
2003 

100.407 

56,459 
5.851 

50.608 

43.948 
4.408 

39.540 

81.815 
46.976 
34.839 

11.977 
5.773 
6.204 

4.402 
2.489 
1.913 

13.454 
8.737 
4.717 

Median weekly eamings 

In current dollars Iln constant (1982) dollars 

IV 
2002 

$613 

686 
390 
737 

542 
384 
576 

630 
710 
564 

495 
520 
469 

667 
756 
570 

435 
457 
408 

lV 
2003 

$625 

704 
409 
750 

561 
372 
588 

646 
728 
576 

522 
560 
502 

680 
784 
579 

441 
468 
410 

IV 
2002 

$326 

365 
208 
393 

289 
204 
306 

335 
378 
300 

264 
277 
250 

355 
402 
303 

232 
243 
217 

IV 
2003 

$327 

368 
214 
392 

293 
194 
307 

338 
380 
301 

273 
293 
262 

356 
410 
303 

230 
245 
214 

American. and Asian) do not sum to totals b양ause data are not presented 
for 떼 races. In addition. persons whose ethnicity is identified as Hispanic 
。r Latino may be of any race and. therefore. are classified by ethnicity as 
well as by race. Beginning in January 2α)3. data reflect revised pop비ation 
controls used in the household survey. 



Table 2. Median usual weekly eamings of full-time wage and salary workers by age, race, Hispanic or Latino ethnicity, and 
sex, fourth quarter 2003 averages, not seasonally adjusted 

Total Men Women 

Number Number Number 
Age, race, and Hispanic or Latino elhni잉ty 。f Median 。f Median 。f Median 

workers weekly workers weekly workers weekly 
(in eamlOgs (in earmngs (in eamlngs 

thousands) Ihousands) Ihousands) 

TOTAL 

16 years and over ... 
161024 years ... 

16 to 19 years .. … .. 
20 10 24 years . … ..... 

25 years and over …… ....•. 
25 to 54 years . … ..... 
25 10 34 years ..... 
35 10 44 years … ...... 
45 10 54 years ... 

55 years and over ••. 
55 to 64 years •. 
65 years and over … .. 

Whκ:e1 

16 years and over …… ... ……… ...... ……"'U…………… 
161024 years … 
25 years and over …… ..... ……………… .... …… ........ H.… ............... 
25 to 54 years .… ... 
55 years and over .... ……………… ....•...... … ........... 

Black or African American 1 

16 years and over ……… ...............................•......... ………… .. …… . 
16 to 24 years ... 
25 years and over ... …… ................ …………… .04 •• …… .. 
25 10 54 years •• 
55 years and over .. 

Asian1 

16 years and over ........... 
16 to 24 years .... 
25 years and over .. 
25 to 54 years ... 
55 years and over .... ……… 

Hispanic or Latin。

16 years and over .. 
16 to 24 years .. … . 
25 years and over ........•.... 
25 to 54 years … 
55 years and over … ..................................................... 

1 Beginning in 2003, persons who selected this race group only; 
persons who selected more than one race group are not included. Prior t。
2003, pe연。ns who reported more than one race group were included in 
the group they indentified as the main race. 

NOTE: Estimates for the above race groups (white, black or African 

100,407 $625 56,459 $7(씨 43,948 $561 
10,259 395 5,851 409 4,408 372 

1,409 311 830 322 580 301 
8,849 409 5,021 422 3,828 390 

90,148 667 50,608 750 39,540 588 
76,625 664 43,232 741 33,393 587 
24,700 596 14,379 629 10,321 547 
27,219 702 15,593 791 11 ,626 596 
24,706 718 13,260 822 11 ,446 606 
13,524 690 7,376 813 6,147 593 
11 ,732 719 6,343 841 5,389 613 
1,792 515 1,034 609 758 460 

81 ,815 646 46,976 728 34,839 576 
8,423 403 4,854 418 3,569 380 

73,392 689 42,122 770 31 ,270 598 
61 ,886 686 35,787 760 26,099 599 
11 ,506 7(뼈 6,335 843 5,171 593 

11 ,977 522 5,773 560 6,204 502 
1,250 352 645 365 605 344 

10,727 560 5,128 595 5,599 517 
9,404 549 4,480 588 4,925 513 
1,323 607 648 618 675 584 

4,402 680 2,489 784 1,913 579 
239 411 132 429 107 366 

4,162 700 2,357 836 1,806 585 
3,659 699 2,056 853 1,602 582 

504 702 301 737 203 642 

13,454 441 8,737 468 4,717 410 
1,953 351 1,297 373 655 321 

11 ,501 466 7,440 489 4,061 426 
10,514 461 6.808 485 3.706 424 

987 503 632 546 356 457 

American, and Asian) do not sum to totals because data are not presented 
for all races. In addition, persons whose ethnicity is identified as Hispanic 
or Latino may be of any race and, therefore, are classified by ethnicity as 
well as by 며ce. Beginning in January 2003, data reffect revised pop미ation 
controls ωed in the household sUNey. 



Table 3. Median usual weekly earnings 01 1ull-time wage and salary workers by occupation and sex, quarterly averages, 
not seasonally adjusted 

。∞upation and sex 

TOTAL 

Managerial, professional, and related 0없Jpations … ......... u ...................... . 

Management, business, and financial operations 0∞upations … ........... . 
Professional and relatE퍼 。ccupations … ..................... u ................. …… 

Service occupations … ................................. …… ............... . 
Sales and office 。∞upations .•..•••••.•.•.....•..•..••••.....•.................•......•...•.... 

Sales and related occupations …………… . 
。ffice and administrative support occupations … .. … ............................. . 

Natural resources, construction, and maintenance 0∞upations … … .••.. 
Farming, fishing, and forestry occupations … ...... ….u ............................ . 
Construction and extraction occupations … .................... 04 ...................... . 

lnstallation, maintenance, and repair occupations .................•.............. 
Production, transportation, and material moving ∞ωpations ... … ... … .. .. 
Production occupations … ........................................................... … ........ . 
Transportation and material moving occupations … .............. …… .. _.……· 

Men 

Managerial, professional, and related occ때ations … .............................. . 
Management, business, and linancial 뼈erations αxμpat띠ns . 
Professional and related occupations … ............................................. . 

Service occupations ………………………………“ ...... . 
Sales and offlCe occupations … ....... . 

Sales and related 。∞upations … ......................... 04… ............................ . 
。ffice and administrative support 0∞upations … ....... … ................ 04 ...... . 

Natural resources, construction, and maintenance ocωpations … ......... . 
Farming, fishing, and forestry 0∞upations … ........................................ . 
Construction and extraction occupations …………… … ...... …'"…………… 
Installation, maintenance, and repair occupations … ............................. . 

Produ잉:ion， tr와1Sportation ， and material moving occupations … ............. . 
Production occupations …· 
Transportation and material moving occupations ..........•......... … ......... . 

Women 

Managerial, professional, and related occupations . … .•. … .................... . 
Management, business, and financial operations 0∞upations … ..•..••••• 
Professional and related 0∞upations …................ … ... … .................. … 

Service 。∞upatíons … .......•...... u............ ….u .......... … ........................... . 
SaJes and office occupations ….............................. … ............... … .. … 

Sales and related occupations … ................................................ . 
。ffice and admínistrative support occupations … ................................ . 

Natural resources, construction, and maintenance occupations . 
Farming, fishing, and forestry 0∞upations … ..• … ........... …… ........ H ••••••• 

Construction and extraction 。∞upations •.••....•..•...• … ........................... . 

InstaUation, maintenance, and repair 。∞upations . …· … .............. … .... . 
Productíon, transportation, and material moving 0∞upations … ............. . 
Productiono∞upations … ......... . 
Transportation and material moving occupations •...•.. … •...••...• … .••••.•••• 

NOTE: Occupations reflect the introduction 01 the 2002 Census 
。∞upation허 C녀ssificatiα1 system derived frOm the 2000 Standard 
。ccupationaJ Classification system into the Current Population Survey. 

Number of workers 
(in thousands) 

IV 
2002 

35,650 
14,468 
21 ,181 
12,828 
24,527 
9,638 

14,889 
11 ,082 

886 
6,100 
4,096 

15,488 
8,675 
6,813 

17,713 
7,963 
9,750 
6,584 
9,229 
5,429 
3,800 

10,589 
723 

5,944 
3,921 

11 ,915 
6,051 
5,864 

17,936 
6,505 

11 ,431 
6,244 

15,298 
4,209 

11 ,089 
494 
163 
156 
175 

3,573 
2,624 

949 

IV 
2003 

35,874 
14,413 
21 ,461 
12,826 
25,213 

9,854 
15,359 
11 ,510 

915 
6,062 
4,533 

14,985 
8,514 
6,471 

17,838 
8,058 
9,781 
6,531 
9,429 
5,483 
3,946 

11 ,031 
765 

5,924 
4,342 

11 ,630 
6,011 
5,619 

18,036 
6,356 

11 ,680 
6,295 

15,783 
4,371 

11 ,413 
479 
150 
138 
191 

3,355 
2,503 

852 

Median weekly eamings 

IV 
2002 

$865 
921 
837 
405 
533 
597 
514 
594 
320 
583 
670 
509 
511 
506 

1,040 
1,130 

994 
475 
634 
727 
528 
598 
342 
584 
675 
555 
577 
525 

735 
745 
730 
359 
501 
444 
510 
455 
291 
524 
605 
400 
401 
398 

IV 
2003 

$894 
991 
848 
409 
549 
605 
526 
610 
355 
613 
680 
523 
522 
523 

1,072 
1,170 

994 
475 
675 
749 
599 
618 
370 
618 
686 
576 
584 
560 

766 
810 
752 
372 
504 
468 
514 
402 
306 
499 
517 
410 
417 
385 

Beginning in January 2003, data reflect revised population controls used 
in the household survey. 



Table 4. Quartiles and selected deciles of usual weekly eamings of full-time wage and salary workers by selected 
characteristics, fourth quarter 2003 averages, not seasonally adjusted 

Number Upper limit 01: 
。f

Characteristic workers Rrst First 
Second 

Thi띠 Ninth 
(in quaπ:ile 

thousands) 
decile quartile (median) 

quartile decile 

SEX, RACE, AND HISPANIC OR LATINO ETHNICITY 

Total. 16 years and over … 
Men ………… ………………… -… … 
Women ••............... 

White1 ..•......... 
Men ………… 
Women •............•.....••. 

Black or African American 1 .. … ........................... … ...... …… ......... … ...... 
Men ………………… ... 
Women ............ 

Asi없，1 . 
Men … ....... … .... … ... ……… ...... 
Women ......•... …-..... 

Hispanic or Latino .. 
Men …… ................. … ....... … .................................... 
Women ......•.............. 

EDUCATlONAl ATTAINMENT 

Total, 25 years and over .. 
Less than a high school diploma . 
High school graduates, no c이lege. 
Somec이lege or associate 야gree … ................ 
Bachelor's degree and higher … .... 
Bachelor's degree only .........• 
Advanced degree .. 

Men, 25 years and over •. 
less than a high sch。이 diploma … ............ 
High school graduates, n。 ∞lIege. 
Some college or associate degree … ......................... …… .................. 
Bachelor’s degree and higher … 

Bachelor's degree only •... 
Advanced degree ... 

Women, 25 years and over … .......... 
Less than a high sch∞Idiploma … .. 
High school graduales, n。 ∞lIege •.. 
Some ∞lIege or as∞ciate degree … .. … .......... 
Bachelor’s degree and higher … 

Bachelor's degree only … .. 
Advanced degree • 

1 Beginning in 2003, persons who selected this ra∞ group only; 
persons who selected more lhan one race group are not included. Prior t。
2003, persons who rePOrted more lhan one 떠ce group were included in 
the group they indentified as the main race. 

NOTE: Ten per않nt 01 all IUIl-time wage and salary workers eam less 
than the upper limil 01 the lirst decile; 25 percent earn less Ihan the upper 
limit 01 the first quartile; 50 percent eam less than Ihe upper limit 01 the 
second quartile, or median; 75 percent eam less than the upper limit 01 the 

100.407 $303 $416 $625 $956 $1 ,440 
56,459 320 461 704 1.073 1,592 
43,948 288 386 561 818 1,169 

81 ,815 308 427 646 982 1,473 
46,976 328 479 728 1,111 1,653 
34,839 291 392 576 831 1,194 

11 ,977 283 375 522 774 1,086 
5,773 292 388 560 817 1,153 
6,204 274 359 502 735 1,009 

4,402 307 421 680 1,132 1,669 
2,489 324 479 784 1,235 1,772 
1,913 291 390 579 911 1,401 

13,454 263 315 441 653 944 
8,737 276 327 468 684 986 
4,717 247 300 410 601 857 

90,148 318 449 667 999 1,487 
8,530 248 302 397 551 758 

27,182 302 398 556 776 1,043 
24,806 340 469 648 913 1,247 
29,630 471 669 967 1,451 1,970 
19,403 443 620 901 1,351 1,879 
10,227 535 763 1,124 1,639 2,288 

50,608 345 499 750 1,135 1,666 
5,765 274 320 423 611 841 

15,418 333 457 632 869 1,152 
13,155 381 535 750 1,031 1.427 
16,271 503 758 1,138 1,657 2,303 
10,634 482 715 1,061 1,538 2,113 
5,637 593 855 1,317 1,893 2,562 

39,540 298 405 588 849 1,213 
2,765 227 278 331 446 593 

11 ,764 281 355 477 630 860 
11 ,652 313 413 566 760 1,010 
13,359 442 606 834 1,163 1,582 
8,770 422 582 772 1,067 1,494 
4,589 502 722 953 1,335 1,749 

third qu하tile; and 90 percent eam less than the upper ’imit 01 the ninth 
decile. Estimates for the above race groups (white, black or African 
American, and Asian) do nol sum to totals because data are not presented 
lor all races. In addilion, persons whose ethnicity is identilied as Hispanic 
。r Lalino may be 01 any race and, therelore, are classilied by ethnicity as 
well as by race. Beginning in January 2003, dala reflect revised poPulation 
controls used in the household survey. 



Table 5. Median usual weekly earnings 01 part .. 헤me wage and salary workers by selected characteristics, quaπerly averages, 
not season허Iyadjusted 

Number 01 workers 
(in thousands) 

Characteristic 

SEXANDAGE 

IV 
2002 

Total, 16 years and over •...•..•.... … ........•.• u … ... … ...................................... 1 22,028 

Men, 16 years and over ......................................................................... 1 6,824 
16 10 24years ………… .. …… ..... …………… ............ …·… .. ……………… ........ 1 3,609 
25 years and over … .................... … ................................. u •••••••• … .. ….1 3,215 

Wαnen， 16 years and over ................................................................... 1 15,204 
16 to 24 years …… .. ………… .... …-… ............ … .................................. … ...... 1 4,700 
25 years and over …… .... ……… ... …… •... …… ..... ………… .... … ...... ………… 10,504 

RACE, HISPANIC OR LATlNO ETHNICπY， ANDSEX 

White1 .. 
Men ……· 
Women. 

Black or African American 1 …… ......... …………… .. …… ...... . 
Men ..... ………· …… …·………………………· …-
Women …… ...................................................... ….~ ..........•..... 

Asian1 • 
Men ...... . 
Women. 

Hispanic or Latino ..... 
Men ...... … .. 
Women. 

18,833 
5,765 

13,068 

2,048 
656 

1,392 

934 
343 
591 

2,347 
800 

1,547 

IV 
2003 

22,455 

7,082 
3,689 
3,393 

15,373 
4,697 

10,675 

19,014 
5,957 

13,057 

2,022 
634 

1,387 

789 
268 
521 

2,618 
918 

1,700 

Median weekly eamings 

IV 
2002 

$186 

172 
134 
239 

193 
136 
229 

187 
171 
194 

180 
183 
178 

196 
167 
216 

189 
199 
185 

lV 
2003 

$189 

174 
139 
230 

197 
135 
233 

190 
173 
198 

174 
169 
177 

217 
199 
220 

197 
206 
193 

1 Beginning in 2003. persons who selected this race group only; 
persons who sel없ed more than one race group are not included. Prior 
to 2003, persons who rep。π.00 more than one race group were included 
in the group they indentified as the main race. 

NOTE: Estimates for the above race groups (white, black or African 

American. and Asian) do not sum to totals because data are not 
presented for all races. In addition, persons whose ethnicity is icfent찌ed 
as Hispanic or Latino may be of any race and, therefore, are classified by 
ethnicity as well as by race. Beginning in January 2003, data reflect 
revised population controls 떠ed in the household survey. 



Table 6. Median usual weekly earnings of full-time wage and salary workers by selected characteristics, annual averages 

Characteristic 

SEXANDAGE 

Total, 16 years and over ... … ............ … 

Men, 16 years and over … ..•. … ............ … .............. . 
16 to 24 ye.킹s ...••.•.....•.•.....•..• … 
25 years and over ......•...............•.............•........... … ........................ . 

Women, 16 years and over … .... 
16 to 24 years … ... … ... …………… …… ......... . 
25 years and over ....................................... . 

RACE, HISPANIC OR LATlNO ETHNICITY, AND SEX 

White 1. 
Men .. 
Women ..... . 

Black 1 ....•........ ……… ....... … ............ … … ..... . 
Men ......•.. … ... -………… .. 
Women ..............................•..............•....•....... 

Asian 1 • 
Men .•.. 
Women. 

Hispanic or Latino .. 
Men …·… 
Women ............................... “ .•. 

1 Beginning in 2003, per:∞ns who selected this race group 0미y; 
persons who selected more than one race group are not included. Prior t。
2003, persons who reported more than one race group were included in 
the group they identilied as their main race. 

NOTE: Estimates for the race groups (white, black or Alrican 
American, and Asian) do not sum to totals because data are not presented 
for all races. In addition, pe잉。ns whose ethnicity is identified as Hispanic 

Number 01 workers 
(in thousands) 

2002 2003 

100,081 100,302 

56,345 56,227 
6,317 6,158 

50,027 50,069 

43,737 44,076 
4,804 4,632 

38,933 39,444 

82,324 81 ,916 
47,417 47,001 
34,908 34,916 

12.109 11 ,887 
5,789 5,585 
6,319 6,301 

4,613 4,314 
2,556 2,442 
2,058 1,872 

13,137 13,634 
8,272 8,677 
4,865 4,957 

Median weekfy eamings 

In current dollars Iln constant (1982) d이lars 

2002 2003 2002 2003 

$608 $620 $326 $325 

679 695 364 364 
391 398 210 209 
732 7얘 393 390 

529 552 284 290 
367 371 197 195 
568 584 305 306 

623 636 334 334 
702 715 377 375 
547 567 294 298 

498 514 267 269 
524 555 281 291 
473 491 254 257 

658 693 353 363 
756 772 405 405 
566 598 304 314 

424 440 227 231 
451 464 242 243 
397 410 213 215 

or Latino may be 01 any race and, therelore, are classilied by ethnicity as 
weU as race. Data lor 2002 have been revised to incorporate changes t。
the class 01 worker status associated with the introduction 01 the 2002 
Census industry and occupational classification systems into the Current 
Population Survey. Beginning in January 2003, data reflect revised 
pop미ation controls used in the household survey. 



Table 7. Median usual weekly earnings of full-time wage and salary workers by occupation and sex, annual averages 

。ccupation and sex 

TOTAL 

Management, professional, and related occupations “ ................ . 

Management, business, and financial operations occupations …H ............ … ..... . 
Professional and related occ때ations … ........ H .................................. … ......... . 
Service occupations …… •••• …… ••••••• … ......... ……………… .... …………… 
Sales and office occupations ..................................................................... … .. . 

Sales and related 0∞upat때15 … ........................... … ............ … ................ . 
。ffice and administrative support occupations … •••• …………· ……………… …… •• 
Natural resources, construction, and maintenance ∞cupations .•........ 
Farming, fishing, and forestry α:cupations … ................................................. … 
Construction and extraction occupations … ........................ … .............. . 
Installation, maintenance, and repair αx:upations ………… ••• …… •• 

Production, t떠nsportation ， and material moving occupations .. 
Production occupations … ••••••• … •• … ............................... . 
T ransportation and mateñal moving 0∞upations … ........ . 

Men 

Management, professional, and related occupations •.••............ 
Management, business, and financial operations occupations .. 
Professional and related occupations … ...... … ...... …· … ....... … •• … ••• … •••• 

Service ∞ωpations … .......... … ....................................... … … 
Sales and office 0∞upations “ ................ … ......... … .............. … ................. …-
Sales and related occupations … ...................... ……… •••• … •••• … ••• … ••••••••••••••••••• 
。ffice and administrative support αx:upations ………………… 
Natural resources, construction, and maintenance ocωpations .. 
Farming, ’ishing, and forestry occupations … .. u. 

Construction and extraction occupations … … ........................... . 
Instal1ation, maintenance, and repair occupations ………… ••••••• 

Production, transportation, and mateñal m。비ng occupations .......... … ..... … .. . 
Produ때on 。∞upations •. …….“ •• …… •• …… •• … ••• …….….….……….… ••• …….… ••• …….….“ •• …….… ••• …….… •• ……….….“.……….….‘.……….….“.“…….….“ •• …….… •• ‘…….….“.……….… ••• …….… •• ‘…….….“.“…….“…….“….“.“…….… ••• …….….….“…… •• …….……….“….“.“…… •• …… •• ….“ •• … ., 
Tr떠ansp。αrta하tio。αonand ma'히，tería리I moving 。∞upa하tions .. …….,…… •• …… •• ….“ •• …….….‘.……….… ••• …….….“.“…….….“ •• …… .. … .. . 

Women 

Management, professional, and related 0∞upations … ••• …-••••••••••••••••••••• … ••••• 
Management, business, and financial operations ocωpations … .. 
Professional and related occupations ................................ . 

Service occupations …… •••• ……………………………………………· 
Sales and office 。∞upations … ..•..•.••......•..•..•.....•.•.•.••...••....... 
Sales and related αx:upations … … ••• … ••••••••• … ••••••••••••••••••••••••••••••• 
Office and administrative support occupations … ................................ . 

Natural resources, construction, and maintenance α〕ωpations …............ … 
Farming, fishing, and forestry 0∞upations … ............ … ............ . 
Construction and extraction occupations ……… •••• ……… •••••••• …… .... … 
Instal1ation, maintenance, and repair occupations … ..... … .. 
Production, transportation, and mateñal moving occ때ations. 
Production occupations … ..........•.....•.•.....•.•..••.•. 
Transportation and mateñal moving occ때ations … ............ .. 

NOTE: Occupations reflect the introduction of the 2002 Census 
。ccupational classification system derived from the 2000 Standard 
。ccupational Classification system into the Current Population Survey 

Number of workers 
(in thousands) 

2002 2003 

35,441 35,680 
14,537 14,493 
20,904 21 ,186 
13,136 13,333 
24,983 25,108 
9,772 9,924 

15,211 15,184 
10,780 11 ,082 

819 778 
5,974 5,973 
3,987 4,331 

15,741 15,100 
9,055 8,599 
6,685 6,501 

17,779 17,718 
8,122 8,047 
9.657 9,671 
6，7앓 6,708 
9,398 9.456 
5,514 5,557 
3,884 3,899 

10,269 10,612 
631 626 

5,829 5,831 
3,809 4,155 

12,160 11 ,733 
6,355 6,069 
5,805 5.664 

17,662 17,962 
6,415 6,446 

11 ,247 11 ,516 
6,398 6,625 

15,584 15,652 
4,257 4,367 

11 ,327 11 ,286 
512 469 
187 152 
146 141 
179 176 

3,581 3,367 
2,700 2,530 

880 837 

Median weekly eamings 

2002 2003 

$859 $887 
922 961 
823 845 
396 403 
527 545 
592 598 
511 523 
597 608 
340 369 
589 599 
663 673 
$11 519 
508 519 
514 520 

1,019 1,059 
1,098 1,143 

974 1,005 
448 463 
647 658 
730 731 
570 584 
603 613 
362 384 
590 602 
665 675 
558 570 
574 583 
539 547 

735 758 
756 799 
723 739 
355 366 
488 502 
430 452 
500 513 
431 449 
297 318 
523 497 
593 629 
399 407 
400 406 
396 410 

8eginning in January 2003, data reflect revised pop비ation controls used in 
the household survey. 



Table 8. Quartiles and selected deciles of usual weekly earnings of fuIJ-time wage and salary workers by selected 

characteristics, 2003 annual averages 

Educational attainment, sex, race, 
and Hispanic or Latino ethni잉ty 

TOTAL 

Total, 25 years and over … .... 
Less than a high s여1001 diploma •..• 
Highsch∞1 graduates, no c이lege … ..... 
Some ∞lIege or associate degree …04'" 

College graduates, total … ........................ … ......... 
Bachelor's degree only ……… ... …· 
Advanced degree • 

Men 

Total ， 25y，않rs and over … .... 
Less than a high school diploma … 
High school gradua.tes, no college … ..... 
Some ∞뻐ge or associate degree … ........ 
College graduales, total .... 

8achelor's degree only … ........ 
Advanced degree . 

Women 

Total ， 25ye하sand over ....... 
Less lhan a high school diploma … ... u ••••• 

High school graduates, no college . 
Some ∞lIege or associate degree … ..... H •••• … ... … ................ 
College graduales, lotal … .... … .. 

Bachelor’s degree only …………… .... ………………………… ... … . 
Advanced degree … .......... 

Whitξtotal 

Total, 25 years and over .• 
Less than a high school diploma . 

Hs。igrhne$ ∞h。lle。glger 。ardauastse。sc，iant。ec d。elg|ergeee … …u ............. … ........ 
College graduates, total ... …· 

Bachelor's degree only …… 
Advanced degree . 

Whitemen 

Total, 25 years and over .... 
Less than a high 앓hool diploma •. 

Hs。igmhesc ch이。|e。gl gem 。drauasste。sc，iant。ec d。ellgergeee •. 

College graduates, lotal … ... 
Bachelor's degree only ..............•........... 
Advanced degree … ... 

Whitewomen 

Total, 25 years and over … ....... 
Less than a high school diploma … 
Highscho여 graduates, no c이lege .. 
Some ∞lIege or associate degree … ....... 
College graduates, total •.. …H" 

8achelor's degree only … ....... 
Advanced degree . 

Black or African American, total 

Total, 25 years and over … ...... 

sLHe。igsmhseS th상 Ca이1n。le。 ag| he girg oahrd au sa$cthe$os。，ilan dt。elpc dI。。em!g!eargeee-- • … 

College graduates, total …………… .. 
Bachelor's degree only … .... ……… 
Advanced degree . 

See note at end 01 table 

Number 
。f

workers 
(in 

thousands) 

89,513 
8,594 

27,082 
24,610 
29,226 
19,217 
10,009 

50,069 
5,755 

15,272 
12,891 
16,151 
10,596 
5,555 

39,444 
2,839 

11 ,810 
11 ,719 
13,075 
8,621 
4,454 

72,994 
6,972 

22,054 
19,898 
24,069 
15,794 
8,275 

41 ,811 
4,853 

12,648 
10,699 
13,612 
9,004 
4,608 

31 ,183 
2,120 
9,407 
9,200 

10,457 
6,790 
3,667 

10,664 
1,061 
3,719 
3,383 
2,502 
1,808 

693 

First 
decile 

$318 
243 
301 
339 
477 
447 
578 

352 
269 
339 
385 
516 
492 
609 

295 
217 
277 
310 
439 
412 
526 

325 
247 
307 
349 
490 
463 
588 

363 
272 
351 
397 
544 
511 
626 

299 
224 
281 
316 
450 
417 
550 

290 
219 
280 
304 
407 
393 
471 

First 
quartile 

$447 
302 
399 
462 
671 
624 
772 

498 
324 
458 
524 
755 
709 
875 

400 
273 
351 
409 
608 
578 
719 

463 
304 
409 
478 
689 
641 
792 

511 
325 
478 
547 
781 
737 
905 

408 
275 
359 
415 
616 
584 
728 

386 
287 
357 
402 
584 
553 
665 

Upper limit of: 

Second 
quartile 

(median) 

$662 
396 
554 
639 
964 
900 

1,126 

744 
429 
628 
740 

1,131 
1,044 
1,315 

584 
329 
474 
560 
832 
767 
953 

683 
401 
576 
659 
988 
925 

1,139 

766 
432 
652 
761 

1,151 
1,081 
1,339 

595 
331 
484 
573 
839 
771 
964 

542 
376 
476 
551 
793 
762 
887 

Third 
quartile 

$994 
535 
772 
907 

1,430 
1,330 
1,621 

1,131 
599 
875 

1,023 
1,636 
1,525 
1,881 

843 
430 
631 
759 

1,157 
1,061 
1,324 

1,020 
547 
794 
934 

1,463 
1,365 
1,647 

1,153 
601 
898 

1,054 
1,676 
1,558 
1,892 

855 
435 
646 
771 

1,167 
1,072 
1,338 

786 
509 
652 
759 

1,133 
1,054 
1,271 

Ninth 
d‘3Cile 

$1 ,470 
753 

1,049 
1,235 
1,976 
1,879 
2,278 

1,655 
827 

1,163 
1,406 
2,293 
2,090 
2,548 

1,195 
575 
847 

1,012 
1,580 
1,472 
1,800 

1,515 
767 

1,079 
1,267 
2,030 
1,904 
2,299 

1,727 
833 

1,185 
1,434 
2,320 
2,181 
2,680 

1,221 
578 
856 

1,032 
1,622 
1,495 
1,827 

1,112 
714 
901 

1,010 
1,490 
1,413 
1,722 



Table 8. Quartiles and selected deciles of usual weekly earnings of full-time wage and salary workers by selected 
characteristics, 2003 annual averages - Continued 

Number Upper limit 01: 

Educational attainment, sex, race, 
。f

workers ‘ Second 
and Hispanic or Latino ethnicity (in 

First First 
qu히tile 

Third Ninth 

thousands) 
decile quaπile 

(median) 
quartile decile 

Black or African American men 

Total, 25 years and over … .......... 4,979 
less than a high sch。이 diploma. 565 
High school graduates, no c에ege … ......... 1,868 
Some ∞lIege or associate d앵r않 . 1,497 
College graduates, total ... 1,049 
Bachelor's degree only … 771 
Advanced degree . 278 

Black or African American women 

Total, 25 years and over … ... 5 ,685 
less than a high school diploma ••. 496 

Hs。lgmhesc ∞h。”e。glgeIa ord auasste。sc.iant。ec doelgleegee •• 1,851 
1,886 

Coliege graduates, total .‘· 1,453 
Bachelor’s degree only .• 1,037 
Advanced degree . 416 

Asian, total 

Total, 25 years and over .•. 3,984 
less than a high school diploma … 325 
High school graduates, n。∞liege ... 741 
Some ∞liege or associate degree … ......................... 671 
College graduates, tota! … 2,247 
Bachelor's degree on!y …… 1,325 
Advanced degree .. 922 

Hispanic or Latino, total 

Total, 25 years and over … 11 ,532 
less than a high school diploma … ........... 4,127 
High school graduates, no college … ....... 3,410 
Some ∞lIege or associate degree … ...................................... 2,351 
College graduates, total ... 1,644 
Bachelor's degree only . 1,190 
Advanced degree . 454 

Hispanic or Latino men 

Total, 25 years and over … 7,292 
less than a high school diploma … ........... 2,975 
High sch。어 graduates, n。 ∞lIege … ......... 2,106 
Somec이lege or associate degr,‘* … .................................... 1,302 
College graduates, total … 909 
Bachelor's degree only … 643 
Advanced degree . 265 

Hispanic or Latino women 

Total, 25 years and over … 4,240 
less than a high school diploma … ......... 1,152 
High school graduates, no college … ........ 1,304 
Some college or associate degree … .................. 1,049 
Coliege graduates, total •..•. 735 
Bachelor's degree only …· 546 
Advanced degree ...•.......... … .. 189 

NOTE: Ten percent of all full-time wage and salary workers eam 
less than the upper limit of the first decile; 25 percent eam less than 
the upper limit of the first quartile; 50 percent eam less than the upper 
limit of the se∞nd quartile, or median; 75 percent eam less than the 
upper limit of the third quartile; and 90 percent eam less than the 
upper limit of the ninth decile. Estimates for the race groups (white, 

$310 $410 $588 $830 $1 ,171 
250 316 421 606 809 
305 393 519 723 988 
322 434 609 852 1,133 
402 587 790 1,171 1,549 
396 568 774 1,114 1,444 
442 643 863 1,381 1,889 

277 364 508 749 1,037 
198 260 324 423 597 
259 326 434 582 797 
293 384 510 685 907 
412 582 797 1,091 1,451 
390 545 756 1,022 1,384 
482 686 893 1,230 1,604 

314 460 723 1,142 1,729 
226 289 369 490 611 
283 362 491 696 993 
324 442 624 891 1,204 
425 635 954 1,429 1,912 
395 585 847 1,221 1,732 
524 757 1,153 1,726 2,280 

270 333 473 700 1,018 
238 293 371 487 649 
280 352 485 676 907 
303 404 576 800 1 ，0없 

354 535 799 1,162 1,739 
335 502 747 1,078 1,575 
437 652 949 1,426 1,905 

283 355 493 730 1,083 
254 306 393 510 693 
298 386 522 735 987 
324 447 623 875 1,173 
364 571 879 1,351 1,906 
342 515 810 1,230 1,863 
459 694 1,090 1,544 2,260 

247 309 425 638 918 
216 265 314 399 514 
248 311 415 584 781 
287 374 509 706 957 
341 513 737 1,018 1,419 
326 492 694 959 1,381 
398 616 833 1,145 1,663 

black or Afñcan American, and Asian) do not sum to totals because 
data are not presented for all 띠ces. In addiωn， persons whose 
ethnicity is identified as "Hispanic or Latino" may be of any race and, 
therefore, are classified by ethnicity as weJl as race. Beginning in 
January 2003, data reflect revised pop비ation controls used in the 
household survey. 



Consumer Expenditures 
in 2001 
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CommerunitsI spent$395180naverageiI12%1 an 
increase of 3.9 percent over the previous year. Ex­
penditures had risen 2.8 percent in 2000 and 4.1 per­

cent in 1999. The increase in spending in 200 1 was more 
than the 2.8-percent annual average rise in general price lev­
els over the year, as measured by the Consumer Price Index 
(CPI). This report shows the latest results from the Bureau 
ofLabor Statistics Consumer Expenditure Survey. 

Developments in 2001 
Changes in 2001 in the major components of spending­
food, housing, apparel and services, σansportation， health 
care, entertainment, and personal insurance and pensions­
ranged from an increase of 11.1 percent for personal insur­
an∞ and pensions to a decrease of 6.1 percent for apparel 
and services. (See table A.) Expenditures for housing and 
health care each rose by 5.6 percent. Other components for 
which spending increased included food (3.2 perc강ot)， trans­
portation (2.9 percent), and entertainment (4.8 percent). 

There was little change from 2α)() to 2001 in the percent 
distribution (share of total expenditures) of each of the com­
ponents of spending. (See table B.) Expenditure shares tend 
to be stable from year to year, and their stablility makes the 
percent distribution more useful for identifying long-term 
spending trends than are percent changes in expenditures in 
a single year. For example, despite the 11.1-percent increase 
in spending on personal insurance and pensions in 200 1, the 
share of total expenditures devoted to that component rose 
just 0.7 percentage points一from 8.8 to 9.5 percent. (See 
boxnote for information on recent changes to the expendi­
ture survey that might affect year-to-year comparisons of 
resulting estimates.) 

Food expenditures increased 3.2 percent in 2001, as spend­
ing on food away from home rose 4.6 percent and spending 
on food at home grew by 2.2 percent. Spending on food 
away from home had risen just 1 percent in 2α)0， but the 4.6-
percent increase in 2001 was more in line with increases in 
the past several years-4.2 percent in 1999, 5.7 percent in 
1998, and 5.4 percent in 1997. Data classified by theage of 
the household reference person2 show that the share of to-

1 See the glossary at the end of this report for a definìtìon of 
consumer unít. 

2 See the glossary at the end of thìs report for a definition of 
reference person. 

〈씻 

tal expenditures spent on food was fairly simil따 across age 
groups, with the exception of the youngest group. The group 
under age 25 spent 15.8 percent of their total on food, whereas 
thecomparable shares for all other groups ranged from 13.1 
percent to 14.1 percent. The youngest group and the group 
aged 65 and older spent about the same amount on food in 
2001-$3，724a떠$3，749， respectively-but the ways in which 
they allocated those food expenditures differed substantially. 
Approximately half (50.1 percent) of the youngest group’s 
food dollar went to food away from home, compared with 
just 35 percent allocated by the 65-and-older group. 

The 5 .6-percent increase in spending on housing, the larg­
est component of total spen이ng， followed an increase of2.2 
percent a year earlier. Consumer units spent an average of 
$13,011 on housing in 2001 , almost a third oftotal expendi­
tures. Increases in spending on shelter (6.9 percent) and on 
utilities, fuels, and public services (11.2 percent) were prima­
rily responsible for the increase in overall housing expendi­
tures, and offset decreases in spending on housefurnishings 
and equipment (-5.9 percent) and household operations (-1.2 
percent). The large increase in spending for utilities, fuels, 

Consumer Expenditure Survey Begins 
Collection of Bracketed Income Data 

Begintùng in 200 1, the Inteπiew portion of the Con­
sumer Expenditure Survey includes information col­
lected from respondents using income ranges or brack­
ets in addition to discrete income amounts, as pro­
vided in the past. Respondents who are unable or 
unwilling to provide a specific dollar amount may be 
able or willing to estimate a range for their income. The 
bracketed data should provide more reliable income 
estimates because they increase the percentage of 
households providing income data. This also affects 
those few expen이t따e items derived from income data 
and, as a result, amounts for those iterns are not strictly 
comparable with previous data. For example, the in­
crease in personal insurance and pensions in 200 1 was 
l따gely due to an increase in deductions for Social Se­
curity, which are computed from reported salary 
amounts. 



and public services was the result of increases for electricity 
(10.7 percent), fuel oil (15.9 percent), and natural gas (33.6 
percent). (Prices for electricity and natural gas, as measured 
by the CPI, also rose in 200 1, by 7.2 percent and 19.9 percent, 
respectively, whereas fuel oil prices fell 0 .3 percent.) Changes 
in spending on housing varied by region of the country in 
2001 , as expenditul1않 rose more in the West (7.4 percent) and 
Northeast (6.9 percent) than in the South (4.8 percent) and 
Midwest (4.2 percent). Consumer units in the West also had 
the highest average levels of housing expenditures in 2001 
($15,000), followed by the Northeast ($14,439), Midwest 
($12,458), and South ($11 ,375). 

The 6.1-percent decrease in spending on apparel and ser­
vices in 200 1 dropped\the average amount spent by consum­
ers, $1,743, to the samelevelrecorded in 1999. Thedecrease 
in apparel spending followed increases of 6.5 percent in 2\α)0 
and4.1 percentin 1999, anddecreases of3.2percentin 1998 
and 1.3 percent in 1997. In 200 1, spending was down across 
all the subcomponents of apparel and services, including 
men’s and boys' apparel (-3.9 percent), women’s and girls' 
apparel (-6.7 percent), and footwear (-1 1.9 percent). Data 
classified by the size of the consumer unit show that the 
largest decreases in apparel spending occurred among single 
consumer units (-16.2 percent) and three-person consumer 
units (-10.9 percent), whereas expenditures by two-person 
and five-or-more-person consumer units each dropped by 
1.8 percent. 

Transportation spending rose 2.9 percent in 200 1, follow­
ing increases of 5.8 percent in 2000 and 6 percent in 1999. 
Among the transportation components, increases in spend­
ing on vehicle purchases (4.7 percent) and other vehicle ex­
penses (4.1 percent) were offset somewhat by decreases in 
expenditures for gasoline and motor oil (-0.9 percent) and 
public σansportation (-6.3 percent). Other vehicle expenses 
include spending on items such as maintenance and repairs, 
vehicle finance charges, and rentals and leases. Public trans­
portation expenditures include outlays for airline and ship 
fares, as well as for intracity mass σansit fares. The decrease 
in spending on gasoline and motor oil in 2001 followed a 
large increase (22.4 percent) in 2000. Both the increase in 
2000 and the decrease in 200 1 corresponded to changes in 
the prices of motor fuels in those years-a 28.4-percent in­
crl않sein2α)() and a 3.6-percen 
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for prescription and nonprescription drugs were primarily 
responsible for the increase in the overall component. Spend­
ing for health insurance rose 7.9 percent and that for pre­
scription and nonprescription drugs rose 7.8 percent in 2001. 
Expenditures for the other two health care components­
medical services and medical supplies-showed little change 
in 200 1. The share of total expenditures allocated to health 
care varies substantially by age group. The aged-65-and­
older group devoted 12.6 percent of their total expenditures 
to health care in 200 1, close to the share that they spent on 
food. In contrast, the under-age-25 group allocated just 2.3 
percent of their total to health care. 

Spending on entertainment rose 4.8 percent in 2001, fol­
lowing a decrease of 1.5 percent in 2000 and an increase of 
8.3 percent in 1999. Among the four subcomponents of en­
tertainment, there were modestincreases for fees and admis­
sions (2.2 percent) and for pets, toys, and playground equip­
ment (1 .1 percent), and larger increases for television, radios, 
and sound equipment (6.1 percent) and for other entertain­
ment supplies, equipment, and services (9.4 percent). Like 
vehicle purchases, this last subcomponent is subject to large 
changes from one year to the next because it includes expen­
sive items (such as motorized recreational vehicles and boats) 
that are purchased relatively infrequently, and relatively small 
changes in the percent of consumer units purchasing such 
items can have an effect on the overall average. 

Expenditures and deductions for personal insurance and 
pensions rose 11.1 percent in 200 1, primarily due to a large 
increase in the pensions and Social Security subcomponent. 
(See boxnote, p. 1, for a caveat on the interpretation of this 
estimate.) Pensions and Social Security is much larger than 
the other subcomponent of personal insurance and pensions, 
life and other personal insurance, and accounted for 89 per­
cent of the overall expenditure category in 2001. Personal 
insurance and pensions accounted for 15.4 percent of the 
total expenditures of consumer units in the highest income 
quintile3 in 2001 , whereas consumers in the lowest quintile 
allocated just 2.5 percent of income for such spending. The 
lowest quintile includes larger proportions of retired per­
sons, students, and young people just starting their careers, 
and these groups typically do not spend as much, on aver­
age, for perso 

3 See the glossary at the end of this report for a definition of 
income quintiles. 



Table A. Average annual expenditures 01 all consumer units and percent changes, Consumer Expenditure Survey, 
1999-2001 

Percent change 
Item 1999 2000 2001 

1999-2000 2000-2001 

Number of consumer units (in thousands) … 108,465 109,367 110,339 

Income before taxes 1 … ...... 4 ••• 04 ••• 04 •••••••••••••• $43,951 $44,649 $47,507 

Averages: 
Age of reference person . 47.9 48.2 48.1 
Number of persons in consumer unit .. 2.5 2.5 2.5 
Number of eamers .. 1.3 1.4 1.4 
Number of vehicles 1.9 1.9 1.9 

Percent homeowner .............. …u ••••••••••••••• 65 66 66 

Average annual expenditures …… .. $36,995 $38,045 $39,518 2.8 3.9 
FoOO 5,031 5,158 5 ,321 2.5 3.2 

FoOO athome … 2,915 3,021 3 ,086 3.6 2.2 
Cereals and bakery products .. 448 453 452 1.1 -.2 
Meats, poultry, fish, and eggs . 749 795 828 6.1 4.2 
Dairy products … 322 325 332 .9 2.2 
Fruits and vegetables … .. u ••••••• 500 521 522 4.2 .2 
。ther foOO at home …· 896 927 952 3.5 2.7 

Food away from home .......... 2,116 2 ,137 2,235 1.0 4.6 
Alcoholic beverages … ......... … .. 318 372 349 17.0 -6.2 
Housing .. 12,057 12,319 13,011 2.2 5.6 

Shelter ...... 7,016 7,114 7,602 1.4 6.9 
Utilities, fuels, and public services ... 2,377 2 ,489 2 ,767 4.7 11.2 
Household operations ..... … .. 666 684 676 2.7 -1.2 
Housekeeping supplies ………… .. 498 482 509 -3.2 5.6 
Housefumishings and equipment ... 1,499 1,549 1,458 3.3 -5.9 

Appare’ and services … ... …… ...... 1,743 1,856 1,743 6.5 -6.1 
Transportation ........ … .... 7,011 7,417 7 ,633 5.8 2.9 

Vehicle purchases (net outlay) … 3,305 3 ,418 3,579 3.4 4.7 
Gasoline and motor oil ..... … ....................... … 1,055 1,291 1,279 22.4 -.9 
。ther vehicle expenses … - 2,254 2,281 2 ,375 1.2 4.1 
Public transportation … ... 397 427 400 7.6 -6.3 

Health care … 1,959 2,066 2,182 5.5 5.6 
Enter떠inment ....... 1,891 1,863 1,953 -1.5 4.8 
Personal care products and services .. 408 564 485 38.2 -14.0 
Reading .. 159 146 141 -8.2 -3.4 
Education .. 635 632 648 -.5 2.5 
Tobac∞ products and supplies … ..................... 300 319 308 6.3 -3.4 
Miscellaneous .. 867 n6 750 -10.5 -3.4 
Cash ∞ntributions … ...... 1,181 1,192 1,258 .9 5.5 
Personal insurance and pensions .. 3,436 3 ,365 3,737 -2.1 11.1 

Life and other personal insurance .. 394 399 410 1.3 2.8 
Pensions and Social Security … ................. 3,042 2,966 3 ,326 -2.5 12.1 

’ Income values are derived from “∞mplete income reporters" only. 
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Item 

Table B. Percent distribution of total annual expenditures by major category, Consumer Expenditure Survey, 1998-2001 

2001 1998 1999 2000 

Average annual expenditures ....... . 
Food 

Foodathome …· 
Food away from home ... … ... … .... 

Housing …· 
Apparel and seNices … 
Transportation .............................. . 

Vehicles …… ........... … ....... . 
Gasoline and motor oil … ...... . 

。ther transportation … ..... . 
Health care ……… 
Entertainment … .. u ... u ••• 

Personal insurance and pensions … 
Life and other personal insurance ........ … ..... . 
Pensions and Social Secu꺼W … ... 

Other expenditures 1 . 
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1 ’n히udes spending for alcoholic beverages, personal care products and seNices, reading, education, tobac∞ products and 
supplies, cash ∞ntributions ， and miscellaneous. 

percent in 2000.4 Spending on education rose 2.5 percent 
and cash conσibutions rose 5.5 percent. 

Brief description of the Consumer Expenditure 
Survey 
The current Consumer Expenditure Survey program was be­
gun in 1980. Its principal objecti ve is to collect information 
on the buying habits of American consumers. Consumer ex­
penditure data are used in a variety of research by govem­
ment, business, labor, and academic analysts. Additionally, 
the data are required for periodic revision of the Consumer 
Price Index (CPI). 

The survey, which is conducted by the U.S. Census Bu­
reau for the Bureau ofLabor Stätistics (BLS), consists of two 
components: ADiary or recordkeeping surveycompleted by 
participating consumer units for two consecutive l-week pe­
riods; and an Interview survey, in which expenditures of 
consumer unÌts are obtained in five interviews conducted at 
3-month intervals. Results in this report are based on inte­
grated data from both surveys. 

Surveyp따ticipants record dollar amounts for goods and 
services purchased during the reporting period, whether or 
not payment is made at the time of purchase. Expenditure 
amounts include all sales and excise taxes for all items pur­
chased by the consumer unit for itself or for others. Ex­
cluded from both s따veys are all business-related expendi­
tures and expenditures for which the consumer unit is reim­
bursed. 

Each survey queries an independent sample of consumer 
units that is representative of the U.S. population. For the 

4 The decrease in 2001 may be partially attributed to a change in 
the Interview survey questionnaire. Beginning in 2001 , respondents 
are asked what they spent on personal care services in the last 3 
months, whereas, previously, they were asked for the usual monthly 
expense. In 2000, the source of the data was changed from the Diary 
survey to the Interview survey, as the Interview was deemed more 
reliable. This may have contributed to the increase in 2000. 

Diary survey, about 7,500 consumer units are sampled each 
y없r. Each consumer unit keeps a diary for two 1-week peri­
ods, yielding approximately 15,000 diaries a year. The Inter­
view sample is selected on a rotating panel basis, surveying 
about 7,500 consumer units each quarter. Each consumer 
unit is interviewed once per quarter, for five consecutive 
quarters. Data are collected on an ongoing basis in 105 areas 
of the United States. 

The Interview survey is design려 to capt따e expenditure 
data that respondents can reasonably recall for a period of 3 
months or longer. In general, these include relatively large 
expenditures, such as those for real property, automobiles, 
and major appliances, or expenditures that occur on a regular 
basis, such as rent, utility payments, or insurance premiums. 
Including global estimates of spending for food, it is esti­
mated that about 95 percent of expenditures are covered in 
the Interview survey. Nonprescription drugs, household 
supplies, and personal care items are excluded. The Inter­
view survey also provides data on expenditures incurred 
while on leisure trips. 

The Diary survey is design려 to capture expenditures on 
small, frequently purchased items that are normally difficult 
for respondents to recall. Detailed records of expenses are 
kept for food and beverages-both at home and in eating 
places, tobacco, housekeeping supplies, nonprescription 
이ugs， and personal care products and services. Expendi­
tures incurred while away from home ovemight or longer by 
members of the consumer unit are ex이uded from the Diary 
survey. Although the Diary survey was designed to collect 
information on expenditures that could not be recalled easily 
over a period of time, respondents are asked to report all 
expenses (except ovemight travel) that the consumer unit 
incurs during the s따veyweek. 

Integrated data from the BLS Diary and Interview sur­
veys provide a complete accounting of consumer expendi­
tures and income, which neither survey component alone is 
designed to do. Data on some expenditure items are col-
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lected.in only one of the components. For example, the Diary 
does not collect data on expenditures for overnight πavel ， or 

information on reimbursements, as the Interview does. Ex­
amples of expenditures for which reimbursements are ex­
cluded are medical care; automobile repair; and construc­
tion, repairs, alterations, and maintenance of property. 

For items unique to one or the other survey, the choice of 
survey to use as the source of data is obvious. However, 
there is considerable overlap in coverage between the sur­
veys. Because of this, integrating the data presents the 
problem of determining the appropriate survey component 
from which to select expenditure items. When data are a vail­
able from both survey sources, the more reliable of the two 
(as determined by statistical methods) is selected. As a re­
sult, some items are selected from the Interview survey, and 
others, from the Diary survey. 

Population coverage and definition of components of the 
Consumer Expenditure Survey differ from those of the Con­
sumer Price Index. Consumer expenditure data cover the 
total population, whereas the CPI covers only the urban 
population. In addition, home ownership is treated differ­
ently in the two surveys. Actual expenditures ofhomeowners 
are reported in the Consumer Expenditure Survey, whereas 
the Consumer Price Index uses a rental equivalence approach 
that attempts to measure the change in the cost of obtaining, 
in the rental marketplace, services equivalent to those pro­
vided by owner-occupied homes. 

Interpreting the data 
Expenditures are averages for consumer units with specified 
characteristics, regardless of whether a particular unit incurred 
an expense for a specific item during the recordkeeping period. 
The average expenditure for an item may be considerably lower 
than the expenditure by those consumer units that purchased 
the item. The less frequently an item is purchased, the greater 
the difference between the average for all consumer units and 
the average for those purchasing the item. AIso, an individual 
consumer unit may spend more or less than the average, de­
pending on its particular characteristics. Factors such as in­
come, age of family members, g∞graphic location, taste, and 
personal preference also influence expenditures. Furtherrnore, 
even within groups with sirnilar characteristics, the disσibu­
tion of expenditures varies substantially. These points should 
be considered when relating repoπ.ed averages to individual 
clTcumstances. 

Users of these survey data should also keep in mind that 
prices for many goods and services have risen since the 
survey was conducted. For example, rent as measured by 
the Consumer Price Index rose4.5 percent between 2001 (an­
nual average index) and October 2002. 

In addition, sample surveys are subject to two types of 
errors-sampling and nonsampling. Sampling errors occur 
because the data are collected from a representative sample 
rather than the entire population. Nonsampling eπorsresult 
from the inability or unwil\ingness of respondents to pro­
vide correct information, differences in interviewer ability, 
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mistakes in recording or coding, or other processing errors. 

Tables and data 
Tables in this report include integrated data from both the 
Diary and Interview components of the Consumer Expendi­
ture Survey, enabling data users to associate the full range 
of expenditures with consumers' demographic characteris­
tics. Tables show data classified by income quintile, income 
class, age of the reference person, size of the consumer unit, 
composition of the consumer unit, number of earners, hous­
ing tenure, type of area (urban-rural), race, Hispanic origin, 
region of residence, occupation, and education. (These are 
the same classifications published in prior reports and bulle­
tins.) 

Information on expenditures, income, and family charac­
teristics of single persons, classified by either age and sex or 
income and sex, is available. Tables that show consumer 
expenditure data cross-tabulated by income before taxes and 
either age of the reference person, size of the consumer unit, 
or region of residence also are available. These tables are 
not presented in this report but may be obtained from the 
BLS Division of Consumer Expenditure Surveys. 

Integrated Consumer Expenditure Survey data with more 
detailed expenditure categories are published in biennial re­
ports. The most recent is Consumer Expenditure Surve，χ 

1998-99, Report 955, November 2001. It contains tables of 
average annual expenditures, income, and characteristics for 
the same classifications that are shown in this report but in 
greater detai\. Also included are tables showing average 
annual data over a 2-year period for: Income before taxes 
cross-tabulated by either age, consumer unit size, or region; 
single consumers by sex cross-tabulated by either income or 
age; and selected Metropolitan Statistical Areas (MSAs). 
The next biennial report wil\ contain survey data for 2α)()and 
200 1 and will be published in mid-2003. AIso scheduled for 
publication in mid-2003 is a Consumer Expenditure Survey 
anthology that includes analyses of expenditure data as they 
apply to various topics of interest, as well as methodological 
and research articles pertaining to various survey topics. 
This will be the first in a series of anthologies to be pub­
lished biennially. 

Tables with the same level of detail as shown in the 2-
year report can be accessed through the Internet (http:ν 
www.bls.gov/cex). Dataareavailablefor 1984-2001. Begin­
ning with the 2000 data, standard error estimates for inte­
grated Diary and Interview survey dat 

Other available data 
The 2001 Diary and Interview microdata, that is, data for 
individual consumer units, are available on CD-ROM. The 
Interview files contain expenditure data in two different for­
mats: MTAB files that present monthly valu않 in an item 
coding framework based on the CPI pricing scheme, and 



EXPN files that organize experiditures by the section of the 
Interview questionnaire in which they are collected. Expen­
diture values on EXPN files cover different periods depend­
ing on the specific question asked, and the files also con­
tain relevant nonexpenditure information not found on 
the MTAB files. Currently available on CD-ROM are 
microdata files back to 1990 and for selected earlier years. 
Microdata files for earlier years also are available on public­
use tapes. 

Consumer Expenditure Survey data also are available via 
the BLS fax-on-demand service. This service provides infor­
mation and data that may be accessed from a touch-tone 
phone 24 hours a day, 7 days a week, by dialing (202) 691-
6325. Voice prompts explain how to obtain the information. 

Data available from the fax-on-demand service are for the 
most recent published year. Additional data also are pre­
sented in articles in the Monthly Labor Review. 

For more detailed ínformation on the availability of cur­
rent and earlier data, contact the Divisíon of Consumer Ex­
penditure Surveys, Bureau ofLabor Statistics, Room 3985, 2 
Massachusetts Avenue, NE., Washington, DC 20212-0001. 

Telephone: (202) 691-6900. E-mail: (cexinfo@bls.gov). 
Intemet: (htφ:lIwww.bls.gov/cex). 

Material in this publication is in the public domain and, 
with appropriate credit, may be reproduced without permis­
sion. Information in this report is available upon request to 
sensory impaíred individuals: 、Toice phone: (202) 691-5200, 
Federal Relay Service: 1-8α)，，877-8339. 

Glossary 

Consumer unit. Aconsumer unit is defin엉 as members of a 
household related by blood, marriage, adoption, or other 
legal arrangement; a single person living alone or sharing a 
household with others but who is financially independent; 
or two or more persons living together who share responsi­
bility for at least 2 out of 3 major types of expenses-food, 
housing, and other expenses. Students living in university­
sponsored housing also are included in the sample as sepa­
rate consumer uruts. 

Rκference person. The first member mentioned by the re­
spondent when asked to “ Start with the name of the person 
or one of the persons who owns or rents the home." 1t is 
with respect to this person that the relationship of other 
consumer unit members is determined. 

Total expenditures. The transaction costs, including excise 
and sales taxes, of goods and services acquired during the 
interview period. Estimates include expenditures for gifts 
and contributions and payments for pensions and personal 
msurance. 

Income. The combined income earned by all consumer unit 
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members aged 14 years or older during the 12 montbs pre­
ceding the interview. The components of income are wages 
and salaries; self-employment income; Social Security and 
private and government retirement income; interest, divi­
dends, and rental and other property income; unemploy­
ment and workers' compensation and veterans' benefits; 
public assistance, supplemental security income, and Food 
Stamps; rent or meals or both as pay; and regular contribu­
tions for support such as alimony and child sUIψort. 

Complete income repoπers. In general, a consumer unit 
that prov띠es values for at Ieast one of the major sources of 
its income, such as wages and salaries, self-employment in­
come, and Social Security income. Even complete income 
reporters may not provide a full accounting of all income 
from all sources. 

Quintiles ofincome before taxes. Complete income report­
ers are ranked in ascending order of income value and di­
vided into five equal groups. Incomplete income reporters 
are not ranked and are shown separately in the quintiles of 
income tables. 



Table 1. Quintiles of income before taxes: Average annual expenditures and characteristics, Consumer Expenditure Survey, 2001 

Complete reporting of income 
AII 

Item consumer Total lowest Se∞nd Third 
units complete 20 20 20 

reporting percent percent percent 

Number of consumer units (in thousands) 110,339 88,735 17,715 17,751 17,744 
lower limit . n.a. n.a. n.a. $13,909 $27,177 

Consumer unit characteristics: 
lncome before taxes 1 ..........................•.. …· $47,507 $47,507 $7,946 $20,319 $35.536 
Age of reference person .... 48.1 48.0 51.0 51.4 46.9 

Average number in consumer unit: 
Persons ............................... 2.5 2.5 1.7 2.2 2.5 
Children under 18 ......... .7 .7 .4 .6 .7 
Persons 65 and over .. .3 .3 .4 .5 .3 
Eamers … ................................ 1.4 1.4 6 1.0 1.4 
Vehicles ........... 1.9 2.0 1.0 1.5 1.9 

Percent homeowner ... 66 65 43 55 63 

Average annual expenditures … · $39,518 $41 ,395 $18,883 $26,492 $35,660 
Food ............. 5,321 5,662 3,269 4,163 5,042 

Food at home 3,086 3,253 2,124 2,731 3,113 
Cereals and bakery products . 452 481 322 406 452 
Meats, poultry, fish, and eggs . 828 869 591 785 859 
Dairy products ............ 332 352 213 289 337 
Fruits and vegetables .... 522 545 370 471 531 
Other food at home .... 952 1,007 629 779 934 

Food away from home .. 2,235 2,409 1,145 1,432 1,929 

AI∞holic beverages . 349 386 220 250 331 
Housing ........ 13,011 13,120 6,834 8,833 11 ,162 
Shelter. 7,602 7,583 3,824 4,995 6,367 

Owned dwellings .. 4,979 4,905 1,572 2,268 3,526 
Rented dwellings . 2.134 2,197 2,066 2,528 2,588 
Other lodging … ........ … 489 481 186 200 253 

Utilities, fuels , and public services .. 2,767 2,739 1,758 2,307 2,663 
Household operations 676 672 310 372 503 
Housekeeping supplies 509 566 303 390 502 
Household fumishings and equipment .. 1,458 1,561 639 768 1,127 

Apparel and services ... 1,743 1,846 860 1.120 1,598 

Transportation . 7,633 7,919 3,178 5,056 7,538 
Vehicle purchases (net outlay) . 3,579 3,778 1,553 2,387 3,799 
Gasoline and motor oil 1,279 1,290 599 933 1,253 
Other vehicle expenses ............ 2,375 2,447 858 1,509 2,211 
Public transportation ............ 400 405 167 227 275 

Health care . 2,182 2,222 1,422 2,074 2.199 
Entertainment 1,953 2,028 751 1,194 1,649 
Personal care products and services . 485 514 282 377 506 
Reading ... … ... 141 148 67 97 123 
Education 648 638 492 317 290 
Tobacco products and smoking supplies …· 308 327 259 308 373 
Miscellaneous . 750 768 324 529 697 
Cash contributions ............ 1,258 1,324 459 720 1,077 

Personal insurance and pensions . 3,737 4,494 466 1,454 3,075 
life and other personal insurance . 410 423 175 285 310 
Pensions and Socia’ Security. 3,326 4,071 291 1.169 2,765 

」← • ( 

1 Components of income and taxes are derived from "complete income reporters" only; see glossary 
n.a. Not applicable 
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23,953 12,751 
14,103 7,678 
11 ,248 5,280 

1,608 1,876 
1,248 522 
3,883 2,881 
1,497 695 

942 374 
3,527 1,123 
3,500 1,493 

14,032 6,495 
6,555 2,762 
2,043 1,237 
4,501 2,113 

934 382 

2,921 2,037 
4,053 1,673 

804 413 
278 114 

1,366 698 
310 235 

1,435 695 
2,792 986 

11 ,878 628 
864 360 

11 ,014 268 



Table 2. Income before taxes: Average annual expenditures and characteristics, Consumer Expenditure Survey, 2001 

Complete reporting of income 

Item Tolal Less $5,000 $10,000 $15,000 $20,000 $30,000 $40,000 $50,000 $70,000 
complele than 10 10 10 10 t。 10 t。 and 
reportìng $5,000 $9,999 $14,999 $19,999 $29,999 $39,999 $49,999 $69,999 over 

Number of consumer units (in thousands) 88,735 4,100 6,829 8,099 7,014 12,075 10,508 8,737 12,480 18,892 

Consumer unit characteristics: 
In∞me before taxes 1 … ......... $47,507 $1 ,666 $7,675 $12,380 $17,282 $24,494 $34,456 $44,418 $58,943 $113,978 
Age of referen∞ person. 48.0 39.4 54.1 55.4 53.0 49.5 46.8 45.3 44.8 45.5 

Average number in ∞nsumerunit: 
Persons . 2.5 1.7 1.6 1.9 2.1 2.3 2.4 2.7 2.9 3.1 
Children under 18 .................. … .7 .4 .3 .5 .5 .6 .6 .8 .8 .9 
Persons 65 and over ... .3 .2 .5 .5 .5 .4 .3 .2 .2 
Eamers … .................... … ............... … .. h 1.4 .8 .5 .7 .8 1.1 1.4 1.6 1.8 2.1 
Vehic1es ... 2.0 1.0 .9 1.1 1.5 1.7 1.9 2.2 2.5 2.9 

Percent homeowner . 65 33 43 51 54 58 62 69 77 87 

Average annual expenditures ... $41 ,395 $20,517 $16,625 $20,642 $25,028 $28,623 $35,430 $40,900 $50,136 $76,124 
Food … .... 5,662 3,497 3,051 3,406 3,763 4,499 5,071 5,904 6,851 9,066 
Food at home . 3,253 1,974 2,101 2,210 2,524 2,904 3.136 3,488 3,742 4,565 
Cereals and bakery products ... 481 296 313 340 376 436 450 501 543 683 
Meats, p。띠try ， fish, and eggs ... 869 553 594 599 729 821 883 910 974 1,145 
Dairy pr'어uc!s •. 352 198 211 218 274 315 334 378 410 513 
Fruits and vegetables ........ 545 332 357 395 439 501 527 572 603 754 
。Iher food al home … .... 1,007 596 627 658 707 831 941 1,127 1,212 1,470 

Food away from home .... <.,409 1,523 950 1,195 1,238 1,595 1,935 2,415 3.109 4,501 

Alcoholic beverages . 386 385 186 223 249 227 326 412 436 695 
Housíng ..•.. 13,120 7,307 6,021 7,472 8,305 9,525 11 ,006 12,248 15,356 23,622 

Shelter … ....... 7,583 4,323 3,276 4,097 4,747 5,382 6,238 6,978 8,969 13,913 
。wned dwellings . 4,905 1,902 1,289 1,705 2,063 2,558 3,396 4,192 6,306 11 ‘035 
Rented dwellings .. 2,197 2,056 1,865 2,253 2,494 2,601 2,589 2,497 2.108 1,656 
Olher lodging . 481 365 122 138 191 223 253 289 556 1,222 

Utílitíes, fuels, and publíc services 2,739 1,599 1,654 2,002 2,170 2,457 2,661 2 ,841 3.102 3,841 
Household operations .................. … ...... 672 248 290 353 323 428 509 541 688 1,465 
Housekeeping supplies 566 298 299 312 369 414 495 579 747 930 
Household furnishings and equipment 1,561 839 502 709 695 844 1.103 1,309 1,850 3,473 

Apparel and services . 1,846 1,102 748 869 1,272 1,063 1,636 1,894 2,173 3,479 

T ransportation .. 7,919 3,417 2,727 3,539 4,624 5,644 7,549 8,672 9,888 13,892 
Vehicle purchases (net outlay) . 3,778 1,712 1,349 1,684 2,163 2,704 3,874 4 ,155 4,617 6,505 
Gasoline and motor oil .... 1,290 646 522 645 861 1,048 1,236 1,473 1,615 2,027 
Other vehicle expenses … . 2,447 850 723 1,021 1,362 1,669 2.148 2,788 3,197 4,447 
Public transp。π.ation. 405 209 132 189 237 223 292 257 459 913 

Health care ………· 2,222 1,154 1,277 1,792 2,143 2,089 2,200 2,239 2,512 2,908 
Entertainment … 2,028 923 630 790 1,292 1,187 1,620 1,958 2,638 3,986 
Personal care products and services 514 349 262 287 346 402 543 541 600 794 
Reading … .. 148 69 54 82 93 103 121 137 180 274 
Education ............... 638 878 486 259 359 271 292 433 748 1,358 
Tobacco products and smoking supplies 327 284 234 266 313 326 353 415 372 315 
Miscellaneous ........... 768 370 264 362 447 608 666 802 865 1,412 
Cash ∞nlributions ... 1,324 433 357 591 609 901 1,053 1,181 1,616 2,743 

Personal insurance and pensions . 4,494 350 329 704 1,213 1,779 2,994 4 ,065 5,900 11 ,579 
Life and other personal insurance . 423 179 140 236 308 250 323 368 496 844 
Pensions and Social Security …· 4,071 171 188 468 906 1,529 2,670 3,698 5,405 10,736 

1 Componenls of income and taxes are derived from "complete income reporters" only; see 9’ossary. 
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Table 3. Age of reference person: Average annual expenditures and characteristics, Consumer Expenditure Survey, 2001 

A11 Under Item consumer 25 
25-34 35-44 45-54 55동4 

units 

Number of consumer units (in thousands) …· 110,339 8,598 18,515 24,422 22,317 14,549 

Consumer unit characteristics: 
Income before taxes 1 .... … ... <4 0 $47,507 $20,769 $49,424 $58,902 $61 ,093 $51 ,965 
Age of referen∞ person … ........................... 48.1 21 .4 29.8 39.6 49.4 592 

Average number in consumer unit: 
Persons ....... … .. ……… ..... ……… ........... … ... 2.5 1.9 2.9 3.3 2.7 2.1 
Children under 18 ............ .7 .3 1.1 1.4 .6 .2 
Persons 65 aOO over ....... .3 ( 2 ) (2) (2) ( 2 ) 
Eamers … .............. 1.4 1.3 1.5 1.7 1.8 1.3 
Vehicles ........... 1.9 1.2 1.8 2.1 2.4 2.3 

Percent homeowner … ....... … ........ … ..... …· 66 13 48 68 77 81 

Average annual expenditures .......... … .......... $39,518 $23,526 $39,451 $46,908 $47,930 $41 ,462 
Food … ....... 5,321 3,724 5,214 6,242 6,451 5,442 

Food at home . 3,086 1,857 2,936 3,589 3,659 3,238 
Cereals and bakery products . 452 276 419 535 522 463 
Meats, poultry, fish, and eggs . 828 472 791 948 999 898 
Dairy products ...... 332 194 317 400 388 340 
Fruits and vegetables . 522 295 478 585 607 555 
Other food at home .... … ... … 952 620 931 1,120 1,142 982 

Food away from home ............... 2,235 1,867 2,277 2,653 2,792 2,204 

Alcoholic beverages .. 349 379 393 413 396 1'2 ‘,322 
Housing ....... 13,011 7,585 13,828 15,870 15,026 802 

Shelter . 7,602 4,862 8,544 9,529 8,824 7,067 
Owned dwellings . 4,979 778 4,641 6,784 6,498 5.122 
Rented dwellings ... 2.134 3,786 3,655 2,261 1,632 1,187 
Other lodging … .... “ ... 489 298 248 484 694 758 

Utilities, fuels, and pu비ic services … 2,767 1,369 2,606 3.111 3,192 2,998 
Household operations “ 676 237 775 942 570 491 
Housekeeping supplies ... 509 215 430 576 638 593 
Household furnishings and equipment . 1,458 902 1,473 1,712 1,802 1,653 

Apparel and services ................ … ..... 04 •••••• 1,743 1,197 1,922 2,110 2,337 1,575 

Transportation … .. 7,633 4,834 8,173 9,202 9,355 8,093 
Vehicle purchases (net outlay) . 3,579 2,463 3,920 4,463 4,319 3,778 
Gasoline and motor oil ..... ……… 1,279 867 1,324 1,518 1,586 1,343 
Other vehicle expenses ................... ‘ 2,375 1,277 2,563 2,798 2,998 2,473 
Public transportation ........ 400 226 365 423 452 498 

Health care … .............. 2.182 530 1,286 1,879 2,265 2,703 
Entertainment ... … .............. 1,953 1,152 2,001 2,508 2,233 2,337 
Personal care products and services . 485 307 452 525 585 542 
Reading. 141 60 111 136 172 183 
Education 648 1,511 477 669 1,036 438 
Tobacco products and smoking supplies . 308 265 320 379 374 333 
Miscellaneous .......................................... 750 319 566 740 900 815 
Cash ∞미ributions ... 1,258 268 771 1,263 1,575 1,478 

Personal insurance and pensions ………… ... 3,737 1,395 3,938 4,971 5,224 4,401 
Life and other personal insurance ............. 410 51 239 423 545 653 
Pensions and Social Security … 3,326 1,344 3,700 4,548 4,679 3,747 

1 Components of income and taxes are derived from ‘ complete income reporters'’ only; see glossary. 
2 Value less than 0.05. 
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65aOO 75and 65-74 over over 

21 ,938 11,342 10,596 

$27,528 $32,365 $22,255 
75.0 69.3 81.1 

1.7 1.9 1.5 
.1 e) 

1.4 1.4 1.3 
.4 .6 .3 

1.5 1.8 1.2 
80 82 78 

$27,714 $32,023 $23,099 
3,749 4,209 3,255 
2,435 2,597 2,261 

377 386 367 
641 697 581 
257 274 238 
468 493 440 
693 748 634 

1,314 1,612 994 

192 233 148 
9,354 10,629 7,988 
4,844 5,592 4,045 
3,258 4,020 2,442 
1,201 998 1,418 

386 574 184 
2,481 2,699 2,246 

700 723 675 
430 481 375 
899 1,135 647 
891 1,151 611 

4,470 5,679 3,177 
1,859 2,477 1.196 

783 994 558 
1,475 1,751 1.180 

353 455 243 

3,493 3,583 3,397 
1,067 1,296 822 

396 441 347 
144 159 128 
173 201 143 
154 217 87 
891 1.189 571 

1,583 1,441 1,734 

1,157 1,594 690 
384 499 262 
773 1,096 428 



Table 4. Size of consumer unit: Average annual expenditures and characteristics, Consumer Expenditure Survey, 
2001 

Two or more persons 

NI One Total 
lIem consumer 

person twoor Two Three 
units more persons persons 

persons 

Number of consumer units (in thousands) … 110.339 32.783 77.556 34.151 16.523 

Consumer unit characteristics: 
Income before 빼xes 1 ---------- $47.507 $26.650 $56,737 $50,941 $56,384 
Age of referen∞ per:잉n. 48.1 51.5 46.7 52.9 44.0 

Average number in ∞nsumer unit: 
Persons •.. : ....... … .......... 04 •• 2.5 1.0 3.1 2.0 3.0 
Children under 18 …… ............. .7 e) .9 .8 
Persons 65 and over ……… .... .3 .3 .3 .5 .2 
Eamers ...... …· 1.4 .6 1.7 1.2 1.8 
Vehicles. 1.9 1.0 2.3 2.1 2.3 
Per，∞nt homeowner ............... 66 51 73 74 69 

Average annua’ expenditures ........... $39,518 $23,507 $46,199 $40,359 $45,508 
FoOO… .. 5,321 2,835 6.319 5.291 6,208 
FoOO athome … ......... … ....... 3,086 1,533 3,706 2,954 3,696 

Cerea’s and bake\')' products .. 452 224 543 420 526 
Meats, poultry, fish, and eggs .. 828 369 1,011 811 1,040 
Dairypr'여ucts … .......... 332 169 397 304 394 
Fruits and vegetables .......... 522 285 616 512 604 
Other foOO at home ... 952 486 1.139 907 1,132 

Food away from home … ...... 2,235 1,302 2,613 2,336 2,512 

씨∞holic beverages …… ...... 349 314 362 400 315 
Housing ...... 13,011 8,371 14,961 12,944 14,744 
Shelter ....... 7,602 5,253 8 ,595 7,463 8 ,358 
Owned dwellings ............ 4,979 2,491 6 ,030 4,988 5,737 
Rented dwellings … .......... 2.134 2,505 1,977 1,834 2,167 
Other lodging ............ 489 256 587 640 454 

Utilities, fuel5, and public services . 2,767 1,799 3,175 2,816 3.202 
Household operations . 676 356 811 474 877 
Hou5ekeeping supplie5 …… ... 509 246 614 556 562 
Household furnishings and equipment … 1,458 717 1,765 1,636 1,746 

Apparel and services … ....... 1,743 862 2,100 1,650 2,013 

Transportation .. 7,633 4,012 9.164 7,692 9,348 
Vehicle purchases (net outlay) .. 3,579 1,805 4 ,329 3 ,487 4,325 
Gasoline and motor oil . 1,279 659 1,541 1,301 1,560 
Other vehicle expenses ............ 2,375 1,275 2 ,841 2,426 3,051 
Public transportation .. 400 273 453 478 412 

Health care … ....... 2,182 1,441 2,494 2,827 2,265 
Entertainment ................ 1,953 1,097 2,312 2,051 2.137 
Personal care products and services . 485 297 562 512 555 
Reading … ................ …· ‘ ..............................•. 141 111 154 168 139 
Education. 648 423 742 476 830 
Tobacco products and smoking supplies ...... 308 203 353 312 397 
Miscellaneous … 750 518 848 744 843 
Cash contributions ...... … .... 1,258 1,063 1,341 1,429 1.167 

Personal insurance and pensions . 3,737 1,960 4,488 3,864 4,547 
Life and other personal insurance . 410 180 508 482 527 
Pensions and Social Security . 3,326 1,779 3,980 3,382 4 ,020 

1 Components of in∞me and taxes are derived from "complete income reporters" only; see glossary 
2 Value less than 0.05. 
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Four 
persons 

15.571 

$66,158 
40.7 

4.0 
1.6 

.1 
2.0 
2.6 
75 

$54,395 
7 ,448 
4 ,404 

660 
1,142 

485 
712 

1,405 
3 ,043 

368 
17,914 
10,415 

7,892 
1,893 

630 
3,530 
1,356 

731 
1.882 
2,643 

10,775 
5,258 
1,810 
3.256 

450 

2,253 
2 ,787 

614 
155 

1,059 
349 

1,156 
1,287 

5,589 
565 

5,024 

Fiveor 
more 

persons 

11.310 

$61 ,795 
40.4 

5.6 
2.8 

.1 
2.3 
2.5 
70 

$53,805 
8.194 
5,151 

800 
1,425 

573 
834 

1,520 
3,042 

309 
17,317 
9,851 
7,039 
2,249 

563 
3,734 

984 
719 

2 ,029 
2,893 

11.123 
5,594 
1,872 
3,215 

443 

2.150 
2,718 

658 
131 
984 
416 
743 

1,399 

4,770 
477 

4,293 



Table 5. Composition of consumer unit: Average annual expenditures and characteristics, Consumer Expenditure Survey, 2001 

Husband and wife ∞nsumer units 

Husband and wife w삐1 children 
Total 

Item husband Husband Total 
and wife and wife husband Oldest 。Idest 。Idest

consumer only and wife child child chi애 18 
units with under6 6to 17 orover 

children 

Number of consumer units (in thousands) ... 55,840 23.119 28,055 5,020 15,145 7,890 

Consumer unit characteristics: 
Income before taxes 1 .•..•...... $64,383 $57,498 $70,157 $65,555 $69,041 $75,374 
Age of referen∞ person .. 48.3 56.6 41.5 32.2 39.5 51.3 

Average number in consumer unit: 
Persons ....... 3.2 2.0 3.9 3.5 4.2 3.8 
Children under 18 . .9 n.a. 1.6 1.5 2.2 .6 
Persons 65 and over ...... … ............. … ...... .3 .6 e) (2 ) .2 
Eamers … .............. 1.7 1.2 2.0 1.6 1.8 2.6 
Vehicles ...... … .... 2.6 2.4 2.7 2.2 2.6 3.3 

Per'∞nt homeowner … ........................... 82 85 80 70 80 86 

Average annual expenditures . $50,822 $43,948 $56,284 $51 ,365 $57,178 $57,830 
Food ... 6,733 5,626 7,452 6,161 7,604 8,062 

Food at home ... 3,928 3,146 4,393 3,855 4,399 4,781 
Cereals and bakery products ... 575 442 667 567 682 706 
Meats, poultry, fish, and eggs .. 1,060 877 1,138 942 1.119 1,325 
Dairy products ...... 423 319 491 449 493 517 
Fruits and vegetables . 658 554 713 647 697 797 
Other food at home ‘ .......•.••.. 1,212 953 1,385 1,249 1,409 1,435 

Food away from home ............. 2,805 2,481 3,058 2,305 3,205 3,282 

Alcoholic beverages … 370 396 351 343 353 351 
Housing … .... … ............ 16,287 13,865 18,261 19,608 18,744 16,485 

Shelter . 9,298 7,861 10,541 11 ,064 11 ,028 9,275 
Owned dwellings .................. 7,132 5,894 8,242 8,495 8,621 7,352 
Renled dwellings . 1,454 1,173 1,623 2,142 1,704 1,138 
Other lodging ...... 712 795 677 426 703 784 

Uti’ities, fuels, and public services . 3,354 2,975 3,585 3,097 3,615 3,838 
Household operalions ........ 930 497 1,303 2,383 1,338 547 
Housekeeping supplies ... 681 638 713 633 684 838 
Household furnishings and equipment .... 2,024 1,894 2,118 2,433 2,079 1,988 

Apparel and services . 2,214 1,716 2,598 2.447 2,610 2,691 

T ransportation ........ 10,214 8,380 11 ,524 9,744 11 ,351 12,983 
Vehicle purchases (net outlay) . 4,865 3,846 5,564 4,710 5,526 6,180 
Gasoline and motor oil .... 1.692 1,401 1,892 1,558 1,876 2,136 
Other vehicle expenses 3.152 2,595 3,583 3,139 3.439 4,140 
Public transportation ............ 505 538 485 338 511 528 

Health care ..... … .... 2,863 3,360 2.489 2,013 2.488 2,800 
Enlertainment ........ … .. H ••••••••••••••• 2,585 2,255 2,921 2,312 3,300 2,588 
Personal care products and services . 600 554 623 562 628 654 
Reading 177 199 164 136 171 168 
Education. 809 437 1.148 343 1,091 1,771 
Tobacco products and smoking supplies … 324 271 340 234 327 432 
Miscellaneous .. 909 780 1,038 654 1,161 1,056 
Cash conlributions .. 1,575 1,744 1,503 1,162 1,524 1,680 

Personal insurance and pensions . 5.162 4,365 5,872 5,644 5,826 6,107 
Life and other personal insurance . 613 607 602 420 645 634 
Pensions and Social Security . 4,550 3,757 5,271 5,224 5,181 5,472 

1 Components of income and taxes are derived from "complete income reporters'’ only; see glossary. 
2 Value ’ess than 0.05. 
n.a. Not applicable. 
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One Single 
。ther parent, person 

husband at least and other 
andwife 。ne child consumer 

consumer under18 units 
units 

4,665 6,629 47,871 

$63,539 $25,908 $31 ,594 
47.9 37.5 49.4 

5.0 3.0 1.6 
1.6 1.8 .2 
.4 e) .3 

2.4 1.1 1.0 
2.9 1.1 1.3 
78 39 52 

$52,591 $29,634 $27,564 
8,265 5.160 3,616 
5,293 3,243 2,026 

722 508 293 
1,581 936 527 

562 325 221 
888 499 357 

1,540 976 629 
2,972 1,917 1,589 

350 162 350 
16,472 10,878 9,463 
8,935 6,290 5,805 
6,591 3,028 2,737 
1,833 3,102 2,793 

511 159 275 
3,849 2,581 2,107 

840 682 378 
707 420 311 

2,141 905 863 
2,456 2,051 1,127 

11 ,423 4,446 5,065 
5,715 1,872 2,315 
1,927 897 851 
3,320 1,454 1,597 

461 223 301 

2,653 1,134 1,530 
2,216 1,375 1,292 

707 480 347 
149 71 108 
618 541 474 
491 290 293 
776 701 571 

1.171 435 1,002 

4,845 1,912 2,327 
705 177 207 

4.139 1,734 2.120 



Table 6. Number of eamers in consumer unit: Average annual expenditures and characteñstics, Consumer Expenditure 
Survey, 2001 

Item 
AlI 

consumer 
units Noeamer 

Sing’e consumers 

Noeamer 

Consumer units of two or more persons 

Threeor 
more 

One 
eamer 

One 
eamer 

Two 
eamers 

Number of consumer units (in thousands) . 

Consumer unit characteristics: 
Income before taxes 1 ..• 

Age of referen∞ pe엄α1 … 

Average number in ∞nsumerunit: 
Persons. 
Children under 18 …… 
Persons 65 and over .‘ 

Eamers '" 
Vehicles. 

Per'∞nt homeowner . 

Average annual expenditures … 
Food . 
F∞d at home .. 
Cereals and bakery products . 
Meats, p에try， fish , and eggs .. 
Dairy products. 
Fruits and vegetables ...... . 
。ther food at home … ............ . 

Food away from home … ......... . 

AI∞holic beverages .. 
Housing .. 

Shelter .. ‘ ......... . 
。wned dwellings … ...... . 
Rented dwellings ...... … 
α.her lodging … 

Utilities, fuels, and public services ..... . 
Household operations …· 
Housekeeping supplies . 
Household fumishings and equipment . 

Apparel and services ......... . 

Transportation .. 
Vehicle purchases (net outlay) ... 
Gasoline and motor oil . 
。상ler vehicle expenses .. 
Public transportation …… ... 

Health care 
Entertainment . 
Personal care products and services ... 
Reading. 
Education . 
Tobacco products and smoking supplies . 
Miscellaneous ... 
Cashcontributions .. 

Personal insurance and pensions … 

Life and other personal insuran∞ H ..... 

Pensions and Social Security … . 

110,339 

$47,507 
48.1 

2.5 
.7 
.3 

1.4 
1.9 
66 

$39,518 
5,321 
3,086 

452 
828 
332 
522 
952 

2,235 

349 
13,011 
7,602 
4,979 
2,134 

489 
2,767 

676 
509 

1,458 
1,743 

7,633 
3,579 
1,279 
2,375 

400 

2,182 
1,953 

485 
141 
648 
308 
750 

1,258 

3,737 
410 

3,326 

12,370 

$14,712 
68.2 

$17,060 
2,283 
1,563 

247 
381 
169 
305 
460 
720 

169 
6,837 
3,846 
1,916 
1,757 

172 
1,762 

518 
242 
469 
513 

2,232 
968 
392 
715 
156 

2,065 
622 
249 

89 
228 
137 
358 

1,083 

196 
173 
223 

20,413 

$33,007 
41.5 

내
 
a 
7 
a 
8 

허
 

4J 

n 

n 

$27,449 
3 ,185 
1,513 

209 
361 
169 
272 
502 

1,673 

407 
9,302 
6.105 
2,840 
2,958 

307 
1,822 

258 
248 
869 

1,080 

5,093 
2,312 

821 
1,616 

344 

1,062 
1,387 

327 
124 
542 
244 
616 

1,052 

3,028 
185 

2,844 

9,301 

$23,689 
65.4 

1.0 
n.a. 

1.0 
1.2 
45 

$28,694 
4,566 
3,081 

481 
818 
331 
564 
887 

1,486 

230 
9,350 
4,741 
3,066 
1,278 

396 
2,638 

465 
518 
989 

1,074 

4,957 
2.158 

915 
1,565 

319 

3,724 
1,318 

462 
137 
194 
215 
576 

1,300 

21 ,420 

$42,135 
46.6 

3 
3 
3 
a 
7J 

B 

2 

1 
n 
1 
I 

$39,567 
5,734 
3,559 

528 
1,013 

379 
594 

1,046 
2,175 

274 
13,559 
7,870 
5,254 
2,060 

556 
2,965 

648 
557 

1,519 
1,800 

7,596 
3,729 
1,273 
2,205 

390 

590 
467 

2123 

2,322 
2,024 

487 
132 
547 
303 
736 

1,083 

2,971 
393 

2,577 

36,385 

$67,391 
42.3 

o 
j 
3 
0 
9 
”” 

?u 

’’ 

4, 
4, ‘‘ 

$50,856 
6 ,563 
3 ,649 

529 
968 
390 
592 

1,170 
2,914 

431 
16,657 
9,671 
6,915 
2,151 

605 
3,248 
1,053 

633 
2 ,052 
2 ,319 

9,843 
4,494 
1,672 
3,181 

496 

2 ,277 
2,633 

588 
168 
773 
374 
960 

1,425 

5,846 
555 

5,291 

10,450 

$76,782 
45.4 

j 
3 
j 
n 
4 
”
J 

。J

껴
4
 꺼
‘
 
-J 

4.5 
1.2 

.1 
3.3 
3.2 
79 

$59,424 
8,398 
4,880 

695 
1,369 

530 
815 

1,472 
3,518 

424 
16,937 
9,760 
7,174 
1,826 

760 
3,832 

614 
766 

1,965 
2,919 

13,760 
6,916 
2,196 
4,096 

552 

2,511 
2,677 

721 
164 

1,525 
504 
934 

1,612 

6,338 
612 

5,726 

1 Components of income and taxes are derived from .∞mplele income reporters“ only; see glossary 
2 Data are likely 10 have large sampling errors. 
n.a. Not applicable. 
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Table 7. Housing tenure, type of area, race of reference person, and Hispanic origin of reference person: Average annual 
expenditures and characteristics, Consumer Expenditure Survey, 2001 

Housing tenure Type of area Race of reference 

AII 
person 

Item consumer 
White 

units 
Homeowner Renter Urban Rural and Black 

。，ther

Number of consumer units (in thousands) … 110,339 73,010 37,329 96,492 13,847 97,056 13,283 

Consumer unit characteristi∞: 
Income before taxes 1 ... … .... $47,507 $56,709 $30,415 $48,856 $37,921 $49,334 $33,739 
Age of reference person . 48.1 52.1 40.3 47.6 51.7 48.5 45.1 

Average number in consumer unit: 
Persons … ................ …… 2.5 2.6 2.2 2.5 2.5 2.5 2.7 
Children under 18 ............... .7 .7 .6 .7 .6 .6 .9 
Persons 65 and over ‘ ............ .3 .4 2 .3 .4 .3 .2 
Eamers …… ........................ 1.4 1.4 1.2 1.4 1.4 1.4 1.3 
Vehicles . 1.9 2.3 1.2 1.9 2.5 2.0 1.3 

Per，∞nt homeowner ...... 66 100 n.a. 64 82 69 49 

Average annual expenditures . $39,518 $45,399 $28,016 $40,355 $33,681 $40,968 $28,903 
Food … ........ 5,321 5,871 4 ,244 5 ,431 4 ,549 5,463 4 ,271 

Food at home ........... 3 ,086 3,380 2,509 3.119 2,851 3,124 2,804 
Cereals and bakery products ... 452 495 369 458 413 459 402 
Meats, poultry, fish, and eggs ...... 828 900 687 833 792 813 941 
Dairy products ................. 332 367 263 335 307 344 241 
Fruits and vegetables ........... 522 569 430 534 439 530 460 
。ther food at home 952 1,050 760 959 899 978 759 

Food away from home ............. 2 ,235 2,491 1,735 2,312 1,697 2,339 1,467 

AI∞holic beverages … .......... 349 361 325 369 206 375 156 
Housing ......... 13,011 14,713 9,683 13,563 9,167 13,353 10,510 

Shelter ...... 7,602 8.197 6,437 8 ,043 4 ,524 7,831 5,925 
Owned dwellings ...... 4 ,979 7,490 67 5 ,216 3,320 5,252 2 ,981 
Rented dwellings ........... 2 ,134 73 6.166 2,318 850 2,048 2 ,762 
Other lodging ............... 489 634 205 508 354 531 182 

Utilities, fuels , and public services . 2 ,767 3 ,242 1,836 2 ,781 2,667 2,741 2 ,955 
Household operations … 676 852 332 723 349 711 417 
Housekeeping supplies .... 509 609 313 518 447 532 336 
Household furnishings and equipment . 1,458 1,813 764 1,498 1.180 1,537 877 

Apparel and services ........ 1,743 1,930 1,377 1,814 1,243 1,745 1,729 

T ransportation ... 7,633 8,861 5,232 7,514 8 ,468 7,969 5 ,184 
Vehicle purchases (net outlay) . 3 ,579 4 ,174 2,414 3 ,426 4 ,644 3,769 2.193 
Gasoline and motor oil ............................. 1,279 1,466 915 1,247 1,506 1,322 968 
Other vehicle expenses . 2 ,375 2,762 1,618 2 ,412 2.120 2,459 1,766 
Public transportation . 400 459 285 429 198 419 257 

Health care .......... 2 ,182 2,697 1,174 2.139 2,478 2.307 1,264 
Entertainment 1,953 2,330 1,216 1.970 1.837 2,085 988 
Personal care products and services . 485 538 380 499 386 487 468 
Reading ‘ “ 141 169 86 147 102 152 62 
Education ... 648 665 614 700 285 688 352 
Tobacco products and smoking supplies … 308 298 329 299 373 323 203 
Miscellaneous ............ 750 879 498 782 527 773 585 
Cash contributions ..... 1,258 1,558 672 1,284 1.078 1.324 776 

Personal insurance and pensions 3,737 4 ,530 2,186 3 ,845 2 ,983 3,926 2 ,356 
Life and other personal insurance . 410 541 156 401 473 424 310 
Pensions and Social Security .... 3,326 3,989 2.030 3 ,444 2.510 3,501 2,046 

1 Components of income and taxes are derived from .complete income reporters" only; see glossary. 
n.a. Not applicable. 

l3 

Hispanic origin of 
referen∞ person 

Hispanic 
Non-

Hispanic 

9 ,621 100,718 

$35,886 $48,726 
42.4 48.7 

3.4 2.4 
1.2 .6 

.2 .3 
1.6 1.3 
1.6 2.0 
47 68 

$34,361 $40,009 
5,648 5,288 
3 ,551 3,039 

490 448 
1,098 801 

355 329 
663 508 
946 952 

2,097 2,249 

308 353 
11 ,747 13,132 

7,018 7,657 
3,349 5.134 
3,503 2,003 

167 520 
2 ,429 2,799 

430 699 
432 517 

1,437 1,460 
1,857 1,732 

7,083 7,686 
3 ,360 3,600 
1,265 1,281 
2,134 2,398 

323 407 

1.343 2,262 
1.246 2,021 

467 486 
59 149 

428 669 
177 321 
457 778 
727 1.309 

2.814 3,825 
209 430 

2.605 3,395 



Table 8. Region of residence: Average annual expenditures and characteristics, Consumer Expenditure Survey, 2001 

’tem West 
AII 

consumer 
unils 

Northeasl Midwesl Soulh 

Number of consumer units (in Ihousands) .. 

Consumer unit characlerislics: 
Income before taxes 1 . 

Age of referen∞ person. 

Average number in consumer unit: 
Persons .. 
Children under 18 . 
Persons 65 and over ... 
Eamers .. 
Vehicles .. 

Percent homeowner . 

Average annual expenditures … 
Food . 

Food al home . 
Cereals and bakery products ................ . 
Meats, poultry, fish, and eggs .. 
Dairy producls .. 
Fruits and vegetables .. 
。ther food at home .. … ....•........•.. 

Food away from home ..... . 

Alcoholic beverages . 
Housing … .................... 40 •••••••• … ......................... . 

Shelter ....... . 
Owned dwellings 
Rented dwellings . 
Other lodging . 

Utilities, fuels, and pub’ic services .. 
Household operations .................. . 
Housekeeping supplies ... … ....... . 
Household furnishings and equipment . 

Apparel and services … 

Transportation .. 
Vehicle purchases (net outlay) ..... . 
Gasoline and motor oil … ................ . 
Other vehicle expenses . 
Public transportation .............. . 

Health care . 
Entertalnment ... 
Personal care producls and services . 
Reading ......... … 
Education .. . 
Tobacco products and smoking supplies ....... . 
Miscellaneous .... 
Cash conlribulions … .‘ -

Personal insurance and pensions . 
Life and olher personal insurance … ..... . 
Pensions and Social Securily . 

110,339 

$47,507 
48.1 

2.5 
.7 
.3 

1.4 
1.9 
66 

$39,518 
5,321 
3,086 

452 
828 
332 
522 
952 

2,235 

349 
13,011 
7,602 
4,979 
2,134 

489 
2,767 

676 
509 

1,458 
1,743 

7,633 
3,579 
1,279 
2,375 

400 

2.182 
1,953 

485 
141 
648 
308 
750 

1,258 

3,737 
410 

3,326 

20,940 

$50,568 
49.5 

$41 ,169 
5,697 
3,399 

511 
939 
375 
608 
966 

2,299 

386 
14,439 
8,943 
5,789 
2,536 

618 
2,836 

778 
518 

1,365 
2,072 

7,194 
3,131 
1,086 
2,402 

574 

2,084 
1,854 

479 
169 
729 
304 
985 

1,007 

3,770 
405 

3,366 

25,842 

$47,665 
48.7 

5 
6 
3 
3 
? 

씨
 

n
ι
 

,, 
,, 
‘‘ 

2.4 
.6 
.3 

1.4 
2. • 

71 

$39,548 
5,052 
2,892 

435 
720 
328 
459 
951 

2,160 

346 
12,458 

7,056 
4,973 
1,549 

534 
2,823 

614 
492 

1,473 
1,695 

7,681 
3,496 
1,367 
2 ,464 

353 

39.177 

$44,218 
48.0 

2.5 
.7 
.3 

1.3 
1.9 
68 

$36,285 
5,153 
2,983 

431 
846 
301 
482 
923 

2,170 

298 
11 ,375 
6.101 
3,993 
1,754 

353 
2,843 

619 
494 

1,318 
1,602 

7,448 
3,813 
1,245 
2,110 

281 

2.194 
1,652 

467 
101 
483 
316 
605 

1.206 

3,385 
418 

2,967 

24,380 

$49,960 
46.6 

6 
? 
3 
4 
0 

η
 

η
4
 

‘, 
η
ι
 
tl 

$43,261 
5,549 
3,183 

454 
816 
348 
577 
988 

2.366 

400 
15,000 

9,440 
5 ,872 
3,019 

548 
2,524 

745 
544 

1,748 
1,736 

8,258 
3,676 
1,408 
2,684 

491 

2.129 
2,241 

521 
159 
798 
230 
833 

1,258 

4.149 
335 

3,815 

2,292 
2,220 

482 
162 
689 
374 
701 

1,541 

3,853 
474 

3,379 

1 Components of income and taxes are derived from "complete income reporters" only; see glossary 
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Table 9. Occupation of reference person: Average annual expenditures and characteristics, Consumer Expenditure Suπey， 2001 

Wage and salary eamers 

Self-
Allother 

Item employed 
Total 

Managers 
Technical, 

Construction 
。perators ，

Retired 
including 

workers 
wageand 

and 
sales and Service 

workers and 
fabricators not 

salary professionals 
cle꺼cal workers 

mechanics 
and reporting 

eamers workers laborers 

Number of consumer units (in 
thou영nds) ... … ..... 4 ,874 74,016 26,766 21.137 10,227 5 ,045 10,841 19,331 12,118 

Consumer unit characteristics: 
lncome before taxes 1 $53,465 $55,254 $77,657 $46,839 $35,750 $47,580 $38,887 $24,637 $30,000 
Age of reference person . 51.2 41.8 43.3 40.5 40.4 41.3 42.0 73.0 46.1 

Average number in consumer unit: 
Persons ................... 2.6 2.7 2.6 2.5 2.8 3.0 2.9 1.7 2.7 
Children under 18 .... .7 .8 .7 .7 .9 .9 .9 .1 .8 
Persons 65 and over .... .3 .1 .1 1.2 2 
Eamers ................. 1.7 1.7 1.7 1.7 1.7 1.8 1.8 .2 .7 
Vehicles . 2.3 2.1 2.2 1.9 1.7 2.6 2.1 1.5 1.6 

Percent homeowner 79 63 74 58 49 67 59 80 57 

Average annual expenditures . $48,318 $43,822 $56,058 $39,982 $32,515 $40,523 $33,672 $26,843 $29,838 
Food .. 6 ,373 5,784 6,788 5 ,443 4,804 6,272 4 ,814 3,765 4,479 

Food athome 3,485 3,211 3,532 3,052 2 ,828 3,616 2,948 2,487 3,071 
Cereals and bakery products … .. 499 466 511 455 414 498 423 391 439 
Meats, po비띠， fish , and eggs .. 921 858 869 833 785 1,074 849 657 869 
Dairy products … ... …· 383 344 390 319 304 368 313 262 340 
Fruits and vegetables . 582 532 615 492 476 569 450 461 526 
Other food at home . 1.100 1,011 1.146 953 849 1.107 913 717 897 

Food away from home ..... 2,888 2,573 3,257 2,391 1,976 2,657 1,866 1,277 1,408 

Alcoholic beverages . 423 400 496 350 326 475 304 208 228 
Housing 14,669 14,339 18,818 13,150 10,606 12,347 10,138 8,921 10,754 

Shelter ............. 8 ,489 8,544 11 ,391 7,859 6,229 6,874 5,814 4,649 6.195 
Owned dwellings . 5,905 5,600 8,239 4 ,777 3,362 4 ,470 3,328 3,113 3,784 
Rented dwellings . 1,806 2 ,411 2 ,245 2,704 2,632 2,096 2.187 1,180 2,099 
。ther lodging ... 778 533 907 378 235 309 299 357 312 

Utilities, fuels, and public services 3.130 2,868 3,235 2 ,694 2,503 2 ,854 2 ,650 2,425 2,549 
Household operations . 841 741 1.189 614 401 441 343 517 466 
Housekeeping supplies ... 635 536 681 508 450 514 354 439 398 
Household furnishings and 
equipment …… ........... 1,574 1,651 2,323 1,475 1,023 1,665 977 891 1.145 

Apparel and services . 1,855 2,038 2,530 2 ,012 1,724 1,700 1,408 863 1,301 

T ransportation . 8,750 8 ,663 10,109 8,072 6,823 8 ,781 7,941 4,587 5,751 
Vehicle purchases (net outlay) …- 4.142 4 ,079 4,476 3,955 3,201 4 ,301 4 ,064 2,014 2,797 
Gasoline and motor oil 1,476 1,438 1,571 1,310 1,240 1,727 1,414 793 1,006 
Other vehicle expenses . 2,564 2 ,713 3,370 2,461 2.100 2 ,509 2 ,263 1,458 1,699 
Public transportation .. 568 434 692 346 282 244 199 321 250 

Health care . 3,021 1,880 2,302 1,799 1,359 1,799 1,528 3,430 1,697 
Entertainment … ....... 2,674 2,172 2,916 1,955 1,420 1,928 1,589 1,267 1,420 
Personal care products and 

servlces 538 522 633 558 404 411 362 398 372 
Reading ............. ‘ · 186 146 224 123 85 105 78 139 94 
Education 628 782 1.150 720 451 414 479 146 639 
Tobacco products and smoking 

supplies .. 298 340 247 318 384 544 478 161 353 
Miscellaneous 1,074 815 1.171 655 605 635 529 569 516 
Cash contributions . 2,028 1,248 1,871 948 745 1,192 792 1,501 626 

Personal insurance and pensions 5 ,802 4 ,693 6,803 3 ,879 2,780 3 ,919 3,232 888 1,611 
Life and other personal insurance 574 430 623 333 292 310 328 392 255 
Pensions and Social Security 5,228 4 ,263 6.180 3,546 2,488 3,608 2,904 497 1,355 

1 Components of income and taxes are derived from .complete income reporters. only; see glossary. 
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Table 10. Education of reference person: Average annual expenditures and characteristics, Consumer Expenditure Survey, 2001 

Less than college graduate College graduate 

AII 
High 

Item 
Less than High 

school Master's consumer high graduate Associate Bachelor’s 
units Total 

school 
school with degree 

Total 
degree 

professional, 

graduate 
graduate 

some 
doctorate 

∞lIege 

Numberof ∞nsumer units (in thousands) 110,339 81 ,679 17,117 31 ,866 22,992 9,704 28,660 18,880 9,780 

Consumer unit characteristics: 
’ncome before taxes 1 . $47,507 $37,659 $24,390 $37,793 $41 ,045 $52,395 $75,833 $70,137 $86,693 
Age of reference person …- 48.1 48.7 55.4 49.8 43.5 45.6 46.5 45.1 49.2 

Average number in ∞nsumer unit: 
Persons … ......................................... -… 2.5 2.5 2.6 2.6 2.4 2.5 2.5 2.5 2.5 
Children under 18 … .............. .7 .7 .7 .7 .6 7 ‘ 6 .6 .6 
Persons 65 and over ............ .3 .3 .5 .4 .2 2 .2 .2 2 
Eamers ................. … ............. 1.4 1.3 1.1 1.3 1.4 1.5 1.5 1.5 1.5 
Vehicles … 1.9 1.9 1.5 2.0 1.9 2.3 2.1 2.1 2.1 

Percent homeowner … .......... 04 •••••••••••• _ ••• 66 63 57 68 59 70 75 73 77 

Average annual expenditures ..... $39,518 $33,552 $24,081 $33,041 $37,070 $43,610 $56,462 $53,678 $61 ,757 
Food .. 5,321 4,832 4.114 4,750 5,165 5,581 6,688 6,319 7,369 

Food at home ... ……· 3,086 2,945 2,892 2,956 2,903 3,089 3,477 3,342 3,722 
Cereals and bakery products .... 452 428 425 433 412 449 521 506 548 
Meats, poultry, fish, and eggs … ... 828 828 874 844 787 788 828 795 887 
Dairy products … .... H. 332 310 286 313 306 351 391 379 412 
Fruits and vegetables …… 522 479 491 465 478 507 640 597 719 
Other food at home ... 952 900 817 900 920 994 1,097 1,065 1,156 

Food away from home ........... ‘ - 2,235 1,887 1‘221 1,794 2,262 2,492 3,211 2,977 3,646 

A’∞holic beverages … ...... 349 282 175 265 350 365 536 553 505 
Housing .. 13,011 10,875 8,067 10,588 12,007 14,088 19,088 18.140 20,899 

Shelter ................ 7,602 6,198 4,442 5,997 6,955 8,159 11 ,603 11 ,019 12,730 
。wned dwellings . 4,979 3,804 2,126 3,840 4.180 5,756 8,326 7,829 9,285 
Rented dwellings . 2,134 2,077 2,207 1,865 2,330 1,942 2,297 2,350 2,196 
Other lodging … ........ 489 317 109 292 446 461 980 840 1,249 

Utilities, fueJs, and public services … ..... 2,767 2,615 2,312 2,684 2,622 2,909 3,197 3,118 3,349 
Household operations ... 676 462 238 423 596 673 1,284 1,221 1,406 
Housekeeping supplies ... 509 436 340 429 453 585 712 670 788 
Household furnishings and equipment 1,458 1,163 735 1,056 1,380 1,762 2,292 2,112 2,625 

Apparel and services ... 1,743 1,434 1.108 1,310 1,634 1,946 2,611 2,479 2,851 

Transportation ........ …… .. 7,633 6,885 4,659 7.129 7,350 8,905 9,763 9,834 9,622 
Vehicle purchases (net outlay) . 3,579 3,382 2,271 3,562 3,550 4,348 4,141 4,398 3,646 
Gasoline and motor oil ... 1,279 1,208 929 1,243 1,253 1,482 1,482 1,468 1,509 
。ther vehicle expenses . 2,375 2,055 1,309 2,112 2,244 2,730 3,287 3,225 3,403 
Public transportation ......... 400 240 150 212 303 344 854 744 1,065 

Health care . 2,182 2,011 1,762 2,046 2,037 2,276 2,667 2,488 3,012 
Entertainment ....... 1,953 1,598 876 1,578 1,840 2,368 2,964 2,833 3,219 
Personal care products and services .... 485 429 317 411 475 570 643 613 700 
Reading ................ 141 102 54 95 127 149 252 222 309 
Education .. 648 435 138 278 805 596 1,255 1.132 1,491 
Tobacco products and smoking supplies 308 361 362 403 317 327 158 173 128 
Miscellaneous . 750 586 432 552 661 792 1,216 1.197 1,247 
Cash contributions ... 1,258 906 543 874 1,060 1,287 2,262 1,847 3,061 

Personal insurance and pensions . 3,737 2,817 1,474 2,761 3,242 4,360 6,359 5,848 7,345 
Life and other personal insurance .... 410 322 194 330 364 423 663 591 802 
Pensions and Social Security .. 3,326 2,495 1,280 2,431 2,878 3,938 5,696 5,258 6,543 

1 Components of income and taxes are derived from "complete income reporters’'only; see glossary. 
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Obtaining information from the Bureau of Labor Statistics 

Office or Topic Internet address E-ma피 

Bureau ofLabor Statistics htφ:llwww.bls.gov 

Infonnation services htφ:lIwww.bls.gov/opub/ blsdata _ staff@bls.gov 

Employment and unemployment 
Employment, hours, and earnings: 

National http://www.bls.gov/ces/ cesinfo@bls.gov 
State and local http://www.bls.gov/sae/ data_sa@bls.gov 

Labor force statistics: 
National htφ:llwww.bls.gov/cps/ cpsinfo@bls.gov 
Local htφ:lIwww.bls.gov/laψ lausinfo@bls.gov 

UI-covered employment, wages htφ:lIwww.bls.gov/cew/ cewinfo@bls.gov 
Occupational employment htφ:llwww.bls.gov/oes/ oesinfo@bls.gov 
Mass layoffs htφ:lIwww.bls.gov끼aψ mlsinfo@bls.gov 
Longitudinal data htφ:lIwww.bls.gov/nls/ nls _info@bls.gov 

Prices and Iiving conditions 
Consumer price indexes htφ:llwww.bls.gov/cpil cpUnfo@bls.gov 
Producer price indexes) http://www.bls.gov/ppil ppi-info@bls.gov 
Import and export price indexes http://www.bls.gov/mxp/ mxpinfo@bls.gov 
Consumer expenditures htφ:llwww.bls.gov/cexl cexinfo@bls.gov 

Compensation and working conditions 
National Compensation Survey: http://www.bls.gov/ncs/ ocltinfo@bls.gov 

Employee benefits http://www.bls.gov/ebs/ oc이ltinfo@bls.gov 

Employment cost σ'ends htφ:llwww.bls.gov/ectl ocltinfo@bls.gov 
Occupational compensation http://www.bls.gov/ncs/ ocltinfo@bls.gov 

Occupational illnesses, injuries htφ:llwww.bls.gov/iif/ oshstaff@bls.gov 
Fa없1 occupational injuries htφ:1.ν'/s앙ta따ts.bls.gov/iif/ cfoistaff@bls.gov 
Collective bargaining http://www.bls.gov/cba/ cbainfo@bls.gov 

Productivity 
Labor http:νwww.bls.gov/lpc/ dprweb@bls.gov 
Industry http://www.bls.gov/lpc/ dipsweb@bls.gov 
Multifactor http:νwww.bls.gov/mfp/ dprweb@bls.gov 

Projections 
Employment htφ:lIwww.bls.gov/emp/ oohinfo@bls.gov 
Occupation http://www.bls.gov/oco/ oohinfo@bls.gov 

Intemational htφ:llwww.bls.gov/fls/ flshelp@bls.gov 

Regional centers 
Atlanta htφ:νwww.bls.gov/r04/ BLSinfoAtlanta@bls.gov 
Boston http://www.bls.gov/ro1/ BLSinfoBoston@bls.gov 
Chicago htφ:llwww.bls.gov/ro51 BLSinfoChicago@bls.gov 
Dallas http://www.bls.gov/ro6/ BLSinfoDallas@bls.gov 
Kansas City http:νwww.bls.gov/ro7/ BLSinfoKansasCity@bls.gov 
NewYork http:νwww.bls.gov/ro2/ BLSinfoNY@bls.gov 
Philadelphia htφ:llwww.bls.gov/ro3/ BLSinfoPhiladelphia@bls.gov 
San Francisco http://www.bls.gov/ro91 BLSinfoSF@bls.gov 

Other Federal statistical agenCÎes htφ:llwww.fedstats.gov/ 
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999 Peachtree Slreet,NE,Suite 120 
Atlanta,GA 3030똥3964 
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Fax (404) 347-1897 

U.S.Governmenl Bookstore 
O'Neill Bui얘l때 
20213띠 Avenue,North 
Birmingham,AL 35210-1159 
(2。이 731-1056 
Fax (205) 731-3444 

U.S.Govemment Bookstore 
One Congress Center 
401 South State Street,Suite 124 
Chicago,IL 60605-1225 
(312) 353-5133 
Fax (312) 353-1590 

U.S.Governmenl Bookstore 
Federal Building 
1240 E 얹h Street,Room 1653 
Cleveland，O에 44199-2001 
(216) 522-4922 
Fax (216) 522-4714 

U‘S. Govemmenl Bookstore 
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200 North High Street,Room 207 
때umbus， OH 4321 5-2408 
(614) 469-6956 
Fax (614) 469-5374 

U.S.Govemment Bookstore 
Federal B미Idi때 
11 00 Commerce Sηæt，Room IC50 
Dallas,TX 75242-1027 
(214) 767-0076 
Fax (214)767-3239 

U.S.Government Bookstore 
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SAMPLE DESIGN OF HOUSEHOLD 

SURVEYS 

• Survey RequireInents 

• Sample Frame 
• SalDple Size and Allocation 

• SaInpling Procedures 

• SaInple. Rotation 

Example: The Current Population Survey (CPS) 
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SURVEY REQUIREMENTS 

• What statistics do we want from the survey? 

• What is our population of interest? 

• What are the reliability and cost constraints? 
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A MEASURE OF RELIABILITY - THE “CV" 

• CV is the acronym for - Coefficient. of 
Variation 

• It is a relative measure of the accuracy of an 
estiD1ate 

• Generally expressed , in percents; e.g., 10% CV 
* 

• Better to have small CV s than large CV s 
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ESTIMATE OFCOEFFICIENT OF 
VARIATION (CV) 

Standard Error Estimate 

Labor Force Estimat응 
. 
‘4‘ 
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SAMPLE FRAME 

A Iist of units, set of :maps, or any other source "froß1 

which a representative saInple of the target 
population can be taken. 

Types of FraInes: 

• List Fra:me 
• Area or Geographic' Fra:me 
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FRAMEGOALS 

-100% Complete 

- 0 % Duplication 

-100% ability to Iocate sample units 
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FRAME CONSIDERATIONS 

Cost: acquiring, selecting from, updating 

Accuracy: completeness, duplications, ability to 
Iocate units 

Update capability: can new/missing units be added 
to the Iist? 

Sample Design of Household Surveys Page 8 of 59 



SAMPLl고 S.IZE 

I ’he salDple. size lDust be selected so that both the 
reliability criteria and th'e budget constraints are 
met. 

Steps to determine Sample Size: 
1. Set reliability criteria and budget constraint~ 

2. Develop an equation to express the relationship 
between. reliability and sample size 

3. Develop an equation to express therelationship 
between cost and sample size 

4. Select sample size that satis월es both equations 
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SAMPLESIZE FORMULA 

R lV(d혜σ2) 
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SOME SAMPLING PROCEDURES 

• Simple Random Sample (SRS) 

• Systematic Sample 

• Stratified. Sample 

• Cluster Sample 

• Multistage Sample 

- Primary S.ampling Unit (PSU) 
- Ultimate Sampling Unit (USU) 
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SIMPLE RANDOM SAMPLING 

Simple random sampling is amethod of selecting n 
units out of the N units in the population such that 
every combination of n units has an equal chance of 
being drawn. In practice, a simple random sample 
is drawn unit by unit. 
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EXAMPLE: SIMPLE RANDOM SAMPLE 

If we have a population of 4 units and a sample of 2 units is 
desired: 

Possible Samples of 2 Selected from 4: 
Pop Sample 

2 

3 

,‘ 
-
-
ι
 

2 

4 4 

1“ 
-4i1 

There are 6 possible samples of size 2; so the chance thatany 
one of the samples is chosen is 1/6. 
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I’찌'0 METHODS TO SELECT A SRS 

1~ Sampling With Replacement: At any draw, aII N 
units in the population are given an equal chance 
ofbeing drawn no Inatter how often they .have 
already been drawn. 

2. Sampling Without Replacement: The sample is 
selected unit by unit. Once a unit is drawn, it is 
reInoved froIn the population for à:ll subsequent 
draws. A sample of n distinct units ìs drawn. 
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SELECTING A' SRS ，찌TITHOUT 
REPLACEMENT 

There are N=15 units in the population and a SRS of size 
n=5 is desired. 

1. LabeI the units 1 through 15. 

2. Select two columns from random numbers table say 
columns 1-2. 

3. Select the first 5 distinct numbers between 01 and 15 
from the two columns. 

4. They are 08, 02, 12, 15, and 11. These units are 
selected for your sample. 
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RANDOM NUMBERS TABLE 

08186 48730 15345 
60332 12740 77455 
63116 02432 11551 
85693 52615 05217 
02540 81369 96488 

‘ F 
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STRATIFIED SAMPLING 

In stratified sampling, the N population units are 
divided into L distinct groups or subpopulations of Nl, 
N2, ... , NL units. These groupsare non overlapping, 
and together they comprise the whole population so that 
N=Nl+N2+ ... +NL. 

찌T e call each subpopulation a stratum. When the 
stratification is determined, samples of predetermined 
sizes are selected such that n=nl +n2+ .• . 1iL. At least one 
unit must be selected from each stratuID. 
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REASONS FOR STRATIFICATION 

• To divide a heterogeneoüs population into 
homogeneoussubgroups' and thereby increase the 
efficiency of the sample. Relative to SRS, stratified 
sampling usually provides a smaller sampling error 
for the same sample size. 

• To produce subpopulation estimates with desired 
preclslon. 

• For administrative convenience. 
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SYSTEMATIC SAMPLING 

The procedure of selecting every kth unit in the 
population for the sample. 
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EXAMPLE: SELECTING A SYSTEMATIC 
SAMPLE 

Select a systematic sample of size n=5 from a population 
of size N=15 units. 

Procedure: 

Select as a starting point a random number between 1 
and k, where k is our sampling interval: 

N 15 
k=-=-=3 

n 5 
If 1 was chosen as the starting point our sample includes 
units 1, 4, 7, 10, and 13. 
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SELECTING A SYSTEMATIC SAMPLE 

Coun~:1 2 3 4 5 6 7 8 9 1011 12 13 14 
15 

Select: x X X X X 
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SYSTEMATIC SAMPLING 

Advantages: 

• Easier and cheaper to draw than SRS . 
• Can be 1ll0re ef웠cient than stratified randOlll 

saInpling. 

Disadvantage': 

Can be seriously biased lf.the fraIne has a 
periodicity. 
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1짜THEN TO USE SYSTEMATIC SAMPLING 

Where the ordering of the population is essentially 
random or can be sorted as desired. 
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CLUSTER SAMPLING 

1. The population is divided into groups or clusters. 

2. A sample of the groups is taken 
3. AII those within the selected clusters are included 

in the samplê. 

Note the difference: In stratified sampling we take 
a sample within each stratum or group, while in 
cluster salDpling we take a sample of.groups and 
then take all items within the selectedgroups 
(clusters). 
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CLUSTERING CRITERIA 

• The clusters lDuSt. be well de옆ned. Every elelDent 
of the population must belong to one and only one 
cluster . 

• The number (or a reasonable estimate) of 
population elements in each cluster must be 
known . 

• Clusters must be smalI enough to provide cost 
savlngs . 

• Clusters should be chosen to minimize the increase 
in sampling error induced by clustering. 
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CLUSTER SAMPLING 

Advantage: 
Requires less travel - saves money and time over 
SRS. 

Disadvantage: 
Results in ahjgher variance on estimates. 

The cost savings of cluster samples must be 
balanced with the increase in sampling variability. 
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MULTISTAGE SAMPLING 

Includes two or more stages of sampling. At each stage 
of the sampling process a probability sample is drawn. 

Sta2e ! -Primary Sampling Units (PSUs)--the initial 
units selected in the sample--are defined and 
selected. 

Sta2e ~ - Secondary Sampling Units (SSUs)--he units 
selected in the second stage of sampling (i.e., drawn 
from the PSU s )--are de월ned and selected. 

Final'Sta2~ - Ultimate Sampling Units(USUs)--the 
units selected in the 펀nal stage of sampling--are 
defined and selected. 
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Two TYPES OF PSUS 

Self-Representing (SR) or Certainty PSUs 

PSUs selected with cεrtainty-usually larger PSUs 

Non-Self-Representing (NSR) or Noncertainty PSUs 

PSUs not selected with certainty. 

In multistage sample selection, PSUs are grouped 
togethεr in strata; then one or more PSUs are selected 
from εach. strata to represent all othεr PSUs in the strata. 
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COST FORMULA FOR DETERMINING # 
OFPSUS 

c=감+C쏘þS[Jm+ 캠 

Where: C = Total Budget, Co = Overhead Cost, Cpsu = 
cost per PSU, C HH = Cost per HH interview, m .= # of 
sample PSUs, and n = # of sample HHs 
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MULTISTAGE SAMPLING 
Advantages: 

• More 웬exible than one-stage sampling . 

• Reduces travel cost and time 

Disadvantage: 
Sample design becomes m~re complex; there is an 
increase in components of variance . 

• Between-PSU Variance results fro~ sampling 
PSU’s . 

• Within-PSU Variance Resultsfrom sampling 
households withinPSUs. 
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SAMPLE ROTATION 

Method of replacing units in successive survey periods. 

Three Approaches: 
1. No Rotation - The sample is unchanged for the 

duration of the.survey. 

2. Complete Rotation - A new sample is selected 
each su~vey period. 

3. Partial Rotation - Sample is repla짚ed on a fixed 
schedule, with overlap of some part of the sample 
from one survey pe.riod to the next. 
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PARTIAL SAMPLE ROTATION 

Advantages: 

• Reduces respondent burden, keeping the response 
rates high 

• Preserves sample representation 

• Decreases conditioning effects 

• Improves reliability of estimates of change over time 

• Decreases collection costs associated with soIiciting 
new units 
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HOUSEHOLD SURVEY EXAMPLE: 

THE CURRENT POPULATION SURVEY (CPS) 
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DESIGN OF THE CPS SAMPLE 

• Survey Requirements 
• Sample Frame 

• Sample Size and Allocation 

• Sample Selection - 3 Stages 

• Sample Rotation 
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SURVEY REQUIREMENTS 

• Want Statistics on Labor Force 

• Targets civilian"noninstitutional population 

• Meet speci웠c reliability for: 

National: 1.9% CV on monthly estimate of 
unemployment level 
State: 8 % CV on annual average estimate of 
unemployment level 

• The 150 largest MSAs must be in the survey 

• Need accurate measure of month-to-month 
change 
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SAMPLING FRAMES 

• Census Address List 

• Lists of Addresses of Newly Constructed Units 

• Area Frames for some Sparsely Populated 
Areas 

• Group Quarters Frames 
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MAJORFACTORS THAT AFFECT STATE 
SAMPLESIZE 

• Population Size 

• State and National Reliàbility Requirements 

• Proportion of Population in Non-self­
representing Areas 
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SAMPLING INTERV ALS 

A sampling interval (SI) of 500 means out of every 
500 Households, we’d select 1. 

Each state has a self-.weighting design. This means 
the saIne SI is used for every SR PSU and NSR 
Stratum within a state. 

DeterInined froIn formula using CV rèquirements 
and between - PSU variance; Sls differ by State. 
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OVERVIEW OF CPS SAMPLE SELECTION 

• Multistage Sample 

• State based design 

• 1st Stage of Selection- ,Determine which 
counties are in sample 

• 2nd & 3rd Stages of Selection - Identify clusters 
of 4 adjacent Housebolds 
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1ST STAGE OF SELECTION 

1. Form Primary Sampling Units (PSUs) 

2. Calculate sampling intervaIs 

3. Determine Certainty PSUs aIso called self­
representing (SR) PSUs 

4. Group remaining PSUs into strata 

5. Select 1 PSU per stratum - non-self-representing 
(NSR) PSUs 
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PRIMARY SAMPLING UNITS (PSU’S) 

• Metropolitan Areas 

• Large Counties 

• Groups of Smaller, Contiguous Counties 

Sample Design of Household Surveys Page420f 59 



DEFINITION OF PSUs 

• Defined within" state 

• Usually less than 3,000 square miles, with 
population at least 7,500 

• Not of extrelDe length in any direction, and 
including no natural boundaries 
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TVPES OF PSUS 

• Self-representing (SR)--selected with certainty 

• Non-self-representing (NSR) - stratified, 
selected with probability proportional to 
population size 

‘ 

、;ι

S없nple Design of Household Surveys 



STRA TIFICATION 

• Group similar PSUs together; CPS uses 
clustering algorithms and Census variables 
such as Unemployment level by sex, size of HH, 
etc. 

• Strata should have equal populations to yield 
similar workloads in selected PSUs 
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SELECTION OF SAMPLE NSR PSUs 

• One PSU Selected per Stratum 

• Probabilities of Selection Proportional to 
Population Size 

• Technique Used to Maximize Overlap Between 
Designs 
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EXAMPLE: SELECT NSR PSUs 

• Selection probability proportional to size. (PPS) 

• 1990 census population is the measure of size 

• Select a random # (RN) where 0<RN<=1.0 

PSU 1990POP PPS CUM RN -
I 50,000 .50 .50 

2 25,000 .25 .75 .60* 

3 25,000 .25 1.00 - -

totaI 100,000 1.00 

*PSU 2 is the sample PSU for this stratum. 
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SAMPLING INTERVAL ，찌TITHIN APSU 

State Sampling Interval 
X 

PSU Probility of Selection 

Sample Design of Household Surveys 
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2ND STAGE OF SELECTION 

Objective: 
- identify households (HHs) for the survey 
- multiple samples selected for adecade 
- give every HH a chance of selection 
- each PSU treated separately 

Sampling Frame information used to'~elect actual 
HHs 

Sample Design of Household Surveys 



2ND STAGE OF SELECTION 

1. Classify CenS'us Blocks froD1 each PSU into 
Address or Area Frame 

2. Sort Blocks within FraD;le to ÎD1prove 
precIslon 

3. Sort HHs within Blocks geographically 

4. Create clusters of 4 HHs 
5. Select a 'systentatic sample 

6. Identify adjacent samples 

Sample Design of Household Surveys 
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2ND STAGE INFORMATION SOURCES 

1990 Decennial Census: 
- used to forIn frames 

- used to get add.resses 
- used to increase precision of su~vey 

Other Materials: 
- building perInits 

- field listing 
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DETERMINE IF BLOCK IS ADDRESS OR AREA 

Ql: Is a permit required to build a house in the 
block? 

Q2: Are the census addresses locatable? 

Ql? 

Yes No 

Q2? Yes Address Area 

No Area Area 
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ADDRESS FRAME 

Cluster HH 
-1 

Block 
1 

1. Sort Blocks-e.g. % Renter 2 
3 

2. Sort HHs Geographically. 
44T 

익
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3. Form Clusters 
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C 
SYSTEMATIC SAMPLING 

81=5 
Random Start = 2 

Clusters in Sample: 2, 7, 12 
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AREA FRAME SAMPLING 

How Area Frame method differs from Address 

• Create clusters of 4 expected HHs 
• Clusters defined within Block 

• The # of clusters in each area block is estimated 

• After clusters are sampled, blocks with sample are 
Iisted by an interviewer to obtain addresses 

• Listed addresses are resampled to id없ltify selected 
units 
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3RD STAGE OF SAMPLING 

This stage of sampling is needed only when the 2nd 

stage selects 1110re than 15 HHs. 

What if we expected 8 HHs and found 200? 
Above l11ethodology would require 100 interviews! 

What do we d'o? - Subsal11ple the 100 selected 
units down to about 12. Divide 
100 by 12. This gives 8.333. 
Round up to get SI. SI = 9 
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4-8-4 SAMPLE ROTATION 

Each household entering the CPS sample 

• RelDains in SalDple for Four Months 

• Leaves the Sample' for Eight Months 

• Re-enters the Sample for Four Months 

In a given month, 1/8 interviewed for the 1st time, 
1/8 the 2nd tiIne, etc. 
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CPS SAMPLE OVERLAP 

.75% for Consecutive Months 

• 50 % for Months Qne Year Apart 

• Improves Reliability in Estimatesof Change 
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ROTATION OF SAMPLE 

Objectives: 

• Keep Response Rates High 

• Keep Costs Down 

• Improve Precision onMonthly & Year Ago 
Change Estimates 

The CPS rotation pattern is a compromise between 
a permanent sample and completely new sample 
each month. 
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Current Pop띠ation Survey Estimation Procedures 

The US Census Bureau, using data from the entire panel of respond.ents, 
prepares microdata files containing Current Population Survey (CPS) data 
records for a given month. From these data files, the Bureau of Labor Statistics 
and other data users compute CPS estimates. The estimation method involves 
six main steps: 

1) data “c1eaning" 

2) basic weighting 

3) noninterview a이ustment 

4) ratio estimation 

5) composite estimation 

6) seasonal adjustment 

Data “c1eaning" refers to the process of refining the raw dat웅-correcting for 
inconsistent or missing items-to render them suitable for use in estimation. In 
the next three steps, the data from each sample person are appropriately inflated 
to produce estimates for the entire population. The composite estimation 
procedure uses prior months' CPS data to further refine the current estimates, 
and seasonal adjustment removes seasonal trends from the data series. 

Data “Cleaning" 
“Cleaning" CPS data involves two main steps: 

1) editing raw data and 

2) imputing for missing or unacceptable data items. 

Data Editina 
Prior to the introduction of computer assisted interviewing in the CPS, regional 
offices of the Bureau of the Census edited the data obtained for each person in 
the sample, identifying and, where possible, correcting inconsistencies, iIIegible 
entries, and other errors. Routine consistency checks are now programmed into 
the data collection instrument. Data editing also involves coding. Based on their 
answers to questions about their jobs and work activities, respondents are 
placed in certain industry and occupation categories. The edited data are 
transmitted to the Bureau’s Washington office, where they are once again 
reviewed for completeness and consistency. 
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|moutation 
Imputation is used to correct for item nonresponse-공ases in which interviewed 
persons do not respond to aU of the survey questions or their answers to some 
questions are deleted in the editing process described above. The empty data 
cells are filled with data from other sample persons likely to be similar in labor 

, force characteristics, e.g., respondents in the same age/sex/race category 
residing in the same geographic area as the respondent for whom some data are 
mlsslng. 

During the data cleaning process, information on each respondent may be 
interpreted and combined. Responses to severallabor force questions, for 
example, are used to classify respondents as employed, unemployed, or not in 
the labor force. 

Basic Weighting 
In the basic weighting procedure, data from each sample person are weighted by 
the inverse of the person's probability of selection-roughly the number of actual 
persons the sample person represents. Thus adding the base weights of all 
sample persons having a given characteristic (e.g., unemployed) yields a simple 
unbiased estimate ofthe number of persons in the population possessing that 
characteristic. Under the current CPS sample design, most sample persons in 
the same state have the same probability of selection. 

Special We따'htingA예'ustment 
When a selected cluster of housing units is 10und to contain many more units 
than expected, field subsampling is carried out. (This happens only when area 
sampling, rather than list sampling, is being used.) Appropriate special weighting 
adjustment factors, reflecting the sampled units' probability of selection given the 
actual number of housing units in the cluster, are then applied to the sample 
data. 

Noninterview A아ustment 
The noninterview adjustment procedure adjusts the weights of all interviewed 
households to account for occupied sample households not interviewed because 
of impassable roads, refusals, or unavailability of respondents. Households not 
interviewed make up about 6.5% of the occupied sample households each 
month. 

Primary Sampling Units (PSU’s) of similar size are grouped, within state to the 
extent possible, to form noninterview clusters. Clusters consist of either MSA 
(Metropolitan Statistical Area) or non-MSA PSU's. Within each cluster the 
sample is classified into two cells, by residence. The cells are as follows: 

• in MSA c1usters 
1) central city of MSA 
2) balance of MSA 
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• in non-MSA clusters 
3) urban area 
4) rural area 

Sample persons within each cell are expected to have similar labor force 
characteristics. Thus data from the interviewed persons within a cell are 
appropriately "weighted up" to represent sample persons in the same cell who 
were not interviewed . 

For each noninterview adjustment cell, within each cluster, the following ratio is 
computed, using weighted data: 

interviewed households + noninterviewed eligible households 

interviewed households 

Sample housing units found vacant, demolished, or converted to nonresidential 
use (about 15% of the sample each month) are excluded from those counted for 
the numerator of this ratio because such units are out of scope of the survey. 

Usually the noninterview adjustment factor is applied to data for each person in 
the approp꺼ate cell. In cases where the ratio for a cell equals or exceeds two or 
the cell contains fewer than 50 interviewed households, cells are collapsed and 
new ratios are computed. 

At the end of the noninterview adjustment procedure, the weight associated with 
each person record is the product of the following: 

(basic weight) 
(adjustments for field subsampling) 

(noninterview adjustment) 

First-stage Ratio A바ustment 
The purpose of the first-stage ratio adjustment is to reduce the contribution to 
variance that results from selecting a sample of PSU's rather than drawing 
sample households from every PSU in the nation. Thus the first-stage ratio 
adjustment factors are applied only to data from non-self-representing (NSR) 
PSU’s. 

The sample from NSR PSU’s within a state is classified into two cells by race 
(black and non-black). The first-stage ratio adjustment factor for each cell within 
a state is: 

4 



total 1990 census population for the NSR strata 

estimated 1990 census population for the NSR strata, 
based on census data from the sample PSU’s 

The first-stage ratio adjustment factor is the same each month; that is, it does 
not depend upon the sample data obtained. For sample records in self-
representing (SR) PSU's, the first-stage ratio adjustment factor is one. (The first­
stage ratio adjustment procedure is not pe바ormed on data from states without 
large rural black populations.) 

After the first-stage ratio adjustment, each person record bears a weight 
reflecting the product of the following: 

(basic weight) 
(adjustments for field subsampling) 

(noninterviewa예ustment) 
(first-stage ratio adjustment factor) 

Second-stage Ratio A따ustment 
The sample distribution may differ somewhat from the population distribution in 
characteristics such as age, race, sex, and area of residence. Since these 
characteristics are correlated withlabor force status and other characteristics of 
interest to the CPS, the sample estimates are weighted to agree with the 
distributions of various population characteristics, as estimated from other data 
sources (primarily the decennial census, a이usted for census undercount). 

Second-stage ratio adjustment is performed both to reduce variability of the 
survey estimates and to correct for CPS undercoverage. The adjustment 
procedure weights the sample person records to provide sample estimates 
consistent with independently derived population estimates. There are three 
sets of population controls: 

1) state (for persons aged 16 or ove디--51 cells, 

2) age/sex/ethnic origin (Hispanic or non-Hispanic}--19 cells, and 

3) age/sex/race--118 cells. 

The population controls are estimated from the most recent decennial census 
data by the method of demographic analysis: estimated births are added, 
creating cells for persons of age zero; estimated net migration is added to the 
control for each cell, while the number of deaths is subtracted. Since January 
1994, the population controls used in the CPS have also been adjusted for 
decennial census undercount. 
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Data Sources for Indeoendent Estimates 
The procedure described above requires data from several sources. The 
National Center for Health Statistics provides data on births and deaths within 

‘ the US; the Department of Defense provides similar data on military personnel 
overseas. The CPS obtains immigration data from the Immigration and 
Naturalization Service, the Department of Defense, the Office of Personnel 
Management, and the Puerto Rican Planning Board. 

Second-staQe Ratio Adiustment Procedure 
For records of persons aged 16 or 0뻐r， the second-stage ratio adjustment 
proceeds as follows: 

1) CPS sample records within each rotation group are cla낭sified by state. 

2) For each state, a sample population estimate is computed by adding 
the weights for all sample persons in the state. 

3) The weight of each person record is multiplied by the following ratio, 
calculated for the person's state of residence: 

independently derived state population estimate 

state population estimate from CPS sample 

4) Sample records are cross-classified by age/sex/ethnicity. Within each 
cell, a sample population estimate is computed by adding the weights 
of all sample persons within the cell. 

5) Weights are a예usted within each cell in a manner parallel to step 3. If 
the adjustment factor computed as in (3) falls below 0.6 or above 2.0 
for a partic비ar cell, the cell is collapsed with another cell and the factor 
is recomputed. The collapsing is done across age groups within the 
same sex, race, or ethnicity category. 

6) Steps 4 and 5 are repeated for age/sex/race cells 

7) Steps 1-6 are repeated five more times, giving a total of six “raking" 
iterations. 

This three-way raking procedure results in adjusted CPS sample population 
estimates for each control characteristic (age, sex, etc.) that virtually equal the 
corresponding independent pop비ation estimates. 
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Composite Estimation 
The CPS composite estimate for a given item is based on a weighted average of 
two estimates: 

1) the two-stage ratio estimate, produced through the estimation 
procedures described above, and 

2) the composite estimate for the same item in the preceding month plus 
an estimate of the month-to-month change. 

The estimate of change is based on data from sample units common to both 
month운-about 75% of the sample. A bias adjustment term is also added to the 

. composite estimate to account for relative bias associated with month-in-sample: 
data from persons in their first and fi야h months in the CPS sample generally 
yiéld higher unemployment estimates than data from persons in other month-in­
sample groups. 

Form of the CPS Comoosite Estimator 
In the CPS composite estimator, the weighted average of 1) and 2) above takes 
the form 

y't = (1 - K)Yt + K(Y't-1 + dt,t-1) + ßt, where 

K = 0.4 (a constant), 
y’t = composite estimate for month t, 
y't-1 = composite estimate for month t-1 , 
Yt = estimate for month t after second-stage adjustment, 
ßt = the bias adjustment term described below, and 
dt.t-1 = estimate of change between months t and t-1. 

dt.t_1 = 4/3 [(Yt.2 - Yt-1.1) + (Yt.3 - Yt-1꾀 + (Yt.4 - Yt-1.3) + (Yt.6 - Yt-1.S) + 

(Yt.7 - Yt-1.6) + (Yt.8 - Yt-1 ,7)]' where 

Yt,i = sum of second-stage weights for persons completing 
their i'th interview in month 1. 

The factor 4/3 is applied to the estimate of month-to-month change to 
compensate for using only data from persons who are the in sample for both 
months t and t-1 (about 3/4 of the sample). Since the correlation between 
estimates from the same sample units is assumed to be higher than that 
between estimates computed from different samples, dt.t-1 is a more reliable 
estimator of month-to-month change than Yt - Yt-1" 

A bias adjustment term of the form 
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ßt = A [(Yt.1 + Yt.s) - 1/3(Yt.2 + Yt.3 + Yt,4 + Yt.6 + Yt,7 + Yt.S)] 

is added 10 the weighted average shownabove. The constant A (currently 0.2) 
assigns more weight to persons in their firs1 and fifth months in sample, thus 
compensating for the month-in-sample bias. Adding this term also reduces the 
variance of the composite estimator. 

The CPS composite estimator is called an "A-K estimator" because it involves 
the constant coefficients A and K, which are chosen to be approximately optimal, 
under the survey design, for estimates of unemployment level. 

SeasonalA에'ustment 
Seasonal events such as weather changes, harvests, major h이idays ， and school 
openings and closings cause fluctuations in employment and unemployment 
levels. Seasonality, which may account for as much as 95% of month-to-month 
unemployment change, obscures nonseasonal trends and cyclical movements. 
Since seasonal fluctuations follow fairly regular annual patterns, their influence 
can be eliminated from data series through seasonal adjustment. X11-ARIMA, 
the seasonal adjustment procedure CPS employs, is based on the standard 
ratiö-to-moving average method from time series analysis. Seasonal adjustment 
involves using past data to approximate seasonal pattems. The seasonally 
adjusted series are therefore subject to the uncertainties of the seasonal 
adjustment process. Adjusted series are, however, quite useful in analyzing 
nonseasonal economic and social trends. 

The BLS publishes monthly seasonally a이usted labor force estimates. Each 
January issue of Employment and Eamings contains the following additional 
information: 

• revised seasonally adjusted data for selected labor force series, based 
on data through the previous December, 

• new seasonal adjustment factors used to calculate the civilian 
unemployment rate for the first six months of the following year, and 

• a description of the current seasonal adjustment method. 

In July of each year the BLS calculates and publishes a set of seasonal 
adjustment factors derived using data from January through June. These factors 
are used to a이ust estimates for the rest of the calendar year. 
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Reliability of CPS Estimates 

Sources of Error 
CPS estimates are subject to two types of error: 

1) Sampling error arises from the fact that estimates reflect information 
collected from a sample rather than from the entire pop비ation. 

2) Nonsampling error arises from undercoverage, nonresponse, 
inaccuracies in collected data, and processing errors. 

Sampling Error 
Modern sampling theory provides methods of estimating sampling error where, 
as in the CPS, each sample unit's probability of selection is known. Sampling 
error varies inversely with the size of the sample and directly with the size of the 
estimate. An estimate for a subgroup of a population; for example, has a smaller 
absolute but a larger relative error than an estimate for the entire population. 

The BLS publishes standard error tables which indicate the magnitude of 
sampling error in CPS estimates as well as the effects of some response and 
enumeration errors. The standard error estimates published are computed from 
generalized variance functions (GVF's): functions which, through a pair of fixed 
parameters (a and b parameters, also published), relate the value of a labor 
force estimate to a number indicating the general order of magnitude of the 
estimate's standard error. The GVF parameters in tum are derived from 
estimates of variance in CPS data. 

Variance Estimation 
CPS variance estimates are computed using a variant of the method of balanced 
half sample replication. Use of this method requires a two-PSU-per-stratum 
survey design with all PSU's approximately equal in size. Thus a pseudo-design 
must be imposed on the CPS in order to estimate variances by replication: large 
(self-representing) PSU’s are divided into smaller areas, while small (non-self-
representing) PSU’s are grouped together to form pseudo-앙r하a. 

Assuming, for simplicity, that the estimation procedure consists only of basic 
weighting, the method of standard balanced half-sample replication proceeds as 
follows: 

1) One column of a square orthogonal matrix consisting of 1 ’s and 
-1's is assigned to each pseudo-stratum. 

2) Replicate factors (e.g. , 0 and 2) for the PSU’s are determined by 
the values of the matrix assigned. (The number of factors each 
PSU receives equals number of rows of the mat꺼x.) 
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3) For each matrix row, a replicate estimate is calculated for each 
characteristic of interest. In computing the replicate estimates, 
the replicate factors assigned to a PSU are applied to the base 
weights for all sample records in that PSU. Thus the number of 
replicate estimates equals the number of replicate factors per 
PS나-that is, the number of rows of the orthogonal matrix. 

4) A variance estimate for each characteristic of interest is 
computed by the formula 

* var(yo) = 1/R Lr (Yo - Yr)2, where 

R = the number of replicate estimates (that is the rank of the 
orthogonal matrix used); 

Yr = the r’th replicate estimate for a characteristic; 

Yo = the full sample estimate for the characteristic 

= ([Y1 ,1+Y1,2] + [Y2,1+Y2,2] + .. '+[YR,1+YR,2]) 

where Yi.i = sum of sample weights from the j'th PSU of 
the i’th stratum (or pseudo-stratum); 

Each replicate estimate Yr is determined by a row of the orthogonal matrix. 
For example, using the first row of the 8 x 8 orthogonal matrix shown on 
the ne.섰 page we apply the replicate factors 0 and 2 by the following 
algorithm: 

1) If the ith entry in the row is +1 , assign the factor 2 to the first 
PSU in ith stratum and assign the factor 0 to the second PSU in 
the ith stratum. 

2) If the ith entry in the row is -1 , assign the factor 0 to the first 
PSU in the ith stratum and assign the factor 2 to the second 
PSU in the ith stratum. 

Thus from the first row of the matrix, we obtain the first replicate estimate: 

Y1 = 2Y1 ,1 + OY1 ,2 + OY2.1 + 2Y2,2 + OY3.1 + 2Y3.2 + 2Y4.1 + OY4,2 

+ OYs,1 + 2YS,2 + 2Y6.1 + OY6.2 + 2Y7,1 + OY7.2 + OYS.1 + 2Ya.2 

= 2[Y1.1 + Y2.2 + Y3.2 + Y4.1 + YS.2 + Y6.1 + Y7.1 + YS.2 
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The second replicate estimate is similarly obtained from the second row of the 
matrix, and so forth. Once all the replicates are computed, variance estimates 
may be computed from the formula (*) above. 

Reference 
For further discussion of half-sample replication and other commonty used 
methods of variance estimation, see Wolter, Kirk M., Introduction to Variance 
Estimation, New York: Springer-Verlag, Inc., 1985. 

Nonsampling Error 
Though the f비 I extent of nonsampling error in the CPS is unknown, the Bureau 
。f the Census has conducted special studies to quantify some sources of 
nonsampling error. Nonsampling error generally has less effect on estimates of 
change, $uch as month-to-month change, than on estimates of monthly levels. 

Response Error 
CPS estimates are subject to response errors made during data collection. 
These errors may be caused by intelViewers or respondents or may result from 
fa비ty questionnaire design. Interviewers, for example, may not always ask the 
questions in the prescribed fashion. Varying the wording of a question may 
cause differences inresponse, reducing the uniformity of the sta센stics. Simila꺼y， 
respondents may not possess adequate information or may be unwilling to report 
accurately. 

Through a reinterview program, the Census Bureau evaluates the work of CPS 
interviewers and estimates the effects of various errors that occur during 
interviewing. The results indicate that CPS estimates are subject to moderate 
systematic biases. For a description of the CPS reintelView program and its 
results, see the Current Population Survey Reinterview Program, January 1961 
Through Oecember 1966, Technical Paper No. 19, Bureau of the Census, US. 
Department of Commerce. 

In practice sampling and response variability are estimated jointly from the 
sample returns. The effects of random response variability tend to cancel out in 
large samptes. CPS standard error estimates do not reflect any systematic 
response biases present in the data. 

Nonresponse Error 
Nonresponse also affects the accuracy of CPS estimates. In a typical month, 
about 6.5% of e1igible sample households are not intelViewed because residents 
are not at home, refuse to cooperate, or are unavailable for other reasons. 
During estimation, sample weights are adjusted to account for households not 
interviewed. T 0 the extent that intelViewed households differ from those not 
interviewed, the estimates are biased. Similarly, for a relatively few households, 
some questions are left unanswered, either because respondents were unable or 

11 



unwilling to answer or because of interviewer error. Entries for omitted items are 
usually imputed on the basis of the distributions of these items for persons of 
similar demographic characteristics. 

Error in Indeoendent Pooulation Controls 
Although the use of independent population estimates in the estimation 
procedure substantially improves the statistical reliability of many CPS estimates, 
the independent estimates are also subject to error. Population controls now 
used in the second-stage ratio adjustment are derived from 1990 census counts, 
adjusted to correct for census undercount. The Census Bureau used data from 
the 1990 Post Enumeration Survey (a sample survey) to estimate the 
undercount. The adjusted census population estimates are thus subject to 
sampling error, as well as all types of nonsampling error described here. Also, 
errors in estimated components of change since the Jast census affect the 
accuracy of inter-censal population estimates; these in turn add to error in CPS 
estimates. 

Processina Error 
Although the CPS employs a quality control program .qn coding and all other 
phases of data processing, some processing error is inevitable in large surveys. 
Net CPS processing error is probably negligible relative to sampling and 
nonresponse error. 

Coveraae Error 
Undercoverage in the CPS results from missed housing units and missed 
persons within sample households. The CPS fails to cover about six percent of 
the pop비ation enumerated in the decennial census. Undercoverage levels are 
generally higher for men, nonwhites, and persons of Hispanic 0꺼gin. The 
second-stage ratio adjustment procedure, described above, pa까ially corrects for 
survey undercoverage. But to the extent that missed persons differ in 
characteristics of interest from interviewed persons in the same age-sex-race-
ethnicity group, CPS estimates reflect a bias due to undercoverage. 

Additional information on nonsampling error in the CPS appears in "An Error 
Profile: Employment as Measured by the Current Population Survey," by Camilla 
Brooks and Barbara Bailer, Statistical Policy Working Paper 3, US. Department 
of Commerce, Office of Federal Statistical Policy and Standards; in "The Current 
Pop비ation Survey: An Overview," by Marvin Thompson and Gary Shapiro, 
Annals of Economic and Social Measurement, Vol. 2, April 1973; and in The 
Current Population Survey, Design and Methodologι Technical Paper No. 40, 
Bureau of the Census, US. Department of Commerce. This last document 
includes a comprehensive discussion of various sources of error and describes 
attempts to measure them in the CPS. 
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Reliability Standards 
Since the CPS is designed to produce both national and state estimates, 
sampling ratios differ from state to state. States with smaller populations 
generally have larger sampling ratios. In Alaska, for example, the CPS selected 
about one in every 200 households each month for the 1986 sample. Though 
the 1986 Califomia sample was four times larger than the Alaska sample, it 
included 0미y about one in every 2,200 households--California has a larger 
percentage of the national population. 

State sampling ratios are calculated to ensure a minimum level of reliability for 
annual average estimates of total unemployment-쉰 maximum expected 
coefficient of variation (CV) of 8%, given a six percent unemployment rate. Due 
to the national reliability criterio싸움 maximum CV of 1.9% on estimates of total 
unemployment, given a 6% unemployment rate--estimates for some large states 
are substantially more reliable that the state reliability criterion requires. 
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Ðesigning a Sample for Flumenia 
Answer 'KJ양 

、、、J V\A‘JL 그V) ‘ ’ 

The mayor of Flumenia has ordered that 삐 삐nua1 survey be taken to measure Flumenia'’s 
unemployment level. We must design a labor force survey for this charming riverside 
town. 

Step 1: Determine the Sample Size 
The town council has agreed to fund a survey large enough to provide very reliable 
estimates. Estimates of the total number of unemployed persons are to have a coefficient 
of variation (CV) no greater than 0.05. Tax records indicate that 300,000 adults live in 
F1umenia; unemployment insurance c1aims show that about 18,000 of them are 
unemployed. 

Use the formula below to ca1culate n, the number of sample persons needed to provide 
estimates with the desired level of reliability. Round your answer to the nearest thousand. 

where 

N .de. d-
n x2 . C172 +de·t ’ 

N = adult population; 

x = number of people unemployed; 

(J'2 = N(픔1-움J 

de = the design effect associated with a sample design other than simple random 
sampling; we estimate the design effect as 2.0. 

(J'2= N찮)(1-숨)펜-숨)=빽1-옳識) = 16,920; 

Given that the average Flumenian household contains two adults, how many sample 
housing units should l;>e selected? 

12.000 
number of sample housing units = --~ -- = 6000 



Step 2: Form Primarγ Sampling Units 
Flumenia is divided into twenty independent school disσicts， of varying population size. 
Since each school district is small enough in 없ea to be canvassed by a small team of 
interviewers, the mayor has asked that each school district be considered a PSU. Figure 1 
is a map of Flumenia; the dashed lines indicate school district boundaries. The F1ux 
River runs through the heart of F1umenia, and the town's population is concentrated on i않 
banks. For tax assessment purposes, the town council has divided F1umenia into three 
zones: (1) a downtown riverside zone, (2) a zone containing the balance of Flumenia’s 
downtown area, and (3) a large suburban zone surrounding the downtown area. Each tax 
zone comprises several school districts. Solid lines in Figure 1 indicate the boundaries of 
the tax zones. 

FLUMENIA 

R 
i 
F 
e 
r 

Riverside Zone 

。ther Downtown Zone 

Suburban Zone 

l 

聊l 

Figure 1. Flumenia’s Tax Zones and School Districts 

Step 3: Determine the Number of Sample PSU’s 
A total of one million Flumenian pounds has been aUocated for the labor force survey. 
Overhead costs are estimated at fF374,OOO. The overhead cost per PSU is expected to be 
about fF2,000, while the cost per household interview will be approximately fF 100. 
Use the formula below to compute m, the number of sample PSU’s to be selected. 

C = Co + Cpsum + CHHn, 
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'where 
C = total survey budget; 

Co = overhead costs; 

C PSU = overhead cost per PSU; 

C HH = cost per household interview; 

m = number of sample PSU’~; 

n = number of sample households. 

C - Co - C HHn 1,000,000 - 374,000 -10어6，000) 
= 13. 

CpSU 2,000 

Step 4: Determine Self-representing PSU’s 
The sampling interva1 for PSU’s is given by: 

adult population 
SIÐN' = 

“ number of sample PSU’ S 

Find this quantity and, using the information given in Table 1, determine which PSU’s 
will be self-representing. 

m ” 
깅
 

m 
-H n 

이
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The remaining PSU’s must be grouped into strata from which sample PSU's may be 
selected. Since households within the same tax zone are thought to be similar in labor 
force characteristics, we willlet each tax zone serve as a stratum. 

Step 5: Select Non-self-representing PSU's 
Seven PSU's are self-representing, so we will select six non-self-representing (NSR) 
PSU's. The riverside tax zone is entirely self-representing. In order to get reasonably 
good estimates for each of the two remaining tax zones, suppose we decide to select three 
NSRPSU’s from each. Table 2 gives the NSR populations of the two zones and provides 
a random start for each, for sampling purposes. Compute the PSU sampling interva1s for 
the zones. Use these, along with the random st따ts and the information provided in Table 
3, to select a systematic sample of PSU’s with probability of selection proportional to 
population size. 
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「짧호]팬현핍팬짧빨펼編꿇X NSR Population Random Start 

Other Downtown 

Suburban 

Table3 

TaxZone Population Selected 

Other 
Downtown 1 

3 

꺼l
 

-
。
。

Step 6: Select Housing Units in Sample PSU's 
A complete list of housing units, ordered geographically, has been drawn up for each of 
the selected PSU's.We must compute the appropriate sampling interval to use for each 
PSU, given that each Flumenian household is to have an equal probability of selection. 
For the self-representing PSU’s the within-PSU sampling interva1 is given by: 
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adult population 
SI .. o = 

number of sample persons 

1대}애m 
=--수:..:..:.. = 25. 

12,000 

For non-self-representing PSU’s, within-PSU sampling intervals may be computed as: 

SI NSR = SIsR x NSR PSU’ s probability of selection 

(population of NSR PSU)( # of NSR PSU’ s selected in stratum) 
=25x 

NSR population of stratum 

Find the appropriate sampling interval for each of the sample NSR PSU’s. Enter these 
values in Table 4. (Round your answers to the nearest whole number.) 

Table4 
Tax Zone School District Population 

Other Downtown 1 18 

3 16 

Suburban 2 7 

5 7 

8 9 15 

For each PSU, we would then select a random start and sample systematical1y from the 
lists of housing units, according to the sampling intervals we’ve computed. 
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Introduction 

This investigation atternpts to develop adrninistrative benchrnarks of incorne cornpatible with the March 

Current Population Survey (CPS) and the Survey ofIncome and Prograrn Participation (SIPP), two incorne 

surveys conducted by the U.S. Census Bureau. Many people are reluctant to reveal their incornes to survey 

researchers, and this reluctance makes such surveys particularly prone to response errors. A respondent can 

fail to report receipt of incorne, fail to report the amount, under-report or over-report the arnount, or 

misclassify income. These errors can in tum cause an imputation systern to mis-allocate incornes to those 

respondents who do not provide answers to questions. Because ofthe potential for error, rnany researchers 

and data users would like to know how cornplete the March CPS and SIPP incorne estimates are. Cornparing 

aggregate incorne frorn the surveys to adrninistrative benchmarks addresses this need by quantifying the net 

effect of response and other errors. 

There are rnany sources ofdata from which one could choose benchrnarks ofincome, for instance the U.S. 

Social Security Adrninistration for Social Security payments, the U.S. Departrnent ofLabor for wages, and 

the U.S. Department ofHealth and Human Services for Aid to Farnilies with Dependent Children. However, 

using the National Incorne and Product Accounts (NIPAs) produced by the U.S. Bureau of Econornic 

Analysis (BEA) offers the advantages of cornparability with previous work in this area, ease of access, and 

consistent definitions of incorne and coverage universe over periods of tirne. 

Because the NIP A incorne definitions and population coverage are not the sarne as those ofthe March CPS 

and SIPP, adjustrnents are necessary to construct benchrnarks frorn the NIPA figures. Table 1 surnrnarizes 

the differences in the incorne concepts and populations covered. Personal Incorne, the series in the N1P As 



from which most of the benchmarks derive, is a more comprehensive measure than Money Income. The 

components included in the Personal Incorne concept but not the Money Income concept are larger and more 

numerous than those included in Money Income but not in Personal Income. The population coverage of 

Personal Income is also larger than that ofMoney Income. This investigation considers categories ofincorne 

that are measured both in the NIPAs and the Census Bureau surveys, numbered 1 to 16 on the table. 

This paper has four aims. The first is to establish a methodology for deriving benchrnarks from the NIP As. 

TheBEA’s traditional adjustments reconcile income definition differences, and ratios from the Decennial 

Census ofPopulation and from a Monte Carlo simulation adjust the coverage universe. Docurnenting these 

and other methods facilitates future benchrnark comparisons and fleshes out the issues researchers need to 

consider generally when comparing survey data to administrative data. The second aim is to evaluate the 

quality ofthe March CPS and SIPP incorne estirnates for the period 1990 to 1996 by cornparing the surveys' 

aggregates to the benchmarks. The working definition of “'quality" is the degree of difference between the 

survey and NIPA-based estimates. Third, the analysis considers the possible causes of shortfalls and 

overestirnates by the surveys. Finally, itidentifies and atternpts to explain changes in the relationship 

between the surveys' income estimates and adrninistrative benchrnarks that occur during the period. 

The remainder ofthis section briefly describes the March CPS, the SIPP, and the NIPAs. The following 

section describes the universe and definition adjustments required for the reconciliation, the next section 

presents and discusses the results, and the final section surnrnarizes conclusions. 
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The March CPS and SIPP 

The Census Bureau conducts several household surveys that measure the economic situation of people, 

families, and households in the United States. The basic Current Population Survey (CPS) takes place every 

month. Its primary focus is to collect information on current employment status. In March of every year, a 

supplementary questionnaire gathers information about income received during the previous calendar year. 

The March CPS interviewed people in approximately 60,000 households from 1991 unti11996, when the 

sample size decreased to 50,000 households. Besides the change in sample size, a new sample design was 

introduced and the survey converted from a paper questionnaire to a computerized instrument in March 

1994. Weights based on the results ofthe 1990 Census were introduced in 1993. 

The Survey ofIncome and Program Participation (SIPP) aims to overcome some ofthe shortcomings ofthe 

March CPS by focusing specifically on income rather than labor force participation, using a four-month 

rather than one-year reference period, and covering more income sources. The 1990 SIPP Panel ran for two 

and a halfyears and began with 22,000 households; the 1991 Panel also ran for two and a halfyears but 

began with only 14,000 households; the 1993 Panel ran for three years and began with 20,000 households; 

and the 1996 Panel ran for four years and began with 37,000 households. The SIPP interviews are staggered, 

collecting data from one-quarter ofthe sample each month about the previous four months' income and 

program status. Each completed four-month cycle of interviews is called a wave. The survey instrument was 

automated beginning with the 1996 Panel, and several new income sources were added. 

Although it is primarily the potential for response error --respondents misreporting receipt or amounts of 

income-- that morivates comparing the surveys’ aggregates to independent estimates, both surveys are 
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subject to other ηpes ofnonsarnpling error. Failure ofthe Census Bureau to contact sarnpled units, itern 

nonresponse and irnputation, attrition, population undercoverage, and errors in the sarnpling frarne contribute 

to the di짧rences between the survey’s incorne estirnates and the benchmarks as well. 

TheNIPAs 

The National Incorne and Product Accounts (NIP As) are an extensive set oftables produced by the Bureau 

ofEconornic Analysis (BEA). They include estirnates ofGross Dornestic Product, Gross National Product, 

and Personal Incorne. In contrast to the Census Bureau surveys, which focus on cash regularly available to 

individual people, farnilies, and households, the NIP As’ purpose is to describe aggregate arnounts ofincome 

and products flowing through the personal, business, and govemrnent sectors ofthe United States economy. 

The NIP As include rnany statistical and conceptual a예ustments to source data that reflect an accounting 

frarnework based on econornic theoη. 

This analysis derives independent incorne estirnates from the Personal Incorne and related series of the 

NIPAs. In cornpiling Personal Incorne, the BEA uses data sources such as employers' reports to the 

Departrnent ofLabor, records ofthe Social Security Adrninistration, data frorn the Federal Reserve Board, 

and rnany other adrninistrative sources. Besides the definition and universe differences between the NIP As 

and the Census Bureau surveys, their vastly different purposes, rnethodologies, rnodes of data collection, 

and underlying incorne concepts contribute to different estirnates of incorne. 

Although Personal Incorne might often be rnistaken as analogous to the Census Bureau’s Money Income, 

it is actually quite a different concept, and is generally rnore cornprehensive. Among the cornponents of 
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Personal Income that are not included in Money Income are employer contributions to private pension and 

welfare funds; capital consumption and inventory valuation adjustments to farm and nonfarm self­

employment income; the rental value of owner-occupied homes; imputed interest from banks, credit 

agencies, investment companies, life insurance carriers and private noninsured pension plans; benefits 한om 

hospital and medical insurance; public assistance medical care; business transfer payments; interest, 

dividends, rent, proprietorship income, and partnership income paid to fiduciaries and nonprofit institutions; 

unredeemed interest on US savings bonds; small corporation income; and lump sum payments. Some of 

these items are quite large. 

Clearly a household survey cannot capture many ofthe components ofthe BEA’ s Personal Income, nor are 

they necessarily desirable in a household survey’s income concept. However, it is possible to isolate the 

components that are roughly comparable to the sources of income that appear the March CPS and SIPP, and 

adjust these components to account for the differing income concepts and populations covered. The next 

section describes the adjustments and some ofthe methodologies for quantifYing them. Further details and 

sources for the adjustments are in Appendix 1. 

Adjustments to the NIPAs 

The strategy of adjusting NIPA figures to conform to the surveys' coverage universe and income definitions 

involves some difficulties. First, the NIP As undergo annual and comprehensive revisions. Revisions to 

certain income components such as rent cause quite wide variation. Each revision may require different 

reconciliation work. 1 Second, the NIP As, as well as the Census Bureau surveys, are subject to error. The 

1 This investigation uses the 1998 revision ofthe NIPAs. 
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BEA faces imperfect source data and a lack of adequate information to correct it. Indeed, some ofthe NIP A 

estimates derive in paπ from household survey data such as the March CPS. Third, some data needed to 

make NIP A measures compatible with survey measures is simply not available. However, the NIP A income 

definitions are consistent within each revision, the errors in the NIPA estimates for many categories of 

income are small, and most ofthe adjustments required for the reconciliation are also small. Keeping the 

limitations in mind and inspecting trends over a consistently-adjusted series should allow reasonable 

judgements about the completeness ofthe income estimates from the surveys. 

Universe Adjustments 

The March CPS and SIPP exclude people who live in institutions, on military bases, overseas, or who die 

before the interview date (decedents). Accordingly, estimates of the income of these groups should be 

subtracted from the NIP A figures to arrive at appropriate benchmarks.2 Moreover, some people are eligible 

for the survey during the reference period but become ineligible by moving to military, institutional, or 

overseas residences before they are interviewed. Accordingly, Coder and Scoon-Rogers (1996) use different 

universe adjustments deriving benchmarks for the March CPS and SIPP to reflect the lag between the 

reference period and the March CPS interview that is negligible in the SIPP.3 

2 Theoretically, the comparison should also exclude the income of children and emigrants 
from the benchmarks, but the income ofthese groups is certainly too small to cause concem. Only 
people 15 years or older are eligible for the CPS March Supplernent and SIPP. 

3 March CPS interviews begin Monday of the week containing the nineteenth. SIPP 
interviews begin irnmediately at the end ofthe 4-month reference period. 
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Current work takes a different approach. Apart from the decedent adjustment, an assumption of steady-state 

movement in and out of survey eIigibility applies, allowing the same universe adjustments deriving 

benchmarks for both the March CPS and the SIPP. The assumption is that the same number of people with 

the same incomes enter and leave the sampling frame during the reference period and the lag. It is possible 

that a greater number of people normally enter institutions such as prisons and nursing homes than leave 

them to retum to the noninstitutional serting, but any bias to the benchmarks resulting from this assumption 

should be very small. 

Institutionalized. The adjustment for the institutional population uses the ratio of income received by 

institutionalized persons to the total from the 1990 decennial census.4 Institutionalized people are those 

receiving full-time care or supervision in hospitals, nursing homes, prisons, military stockades, and so forth, 

that do not keep a regular residence elsewhere. The March CPS and SIPP also exclude employees who live 

on the grounds ofinstitutions, such as in nurses' dormitories, but such employees certainly comprise a very 

small number, and are not paπ of the adjustment. For example, in the state of Ohio, staff residents of 

institutions received only 0.0017 percent oftotal wage and salary income. 

4 The census covers 1989 income in 8 categories and there are 16 categories in this 
investigation. The decennial income categories are: 1) wage and salary; 2) non-farm self­
employment; 3) farm self-employment; 4) interest, dividends, and rent; 5) Social Security and 
Railroad Retirement; 6) pubIic assistance: Supplemental Security Income (SSI), Aid to Families with 
Dependent Children (AFDC), and other; 7) private, federal, state and local pensions; military 
retirement; and disability; 8) veterans' payments, unemployment compensation, and child support. 
Categories 1, 2, 3, and 5 are the same as those in the March CPS and SIPP. The following 
assumptions apply to the adjustment ratios in the remaining categories. Category 4 covers all 
property income and 7 covers all pensions. Categories 6 and 8 apportion into components according 
to the ratios observed in unadjusted NIPA estimates for 1989. In category 6, all income of the 
institutionalized is SSL In category 8, all ofthe income ofthe institutionalized is veterans' payments, 
and all that ofthe military on US post without family is unemployment compensation (presumably 
received before entering the military). 
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Decedents. A Monte Carlo simulation provides estimates of income received by people alive only for paπ 

ofthe reference year. The procedure applies 1996 death rates by age, sex, and race from the National Center 

for Health Statistics to March 1997 CPS persons.5 In the simulation, some respondents “ die" and their 1996 

incomes are aggregated. Because all March 1997 CPS persons lived for the entire 1996 calendar year, these 

aggregates represent 12 months of income. Deaths actually occurred throughout 1996, and if they are 

distributed evenly across months, then one-half of each of these aggregates approximates actual decedent 

income for the calendar year. The Mar~h CPS requires additional accounting for deaths occurring from 

January to the time ofthe interview. Because respondents in the SIPP are interviewed 3 times in 12 months, 

the decedent adjustment in the SIPP context employs one-third ofthe March CPS 12-month decedent ratio. 

Overseas. The March CPS and SIPP obtain proxy interviews for sample persons who are overseas or 

otherwise absent from a household temporarily, but exclude people residing overseas who do not have a 

regular residence stateside. The NIP As include some income received abroad, and estimates of these 

payments, including wage and salary income, property income, and unemployment compensation appear 

in the BEA’s State Personal Income series and can thus be subtracted directly. 

The BEA estimate of property income (interest, dividends, rent and royalties) received overseas is zero. The 

assumption is that, because those living abroad included in the NIP As are mostly military personnel and 

relatively young, their property income must be very small. Two observations are worth noting here. First, 

5 Pairing civilian noninstitutional survey data with death rates ofthe whole population may 
cause some small bias. Under the assumption that the results of the simulation would not be 
substantially different for the years 1990 through 1995, the 1996 decedent ratios apply to all years 
in the series. 
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the overseas population is very similar to those living on U.S. military posts without families, in that they 

are primarily young, single military personnel. Second, our estimates of the wage and salary income of these 

two groups are nearly identical. For these reasons, the overseas adjustment equals the stateside military 

adjustment in property income categories. The total income resulting from this procedure, for example $165 

million in 1996, though quite small, might still be larger than what BEA analysts would accept. 

The NIP As explicitly exclude federal govemment program payments (such as Social Security, Supplemental 

Security Income, and federal employee pensions) paid outside the fifty states and the District ofC이umbia. 

Accordingly, no overseas adjustment is necessary. However, the BEA is not able to quantify state and local 

govemment transfers or private pension payments received abroad, and includes them in the NIP A estimates. 

Therefore, these income sources require reasonable guesses to serve as estimates of overseas payments. 

Overseas state and local govemment transfer payments are likely near zero. The ratio of overseas Social 

Security payments to total Social Security payments applies to state and local govemment employee 

pensions and private pensions.6 

Militarγ 08 Post in the United States without Family. The March CPS and SIPP include military 

personnel only who live offbase or on base with their families. An adjustment is necessary to accommodate 

military personnel not meeting this definition. This adjustment is the ratio of income of military (and some 

civilian) personnel living in barracks or dormitories that house 10 or more unrelated individuals to the 

income of the total population, based on the 1990 decennial census. The same assumptions described in the 

6 The NIP A estimate of state and local govemment pension benefits excludes payments to 
recipients living in the U.S. territories, but includes payments received in foreign countries. NIPA 
private pension benefits inc1ude both. 
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previous section on the institutionalized apply to the military adjustment. These ratios should approximate 

the income of on-base single military men and women. 

Definition Adjustments7 

Census Bureau Money Income is regularly-received cash that people can spend. The NIP As include noncash 

and imputed income such as employer-provided food and lodging, the rental value of living in one’sown 

home, the value of a free checking account, and payments for medical care. The NIP As also include the 

income of tiduciaries and some nonprotit institutions that is not collected in the March CPS or the SIPP. 

Lump-sum (one-time) payments excluded from the March CPS and SIPP are explicitly included in the NIP A 

definition ofincome.8 In some categories ofincome such as worker’s compensation and private pensions, 

lump sum payments are quite large. 

There are a few situations, however, where it is uncertain what definition adjustments are appropriate. The 

surveys aim to capture all regular cash income a respondent receives, but the surveys may fail to question 

respondents about certain income sources. Altematively, income sources may be mentioned specifically, but 

it is unrealistic to expect respondents to include all the income in their answers. In these “gray" areas such 

as interest and dividends paid on retirement accounts, interest on U.S. savings bonds, small corporation 

7 Many ofthe definition a예ustments rely on the BEA’s reconciliation work which extends 
back to the 1970s, and are published in the NIP As. Others come from Thae Park of the BEA, who 
yearly reconciles NIP A Personal Income with the Intemal Revenue Service’s Adjusted Gross 
Income. Further adjustments were developed bythe author based on earlier work by Vaughan (1993) 
and Coder and Scoon-Rogers (1996). 

8 Both surveys include bonus pay in eamings. The SIPP allows respondents to report 
“ retirement lump sums" and “ lump sum payments," but because the source of these payments is not 
specific, they must be excluded from the analysis. 
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income, and others, the investigation has no option other than to proceed according to informed assumptions 

about how respondents interpret and are able to answer questions. Readers who prefer different assumptions 

may use the benchmark derivation tables in Appendix 1 to perform separate analyses. 

Definition a，이ustments are most complex for eamings and property income. Under wages and salary, the 

NIP As classify director’s, judicial, and marriage fees as other labor income and the wages of foreign 

professional and migratory workers as payments to the rest of the world. These eamings are part of wages 

and salary in the March CPS and SIPP, and are added to the benchmark. 

The NIP A measure of non-farm self-employment income includes inventory valuation and capital 

consumption adjustments, income paid to fiduciaries, the gain ofthose who default on loans, the value of 

people’s labor in building their own homes, and the income of telephone and electric cooperatives. These 

items are excluded from the March CPS definition of self-employment income, which is based on responses 

to questions about net profit from a business, and from the SIPP definition, which is based on responses to 

questions about income respondents drew from businesses to support themselves and their 굶milies. 

Therefore these items are removed from the NIP A estimates to construct the benchmark. 

NIP A farm self-employment income includes a capital consumption adjustment, the rental value of owned 

farm housing, the value of farm products consumed on the farm, a measure of the change in farm 

inventories, interest received by farm corporations, and a valuation adjustment of Commodity Credit 

Corporation loans. The March CPS and SIPP do not measure these items, so they are subtracted from the 

NIP A estimates. The surveys may capture the patronage dividends received from farm cooperatives ifthey 
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are disbursed as cash (not as reduced prices). These dividends are not included in NIPA 옮rm self-

employment, so theyare added to the benchmark. 

For comparability, the following components are removed from NIP A personal interest income: imputed 

interest (containing interest on life insurance and private pension plans, and the value of free checking 

accounts and other free financial services), interest paid to non-profits and fiduciaries, interest on Individual 

Retirement Accounts (IRAs) and Keogh plans (retirement plans for the self-employed), unredeemed interest 

on U.S. savings bonds, and tax-exempt interest.9 The March CPS interviewasks for interest eamed on IRAs 

as well as savings accounts, money market funds, bonds, treasury notes, certificates of deposit (CDs), 

checking accounts, and any other investments that pay interest. The SIPP interview covers interest earned 

on checking and savings accounts, money market deposit accounts, CDs, municipal or corporate bonds, and 

U.S. govemment securities. It excludes IRAs and Keogh plans. Because of the emphasis on regularly-

received cash income that people can spend in the March CPS interview, it is likely that respondents report 

little tax-exempt interest or Înterest on tax-deferred retirement accounts. Therefore interest on IRAs and 

Keogh plans and tax-exempt interest are removed from the NIP A measure when comparing it to March CPS 

and SIPP interest. 

An issue arises around NIP A personal interest and mutual funds. Mutual funds other than money market 

mutual funds include both interest-bearing assets such as bondsand dividend-producing assets such as 

stocks. The NIP As attempt to classify mutual fund eamings based on the type of asset with which the 

9 The 1999 revision of the NIPAs also places interest and dividends paid on govemment 
employee retirement plans in personal Înterest. See Seskin, 1999. 
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payment originated. The Census Bureau surveys refer to all eamings on mutual funds (other than money 

market) as dividends. An estimate of the eamings of interest-bearing assets held by mutual funds is 

reallocated from the benchmark for interest to the benchmark for dividends. JO 

Nonprofit and fiduciary dividend income, IRA and Keogh dividends, and small business corporation income 

are removed from the NIP A measure to adjust for the definition differences. The March CPS interview asks 

for income from shares of stock in corporations and from mutual fund shares. The SIPP interview covers 

dividends from stocks or mutual fund shares, and dividends credited to a margin account or reinvested in 

stocks or mutual funds. 

A small business corporation (S corporation) is an entity similar to a partnership, but it may have as many 

as 70 shareholders who may or may not work for the business. The corporation is not subject to the corporate 

income tax. Rather, the shareh이ders pay income tax on their shares of profits using Schedule E. It is 

possible that some respondents report small corporation income as dividends in the March CPS and SIPP, 

for two reasons. First, such income is regular cash and second, shares in a small business venture might be 

construed as stock in a corporation. 1t is also possible that shareholders employed by the corporation include 

the income in wages or self-employment income. However, neither survey mentions the income source 

specifically. 

10 The author estimates interest on assets of mutual funds by applying the ratio of interest­
bearing assets of mutual funds to all assets of mutual funds , based on Federal Reserve Board data, 
totheBEA’s estimate ofthe amount ofRegulated Investment Company interest in personal interest 
mcome. 
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Several other income categories require definition adjustments. Rent and royalties require subtracting NIP A 

nonprofit and fiduciary income, capital consumption adjustment, and the rental value of owner-occupied 

housing. Lump sum payments must be removed from NIP A estimates of all types of pension plans and most 

transfer programs. The NIP As require a final adjustment for family assistance (cash benefits from Aid to 

Families with Dependent Children and Temporary Assistance to Needy Families). Although the 1999 

revision of the NIPAs excludes them, the NIPA family assistance figures used here include adoption 

assistance and foster care payments. These payments are subtracted to create benchmarks for the surveys. 

Results and Discussion 

This section assesses the completeness of each of the March CPS and SIPP aggregates by comparing them 

to their respective NIPA-based benchmarks over the period 1990 to 1996 for the 16 categories ofincome 

resulting 감om the reconciliation. There is particular focus on categories that show compelling changes in 

the relationship between the surveys' aggregates and the benchmarks during the period, where an exact 

match data set of March CPS and Internal Revenue Service (IRS) data allows tests of explanatory 

hypotheses, and where current reconci1iation work differs significantly from that of previous authors. 

Changes that occur over the period in some categories of income defY convincing explanation, and in such 

cases perhaps simply describing the results is useful to the reader. 

Thesurveys’ aggregate income estimates are in Table 2a (March CPS) and Table 3a (SIPP). The aggregates 

result from direct calculation from the Census Bureau ’s internal files, which have high amounts limited by 

the survey instrument but not by the top-coding that applies to public use data, and include both reported 
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and imputed income. 11 Not all the income covered by the surveys is contained in the aggregates, only that 

which is compatible with the benchmarks. Lists ofthe components ofthe aggregates from each survey are 

in Appendix II. 

πle SIPP aggregates result from a method of calculation analogous to the “ sum ofwaves" method ofCoder 

and Scoon-Rogers (1 996). Their investigation compared three methods of calculating aggregates and 

numbers ofincome recipients: the March basis, the longitudinal basis, and the sum ofwaves. Because at this 

writingthere is no March CPS look-alike or longitudinal file from the 1996 SIPP Panel, only sum ofwaves 

aggregates are possible. The 1990 estimates come from the 1990 Panel, the 1991 and 1992 estimates from 

the 1991 Panel, the 1993 through 1995 estimates from the 1993 Panel, and the 1996 estimates from the 1996 

Panel. For some categories ofincome, different panels show different levels of completeness. See Appendix 

III for details on the method of calculating aggregates and counting recipients in the SIPP. 

Before delving into the results for specific categories of income, let us consider some general categories: 

earnings, property income, transfers, and pensions. See Tables 2b and 3b which show respectivelythe March 

CPS and SIPP aggregates each as a percent ofthe NIPA-based benchmark. In eamings (the sum ofjob and 

self-employment income), the March CPS estimate remains more complete than any other general category, 

beginning in 1990 at 93 percent of benchmark and steadily increasing to 96 percent. SIPP eamings are at 

a similar level relative to the benchmark as the other general categories, beginning at 90 percent and 

decreasing to 88 percent. 

11 Except as it relates to interest income, it is beyond the scope of this paper to discuss in 
detail the effects of imputation. 
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In prope따r income (interest, dividends, rent and royalties), the surveys' aggregates remain in the 60 to 70 

percent range of completeness, but the relationship between the March CPS and SIPP aggregates reverses. 

March CPS has prope따r income starting below SIPP and increasing from 63 to 71 percent ofbenchmark, 

while the SIPP aggregate begins the period above the March CPS at 65 percent ofbenchmark and decreases 

to 57 percent. 

Transfer income (Social Security, worker’s compensation, unemployment compensation, etc.) in the March 

CPS remains about the same relative to benchmark. The aggregate varies between 84 and 90 percent 

complete during the period. However SIPP transfer income loses some ground, decreasing from 92 percent 

complete in 1990 to 86 percent in 1996, a level similar to the March CPS. Pension benefits (private, military, 

federal, and state and local employee) in the March CPS decrease substantially during the period, falling 

당om 89 percent ofbenchmark to 77 percent, while SIPP pension benefits remain at levels between 84 and 

91 percent. 

SIPP aggregate earnings, property income, and transfer payments have all declined relative to the benchmark 

during the 1990 to 1996 period. Among general categories of income, only SIPP pensions have improved 

relative to March CPS and perhaps slightly relative to benchmarks. 

However, recipiency statistics complicate the story. Tables 4 and 5 contain the number of recipients 

identified in each ofthe surveys, and Table 7 presents the ratio ofSIPP recipients to March CPS recipients. 

In 1996, the number of recipients in the SIPP exceeds that of the March CPS for all categories of income 

except worker’s compensation. For 12 ofthe 16 categories, this difference increases from 1990 to 1996, in 
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some cases dramatically. The SIPP should show higher counts of recipients because respondents have a 

greater number of opportunities to report receipt. The SIPP has more frequent ÌntervÌews and mentÌons a 

greater number of specific income types. However, it is troubling that the SIPP aggregates are often smaller 

that those ofthe March CPS, as Table 6 shows. Why do the greater numbers ofSIPP recipients fail to result 

also in greater aggregates? Perhaps the SIPP fails to elicit complete responses from recipients it identifies. 

On the other hand, perhaps the explanation lies with the March CPS. Respondents may overestimate the 

number of months they received income during the previous year, or include lump sum payments that the 

more detailed SIPP interview more successfully disallows. 

Earnings 

Wages and salary. Table 2b shows the trend in the completeness ofthe March CPS estimates over the 

period 1990 to 1996. The wages and salary figures are rather conspicuous 당om 1994 forward in that they 

exceed the benchmark by more than 1 percent, compared with 4 percent shortfalls during 1990 to 1992. 

Below is discussion of several possible explanations: changes to the amount of income respondents can 

report, automation ofthe periodicity questions, respondents extrapolating last year’s wages from current 

salary, and increased rounding ofincome amounts. Following that discussion is a comparison ofMarch CPS 

wages to matched tax retums. 

The limits on amounts ofwage and salary income the March CPS collects changed in 1994, from $499,997 

to $2,099,999 when the interview moved from a paper and pencil instrument to a computer-assisted 

instrument. This change should enhance the aggregate. How much ofthe increase relative to the benchmark 

does the change explain? Reimposing the old limits on the 1996 data results in a drop between 2.1 and 2.7 
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percentage points relative to the independent estimate.12 The upper bound of the e꿇ct for 1993 through 

1995 is 1.9, 2.2, and 2.1 percentage points. Therefore the higher limits do increase the aggregate, but 

nevertheless leave 3 or more percentage points ofthe increase relative to the benchmark unexplained. 

The computer-assisted interview may enhance the aggregate in other ways. The ratio increases rather 

suddenly from about 96 percent during 1990, 1991, and 1992 to almost 100 percent in 1993, the first income 

year affected by the computerized questionnaire. For example, the new instrument automates the process 

of identifying periodicity, the interval of time covered by the income amount that a respondent reports. The 

instrument asks ifthe amount given was a weekly, biweekly, monthly, or annual amount, and then how many 

times the respondent received that amount. This process was not automatic with the paper instrument. 

Perhaps before the computerized instrument, respondents misreported periodicity. 

March CPS respondents may report current salary, which in a growing economy is probably higher than the 

previous year’s. This would inf1ate the aggregate. A test ofthis hypothesis is possible using data from the 

Basic CPS, the monthly labor force portion ofthe survey, and the March CPS and tax retum exact match 

data set. In the Basic CPS, one-quarter ofthe sample is asked what their eamings were the week before the 

interview. The number of respondents who report their last year’s wages equaling the product of their last 

12 Respondents can now report eamings from longest job up to $1 ,000,000; other wage and 
salary income up to $1 ,000,000; and other income up to $99,999. Previously the limits were, 
respectively, $299,999, $99,999, and $99,999. In the vast majority of cases, respondents report 
wages only in eamings from longest job and in other income. The data available to the author 
combines other income either with eamings 삼om longest job or with other wage and salary income; 
therefore it is not possible to quantify more precisely the effect ofthe limits. Note that the Census 
Bureau lowers (top-codes) the high amounts in the micro-data it releases to the public to ensure 
respondent confidentiality. 
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week’ s wages times the number ofweeks theyworked lastyear increases frorn 10.6 percent to 23.7 percent 

from 1990 to 1996.13 

This increase is substantial, but do these wage-extrapolators necessarily over-report? Based on matched tax 

retums, they do no1. I4 The ratio ofMarch CPS wages to tax retum wages among the extrapolators is the same 

as the ratio arnong non-extrapolators, 1.06. Therefore the data do not support the hypothesis that reporting 

current wages causes overestimation, and may in fact imply that extrapolating from current wages is as 

accurate as respondents' other reporting strategies. 

Inspecting the distribution ofMarch CPS wages reveals that it contains an increasing incidence of rounding. 

From 1990 to 1996, amounts that are multiples of$5,000 increase from 19.8 percent to 25.1 percent ofall 

cases with wages. Rounding to $10,000 increments increases from 10.7 to 14.2 percen1. However, 

comparing against tax retums reveals that on average, rounding occurs in the downward direction. Among 

matched tax units with fully reported March CPS wages and tax retum wages, the ratio ofMarch CPS wages 

(ofboth filers onjoint retums) to tax retum wages is 1.03 for those with March CPS amounts rounded to 

$5,000 incrernents and 1.06 for those with unrounded amounts. Rounding appears to work against the 

survey’ s overestimate of wages. 

13 These figures draw from the universe ofthose in the quarter-sample who were asked for 
last week’s wages and who had fully reported last year’s eamings from the longest job. 

14 The universe for this comparison is further restricted by excIuding cases matched to joint 
retums where one filer extrapolated March CPS wages and the other did no1. 
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Tax retums provide an altemative mode of evaluating the quality ofthe March CPS wage data. However, 

there are universe and income definition differences that may preclude strong conclusions. Tax returns 

exclude non-filers, that is, those who are not required to file a tax retum or who illegally fail to file. Tax 

retums exclude deferred wages, that is, wages that employees deposit directly into retirement plans such as 

401 (k)s and thrift savings plans. They also exclude income that filers conceal in order to reduce their tax 

burden. The March CPS is designed to include non-filers, deferred wages, and wages from the underground 

economy. 

A separate issue stems from the existence of joint tax retums. Such retums do not distinguish the incomes 

of the two filers and contain only the total. For this reason the following analysis is based on non-joint 

retums, and joint retums only where each filer matches a March CPS person. Further restricting the universe 

to those cases with fully reported wages, where no part of March CPS wages is imputed, makes the 

comparison as clean as possible.15 

How closely do March CPS wages and tax retum wages correspond? Figure 1 presents the percent of 

matched tax units in specified intervals ofthe IRS wage distribution that have March CPS wages falling 

within differenttolerances ofthe IRS wages. For example, among tax units with IRS wages between $20,000 

and $30,000, about 80 percent have March CPS wages within 25 percent ofIRS wages. In the same interval, 

slightly less than 40 percent have March CPS wages within 5 percent ofIRS wages. The overall pattem is 

15 The exact match data set contains 16,727 joint tax retums and 23,168 non-joint retums 
totaling 39,895 matched tax units. Ofthese, 28,213 have fully reported (non-imputed) March CPS 
wages. In the case ofjoint retums, fully reported means neither filer has any imputed wages. “Noise" 
remains in the exact match, notably in the form of some late retums that cover tax years other than 
1996. Such retums are not distinguishable from the 1996 retums. 
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the same regardless ofthe degree oftolerance around IRS wages, namely, that correspondence between the 

data sources is worst at the tails of the income distribution and best in the middle. Tellingly, this 

correspondence seems to worsen quite suddenly at the high end. 

Do discrepant tax units have March CPS wages above or below IRS wages? Figure 2 tabulates the total 

amount ofthe discrepancies in the same IRS wage intervals as Figure 1 adding an interval for tax returns 

with zero wages. Overall, there are more March CPS dollars above IRS wages than below. This pattem 

should result from the deferred wages contained in the March CPS. The survey nets excess wages in all 

intervals except the highest, where the relationship reverses dramatically and the survey falls short of 

matched tax retums. 16 The large amount of d이lars exceeding IRS wages at the low end ofthe distribution 

may be evidence not only of deferred wages but ofthe underground economy. 

These results demonstrate several things. First, March CPS respondents appear to report deferred wages not 

appearing on tax retums. Second, relative to tax retums, the survey shows a net shortfall only at the high end 

ofthe income distribution. Third, it may capture wages from the underground economy. Finally, the exact 

match shows that the relationship between March CPS wages and administrative data is more complex than 

the simple comparison of the survey’s aggregate to benchmark reveals. Both over-reporting and under-

reporting occur in the survey. The strategy of inspecting the aggregate relative to an administrative 

benchmark belies more complex processes that operate beneath the surface between sUrvey responses and 

16 The survey’s limits on wage amounts do not affect this result. All the tax units in the 
highest interval have both tax retum and March CPS wages less than $1 ,000,000. 
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objective truth. Indeed, Moore et al.’s (1999) review ofresearch comparing income survey responses to 

administrative data finds similar complexities in categories of income besides wages. 

The SIPP estimate of wages and salary remains at the same level relative to benchmark throughout the 

period, around 90 percent. The small increase in 1996 to 91 percent ofbenchmark is perhaps disappointing 

because the redesign of the SIPP for the 1996 Panel adds two new ηpes of wages and salary income, 

moonlighting and severance pay. \7 The computerized instrument also begins with the 1996 Panel and 

attempts to allow SIPP respondents more flexibility to report weekly, biweekly, monthly, or pro-rated annual 

18 amounts. 

Although there are extensive checks in the SIPP instrument to prevent response errors, the usual thinking 

about the difference in March CPS and SIPP estimates is that the shorter reference period ofthe SIPP makes 

its respondents more likely to report take-home pay instead of gross pay, fail to report pay increases or 

bonuses, or omit third or fifth paychecks that occur in a month. How damaging can these response errors 

be on the aggregate? Omitting extra paychecks and pay increases would have to be extremely pervasive to 

affect the aggregate greatly. The entire sample ofSIPP respondents would have to report wages at the rate 

of 48 weeks per 52 weeks actually worked AND fail to include a pay raise equal to the 1996 Consumer Price 

Index to cause the 1996 shortfall of 9 percent. 

17 The new income types seem mainly to cause respondents to classify income differently. 
In 1995, incidental and casual earnings amount to 0.61 percent oftotal wage and salary income. In 
1996, incidental and casual eamings plus the new income sources comprise 0.67 percent ofthe total. 

18 A further redesign ofthe SIPP instrument is underway and will be implemented in 2004. 
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On the other hand, only 30 percent ofSIPP respondents would have to report 70 percent oftheir true wages 

(a hypothetical figure for take-home pay) to have the same effect. Coder (1988) compares monthly wage data 

from the 1984 SIPP Panel to wage data from an annual roundup interview conducted in May through August 

following the reference year. The analysis covers fully-interviewed respondents who had one employer for 

the whole year. Those reporting fully have monthly wages summing to 6.8 percent lower than the annual 

wages they report in the roundup interview the following year. Ifthis pattem holds generally for all wage 

eamers, it would explain a large portion ofthe shortfall. Omitted bonus pay, which may comprise a larger 

portion ofwages at the high end ofthe distribution, and other response errors could perhaps account for the 

rest ofthe discrepancy. 

Comparing the two surveys’ size distributions may be informative. Figure 3 shows the total number ofwage 

dollars collected in the March CPS and SIPP for 1990 through 1996 by income range. Strikingly, there are 

far greater aggregate dollars below $25,000, and far fewer aggregate dollars above $25,000 identified in 

SIPP relative to March CPS. The SIPP seems to favor low wage amounts and miss high wage amounts. Can 

the different distributions be solely due to errors of omission by low-wage and paπ-year workers in the 

March CPS and high-wage respondents in the SIPP? 

It is possible that people with high income are less apt to participate in the SIPP than the CPS because the 

burden on respondents is higher in the SIPP. Selection bias could result if sample persons who refuse the 

initial interview and are permanently dropped from the survey are recipients ofhigher amounts of income 

than those who agree to participate. Further bias may result from dropping respondents who refuse two 

consecutive wave interviews. However, a simple test for differential attrition, comparing those who leave 
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the SIPP 1996 Panel by the third wave because of refusal or unlocatabiliη to those who remain, shows that 

“attriters" have lower, not highermean wages. Their wages in Wave 1 average $5,626, substantially lower 

than the mean of $8,878 for respondents who remain in the sample. 

Unless sample persons who refuse the survey from the start are very different from those who leave later in 

the panel, it would seem that selection bias is not operating. However, the SIPP’s pattem of having lower 

aggregate income but greater number of recipients than the March CPS --which occurs for many income 

categories in certain years-- persists throughout the period for wages. 19 This pattem motivates further 

investigation of the hypothesis that the higher response burden of the SIPP interviews differentially 

dissuades higher wage earners from participating. 

Further research in this area is needed. Checking SIPP data against records such as tax retums as done with 

the March CPS would facilitate unraveling the puzzle. SIPP wage amounts showing shortfalls relative to 

matched tax retum amounts would be evidence that respondents report take-home rather than gross pay. 

Fewer high wage eamers appearing in the SIPP than in the March CPS based on a record check would 

suggest that the deficit ofhigh wage amounts in the SIPP relative to the March CPS is not due to response 

omissions but to differential selection in the SIPP or March CPS sample. 

Self-employment. Self-employment income is one ofthe most problematic categories ofincome to measure. 

The BEA depends largely on tax retums as a data source, where recipients have an incentive to hide income 

19 This is true for only one other category of income, interest, which one would also expect 
to besensitive to the effects ofhigh income sample persons. 
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to avoid taxes. The BEA estirnates the arnount ofunder-reporting on tax retums and includes this a예ustrnent 

in the NIPA rneasure of self-ernployrnent.2o The adjustrnent is sornewhat suspect, however. It is based on 

a study oftaxpayer cornpliance covering 1989 incorne and tabulations of 1990 incorne frorn an exact rnatch 

ofthe March 1991 CPS and tax retums. Therefore it rnay be out of date by 1996. For exarnple, if reporting 

of self-ernployrnent incorne to the IRS irnproved during the period, the BEA’ s under-reporting adjustrnent 

would be too large as a result. 

Several points are worth noting frorn Figure 4. First, both surveys diverge frorn the adjusted NIPA 

estirnate.21 Unless both surveys have experienced increasing response error, such divergence supports the 

hypothesis that the NIP As increasingly overstate self-ernployrnent incorne. Second, the March CPS 

converges on the IRS rneasure. Therefore, either that tax cornpliance irnproved, or reporting in the March 

CPS worsened relative to earlier years, or sorne other factors are at work. 

Third, the SIPP aggregate shows no consistent change relative to the IRS data. However, there is an incorne 

definition problern here. The SIPP definition of self-ernployrnent incorne --the arnounts drawn frorn a 

business for supporting oneself and one’s farnily-- rnakes its aggregate inconsistent with the other rneasures 

which relate to net profit. 

20 Sirnilar respondent reticence rnay exist in the March CPS and SIPP as well, but the Census 
Bureau rnakes no adjustrnent analogous to the BEA’s. 

21 Thewords “adjusted NIP A estirnate" or “NIP A -based estirnate" substitute for “ benchrnark" 
where there is a large degree of uncertainty about cornparability to the surveys. 
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Despite the inconsistent definitions of income, the numbers of recipients in the two surveys are comparable 

to each other. As Table 7 shows, in 1996, the number of people identifying thernselves as self-employed in 

the SIPP is 41 percent higher than in the March CPS, a large increase over previous years when the 

difference was only 10 or 20 percent more recipients. 

Property Income 

As outlined earlier, the definition differences between property income as measured in the NIP As and the 

Census Bureau surveys are substantial. In particular, the growth of mutual funds and rnoney market funds 

in recentyears causes greater uncertainty developing appropriate benchmarks.22 Moreover, the starting points 

for each of the interest and dividends benchmarks, NIP A personal interest incorne and NIP A personal 

dividend incorne, are residuals. These iterns are each the surn of all payments rninus estimates of amounts 

paid to business and governrnent. Such methodology weakens sornewhat the power of the comparison 

between the NIP A and Census Bureau rneasures despite all efforts to reconcile thern. 

Previous authors use tax return information as alternative independent estimates of interest and dividends. 

However, as mentioned earlier, tax returns cIassify money market earnings as dividends. While it is possible 

to distinguish rnoney market accounts 삼om other sources in the SIPP, the March CPS combines their 

eamings with those of other interest-bearing assets, disallowing a valid comparison. Moreover, tax returns 

exclude the universe of nonfilers. 

22 According to the Federal Reserve Board, shares of rnoney market funds (a subset of mutual 
funds) held by the household sector have doubled between 1990 and 1998. Shares of other mutual 
funds have quintupled. 
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Perhaps combining interest and dividends and comparing the sum to the combined NIP A-based estimate is 

appropriate in these circumstances. This at least eliminates the administrative inconsistency and respondent 

confusion around interest and dividends. The March CPS captures between 60 percent and 62 percent ofthe 

combined NIP A-based estimate in 1990 through 1992. Beginning in 1993, the survey captures between 71 

and 76 percent. Except for an anomaly in 1993, the SIPP aggregate falls steadily frorn 60 percent ofthe 

combined NIPA-based estimate in 1990 to 51 percent in 1996. 

The March CPS ’s sharp increase in 1993 deserves further consideration. Wages also increase dramatically 

relative to benchrnark in 1993. Does the new sample design that begins with the March 1994 CPS contain 

rnore respondents with high incorne and wealth than the previous sarnple? 

Interest. Proceeding with the NIP A -based estirnate, one finds the March CPS perforrning substantially better 

in interest incorne. The aggregate increases frorn 67 percent in 1990 to 84 percent in 1996. 

Interest, however, receives special treatrnent in the imputation process of the March CPS. Comparing 

irnputed and reported amounts to rnatched tax returns, Charles Nelson (1985) of the Census Bureau 

discovered that the shortfall of arnounts irnputed by the usual hot-deck procedure was systernatically greater 

than the shortfall of arnounts reported by respondents. For this reason, an enhanced irnputation procedure 

is in place that atternpts to increase the irnputed amounts to a level at which the ratio of irnputed amounts 

to tax return arnounts approximates the ratio of reported amounts to tax return amounts. If reporting patterns 

have changed, this procedure could be responsible for the increase in aggregate interest relative to the 

adjusted NIP A rneasure. 
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Among cases that had both March 1983 CPS interest and 1982 tax return interest, reported amounts totaled 

76 percent ofmatched tax return interest, and hot-deck-imputed interest totaled 47 percent ofmatched tax 

retum amounts. The factors applied to increase the imputed amounts are based on age, amount of income 

other than interest, and marital status, but on average should be the ratio ofthese two figures, 76/47 or 1.62. 

If response pattems changed since 1983, the March 1997 exact match data set will showa different result. 

The evidence does not show a change in the suspected direction. Interest amounts reported in the March 

1997 CPS total 113 percent of matched tax return amounts, and the imputed amounts (after removing the 

enhancement) total63 percent. 23 The ratio ofthese figures is 1.80, higher than the factor of 1.62 found in 

the March 1983 CPS exact match. 

Another way to discem the effects of the enhancement is to remove it and then compare the unenhanced 

aggregates to the adjusted NIP A estimate. With the enhancement, the aggregate increases by 17 percentage 

points over the 1990 to 1996 period, from 67 to 84 percent of the adjusted NIP A estimate. Without the 

enhancement, the aggregate increases only by 1O .percentage points, from 58 to 68 percent. The increase 

without the enhancement is 7 percentage points less than with it. These results make it unclear whether the 

enhancement contributes to the increase in aggregate interest relative to the independent estimate. 

The SIPP’s trend in interest income is unfortunately downward. Aggregate interest in 1996, at 50 percent 

ofthe NIPA-based estimate, is moderately lower than in 1990 when it was 57 percent. Note two facts here. 

23 The March CPS reported amounts may exceed the matched tax return amounts because tax 
returns classify money market mutual fund earnings as dividends, not interest. An update to the 
enhancement procedure is currently underway. 
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First, the SIPP aggregate is more consistent over time than the March CPS relative to the adjusted NIP A 

measure; second, the SIPP’s count ofrecipients is consistently between 116 and 122 percent ofthe March 

CPS. These points suggest that the greater completeness ofthe March CPS aggregate in 1996 relates to 

something about the March CPS amounts. 

Dividends. March CPS aggregate dividends increase relative to the adjusted NIP A estimate from 41 percent 

in 1990 to 59 percent in 1996. Ifthe benchmark is reliable, it is truly a mystery why the aggregate improves, 

although the large increase in both interest and dividends in 1993 makes one suspect something at work in 

the new sample design. Another possibility is that the survey captures some portion of growing small 

business corporation income.24 Restoring this component of NIPA dividends eliminates the increase, 

flattening the ratio of the March CPS to the NIP A -based estimate to between 31 and 35 percent over the 

period. 

As a percent of the NIPA-based estimate, the SIPP 1996 Panel performs similarly to the 1991 Panel, 

capturing about 50 percent of dividends. The 1990, 1994, and 1995 aggregates vary from 62 to 66 percent. 

An anomaly occurs in 1993 when the ratio is 96 percent. A tabulation of the high end of dividend amounts 

in the first and second waves of the 1993 Panel suggests that this aberration is a result of outliers serving 

as donors in the hot deck for many item nonrespondents, inflating the aggregate substantially. The 1992 SIPP 

Panel has similarly high aggregate dividends in 1993, and a similar proportion ofimputed dollars at the high 

end ofthe size distribution. 

24 Small business corporation income is increasing. It comprises 25 percent of NIP A 
dividends in 1990 and 42 percent in 1996. 
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Rent and royalties. As mentioned earlìer, the NIP A estimate of rent varies widely with the annual and 

comprehensive revisions. Reconciling the estimate of rental income from the 1992 revision produces a 

“benchmark" of$35 billion for 1990. Data from the 1998 revision results in $45 billion for the same year. 

Perhaps it is unwise to make the comparisons attempted here. Nonetheless, the adjusted NIP A, March CPS, 

and SIPP estimates are in the same ballpark. The March CPS aggregate varies from 59 to 85 percent ofthe 

a에usted NIP A estimate. The SIPP aggregate includes mortgage interest (as does the adjusted NIP A estimate) 

and varies from 69 to 113 percent of the adjusted NLP A estimate over the period. 

Transfer Payments 

Social Security, Railroad Retirement, and Supplemental Securiη Income. Although some respondents 

may confuse Social Security with Supplemental Security 1ncome (SS1), the March CPS consistentIy 

performs well against the benchmark for Social Security and Railroad Retirement, capturing around 90 

percent ofthe independent estimate each year from 1990 to 1996. However, the ratios during 1990 through 

1993 average 88 percent, and 92 percent during 1994 through 1996. 1ncluding follow-up questions in the 

Social Security section of the computerized instrument may have reduced the incidence of respondents 

excIuding the medicare deduction and reporting monthly amounts as annual amounts. The ratio of 

Supplemental Security Income (the sum offederal and state SSI) to the benchmark remains fairIy consistent, 

in the range of76 to 85 percent. 

In the SIPP, the Social Security and Railroad Retirement aggregate drops gradually to 88 percent of 

benchmark in 1996 from 97 percent in 1990. 1t is tempting to attribute this change to respondent difficulty 

distinguishing Social Security from SSI, because the SSI aggregate increases to nearIy 100 percent of 
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benchmark in 1996 from 83 or 86 percent in previous years. However, there is no reason to expect 

respondents suddenly to misclassifY more income in 1996 than in previous years, and it appears that there 

is a more general trend of poorer performance by the SIPP recently measuring Social Security and Railroad 

Retirement. 1t is likely that some level of misclassification occurs, but the increase in the SS1 aggregate to 

101 percent ofbenchmark in 1996 must be due to including more explicit questions about payments received 

for children in the 1996 Panel questionnaire. 

Family assistance and other cash welfare.25 The ratio of March CPS family assistance to the adjusted 

NIPA measure drops from 74 to 68 percent. Although the percent ofbenefits captured by the March CPS 

declines in the 1990s, the survey’s measure of family assistance follows nearly the same pattern as 

administrative records, the aggregate and recipient count increasing until 1993 and subsequently 

decreasing.26 The ratio of other cash welfare to benchmark varies from 78 to 105 percent. The other cash 

welfare aggregate should be more erratic because the estimate is based on a small number of respondents, 

but it generally stays in the same range as the benchmark. 

One compelling explanation ofthe increasing shortfall ofMarch CPS family assistance relates to declining 

welfare caseloads, a trend that began in 1995 according to administrative records. Respondents who do not 

25 The NIP A line item “ family assistance" is the basis for this benchmark. 1t includes Aid to 
Families with Dependent Children (AFDC) and in 1996, programs administered under the Personal 
Responsibility and Work Opportunity Reconciliation Act (PR WORA). Accordingly, this paper refers 
to AFDC and Temporary Assistance for Needy Families (TANF) collectively as family assistance. 
The NIP A basis for other cash welfare is “general assistance," which en∞mpasses state programs 
similar in structure to family assistance. Neither NIP A item includes any non-cash benefits. 

26 Caseload data (the administrative count ofrecipients) comes from an unpublished memo 
by the Office ofManagement and Budget (OMB). 
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currently receive benefits are less likely to remember having received them during the previous year. One 

can infer from this that while caseloads decline, there are a greater number of recent recipients whose 

benefits have ceased and faded from memory by the time ofthe March CPS interview. The fact that the 

March CPS indicates 1994 as the first year of a recipient decrease, and caseload data indicates 1995, might 

support the hypothesis. The March CPS-based decrease in 1994 derives from interviews that took place in 

1995. 

SIPP aggregate family assistance is consistent, varying moderately from a low of70 percent ofbenchmark 

in 1992 to 76 percent in 1990, 1991 , and 1996, exceptduring 1993 through 1995 when it increases toaround 

88 percent. The higher ratio in 1993 through 1995 suggests a pècuIiariηin the 1993 SIPP Panel from which 

the estimates for these years derive. The lack of a paraUel increase in the shortfalI of the SIPP also lends 

support to the declining caseloads explanation ofthe trend in the March CPS, because the greater frequency 

of SIPP interviews and shorter reference period should prevent large data losses due to the failure of 

respondents to recall receipt. The SIPP estimate of other cash welfare is erratic reIative to benchmark, as is 

the March CPS estimate. The overestimate in 1996, 114 percent of benchmark, suggests that some 

respondents may have misclassified AFDC waiver program or T ANF benefits, which were not mentioned 

by name in the SIPP interview, as other cash welfare. 

Unemployment compensation. Completeness ofthe March CPS estimates in this category varies from 73 

to 91 percent complete between 1990 and 1996. Strangely, the SIPP aggregate is often smaller than that of 

the March CPS, amounting to only 85 percent ofthe March CPS estimate and 69 percent ofbenchmark in 

1996. One would expect the SIPP to capture more unemployment income than the March CPS because the 
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SIPP should be less prone to the recall problems associated with this temporary, short-term income source. 

However, the SIPP does identify more recipients every year in the series. 

Worker’s compensation. The NIPAs provide estimates ofworker’s compensation benefits from private, 

state and local, and federal govemment sources including black lung payments. Worker’s compensation 

benefits include only payments to workers disabled from a work-related injury or illness and to dependents 

of workers whose deaths resulted from such injury or illness. They exclude payments from disability 

insurance and other insurance not tied to employment. 

The NIPA measures contain noncash and lump sum payments that are quite extensive. To the best ofthis 

author’s knowledge, an accurate method of identifying the magnitude of these payments does not exist. 

Coder (1996) uses information from Traveler’ s Insurance and the Social Securiη Administration, but this 

method is not possible to replicate because the Social Security Administration discontinued its series on 

1, __ ' _________ ~! __ 27 
worker’s comoensatlOn. 

Applying Coder’s ratios to the NIP A figures may approximate appropriate benchmarks, but given the 

admittedly rough nature ofhis method and possible changes in the characteristics ofworker’s compensation 

payments since his investigation, they are not as robust as the benchmarks for other income sources. lt would 

27 Coder estimates that 40.9 percent ofthe Social Security Administration’s measure oftotal 
worker’s compensation in 1990 comprises medical and hospitalization payments. To find the 
magnitude oflump sum payments, he tabulates thε amount of cash awards and number of claims by 
type of benefit (death, permanent, partial, m멍or or minor disability) with the approximate 
corresponding distributions of lump sums and periodic payments, estimating they comprise 22.2 
percent òfthe total. Payments to people outside the survey universe he estimates amount to 2 percent 
of the cash awards. 
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behoove future resεarch to develop a procedure to remove the noncash ~nd lump sum worker’s 

compensation payments in a more meaningful way. 

There is a gradual decrease in the ratio of the March CPS aggregate to the NIP A -based estimate, from 90 

percent in 1990 to 63 percent in 1996. Unless the characteristics of payments have changed greatly in recent 

years, the survey’s shortfall seems to increase. The SIPP’s aggregates seem to show some sensitiviη tothe 

panel from which they derive. The yearly ratios are above 60 percent in the 1990, 1991, and 1996 Panels, 

but consistently below 60 percent in the 1993 Panel. Noticeably, the SIPP aggregate is lower than the March 

CPS every year except 1996. Because lump sum worker’s compensation payments comprise a large part of 

the total, one might speculate that the higher March CPS aggregate contains some lump sums that the 

detailed SIPP interview more successfully disallows. 

Veterans' payments and military retirement. The March CPS shows an overall increase in completeness 

ofveterans’ payments (from 74 percent complete in 1990 to a high of95 percent in 1995) and a steady 

decrease in completeness ofmilitary retirement (from 86 percent in 1990 to 58 percent in 1996). 

Vaughan (1993) and Coder and Scoon-Rogers (1996) note respondents' tendency to confuse the two income 

sources. Combining the two income types into one category, one can test whether the response error of 

misclassification explains the trends. Indeed, the March CPS consistently captures approximately 80 percent 

ofthe combined benchmark every year from 1990 through 1995. The ratio drops to 70 percent in 1996; this 

results primarily from the large drop in military retirement from 71 percent ofbenchmark in 1995 to 58 

percent in 1996. 
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Placernent ofthe questions in the March CPS instrument may play a role here. Questions about veterans' 

payrnents appear alone, separately from other sources ofincome. In contrast, militaryretirement appears later 

in the questionnaire as one of several possible sources of disability, survivor’s, or retirement income. 

Perhaps respondents tend to report income at their earliest opportuniη in the interview. The increase in 

rounding and extrapolating of earnings discussed earlier suggests that respondents have grown less precise 

answering questions. Given the confusion between veterans' payments and military retirement, the 

placernent ofthe questions in the survey, and the possibility that growing respondent imprecision extends 

to misidentifying sources of income may together may form a credible explanation of the increasing 

completeness of veterans’ payments and decreasing completeness of military retirement. 

Trends in the SIPP are dissimilar to those ofthe March CPS. Compared to trends in the March CPS, the 

SIPP’s aggregates fall within a small range relative to benchmark. Veterans' payments decrease from 83 

percent complete in 1990 to 73 percent in 1996, while military retirement remains between 83 and 92 

percent complete during 1990 through 1995. An aberration seems to occur in 1996 when SIPP military 

retirement exceeds the benchmark slightly. The decrease in federal employee retirement in the same year 

suggests there may be confusion here with military retirement as wel l. 

The dissimilarity in trends suggests comparing the structure ofthe questions in the two surveys. The SIPP 

establishes the respondent’s veteran status before asking about veterans' payments. In the March CPS, 

respondents are simply asked if anyone in the household received payments. In the labor force portion of 

the SIPP, respondents are first asked if they ever retired from a job or business and then whether they 

received any retirement (including military retirement) income. Inthe March CPS, respondents are asked 
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directly if they received any retirement income. Judging by these facts and the greater consistency of its 

aggregates relative to benchmark, one might conclude that the structure ofthe SIPP questionnaire is superior 

in allowing respondents to distinguish veterans' payments and military retirement. 

Pensions 

Private pensions. Private sector pension plans introduce some interesting complexities to the reconciliation. 

Woods (1996) presents a summary of the components of pensions and the extent to which each appears in 

the NIP As and the March CPS. Both the NIP As and the March CPS include income from defined benefit 

(DB) plans, employees' Keogh plans, and non-qualified employer plans. These components are more or less 

compatible across measures. However, de젠ned contribution (DC) plans, business owners' Keogh plans, 

Individual Retirement Accounts (IRAs), Simplified Employee Pensions (SEPs), and individual annuity 

contracts require special consideration. 

Two issues stem from defined contribution plans. First, these plans, which comprise an increasingly large 

portion of private pension distributions, pay benefits primarily in the form of lump sums. These payments 

are explicitly part ofthe NIPA but not the Money Income concept. Here, as in Coder and Scoon-Rogers 

(1 996), the ratio ofDC plan payments to the total ofDC and DB plans (according to the most current data 

from the Department ofLabor) estimates the magnitude ofthese payments. A good deal ofuncertainty exists 

about the accuracy of this method, but it is easiIy replicable 찬om year to year and helps make the 

benchmarking process consistent. Moreover, to derive a compatible lump-sum estimate from another source, 

such as tax retums, would be a large research project unto itself and might not overcome other uncertainties 

in this income category. 
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Second, recipients “ roll over" some lump sums into new pension plans either directly, without actual cash 

receipt, or indirectly by subsequent purchase or reinvestment. The BEA is unable to make the necessary 

distinctions in the source data that would identify these payments, and they remain in the NIP A estimate.28 

Including rollovers actually results in counting income a second time when the new pension plan pays 

benefits. This limitation biases the NIP A estimates upward to an unknown degree. 

Besides defined contribution plans, the NIP As and the March CPS also treat business owners' Keogh plans, 

lRAs, SEPs (408[k]s), and individual annuity contracts differently. These plans are not part ofthe NIPA 

measure of pension benefits, because they are more akin to personal savings accounts than private pension 

plans in that they are elective and do not require contributions from employers. For the same reason, the 

BEA would like to exclude 40 1 (k)s that employees fund entirely by themselves, but is unable to do so. 

ln sum, the NIP A private pension estimate includes no annuities, payments from paid-up life insurance, 

IRAs, or SEPs, but does include employees’ Keoghs and all 401 (k)s. Is it possible to construct March CPS 

and SIPP aggregates compatible with this measure? 

With the March CPS, disregarding annuities and paid-up life insurance is possible where income is classified 

as such, but the survey does not distinguish IRAs, Keoghs, and 401 (k)s, combining them into “ retirement 

28 The source data is primarily the Department of Labor’s Form 5500 and data from the 
American Council ofLife Insurance (ACLI). The BEA defines private pension benefit payments as 
those related to employment and coming from funded or qualified, nonelective, deferred 
compensation plans or from elective deferral plans that entail employers' matching contributions. 
However, the BEA is not entirely able to restrict its private pension benefits series to payments that 
meet this definition. See Park, 1992. 
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income, Keogh or 401(k)" or “ retirement income, IRA, Keogh, or unknown source." Income from these 

sources and from SEPs might also appear in “other" survivor or disability income. The limitations ofthe 

classification system appear to preclude constructing a March CPS aggregate analogous to the NIP A 

measure. 

Perhaps a solution to this dilemma is to theorize a range ofpossible compatible values ofthe March CPS 

aggregate. For the low estimate, eliminate all categories except those that are most assuredly within the 

coverage of the NIPAs, and at the high end, aggregate all categories that could possibly fall within NIP A 

coverage (see Appendix II for a list ofthe components in each aggregate). For 1996, this strategy results in 

a lower bound of$91.3 billion and a higher bound of$103.7 billion. With the lump sum estimation method 

described above, these aggregates amount to 93 and 105 percent ofbenchmark. Tables 2 through 7 all reflect 

the more restrictive definition. 

Similar logic for the SIPP indicates including in its private pensions aggregate only “pension 당omcompany 

orunion," and excluding “ retirement, disability, or survivor benefit," “draw from IRAJKeogh," and “ income 

from a paid-up life insurance policy or annuity." The resulting SIPP estimates within each panel are quite 

consistent with the a예usted NIP A estimate, although there are moderate differences between panels. The 

estimate from the 1990 Panel amounts to 92 percent, the estimates from the 1991 Panel are around 86 

percent, those from the 1993 Panel range around 100 percent, and the 1996 Panel captures 98 percent. 

It may seem peculiar that the March CPS and SIPP measures of private pensions are at such high levels 

against the NIP A -based estimates, while pensions from government sources amount to only 60 or 80 percent. 
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There are several reasons why this rnight be. First, Iurnp surns comprise a very srnall arnount of payrnents 

frorn governrnent pensions plans, and it is only the instructions to the interviewers, not the content of the 

questions, that disallow the large private pension lurnp surns frorn the rnoney incorne concept. Therefore it 

is reasonable to expect sorne reporting of private pension lurnp sums despite intentions. Second, due to its 

rough nature, the estirnation rnethod rnay overstate lurnp surn payrnents. Finally, it is possible that 

respondents who are uncertain ofthe source oftheir retirernent income rnisclassifY it into private pension 

categoríes. 

Federal, state, and local government employee pensions.29 The cornpleteness of March CPS federal 

employee pensions remains at approxirnately the sarne level throughout the period, around 80 percent of 

benchmark. State and local ernployee pensions decrease gradually frorn 79 percent of benchrnark in 1990 

to 59 percent in 1996. It is disheartening that state and local pensions fall to such a low level relative to 

benchrnark. One can speculate on the cause, but no cornpelling explanation ernerges. 

In the SIPP, federal employee pensions vary between 76 percent and 90 percent cornplete, with the 1991 and 

1993 panels perforrning better than the 1990 and 1996 panels. SIPP state and local governrnent ernployee 

pensions are at a low of 68 percent cornplete in 1996. During 1990 through 1995 the aggregate is between 

74 and 84 percent ofbenchrnark. It is peculiar that both the March CPS and SIPP suffer increasing shortfalls 

in state and local pensions, and there is no obvious reason why this should occur while private and federal 

govemrnent ernployee pensions rernain relatively stable. 

29 See the section on veterans' payrnents for a discussion of rnilitary retirernent. 
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Conclusions 

Several important conclusions follow this analysis. ln the March CPS, wage and salary income exceeds the 

benchmark measure since 1994, and although the autornated questionnaire and sample design are strong 

explanatory candidates, the exact cause rernains unclear. Respondents extrapolating last year’swagesfrom 

current wages does not appear to contribute to overestimation. Interest and dividends in the March CPS also 

rise relative to independent estirnates, but the survey seems to have increasing difficulty with farnily 

assistance, rnilitary retirement, and state and local pensions. 

Redesigning the SIPP for the 1996 Panel does not seern to irnprove its income estimates. Although the 

survey continues to identify a greater number of recipients than the March CPS in many incorne categories, 

SIPP wages remain at the same level next to benchrnark, while interest, dividends, and Social Security fall 

relative to independent estirnates during the period ending in 1996. ln some categories of income, SIPP 

estirnates are less consistent than those of the March CPS and even contain occasional aberrations, effects 

one would expect from the SIPP’s smaller sarnple size. The persistence ofthe SIPP’ s pattern of showing 

higher numbers of recipients and lower incorne aggregates poses a real challenge to incorne rneasurement 

in the United States, and rnay indicate that there are trade-offs inherent in using a shorter recall period, more 

numerous and detailed questions, and a Iongitudinal design. 

Analysis of tax returns exactly rnatched to the March CPS reveals that both over-reporting and under­

reporting occur in the survey, and suggests that comparing aggregate income to benchmarks rnay be an 

overly sirnplistic rnethod ofrneasuring the quality ofthe data. Use ofrnatched administrative data such as 

earnings records of the Social Security Adrninistration prornises to address sorne of the questions the 
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benchmark comparisons raise. In particular, the concems that SIPP respondents may report take-home pay 

instead of gross pay and that there may be differential selection of respondents into the surveys further 

motivate checking survey responses against administrative records. 
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Table 1. Overview of Income Concepts: 
National Income and Product Accounts Personal Income and Household Survey Money Income 

Sources of Income In Both In Personal Income In Money Income 
Personal Income and Money Income but not Money Income but not Personal Income 

1 Wages employer-provided food and lodging 

2 Farm and nonfarm capital consumption adjustments patronage dividends from 
self-employment inventory valuation adjustment farm cooperatives 

construction a에ustment 

defaulter's gain and bad debt expense 
income of cooperatives 
farm products consumed on farm 
change in farm inventories 
interest received by farm corporations 

3 Interest interest on life insurance 
interest on private pension plans 
value of free fmancial services 
interest received by fiduciaries and nonprofits 
unredeemed interest on US savings bonds 

4 Dividends lRA and Keogh dividends 
dividends receiv응d by fiduciaries and nonprofits 
small business corporation income 

5 Rent and royalties rental value of owner-occupied housing 
rent received by fiduciaries and nonprofits 
￠한Qi!al c()n~umption adjustment 

6 Social Security and Railroad 
Retirement 

7 Federal and state Supplemental 
Security Income 

8 Farnily assistance adoption assistance 

9 Other cash welfare 

10 Federal and state unemployment employer contributions to private supplemental benefits from private 
compensation unemployment compensation funds supplemental unemployment 

compensation funds 12 

II Federal and state worker's employer contributions to private worker’s benefits from private worker's 
compensation compensation f!lnds compensation funds 12 

12 Veterans' benefits 

13 [Private pensions] !l employer contributions to private pension and benefits from private pension 
profit-sharing funds and profit-sharing funds /2 

14 Fede!al empl())'~_e pensions 

15 Military retirement 

16 State and local government 
employee pensions 
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Estates and trusts 

Education assistance 

Foster child care payments 

federal hospital and medical insurance benefits cash benefits from accident and 
disability insurance 

state public assistance medical care state temporaty sickness or 
disability insurance payments 

pension benefit guaranty payments from 뻐nuities 

and paid-up Iife ìnsurance 

food stamps draw or regular payments from 
lRA orKeogh 

dìrect relief child support 

earned ìncome tax credit alimony 

energy assistance assistance from friends 
and relatives 

business !I"llllsfer payme~tsto persons other cash income 

lump sum payments personal contributions to social 
msurance 

Populations Covered in Both InPersonallncome In Money Income 
Personal Income and Money Income but not Money Income but not Personal Income 

Civilian noninstitutionalized institutionalized foreign professional 
decedents and migratory workers 
overseas 
militaty on US post without fatnily 
children 
emígrants 

/1 The Personal Income and Money Income concepts of private pensions are mutually exc1usive. The satne is true of govemment 
pensions following the 1999 comprehensive revision ofthe NIPAs. 

12 These items are not p없t of Personal Income but do appear elsewhere in the NIP As. 
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Table 2a. March CPS Aggregates (millions of d이lars) 

1990 1991 1992 1993 1994 1995 1996 

Wages and Salary 2,613,925 2,692,855 2,820,390 3,044,329 3,266,527 3,435,741 3,657,265 

Self-Employrnent 228,195 224,580 224,379 246,336 233,929 222,729 250,162 

Earnings 2,842,120 2,917,435 3,044,769 3,290,665 3,500,456 3,658,470 3,907,427 

Interest 172,743 157,355 132,135 133,014 128,044 154,926 156,114 

Dividends 39,459 43,470 43,363 48,227 54,305 62,722 76,658 

Rent and Royalties 38,676 36,339 37,994 37,767 41 ,093 41 ,298 44,515 

Property 250,878 237,164 213,492 219,008 223,442 258,946 277,287 

Social Security and Railroad 
Retirement 214,337 226,700 237,325 252,772 278,330 290,813 302,224 

Supplemental Security 
Income 12,050 14,397 15,415 18,949 18,562 19,550 22,261 

Family Assistance 14,038 15,510 15,963 17,198 16,548 15,187 13,368 

Other Cash Welfare 2,478 2,169 2,600 3,228 3,453 3,144 2,720 

Unemployrnent 
Compensation 14,258 21,808 27,934 26,009 20,955 19,266 17,624 

Worker’s Compensation 13,784 14,998 14,279 13,969 13,941 12,106 10,668 

Veterans' Payments 10,704 12,313 11,887 13,712 13,896 16,181 15,854 

Transfers 281,649 307,895 325,403 345,837 365,685 376,247 384,719 

Private Pensions 66,900 71,185 74,865 76,614 81 ,258 83,847 91 ,329 

Federal Employee Pensions 25,082 26,546 27,558 28,154 28,712 29,042 31 ,111 

Military Retirement 18,245 19,404 17,987 18,045 19,888 19,122 16,388 

State and Local Employee 
Pensions 28,865 27,708 29,089 33,542 32,812 36,192 37,649 

Pensions 139,092 144,843 149,499 156,355 162,670 168,203 176,477 

Total 3,513,739 3,607,337 3,733,163 4,011,865 4,252,253 4,461,866 4,745,910 
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Table 2b. March CPS as a Percent of Benchmark 

1990 1991 1992 1993 1994 1995 1996 

Wages and Salary 95.9 96.4 95.6 99.7 lO1.9 101.4 lO1.9 
Self-Employment 68.5 65 .3 58.6 58.9 54.8 48 .5 52.6 

Earnings 93.0 93.0 91.3 94.8 96.4 95.1 96.1 

Interest 67.1 68.3 67.6 79.7 72.3 83.9 83.8 
Dividends 40.9 45.7 49.2 54.3 54.6 62.6 59.4 

Rent and Royalties 85.0 74.1 69.8 65.2 64.8 58.7 58.6 
Property 62.8 63.3 63.2 69.8 65.7 72.9 70.9 

Social Security and Railroad 
Retirement 90.6 88.6 87.1 87.8 92.3 92.0 91.7 

Supplemental Security 
Income 78.9 84.6 75.5 84.2 78.0 77 .1 84.2 

Family Assistance 74.4 74.4 72.2 76.4 73.1 70.5 67.7 
Other Cash Welfare 85.6 77.5 81.6 101.3 lO5.2 95.8 80.5 

Unemployment 
Compensation 79.9 82.5 72.8 77.6 90.0 91.3 81.6 

Worker’s Compensation 89.5 89.1 82.5 77.0 77.7 69 .3 62.7 
Veterans' Payments 73.9 82.9 77.7 85.5 84.7 94.9 89.6 

Transfers 87.6 86.8 83.6 85.6 89.5 89.2 88.3 

Private Pensions 98.3 96.3 96.4 98.8 lO2.7 93.9 93.1 
Federal Employee Pensions 82.7 82.6 84.5 82.7 80.9 77.9 80.8 
Military Retirement 85.6 84.6 74.3 71.7 76.4 70.6 58.2 
State and Local Employee 

Pensions 78.7 68 .5 64.2 66.7 59.6 59.0 57.3 

Pensions 88.9 85.5 83.1 83.6 83.1 78.2 76.6 

Total 89.3 89.4 88.0 91.7 92.9 92.2 92.6 
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Table 3a. SIPP Aggregates (3-찌'ave， millions of dollars) 

1990 1991 1992 1993 1994 1995 1996 

Wages and Salary 2,459,496 2,531,953 2,602,744 2,721,095 2,840,761 2,996,143 3,271 ,929 

Self-Employment 284,183 325,785 298,059 319,399 301 ,850 345,1l8 329,1l7 

Earnings 2,743,679 2,857,738 2,900,803 3,040,494 3,142,611 3,341 ,261 3,601,046 

Interest 147,139 131,409 111,385 104,537 91,662 95,413 94,319 

Dividends 63,892 51,016 44,807 85,713 62,585 66,391 66,167 

Rent and Royalties 51,729 44,745 49,656 53,097 51,613 48,914 62,682 

Property 262,760 227,170 205,848 243,347 205,861 210,718 223,168 

Social Security and Railroad 
Retirement 233,277 246,592 259,003 271 ,025 277,857 291,520 294,317 

Supplemental Security 
Income 12,769 15,161 17,412 18,756 20,583 21 ,979 26,969 

Family Assistance 14,290 15,944 15,458 20,087 19,797 18,500 15,086 

Other Cash Welfare 2,376 2,829 2,595 3,082 2,604 2,166 3,857 

Unemployment 
Compensation 13,848 22,079 31 ,639 28,985 19,643 16,008 15,015 

Worker’s Compensation 10,444 10,358 11,870 10,748 10,374 8,941 12,206 

Veterans' Payments 12,133 11,805 12,277 12,535 12,506 12,502 13,000 

Transfers 299,138 324,768 350,254 365,219 363,363 371,615 380,450 

Private Pensions 63,233 64,1l3 68,150 75,983 83,121 89,928 97,422 

Federal Employee Pensions 23,329 29,244 27,965 29,766 31 ,985 33,449 29,502 

Military Retirement 18,779 21 ,290 20,350 22,156 22,869 23,329 28,847 

State and Local Employee 
Pensions 28,474 34,433 36,721 38,885 42,858 46,113 45,001 

Pensions 133,815 149,080 153,186 166,789 180,833 192,819 200,772 

Total 3,439,392 3,558,755 3,610,090 3,815,850 3,892,667 4,116,414 4,405,435 
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Table 3b. SIPP as a Percent of Benchmark 

1990 1991 1992 1993 1994 1995 1996 

Wages and Salary 90.1 90.5 88.1 89.0 88.5 88.3 91.0 

Self-Employment 85.1 94.6 77.7 76.2 70.5 75.0 69.1 

Earnings 89.6 90.9 86.9 87.4 86.4 86.7 88.4 

Interest 56.7 56.6 56.5 62.1 51.3 5 l.3 50.2 

Dividends 65.8 53 .3 50.5 95.9 62.5 65.8 51.0 

Rent and Royalties 113.1 90.7 90.8 91.2 81.0 69.2 82.0 

Property 65.3 60.2 60.5 7τo 60.1 58.9 56.6 

Social Security and Railroad 
Retirement 97.1 95.0 93.6 92.7 90.8 90.9 87.9 

Supplemental Security 
Income 83 .1 88.6 84.9 82.9 86.0 86.2 101.4 

Family Assistance 75.6 76.4 69.9 89.1 87.3 85.8 76 .3 

Other Cash Welfare 81.9 100.9 81.3 96.6 79.2 65.9 114.0 

Unemployment 
Compensation 77.5 83 .5 82.4 86.3 84.3 75.7 69.4 

W orker's Compensation 67.8 61.5 68.6 59.2 57.8 51.2 71.7 

Veterans' Payments 83.1 78.8 79.5 77.5 75.6 72.7 72.9 

Transfers 92.0 90.5 89.0 89.4 87.8 87.0 86.3 

Private Pensions 91.8 85.7 86.7 96.9 103.8 99.5 98.l 

Federal Employee Pensions 75.9 89.8 84.6 86.3 89.0 88.5 75.6 

Military Retirement 87.4 92.0 83 .4 87.3 87.1 85 .4 101.6 

State and Local Employee 
Pensions 76.8 84.2 80.1 76.6 77.0 74.3 67.8 

Pensions 84.6 87.0 84.2 88.2 91.4 88.6 86.1 

Total 87.1 87.9 84.9 86.9 84.8 84.8 85.7 
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Table 4. March CPS Recipients (thousands) 

1990 1991 1992 1993 1994 1995 1996 

Wages and Salary 124,601 124,676 126,086 127,383 129,890 132,569 135,168 

Self-Employment 13,075 12,623 12,737 12,410 12,777 11,849 1l,726 

Interest 108,508 107,256 105,575 105,926 108,817 107,881 103,420 

Dividends 23,281 23,601 24,814 27,445 28,282 29,700 30,787 

Rent and Royalties 11,398 10,731 10,732 11,027 11,554 11 ,817 11,593 

Social Security and Railroad 
Retirement 35,982 36,051 36,791 36,650 37,263 37,849 37,832 

Supplemental Security 
Income 4,042 4,406 4,689 4,928 4,801 4,808 5,203 

Family Assistance 3,951 4,327 4,518 4,649 4,224 3,806 3,634 

Other Cash Welfare 1,183 1,186 1,220 1,239 1,223 1,200 1,024 

Unemployment 
Compensation 7,627 9,197 9,765 8,896 7,755 7,064 6,570 

W orker's Compensation 2,882 2,869 2,704 2,819 2,688 2,203 2,223 

Veterans' Payments 2,622 2,658 2,503 2,606 2,689 2,549 2,356 

Private Pensions 10,274 10,615 10,795 10,540 10,469 10,230 10,446 

Federal Employee Pensions 1,934 1,843 1,822 1,896 1,807 1,722 1,701 

Military Retirement 1,457 1,454 1,338 1,196 1,328 1,159 1,071 

State and Local Employee 
Pensions 3,183 3,031 3,101 3,139 2,980 3,065 2,928 
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Table 5. SIPP Recipients (thousands) 

1990 1991 1992 1993 1994 1995 1996 

Wages and Salary 131,760 131,068 132,346 134,561 135,331 137,318 137,508 

Self-Employment 14,596 14,832 14,263 14,822 14,613 14,247 16,624 

Interest 130,643 127,291 127,564 126,551 126,695 128,556 125,613 

Dividends 30,637 30,057 30,128 33,016 32,126 32,005 38,063 
Rent and Royalties 18,863 18,613 17,622 18,773 17,609 16,906 15,251 

Social Security and Railroad 
Retirement 38,030 37,835 37,876 38,301 39,099 39,555 41,012 

Supplemental Security 
Income 4,488 5,242 5,602 5,604 5,916 6,098 7,686 

Family Assistance 3,939 4,298 4,414 5,188 5,350 4,985 4,996 

Other Cash Welfare 1,347 1,725 1,575 1,652 1,512 1,278 2,135 

Unemployment 
Compensation 8,178 10,053 11,801 10,454 8,671 7,303 7,256 

Worker’s Compensation 2,606 3,125 2,613 2,485 2,340 2,002 2,139 
Veterans' Payments 3,461 3,623 3,606 3,358 3,367 3,159 2,846 

Private Pensions 11,283 10,914 10,666 11,460 1l,934 12,254 14,490 

Federal Employee Pensions 1,805 2,085 2,087 2,054 2,145 2,271 2,239 

Military Retirement 1,581 1,664 1,642 1,639 1,808 1,636 2,369 

State and Local Employee 3,260 3,790 4,065 3,997 4,120 4,302 4,132 
Pensions 
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Table 6. SIPP as a Percent of March CPS Income 

1990 1991 1992 1993 1994 1995 1996 

Wages and Salary 94.1 94.0 92.3 89.4 87.0 87.2 89.5 

Self-Employment 124.5 145.1 132.8 129.7 129.0 155.0 131.6 

Earnings 96.5 98.0 95.3 92.4 89.8 91.3 92.2 

Interest 85.2 83 .5 84.3 78.6 71.6 61.6 60.4 

Dividends 16 1.9 117.4 103.3 177.7 115.2 105.9 86.3 

Rent and Royalties 133.8 123.1 130.7 140.6 125.6 118.4 140.8 

Property 104.7 95.8 96.4 111.1 92.1 81.4 80.5 

Social Security and Railroad 
Retirement 108.8 108.8 109.1 107.2 99.8 100.2 97.4 

Supplemental Security 
Income 106.0 105.3 113.0 99.0 110.9 112.4 121.1 

Family Assistance 101.8 102.8 96.8 116.8 119.6 121.8 112.8 

Other Cash Welfare 95.9 130.4 99.8 95.5 75 .4 68.9 141.8 

Unemployment 
Compensation 97.1 10 1.2 113.3 11 1.4 93.7 83.1 85.2 

Worker's Compensation 75.8 69.1 83.1 76.9 74.4 73.9 114.4 

Veterans' Payments 113.4 95.9 103.3 91.4 90.0 77.3 82.0 

Transfers 106.2 105.5 107.6 105.6 99.4 98.8 98.9 

Private Pensions 94.5 90 .1 91.0 99.2 102.3 107.3 106.7 

Federal Employee Pensions 93.0 110.2 101.5 105.7 11 1.4 115.2 94.8 

Military Retirement 102.9 109.7 113.1 122.8 115.0 122.0 176.0 

State and Local Employee 
Pensions 98.6 124.3 126.2 115.9 130.6 127.4 119.5 

Pensions 96.2 102.9 102.5 106.7 111.2 114.6 113.8 

Total 97.9 98.7 96.7 95.1 91.5 92.3 92.8 
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Table 7. SIPP as a Percent ofMarch CPS Recipients 

1990 1991 1992 1993 1994 1995 1996 

Wages and Salary 105.7 105.1 105.0 105.6 104.2 103.6 101.7 

Self-Employment 11 1.6 117.5 112.0 119.4 114.4 120.2 141.8 

Interest 120.4 118.7 120.8 119.5 116.4 119.2 121.5 

Dividends 13 1.6 127.4 121.4 120.3 113.6 107.8 123.6 

Rent and Royalties 165.5 173.5 164.2 170.2 152.4 143.1 13 1.6 

Social Security and Railroad 
Retirement 105.7 104.9 102.9 104.5 104.9 104.5 108.4 

Supplemental Security 
Income 11 1.0 119.0 119.5 113.7 123.2 126.8 147.7 

Family Assistance 99.7 99.3 97.7 111.6 126.7 13 1.0 137.5 

Other Cash Welfare 113.9 145 .4 129.1 133.3 123.7 106.5 208.5 
Unemployment 

Compensation 107.2 109.3 120.9 117.5 11 1.8 103.4 110.4 

Worker’s Compensation 90.4 108.9 96.6 88.1 87.0 90.9 96.2 

V eterans' Payments 132.0 136.3 144.1 128.9 125.2 123.9 120.8 

Private Pensions 109.8 102.8 98.8 108.7 114.0 119.8 138.7 

Federal Employee Pensions 93 .3 113.1 114.5 108.3 118.7 13 1.9 13 1.6 

Military Retirement 108.5 114.4 122.7 137.1 136.1 141.1 221.2 

State and Local Employee 
Pensions 102.4 125.0 13 1.1 127.3 138.2 140.4 141.1 
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Figure 1. Matched Tax Units with March CPS Wages within 25% ofTax Return Wages 
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Figure 3. Size Distributiou of Wage Amouuts Collected 
in the March CPS and SIPP, 1990-1996 Total 
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Figure 4. Self-employment Income: Adjusted NIPA, March CPS, SIPP, and IRS Aggregates 
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Appendix 1: Derivation ofBenchmarks (millions of d이lars) 

Table A. Wages and Salary 

/1 , 2 Wage and salary (NIPA) 

LESS: 

11 Imputed food and lodgîng 

PLUS: 

11 Dîrector's, judicial, and marriage fees 

11 Wages offoreign professional and 
migratory workers 

subtotal... ......... ……. 

LESS: 

Not in sample universe 

/3 Institutionalized 

14 Decedents (March CPS) 

/5 Overseas 

/3 Milîtary on US post without family 

Benchmark 

for March CPS ......... . 

/6 for SIPP ...... . 

1990 1991 1992 1993 1994 1995 1996 

2,757,500 2,827,600 2,986,400 3,089,600 3,240,700 3,428,5003,631 ,085 

8,300 8,600 8,900 9,100 9,500 10,100 10,500 

4,464 4,593 4,777 4,975 5,099 5,268 5,490 

1,177 1,206 1,241 3,319 3,719 3,986 4,020 

2,754,841 2,824,799 2,983,518 3,088,794 3,240,018 3,427,6543,630,095 

30,426 31,199 32,952 34,114 35,785 37,857 40,093 

7,714 7,909 8,354 8,649 9,072 9,597 10,164 

8,265 8,474 8,951 9,266 9,720 10,283 10,890 

7,285 7,470 7,890 8,168 8,568 9,065 9,600 

7,163 7,344 7,757 8,031 8,424 8,912 9,438 

2,724,415 2,793,600 2,950,566 3,054,680 3,204,233 3,389,797 3,590,002 

2,728,350 2,797,636 2,954,829 3,059,092 3,208,862 3,394,694 3,595,188 
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Table B. Nonfarm self-employment 1990 1991 1992 1993 1994 1995 1996 
mcome 

11, 2 Proprietor's income with inventory 
valuation adjustment and capitaI 
consumption adjustrnent, nonfarm 
(NIPA) 338,600 347,200 386,700 418,400 434,700 465,600 488,769 

LESS: 

11 Inventory valuation adjustrnent (1 ,200) (1 00) (700) (1,100) (600) (1,600) (600) 

11 Capital consumption adjustment 27,700 23,000 25,000 27,500 21 ,000 25,400 28,600 

11 Proprietorship and partnership income 
paid to fiduciaries 900 900 1,000 1,000 1,100 1,100 1,100 

11 Defaulter’s gain/Bad debt expense 4,500 3,800 3,900 3,700 3,600 4,600 6,076 

17 Construction a에ustment 4,290 4,399 4,900 5,301 5,508 5,899 6,193 

17 Rural telephone cooperatives 204 210 233 253 262 281 295 

17 Rural electric cooperatives 599 614 684 740 769 824 865 

subtotal. ............ 301 ,606 314,377 351 ,683 381 ,006 403,060 429,096 446,240 

LESS: 

Not in s없nple universe 2,533 2,641 2,954 3,200 3,386 3,604 3,748 
β Institutionalized 1,056 1,100 1,231 1,334 1,411 1,502 1,562 

14 Decedents (March CPS) 1,418 1,478 1,653 1,791 1,894 2,017 2,097 

Overseas 0 0 0 0 0 0 0 

13 Military on US post without family 60 63 70 76 81 86 89 

Benchmark 

for March CPS .... 299,073 311 ,736 348,728 377,805 399,675 425,491 442,492 

16 for SIPP .... 299,748 312,440 349,515 378,658 400,577 426,452 443,490 

55 



Table C. Farm self-employment income 1990 1991 1992 1993 1994 1995 1996 

/1, 2 Proprietor’s income with inventory 
vaIuation a에ustment and capital 
consumption a에ustment， farm 
(NIPA) 35,400 29,300 37,100 32,400 36,900 22,400 38,917 

LESS: 

/1 Capital consumption a이ustment (7,800) (7τ，90아0) (8,100) (8,000) (7,900) (7,900) (7,800) 

/1 Farm housing rent 5,100 5,200 5,300 5,500 5,800 5,900 6,100 

/l Farm products consumed on farm 700 600 600 500 500 500 400 

/1 Change in farm inventories 2,600 (1,100) 5,000 (6,200) 10,800 (9,300) 7,600 

/1 Monetary interest received by 
corporations 700 600 500 500 600 700 800 

/1 VaIuation a이ustment， Commodity 
Credit Corporation loans (100) (100) (400) (100) (400) (900) (600) 

PLUS: 

/1 Patronage dividends received from 
cooperatIves 400 400 400 500 400 600 700 

subtotal..… .... …… .. …… .... 34,600 32,400 34,600 40,700 27,900 34,000 33,117 

LESS: 

Not in sample universe 429 382 408 480 329 401 391 

/3 Institutionalized 246 230 246 289 198 241 235 

/4 Decedents (March CPS) 163 133 142 167 114 139 136 

Overseas 0 0 0 0 0 0 0 

/3 Military on US post without family 21 19 21 24 17 20 20 

Benchmark 

for March CPS ... 34,171 32,018 34,192 40,220 27,571 33,599 32,726 

/6 for SIPP .......... 34,248 32,081 34,259 40,299 27,625 33,665 32,791 
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Table D. Interest 1990 1991 1992 1993 1994 1995 1996 

11, 2 Personal interest income (NIPA) 704,400 699,200 667,200 651,000 668,100 704,900 719,423 

LESS: 

/2 Interest received by nonprotits 22,911 22,251 20,214 21 ,316 21 ,675 20,074 17,322 

/2 Interest received by tiduciaries 11,713 11,314 9,374 8,205 7 ,580 8,949 9,398 

/1 Imputed interest income 310,800 333,000 343,100 358,800 358,100 386,700 397,500 

/2 Unredeemed interest on US savings 
bonds 5,309 7,210 6,858 4,058 3,711 2,901 3,357 

/2 lRA-Keogh 30,966 26,367 21 ,374 20,296 23,138 28,079 33,471 

/2 Tax-exempt interest 38,763 43,237 45,140 44,895 45,250 45,420 45,394 

/8 Interest on assets ofmutual funds (to 
dividends) 18,041 17,958 19,397 21 ,127 25,771 22,129 20,718 

subtotal... 265,897 237,863 201,743 172,303 182,875 190,648 192,263 

LESS: 

Not in sample universe 8,349 7,469 6,335 5,410 5,742 5,986 6,037 

/3 Institutionalized 3,776 3,378 2,865 2,447 2,597 2,707 2,730 

/4 Decedents (March CPS) 4,361 3,901 3,309 2,826 2,999 3,127 3,153 

/9 Overseas 106 95 81 69 73 76 77 

/3 Military on US post without family 106 95 81 69 73 76 77 

Benchmark 

for March CPS .... 257,548 230,394 195,408 166,893 177,133 184,662 186,226 

/6 for SIPP .... 259,624 232,251 196,983 168,238 178,561 186,150 187,728 
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Table E. Dividends 1990 1991 1992 1993 1994 1995 1996 

11 ,2 Personal dividend income (NIPA) 134,900 137,700 137,900 147,100 171,000 192,800 248,200 

LESS: 

12 Dividends received by nonprofits 8,348 9,372 9,372 9,614 9,583 12,082 11,382 

12 Dividends received by fiduciaries 5,247 5,077 5,103 5,229 5,343 5,867 6,283 

12 lRA-Keogh 6,747 8,763 10,644 12,353 12,805 14,120 15,047 

12 SmalI business corporation income 33,332 34,649 41 ,531 49,664 66,608 79,758 103,459 

PLUS: 

Interest on assets of mutual funds 18,041 17,958 19,397 21 ,127 25,771 22,129 20,718 

subtotal... .... 99,267 97,797 90,647 91,367 102,432 103,102 132,747 

LESS: 

Not in sample universe 2,799 2,758 2,556 2,577 2,889 2,907 3,743 

13 Institutionalized 1,410 1,389 1,287 1,297 1,455 1,464 1,885 

14 Decedents (March CPS) 1,310 1,291 1,197 1,206 1,352 1,361 1,752 

19 Overseas 40 39 36 37 41 41 53 

13 Military on US post without family 40 39 36 37 41 41 53 

Benchmark 

for March CPS ....... 96,468 95,039 88,091 88,790 99,543 100,195 129,003 

16 for SIPP .......... 97,092 95,654 88,661 89,365 100,187 100,843 129,838 
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Table F. Rent 1990 1991 1992 1993 1994 1995 1996 

/1 , 2 Rental income with capital 
consumption adjustment (NIPA) 61,000 67,900 79,400 105,700 124,400 133,700 150,221 

LESS: 

12 Rental income received by fiduciaries 2,367 2,545 3,037 2,630 3,019 3,466 3,933 

/2 Rental income received by nonprofits 1,113 1,155 2,983 1,369 1,578 1,881 2,048 

/1 Imputed rent of owner-occupied 
dwellings 48,900 53,400 65,600 85,000 102,300 104,100 114,300 

/1 Capital consumption a에ustment (38,100) (39,600) (48,100) (42,800) (47,600) (48,000) (48,100) 

/1 Royalties 7,800 8,300 8,000 7,900 7,900 8,000 8,400 

subtotal. ......................... 38,920 42,100 47,880 51 ,601 57,203 64,253 69,640 

LESS: 

Not in sample universe 1,031 1,116 1,269 1,367 1,516 1,703 1,845 

/3 Institutionalized 553 598 680 733 812 912 989 

/4 Decedents (March CPS) 448 484 551 593 658 739 801 

/9 Overseas 16 17 19 21 23 26 28 

/3 Military on US post without family 16 17 19 21 23 26 28 

Benchmark 

for March CPS .... 37,889 40,984 46,611 50,234 55,687 62,550 67,795 

/6 for SIPP .......... 38,102 41 ,215 46,873 50,516 56,000 62,902 68,176 

Table G. Royalties 1990 1991 1992 1993 1994 1995 1996 

/1 Royalties (NIP A) 7,800 8,300 8,000 7,900 7,900 8,000 8,400 

LESS: 

Not in sample universe 207 220 212 209 209 212 223 

/3 Institutionalized 111 118 114 112 112 114 119 

/4 Decedents (March CPS) 90 95 92 91 91 92 97 

/9 Overseas 3 3 3 3 3 3 3 

/3 Military on US post without family 3 3 3 3 3 3 3 

Benchmark 

for March CPS .... 7,593 8,080 7,788 7,691 7,691 7,788 8,177 

/6 for SIPP ... 7,636 8,126 7,832 7,734 7,734 7,832 8,223 
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Table H. Social Security 1990 1991 1992 1993 1994 1995 1996 

/1 Old age, survivor’s, and disability 
insurance (NIPA) 244,100 264,100 281,800 297,900 312,100 327,600 342,000 

LESS: 

110 Lump sum payments 143 154 165 174 183 192 200 

subtotal. ......................... 243,957 263,946 281,635 297,726 311,917 327,408 341,800 

LESS: 

Not in sample universe 14,052 15,203 16,222 17,149 17,966 18,859 19,688 

/3 Institutionalized 6,733 7,285 7,773 8,217 8,609 9,036 9,434 

/4 Decedents (March CPS) 7,319 7,918 8,449 8,932 9,358 9,822 10,254 

Overseas 0 0 0 0 0 0 0 

Military on US post without family 0 0 0 0 0 0 0 

Benchmark 

for March CPS .... 229,905 248,742 265,413 280,577 293,951 308,550 322,112 

/6 forSIPP ... 233,390 252,513 269,436 284,830 298,407 313,227 326,995 

Table 1. Railroad Retirement 1990 1991 1992 1993 1994 1995 1996 

11 Railroad retirement (NIP A) 7,200 7,500 7,700 7,800 8,000 8,000 8,100 

LESS: 

/11 Lump sum payments 7 8 8 8 8 8 8 

subtotal... .......... 7,193 7,493 7,692 7,792 7,992 7,992 8,092 

LESS: 

Not in sample universe 450 469 482 488 500 500 507 

13 Institutionalized 199 207 212 215 221 221 223 

/4 Decedents (March CPS) 252 262 269 273 280 280 283 

Overseas 0 0 0 0 0 0 0 

Military on US post without family 0 0 0 0 0 0 0 

Benchmark 

for March CPS .... 6,743 7,023 7,211 7,304 7,492 7,492 7,585 

/6 forSIPP .... 6,862 7,148 7,339 7,434 7,625 7,625 7,720 
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Table J. Federal SSI 1990 1991 1992 1993 1994 1995 1996 

/1 Federal supplemental security income 
(NIPA) 12,900 14,800 18,200 20,700 22,200 23,900 25,300 

LESS: 

Not in sample universe 1,097 1,258 1,547 1,760 1,887 2,032 2,151 

/3 Institutionalized 957 1,098 1,350 1,536 1,647 1,773 1,877 

14 Decedents (March CPS) 139 160 197 224 240 258 273 

Overseas 0 0 0 0 0 0 0 

Military on US post without family 0 0 0 0 0 0 0 

Benchmark 

for κfarch CPS ..... 11,804 13,542 16,653 18,941 20,313 21 ,869 23,150 

/6 for SIPP .......... 11,870 13,618 16,747 19,047 20,427 21,991 23,280 

Table K. State SSI 1990 1991 1992 1993 1994 1995 1996 

11 State supplemental security income 
(NIPA) 3,800 3,800 4,100 3,900 3,800 3,800 3,600 

LESS: 

Not in sample universe 323 323 349 332 323 323 306 

13 Institutionalized 282 282 304 289 282 282 267 

14 Decedents (March CPS) 41 41 44 42 41 41 39 

Overseas 0 0 0 0 0 0 0 

Military on US post without family 0 0 0 0 0 0 0 

Benchmark 

for March CPS .... 3,477 3,477 3,752 3,569 3,477 3,477 3,294 

/6 for SIPP .... 3,497 3,497 3,773 3,589 3,497 3,497 3,313 
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Table L. Family Assistance 1990 1991 1992 1993 1994 1995 1996 

11 Family assistance (NIPA) 19,800 22,000 23 ,300 24,000 24,300 23,300 21,600 

LESS: 

112 F oster care payments 798 1,023 1,038 1,266 1,387 1,446 1,433 

112 Adoption assistance 125 131 161 210 263 320 380 

subtotal… .... 18,877 20,846 22,101 22,524 22,650 21 ,534 19,787 

LESS: 

Not in sample universe 0 0 0 0 0 0 32 

Institutionalized 0 0 0 0 0 0 0 
14 Decedents (March CPS) 30 33 35 36 36 34 32 

Overseas 0 0 0 0 0 0 0 

Military on US post without family 0 0 0 0 0 0 0 

Benchmark 

for March CPS .... 18,877 20,846 22,101 22,524 22,650 21 ,534 19,755 

16 for SIPP .... 18,891 20,862 22,118 22,541 22,667 21 ,550 19,770 

Table M. Other Cash Welfare 1990 1991 1992 1993 1994 1995 1996 

11 General assis없nce (NIPA) 3,000 2,900 3,300 3,300 3,400 3,400 3,500 

LESS: 

Not in sample universe 104 101 115 115 118 118 122 
13 Institutionalized 93 90 103 103 106 106 109 
14 Decedents (March CPS) 11 11 12 12 13 13 13 

Overseas 0 0 0 0 0 0 0 

Military on US post without family 0 0 0 0 0 0 0 

Benchmark 

for March CPS .... 2,896 2,799 3,185 3,185 3,282 3,282 3,378 

16 for SIPP .... 2,901 2,804 3,191 3,191 3,288 3,288 3,384 
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Table N. Unemployment Compensation 1990 1991 1992 1993 1994 1995 1996 

/1 <Jovernrnentunemploymentinsurance 
benefits (NIPA) 18,100 26,800 38,900 34,000 23,600 21 ,400 21,900 

11 Supp1emental unemployment (NIPA) 571 1,020 607 443 219 208 187 

subtotal... ..... 18,671 27,820 39,507 34,443 23,819 21,608 22,087 

LESS: LESS 

Not in sample universe 255 380 540 471 326 295 301 

Institutionalized 0 0 0 0 0 0 0 

/4 Decedents (March CPS) 50 75 107 93 64 58 60 

/5 Overseas 85 127 180 157 109 99 100 

/3 Military on post without family 119 178 253 220 152 138 141 

Benchmark 

for March CPS ... 17,845 26,420 38,360 33,529 23,274 21 ,105 21 ,599 

/6 for SIPP ....... 17,869 26,456 38,411 33,574 23,305 21,132 21 ,627 

Table O. Worker Compensation 1990 1991 1992 1993 1994 1995 1996 

/1 Worker compensation (NIPA) 38,821 42,803 44,100 46,417 46,147 45,104 43,843 

federal 1,500 1,600 1,800 1,800 1,900 1,900 1,900 

state and local 6,900 7,600 8,400 8,900 8,600 8,700 8,900 

private 30,421 33,603 33,900 35,717 35,647 34,504 33,043 

LESS: 

/13 Noncash payments 15,886 17,515 18,046 18,994 18,883 18,457 17,941 

/13 Lump sum payments 8,622 9,507 9,795 10,309 10,249 10,018 9,738 

PLUS: 

/1 Black lung payments 1,400 1,400 1,400 1,400 1,300 1,200 1,200 

subtotal....… ...... 15,713 17,181 17,660 18,514 18,314 17,830 17,365 

LESS: 

/13 Not in sample universe 314 344 353 370 366 357 347 

Benchmark 

for March CPS ...... 15,399 16,838 17,306 18,144 17,948 17,473 17,018 

for SIPP .... 15,399 16,838 17,306 18,144 17,948 17,473 17,018 
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Table P. Veterans' Payments 1990 1991 1992 1993 1994 1995 1996 

11 Veterans benefits (NIP A) 15,800 16,200 16,700 17,500 17,900 18,600 19,300 

LESS: 

110 Lump sum payments 125 128 132 138 141 147 152 

subtotal. ............ 15,675 16,072 16,568 17,362 17,759 18,453 19,148 

LESS: 

Not in sample universe 1,198 1,228 1,266 1,326 1,357 1,410 1,463 

13 Institutionalized 923 947 976 1,023 1,046 1,087 1,128 

14 Decedents (March CPS) 274 281 290 304 311 323 335 

Overseas 0 0 0 0 0 0 0 

Military on US post without family 0 0 0 0 0 0 0 

Benchmark 

for March CPS .... 14,478 14,844 15,302 16,035 16,402 17,043 17,685 

16 for SIPP .... 14,608 14,978 15,440 16,180 16,550 17,197 17,844 

Table Q. Private Pensions 1990 1991 1992 1993 1994 1995 1996 

11 Pension and profit-sharing benefits 
(NIPA) 139,852 147,576 160,165 161,351 165,434 186,729 205,099 

LESS: 

114 Lump sum payments (benefits from 68,131 69,729 78,367 79,705 82,055 92,618 101,729 
defined contribution plans) 

subtotal. ................... … .. 71 ,721 77,847 81 ,798 81 ,646 83,379 94,111 103,370 

LESS: 

Not in sample universe 3,636 3,947 4,147 4,139 4,227 4,7’n 5,241 

13 Institutionalized 853 926 973 972 992 1,120 1,230 

14 Decedents (March CPS) 1,714 1,861 1,955 1,951 1,993 2,249 2,471 

115 Overseas 1,069 1,160 1,219 1,217 1,242 1,402 1,540 

Military on US post without family 0 0 0 0 0 0 0 

Benchmark 

for March CPS .... 68,084 73,900 77,651 77,507 79,151 89,340 98,129 

16 for SIPP .... 68,901 74,786 78,582 78,436 80,100 90,411 99,305 
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Table R. Federal Employee Pensions 1990 1991 1992 1993 1994 1995 1996 

/1 Federal employee retirement, civilian 
(NIPA) 31 ,800 33,700 34,200 35,700 37,200 39,100 40,400 

LESS: 

/16 Lump sum payments 241 255 259 270 282 296 306 

subtotal… ....................... 31 ,559 33,445 33,941 35,430 36,918 38,804 40,094 

LESS: 

Not in sample universe 1,234 1,308 1,327 1,385 1,444 1,517 1,568 

/3 Institutionalized 376 398 404 422 439 462 477 

/4 Decedents (March CPS) 858 910 923 964 1,004 1,055 1,091 

Overseas 0 0 0 0 0 0 0 

Military on US post without family 0 0 0 0 0 0 0 

Benchmark 

for March CPS .... 30,325 32,137 32,614 34,044 35,475 37,287 38,526 

/6 for SIPP .......... 30,734 32,570 33,053 34,503 35,953 37,789 39,046 

Table S. Military Retirement 1990 1991 1992 1993 1994 1995 1996 

/1 Federal employee retirement, military 
(NIPA) 22,100 23,800 25,100 26,100 27,000 28,100 29,200 

LESS: 

/17 Lump sum payments 168 181 191 198 205 214 222 

subtotal..… ...... 21 ,932 23,619 24,909 25,902 26,795 27,886 28,978 

LESS: 

Not in sample universe 623 671 707 736 761 792 823 

/3 Institutionalized 261 281 296 308 319 332 345 

/4 Decedents (March CPS) 362 390 411 427 442 460 478 

Overseas 0 0 0 0 0 0 0 

Military on US post without family 0 0 0 0 0 0 0 

Benchmark 

for κ1arch CPS .... 21 ,309 22,948 24,202 25,166 26,034 27,094 28,155 

/6 for SIPP .... 21,481 23,134 24,398 25,370 26,244 27,314 28,383 
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Table T. State and Local pensions 1990 1991 1992 1993 1994 1995 1996 

!l State and local employee retirement 
(NIPA) 40,600 44,700 49,600 54,800 60,300 66,500 71 ,700 

LESS: 

118 Lump sum payments (withdrawals) 2,435 2,601 2,440 2,535 3,026 2,655 3,343 

subtotal... 38,165 42,099 47,160 52,265 57,274 63,845 68,357 

LESS: 

Not in sample universe 1,469 1,621 1,816 2,012 2,205 2,458 2,632 

/3 Institutionalized 454 501 561 622 682 760 813 

/4 Decedents (March CPS) 801 884 990 1,098 1,203 1,341 1,435 

/19 Overseas 214 236 264 293 321 358 383 

Military on US post without family 0 0 0 0 0 0 0 

Benchmark 

for March CPS .... 36,696 40,478 45,344 50,253 55,069 61,387 65,725 

/6 for SIPP .... 37,077 40,899 45,816 50,775 55,642 62,025 66,409 
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Footnotes 

11 National Income and Product Accounts, Tables 1.15, 2.1, 3.12, 6.3C, 6.11C, 8.8, 8.13, 8.16, 8.18, 8.19, 8.21, 8.22 

12 Thae Park, BEA 

13 ratio from the 1990 Decennial Census 

14 ratio from Monte Carlo simulation (includes January through mid-March) 

15 State Personal Income Estimates, BEA, Survey of Current Business, October 1998 

16 Benchmark for SIPP retains two-thirds of 12-month decedent income 

17 Willy Abney, BEA 

18 Thae Park, BEA; Federal Reserve Board ZI Tables Ll2I-Ll22, L206, L214 

19 nonzero; approximately equal to income of Military on US post without family 

110 ratio from Statistical Abstract ofthe United States: 1998 

/11 ratio from Table H. 

112 Joanne Buenzli, BEA 

/13 ratio from Coder (1996) 

/14 ratio from Private Pension Plan Bulletin, Spring 1998 

/15 ratio of OASDI received in foreign countries or US territories, Social Security Bulletin Annual Statistical 
Supplement, 1997 

/16 Office ofPersonnel Management 

/17 ratio from Table R. 

/18 Donna Hirsch, Bureau ofthe Census 

/19 ratio ofOASDI received in foreign countries, Social Security Bulletin Annual Statistical Supplement, 1997 
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Appendix 11: Components of the Aggregates 

March CPS 
Although not listed here for every category, aggregates include income appearing in Other Income. 

Wages and Salary 
wages and salary (incIudes self-employment, incorporated) 

Self-employment 
non-farm self-employment 
옮rm self-employment 

Interest 
interest 

Dividends 
dividends 

Rent and Royalties 
rent (includes royalties) 

Estates and Trusts 
survivor income, regular payments from estates and trusts 
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Railroad Retirement 
railroad retirement 
railroad retirement disability 
railroad retirement survivor pension 

m 
때
 

I 
--

-
따
 

m 
야
 

F 3 i 

·
없
 

m 
. 
인
 

p ‘ 
C 

나
 

-
빼
 

n 3 

Aid for Families with Dependent Children (AFDC) 
(includes Temporary Assistance for Needy Families, T ANF) 

afdc 
both afdc and other public assistance 

OtherCash 찌!elfare 

other public assistance 

Unemployment Compensation 
unemployment compensation 
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Worker's Compensation 
worker’s compensation 
disability, worker’s compensation 
state disability payments (worker’s compensation) 
black lung miner’s disability 
worker’s compensation survivor 
black lung survivor pension 

Veterans' Payments 
veterans' benefits 

Private Pensions 
upper bound: 

company or umon survlvor penS lOn 
retírement income, company or union pension 
company or union disability 
other income, private pension 
survivor income, other or don’tknow 
retirement income, regular payments from Keogh or 401(k) accounts 
retirement income, other sources including IRA, Keogh or don ’ tknow 
disability income, other or don’tknow 

lower bound: 
company or umon survlvor pens lOn 
retirement income, company or union pension 
company or union disability 
other income, private pension 

Federal Employee Pensions 
retirement income, federal govemment retirement 
federal govemment disability 
survivor income, federal government 

Military Retirement 
retirement income, military retirement 
military retirement disability 
military retirement survivor pension 

State and Local Govemment Employee Pensions 
retirement income, state and local govemment retirement 
state and local govemment employee disability 
state and local govemment employee survivor pension 
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SIPP 
A * denotes that the income type is new to the 1996 PaneI. 

Wages and Salary 
job income (including self-employed, incorporated) 
moonlighting * 
severance pay * 
national guard or reserve pay 
incidental or casual eamings 

Self-employment 

Interest 

business income (excluding self-employed incorporated) 

from the following sources: 
own checking account 
joint checking account 
own savings account 
Jomt savíngs account 
own money market deposit account 
joint money market deposit account 
own certificate of deposit 
joint certificate of deposit 
own municipal or corporate bonds 
joint municipal or corporate bonds 
own U.S. govemment securities 
joint U.S. govemment securities 

Dividends 
from the fo l1owing sources: 

own mutual funds 
joint mutual funds 
credited against margin account or reinvested into own mutual fund 
credited against margin account or reinvested into joint mutual fund 
own stocks 
jointly owned stocks 
credited against margin account or reinvested into own stocks 
credited against margin account or reinvested into joint stocks 

Rent and Royalties 
from the following sources: 

property owned jointly with spouse 
property ownedjointly with other 
property owned entirely in own name 
mortgage ownedjointly with spouse 
mortgage owned entirely in own name 
royalties 
other financial investments 
roomers or boarders 
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Social Security 
social security 
social security, child payments 

Railroad Retirement 
railroad retirement 

Supplemental Security Income 
state ssi 
federal ssi 
federal ssi, child payments 

Aid for Families with Dependent Children (AFDC) 
afdc 

Other Cash Welfare 
general assistance or general relief 
other welfare 

Unemployment Compensation 
state unemployment compensation 
supplemental unemployment benefits 
other unemployment compensation 

Worker’s Compensation 
black lung payments 
workers compensation 

Veterans' Benefits 
veteran compensation 
the gi bill 
department ofveterans affairs educational assistance 

Private Pensions 
company or umon pens lOn 

Federal Employee Pensions 
federal civil service pension 

Military Retirement 
national guard reserve forces retirement 
military retirement 

State and Local Employee Pensions 
state government pension 
local government pension 
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Appendix III: A Note on SIPP Calculation Methods 

The complex design of the SIPP warrants a description of the methodology for calculating calendar-year 
estimates of aggregate income and number of recipients. See Table III-A. The 1996 Panel begins with 
interviews of Rotation Group 1 in April 1996, gathering information about this group for the reference 
period December 1995 through March 1996. Each month following, another ofthe four rotation groups 
completes interviews about income and program status during the previous four months. 

Calculating calendar-year aggregate income poses a difficulty because some rotation groups lack data for 
certain calendar months. But because each rotation group is in i없lf a random sample, one can a이ustthe 

weights of the respondents for whom data exists to represent the whole population in such months. For 
example, only three rotation groups have data for February 1996. Multiplying the February weights ofthe 
respondents in these three rotation groups by four-thirds accounts for the rotation group that is missing. 
Applying this procedure to months lacking rotation groups and discarding data on months outside of 1996 
assures that only dollars received in 1996 appear in the aggregate. 

Altematively, one could simply sum the total income from each ofthe 3 waves, ignoring the fact the some 
months fall outside the calendar year. For all ofthe 16 income categories, this 3-wave-sum falls within 1 
percent ofthe calendar year aggregate in 1996. This fact and consistency with the recipient countjustifY 
using the 3-wave sum in the analysis for all years. 

Counting the number ofincome recipients is perhaps more complex. The average number of recipients per 
month during 1996 would result from simply a에usting the weights as descri뻐be쩌da때hoveζ， s없umm너ingthe야number 
of recipients in each reference month of each wave, and dividing the sum by twelve. However, the SIPP 
recipient count should be compatible with the March CPS. The March CPS recipient count is the number 
of people who were ever a recψient during the calendar year. 

Calculating the number of people ever a recipient during 1996 from the SIPP proceeds as follows. First, link 
the three waves of data on individual respondents, keeping only those who remain in the panel in Wave 3 
(each wave’s weights are adjusted to account for attrition). Then apply the weight of Wave 3’s fourth 
reference month to all ofthe Wave 3 respondents who received income during any reference month in any 
of the three waves. Allowing recipiency in months outside of 1996 into the count may cause a slight bias, 
but in an unknown direction because recipiency may be either more or less common in the 1995 and 1997 
months relative to calendar year 1996. However, this method assures the consideration of an entire twelve 
month period. 

The March CPS is weighted to the population in March foIlowing the reference year. Here, weighting SIPP 
aggregate income to the current month’s population and the number of recipients to the population in 
November 1996 through Februaη 1997 may slightly understate the aggregates and number of recipients 
relative to the March CPS figures. This possible understatement further motivates using a “ MarchCPS look­
alike" file. 
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For wages, Coder and Scoon-Rogers (1 996) find the “surn-of-waves" rnethod produces an aggregate 5.6 
percent lower than that derived frorn a file constructed to resernble the March CPS. However, for rnost 
income sources, the difference is less than 5 percent, and total non-wage income is 2.8 percent higher by the 
surn-of-waves rnethod. 

Tabl~!:n:-A: Reference M()ßth~ of Rotation Groups in the SIPP 1996 Panel 

1995 1996 1997 

Dec J뻐 Febl Marl 칸prLMa파Junel Julyl A맹\ Sept\ Octl Nov\ Dec Ja서 Feb 

Wave 1 

Rotation 1 2 3 4 

2 2 3 4 

3 2 3 4 

4 2 3 4 

Wave2 

Rotation 1 2 3 4 

2 2 3 4 

3 2 3 4 

4 2 3 4 

Wave3 

Rotation 1 2 3 4 

2 2 3 4 

3 2 3 4 

4 2 3 4 

WeightingJa.ctors for c~lcul~tin~calendal":}'e_ar ag~ate incorne: 

1995 1996 1997 

Dec Jan Feb Marj i\prlMaYL!l1n~LIu1Yl~llgl SeQtl9~~ov Dec Ianl Feb 

0.00 2.00 1.33 1.00 1.33 0.00 
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Korean Visit 
Household Income and Expenditure Surveys 
Income Statistics Division, Statistics Canada 

February 2 and 3, 2004 

Main topics for discussion 
1. Self-employrnent income 
2. One-person households 
3. Farm households 
4. General issues in household income and expenditure surveys 

AGENDA 
Day 1: Monday, 2 February, 2004 

8:00 - 9:00 Welcome and overview ofIncome Statistics Division (Sylvie Michaud, 
Director) 

9:00 - 10:00 Korean presentation 

10:00 - 10:20 Break 

10:20 - 12:00 SHS and Foodex overview (Penny Barc1ay and Pina Lanovara) 

12:00 - 1:00 Lunch 

1 :00 - 2:30 SLID overview (Adam Wronski) 

2:30 - 2 :45 Break 

2:45 - 4:00 Self-employment income (Willa Rea) 

Day 2: Tuesday, 3 February, 2004 

9:00 - 10: 15 SLID methodology (Sylvie Laroche and Chris Duddek) 

10:15 - 10:45 Break 

10:45 - 12:00 SHS and Foodex methodology (Johanne Tremblay) 

12:00 - 1 :00 Lunch 

1 :00 - 2:00 Farm households (Cathy Cromey, Agriculture Division) 

2:00 - 2:15 Break 

2:15 - 3:30 Wrap up (Sylvie Michaud) 



{ Income from self-employment 

Willa Rea 

2 February 2004 

wiIIa.rea@s앙ta싫tc떠anπl.ca 

Income Statistics Division, Statistics Canada 

옳 | Definition: self-employment inco 

SUO and SHS 
• Includes income received 

}} on own accou.ot 
}} in partnership in an unincorporated business or in independent 

professional practic~ ̂ 

}} from boarders who are not relatives 
• Expenses ãrededlfc찮ct，t:ë: ， net income collected 
• Negative amounts (Iosses) are accepted 
• Only income from unincorporated businesses included 
• Farm self-employment includes (2% are farm households) 

>} money from sale of farm products 
}} Government assistance or subsidies 
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Definition: Self-employment income 

The Canberra Group (International Expert Group on Household 
Income Statistics) 

Cash or near cash 

)) Profitlloss from unincorporated enterprise 

)) Royalties 

In-kind, imputed 

)) Goods and services produced for barter less cost of inputs 

)) Goods produced for home consumption less cost of inputs 

)) Income less expenses from owner-occupied dwellings (imputed 
rent) 

Definition: incorporation 

An incorporated business is one which is made up of an association of 
stockholders. ’t is created by law and is regarded as an artificial 
person by the courts. If there are financial problems with an 
incorporated business, it is the business or the artificial person which 
goes bankrupt. The shareholders are not directly Iiable. 

An unincorporated business is one which has not undergone the legalities 
to become incorporated. Should an unincorporated business go 
bankrupt, the owner or owners are liable. 
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Definition - imputed rent 

Income less expenses from owner-occupied dwellings 

Includes: 

• Imputed value of the services provided by a household’s residence 
after deduction of expenses, depreciation and property taxes. 

Issues: 

• Difficult to compare housing costs of renters and owners when owners 
have no mortgage or renters have subsidized rent. 

• The effect of these lower costs is like a form of income . 

• In principle, the value of the rent of owner occupied houses should be 
the market rent of a similar house. 

• In practice, it is difficult to do this. 

Pub1ished income categories (SLID) 
Percentage of persons having each category as a major income 

source 

Total income 100% 
Market income 89% 

Eaming!) 78% 
Wages and sala꺼es 72% 
Self-erTlplQyment incolTle 6% 

Fann 0.4% 
Non-fann 5% 

lnvestment income 4% 
Retirement pensions 6% 
Other income 2% 

Government transfers 11% 

100% 
93% 
7% 

0.5% 
7% 
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Published status of employment categories (SLID) 
Percentage of persons having each category as a rnajor employment 

source 

셰뼈었S행ed16뼈뼈· 1αw。

패''''빼I맹뼈영15 행ed16빼CNef 64% 100% 

&뼈f1'JOO 댔Y。 없Y。 

힘-P<Jjæ:ì (1며V빼 43% 67% 
타-p<Jjæ:ì (!α뼈ll/1'Blt αPJ아i이 12% 19% 

앓i웹뼈에ed 9% 14% 
W:J애rg 빼m; of irrop:rate:f b.Jsinæses 3% 5% 

혜V뼈g애생I쟁f 때웬gIjsmd최unirrop:ratE엉 bJsinæses 때 6% 9% 

U1pciclf외ily뼈kffS 02Yo 0.3% 
αdnd oor1< 웠6 

Definitions: status of employment -
self-emoloved 

Working owners of incorporated businesses: Working 
owners of an incorporated business, farm or professional 
practice. 

Working owners of unincorporated businesses and other 
self-employed: Working owners of a business, farm or 
professional practice thé:lt is not incorporated and self­
employed persons who do not have a business (for 
example, baby-sitters, newspaper carriers). 

Unpaid family workers: Persons who work without pay on a 
farm or in a business or professional practice owned and 
operated by another family member living in the same 
dwelling. 
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Definition: paid worker 

There are two definitions of Paid Worker used by labour 
market analysts depending on the type of analysis. 

1. Paid worker = employees (most common) 

2. Paid worker = employees + working owners of 
incorporated businesses (to calculate the number of 
workers associated with labour income) 

Income: 

Self-employed: 
income VS. class of worker 

• Wages and salaries = employee income + self employment 
income from incorporated businesses 

• Income from self-employment = income from 
unincorporated businesses 

Worker: 
• Employed = employees 
• Self-employed = workers in incorporated and 

unincorporated businesses 

10 
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Data - A verage income for self­
employed (persons 16+) 

Average income by caracteristics of the main job, SLlO 2001 , Canada. 

Self-employed Self-employed 
incorporated unincorporated 

Income before tax μ4，774 $43,258 

Earnings $41,253 $39,419 

T olal wages and salaries $41 ,180 $17 ,135] 

T olal income from self-employment $11 ,921 $36,514 

Total investmenl income $10,767 $4,931 

Reliremenl pension incαne F F 

Miscellanious $4,713 $5,411 

Government transfer payments $2,564 $2,6791 

Averages excfude zero vafues 

F: 100 unrefiabfe 10 be pubfished 
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Incomeestimates - including records 
with zero values 

Averages can be calculated using a denominator that 
includes or excludes records with zero values 

• Very little difference in estimates for total income, market 
income and after-tax income 

• Including zeros maintains additivity of table which is useful 
for calculating income shares 

• But to get a better idea of individual self-employment 
earnings, it is necessary to exclude the zeros 
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Income estimates - including records 
with zero values 

Per않1tage Aver.행ev깨tI1 Average 

r뻐α헤n9 zerc exclu띠ngzero 

In∞me before tax 96.1 $29，혀S 

M때~et illOJ!TB 85.E $26,341 

Eami매s 72.~ $23,1OL 
T otal wages a때 salaries 66.~ $21 ,421 

Tot혀 in∞ræffiαnself-em때oyment 10.~ $1 ,681 

Fannself용!뼈oyrænt illOJ!TB 1.1: $114 

No까fanns허f-em미oyment incorne 8.ï $1 ,567 

Tot왜 investrænt incoræ 31.1: $1 ,038 

Retirerænt pension in∞πe 11A $1 ,681 

Miscellanious 12.~ $519 

Q)'뻐nrænttran하앙 payr뼈lts 64.~ $3,308 

Data source: survey vs. 
admi피nistrative 

• 8efore 1996, income data came from the Survey of Consumer 
Finances 

• Starting in 1996 , income data come from SUO which uses 
administrative income tax files to obtain income data for 75% of 
respondents who give permission 

$30,862 

$30,756 

$31 ,998 

$32，잉O 

$16,341 

$6，뼈3 

$17,938 

$3，쟁6 

$14,687 

$4,015 

$5,146 
13 

• This has resulted in a data break for self-employment estimates which 
dropped when SUO was introduced 

• Reasons: 
)) Respondent error - report gross instead of net income 
)) Respondent error - wishful thinking causes higher reporting 

)) Incentive for the self-employed to maximize deductions in order to 
paylesstax 

)) Non-response bias - Are less successful self-employed more likely. 
to refuse? 
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Data: self-employed data break 

Administrative data starting in 1996 

뼈
 
뼈
 
뼈
 40.00。

1992 1993 1994 1995 1996 1997 199a 2000 2001 
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Negative self-employment income 

Negative self-employment income results when there is a net 
loss (expenses are greater than receipts) 

• Including records with negative income can affect 
estimates (Iike including zero values) 

• Negative values are usually treated the same as positive 
values 

• Negative values are converted to zeros for calculating Gini 
coefficients and low income gaps 

• The absolute value of the negative value is used for 
deriving the major income earner of a family 
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Farm households (SHS) 

• Income from farms is a particular type of self-employment 
Income. 

• Farms may be incorporated or unincorporated. 
Issues in SHS: 

80th incorporated and unincorporated farms 
)) Farmers must try to separate expenses for shelter and 

vehicles from those to operate the farm 
Unincorporated farms only 
)) The value of own production should be added to 

expenses and to income (excluded on SUO) 
)} Farmers should report income net of expenses 

Response issues for farms and other 
types of self-employment (SHS) 

• Some respondents have difficulty calculating or do not 
understand net income and give gross instead 

• Some respondents cannot separate the mortgage of their 
business from the mortgage of their home. Interviewer 
instruction: indicate this in notes. Then entire amount is 
usually moved to Section X: Unincorporated business 

• Collection is more difficult: 

17 

)} In-kind and own production incomeand consumption 
must be collected - respondent may estimate value 
Certain business expenses must be collected (Section X 
on questionnaire) in addition to net business income 

18 

9 



-Data: Average income for persons, 
families, households 

뻐'SOOS (1윈) 어ISUSfar미lies Eror뼈ric’킹끼lies Hot빼lOIds 

lnCOIre before tax 

N납1<et irmre 

Eaniπ￥ 

Tota w<쟁es æj S<iaies 

Totaiα:ooe flan혔연Iψ예TB1t 

F에n영f웬n에lIl1tirmæ 

N:n-fam영ffflji얘때Irmæ 

TGiaiCM햇R찌 In::aæ 

R회rem:nt 며lSlW IfIDTB 

M:mlaiæs 

GMmn:nt때re~ 

l때XJeS경O 때fES 

없ræ요J0 2Cη1 

29,64! 

26,341 

23，1α 

21 .421 

1,681 
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1,$i 

1 'αx 

1,681 

51‘ 
3,n 

50,65E 57,381 

45.00< ro,æ 
39.‘4η 44,n 
:*ì없 41 ,41> 

2,8T, 3,25: 

19<1 a 
2,fi/f: 3,æ! 

1 ，η4 2,OlC 

2,87< 3,254 

aæ 1,004 

5,65 6，4α 

Expenditures on health, taxes, pensions 
bym며or source of income 

6O，41~ 

53.6Tc 

47,074 

43.64S 

3，4양 

231 

3,194 

2,11E 

3,426 

1.057 
6.741 
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싸lIJ!5<1피såaies 없애1찌에retirmre 

Ag*RFfgfn빼어dUIk1 어떼$nthg Iw찍F빼gm빼없IedFe( 얘떠t￥ 

rqn1‘l'l2 

aJirr앉Jl rurbnílu없ttt 7;zt9.fff. πÐ，9l' 

Tctå eqmdtLnl 71,871 lOO.(I'!c 껴$i lOO.(I'!c 

}용뼈l C3l! 1,612 !8.7% z!lil !8.!f!.l 

다e1.msblu어Ù:J 1따 9l~!c 1,ll! W.없 

I-IÕ빼lmrnæperun; !l:l2 æ.B'Ic 751 611% 
며영allÐllS 15,812 없3x 13,T.!i !li.3'!c 

며영airrstJ31æ~:rd며회。lcalribJiQ1S ~ 1OO.(I'/c 3π7 W.9'!c 

ufe야mræpmun; 4sì 45.4'7‘ 21 318'!c 

tmitya:rIraJsat!\"a93sb R격Fs 1.0'!c !J Q9'Æ 

~떠1irruaæ때삐1"& 1，0δ lffi(}'1< 210 52..f'1t 

R려8따1at!며ti:nltnl때떠15 3,00 919'1< 2.ffil 93JJ'Æ 

S:lIæ: EH3 a::æ 20 
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Expenditures on summary level 
categories by maj or source of income \ 

Wages and salaries Self-employment income 

Average expenditure per Percentage Average expenditure per Percentage 
household reporting household reporting 

Total expenditure 71 ,871 100.0% 71 ,287 100.0% 

Food 7,550 100.0% 7,522 100.0% 

Shelter 12,919 99.9% 12,868 100.0% 

Household operation 3,188 100.0% 3,393 100.0% 

Household furnishings and equipment 2,110 97.0% 2,197 96.3% 

Clothing 2,962 99.8% 3,058 99.8% 

Transportation 9,952 99.6% 10,426 99.3% 

Health care 1,612 98.7% 2,053 98.5% 

Personal care 958 99.7% 939 99.6% 

Recreation 4,241 99.8% 4,601 99.5% 

Reading materials and other printed matter 312 88.5% 323 88.5% 

Education 1,185 54.2% 1,375 54.8% 
Tobacco products and alcoholic beverages 1,774 89.7% 1,607 86.5% 
Games of chance (net) 342 76.2% 254 71.3% 
Miscellaneous expenditures (2) 1,026 95.6% 1,324 95.5% 
Personal taxes 15,812 99.3% 13,726 95.3% 

Personal insurance payments and pension contributions 4,584 100.0% 3,777 97.9% 
Gifts of money and contributions 1,344 76.2% 1,843 73.9% 

.<:::fìllrr:ρ •. <:::셔.<::: ?nn? 21 



캘옳 

Canad비ian 

Household Expenditure 
Surveys 

An Overview 

음 Outline of 빠 

• History of the Expenditure Surveys Pro9rom 

• 5대‘vey of Household Spending (Questionnoire) 
• Doto collection, Doto processin9, Non-response , 

Products 

• Food Expenditure Survey (Questionnaire & Di。이) 
• Data collection, Data processing , Nor• response , 

Products 

:옮 αnadian Exp뼈ure Surveys 

• Survey of Household Spending (SHS) /' 

>> recall of all expenditures in previous 
E띠택빡ys，gr via persopal interview 

~‘..vv‘ αA‘，...p.，‘ .~ 

• Food Expenditure Survey (FES) .; 

>> two weeklv diaries of 이I detailed food 

e뾰쁘쁘뜨s 
> 이so questionnair’~(demographics， etc) 

￡캉/、{'r 1- 얘~향‘B 

판 \ \ ~ 휠쁜::-'1 좋었éðvv ... ~ 팩 
4 양tζ뇨 

-~---，/ 

lμι~ .~(\.깐J 



• Beginning in 1997, the Survey.oj HOlJsehold 5pending 
~~~:~ replo.ced t~e occ~~onal~ survey j;;.→X셔 I h. t\t-vv'-.n ~ κω* 

• SHS is condu야'ed ann뼈W ‘--τ-- τt꺼 | μ‘ J \，K..o~V- '-J , ... """"‘õ 
• Collects expenditures for previous calendar year 
• Same questionnaire for rural & urban households 
• 25 ,000 dwellings selected at the national level 
• Covers private hauseholds in entire country (3 

• erritories every second year) 

;옳 Main Uses of Exp뼈 

• Input into Nσtional Accounts 
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• Measure of economic well-being 

옮 History of Expendi뼈 Surveys 

• The Food Expenditure Survey was last conducted in 
2001 on a sample of about 9,ÖOO dwellings 

• Covers private househ。삐s in entire c。‘mt，’Y (plus 3 
cities in the territories) 

뺑U
ι
뀔
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‘
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Dwellings 

짧 뿔짧 
Dwelling: 0 structurally separate set of living 
quarters with 0 private entrance from outside the 
building or from 0 common hallway or stairway insìde. 

A prìvate dwelling is one which ìs occupìed by 
。ne person , 0 famìly , or other small group of 
unrelated ìndìvìduals. 
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올 Househ이 

Household: a person or group of people 
occupying one dwelling unit. 

Number of households = Number、 。f occupied 
dwellings. 

Dwellings may be un。αupied because they α‘e 
vacant , under construction, seasonal , etc. 

Types of Households ;옳l 

~’ 함빼* 흙 
κm야her， & chUd 짧뿔iμ쁘tl& 

// \、

懶澈]輯
Father, mo‘’‘e" child & Jodger TWo unrelated ’”‘Ivtduals / 0 ne person house’‘’d 

‘ 

’ 

뇨， '0 l빠 -ð 이치익{ μ&성 

邊 Defi빼 

• Reference person of the househoJd 
>> member responsibJe for paying rent , mortgoge“ 

• Questions at the household level (SHS) 
>> expenditures for housing , furniture , food , 

transportation, recr‘eation 
• Questions at the individ뼈 level 

~‘--------­
>> demographics 
>> personol i ncomζ taxes, clothing expenditure (SHS) 

• Information specific to individl찌 members can be 
。btairεd by proxy 

μ 에，.J... vv、.P~ .tA~、 ..... , '--i4 \.,• 빼ν4왜 
’‘ 

ιμ‘~~νν 

서 ;/?S」/H15 

즈νJ싸1 
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캘옮 Defining the Household 
••. continued 

• Once 'Reference' person is identified (15 yeors of age ond over) 
;-u화、other members and relatiori죄IIp‘tõ구ëf'캉-enæ1'용잃;강g，. 

spouse, chi’d , other relotive, nσt related) 
‘ Determine who ↑。 exdude from the household 

- Vìsìtors - excluded if have a usual place of residence 
somewhere else 

- Dìplomo.ts 
- Students studying away from home (included if spent 30 

days at home) _ 

- Hospitalized (induded if in insti• ution < 6 mon• hs) 
‘ May need to use a ‘ time'’ qu이ificQtion fo낀감갚깊;← 
‘ Imp야tan↑ thing ’s to be consistent and to have peopfe belong to 

one and on’y one household 

욕 Sample sizes (# 뼈 

“，，，.tεtεnæ SHS FAMEX FES 

'{<i.,:: Annual Survey Peri얘ic Survey Periodk: Survey 

Z딩)1 22000 ' 8500 
20:잉C 21000 ~ 

H9i? 24000 
jg~r. 20000 
:'~97 24000 
j~ε 14000 14000 
ô:}92 14000 14000 

~~I Survey of House뼈Id Spending: 
'-1 Collection 

• c。벼ucted annu이Iy 

• Int",r:viewing fr<1o:n}(I.I1\!9~ar.clL. 
• 66 p0ge poper q야stionnaire 

• Personal ì ri-굶램강←""""''''':':…-

• Interview tokes obout 1 hour and 50 minutes 

• 밴!I，IX1~9맺‘S얀얻y.-
• Exþi벼itures ore collected for the household 

• Income is collected for individuals 

• B연h."XP._~ηditures ond inιO~ refer to the previous 
ca|endqrk。Fi--f홈휴 ‘ι_ ... _-~---

、---- \.J yVI 

11 

“、‘ι ‘-

P뺑K~ 밟갱파 (?ν」
1:~-- t'1ιι깐 

".잊없9 
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뺏I Survey of Hωse뻐Id Spe뼈ng: 
; 럼j Collection …conti뼈d 

Respondents ar‘ e encour‘aged to consult documents ‘ 
• mortgage , bank statements, tax returns, credit 

car‘ds, bills, receipts 

" To reduce effort in recalling data 

" To provide more accurate information 
• For unincorporated businesses (incl. f~ms) I 

expenses for the business should be excluded. ‘ 

>> Eg. , expenses fOl‘ the farm busÎness are excluded; farm 
。'pera↑。r asked to 9ive estimate for the dwe lIi앤 。nly. ./ 

1~1 Survey of House뻐Id Spending: 

즐_1 Content and Reference Period 

• Demographics of household members 
(as of Dec 31st and during calendar yéar)_ 

• Dwelling characteristics (as of Dec. 31st) 
• Household equipment (05 of Dec. 31st) 
• Annual expenditures for consumer goods and 

services for previous calendar year‘ 
• Annual income for previous calendar year‘ 

←.~~- →--"-~--'--
→--~. 

깨 5뻐u바urv’'vey찌e야짜y of바fl-애H배뻐뼈~Ol뼈Olω뼈u떠jβs앓쩌해e하매빼ho뻐o 
;슬톨_1 C“o이에11바lec야f꺼10아on Fe잉Q야tl애u미Jre ’강 e 

Expenditures and income are collected for th옥 r 

same reference period. 까lis 비lowsa Balarκing check./ 
• Questionnaire includes Q 'B:9lance sheet' for interviewers • o 

comple↑et。 ‘-
‘ Measure difference between receipts & dîsbursements 

- receipts: income and other money received 
- disbursements: expendi• ures plus net change in assets ond 

liabilîties 
- If differe~ce ’argu thon 10χ‘ respondents are contocted 

~ agoln 
」

> ObtoÎn additional in formafion that could identl fy errors or 
。mlSSlons
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뺏I Food Expenditure Survey: 
; 훤J Collection 

• Conducted eveηr4 to 6 years 

• For the 2001 survey, about 750 dwellings 
selected eveηrmonth 

• Covers private households in 이I 10 Canadian 
provlnces αld only 3dties in the t 'erritories 

• Interviewer-completed paper questionnaire and 
respondent-compJeted 2*1-week diaries ‘ 

• Inter’viewers make 3 visits to the household 

--
6써t.-욕t 

뺑I Food Expenditure ‘Survey: 
즐월I Collecti~n ... contin~èd 

• First inter‘view: 
>> list household members, compfete 

questionnaire, and Jeave two one-week diaries 
• Second contact: 

>> verification and pick-up of the first diary 
>>if respondent has not filled in the diarγ， ask 

to reèall expenditures over‘ the week 
• Thir’d contact ‘ 

>> verification and pick-up of the second diary 

뺏I Food Expenditure Survey: 
흩뭘I Content and Reference Period 

" 

• Demographics of household members at time of 5따얀y， 
↑。tal f∞d purchases fr‘。m stores in last 4 weeks. ",., 

• Only household income groups - no detailed income 

• 2 diaries of detai!ed wεekly food expenditures 
>> Food/beverages purchased from stores 
>> detailed description, amount spent , quantity 

purchased and where pur‘chasèd (type of store) for 
each item 

• Food/beverages purchased from restaurants 
>> meal type , restauront type and total ∞st 

" 

". 

6 
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讓 SHS - Editing Overview 

• Interviewers: 
>> completes ’Balancin9 Sheet' in questionnoire whích 

compares receípts vs d빼ursements 

• In • he Regions 
>> editing done at data capture to identify involid or 

inconsistent entries 
>> allows for follow-up with respondent if needed 

• At Head Office 
‘ editír갱 done after dato files received from the V ~ 1" 

Re9ions ~--._--' 
>> íncludes reviewír띤 the ‘Specify' notes, fixing 

inconsistenGÌes‘ and imp때n9 míssi ng values 

" 

邊 SHS-Im빼IOn 

• Partial Non-response: / 

>> respondent refuses to answer‘ 。r doesn’f 
know the answer to certain questions 

’ replace missing values with plαJsible data 
from household with similar characteristics 

>> balance edit r‘erun after imputation to make 
sure imputation did not create errors 

% w 

υ
 
니
 

” 

澤
Ret.뺑No R.찌U양.， c여teclion Unus훌bIe T어.1 

Year cof“acl Non. hou_. ‘ 

.. """, .. '"'POO" 
1997 5.8". 15.O'Y. 20.7'0/. 3.60/. 24.4% 

1998 4.9%. 15.æ'. 20.70/. 2.9'Y .. 73.6'0ι 

1999 • .9’‘ ’ 7.7γ. 23.6'0/. 3.2'>'. 2<>.8% 

。?픔ζa 

“‘rμ ‘ i↓μA ‘ \ 

f??1했녁샤 

까뿔μ짧L짧길짧깊;3권혔허 싫에W샀빠i앉 
L 、、“--」:;;:;:;;::;:r:;::;:」---Fir--ι ‘ 
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음 FES - Editi앤 Ov감이ew 

• Inter‘viewers and Senior‘ Interviewers: 
>> Review of diary for general quality 

• At Head Office: 
>>Assigning food code based on household's 

written entηr in Diary 
>> Data capture and editing of data 
>>Imputation when level 。f detail is not 

sufficient -“ " 

:삐째 FES - Imoutation 
페빼 ’ 

• Partial Non-response ‘ 

>> respondent refuses to answer or doesn’f 
know, for certain questions 

>> respondent gives too gen겉r‘al a description of 
food (e.g. beef instead of beef rib cut) 

>>replace missing values with plαJsible data 
from household with similar characteristics 

옮 FES - Non-r양ponse Rates 

Re’usal 
No contact 

1996 2001 

17.2% 17.1% 

4.6'%J 11.6'% 

Collection non-response 21.8% 28.7% 

Unusable 1.9% 

Total non-response 23.7% 28.7% 

Unusa비e • most 여 Diary was not completed ; 
mos‘ values were ‘unknown’ Proc&ssed 이fferently 

1fl 2001 

8 



올 Recall vs Diary 

SHS (Recoll) FES (Diory) 
• Difficult to remember 비l 

expenditures for 
prevlous yeor‘ 

• Difficu’t to roll up 
expenditures t。
household level (e‘g.CD 
purchoses) 

• Difficult to knaw if smoll 
expenditures omitted 
(i.e. boloncing used t。
identify only 10매e 
voriotîons). 

• FOI‘get to complete the 
dioη every doy_ 

• Difficult to remember 
restourant expenditures 
when 뼈。y from home 

• Difficult to rollup f∞d 
purchoses to household 
level (severol hou양hold 
members buy food). 

• Ditficult to knaw if 
。n야hing omitted. 

輩I SHS 빠ES- a 5빼ry 

Survey 01 Household Spending (SHS) 

ι'.-;". 

Food Expenditure Survey (FES) 

윷 SHS 빠 

>> the officiol vehicle of Statistics Canado (STC) for 
。nnouncing ovoilabilîty of new dota and products 

" 

>> selected free tobles ore p야 。n the STC website (SHS) 
>> SH5U양rG띠de mode availoble for free on the STC 
협굶;i￥e 

>> detailed electronic tobles are ovoiloble ($134) at nationa l, 
proviκial ， city , ... Ievel (SHS) ---

>> Se’ected doto mode avoilable on CANSIM (or니ine dat。
re• rievol dotabase) (SHS) ~-

짜、싫L\ 

，.1-'4누d↓T꺼( - ~(I'e~、..... \ ‘ rf 

? ‘싹%k;→멜폰으Yff 

/ 앙“~악i4λ ~강~ 

/(~셋ι랜폰γ 
γ빼%μ‘~ 

-‘ 0νJi-vvιν 

펴란험 
프호온~r:γ잊 

기랩만1 
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;옮 SHS and FES Products 

_ .. continued 

• Publications: 

:옳 

>>SHS‘ :ψen이'ng Patterns in Canada: summary table~ι 
wi• h anafysis 

>>FES: FoodE쩌enditure in Canada: summary tables 
with ona’ysis 

SHS and FES Products 
. continued 

‘= 

" 

• Public-use microdata files: 

邊l

>> About 16 ，'∞o household leveJ records are on the file 
>> Includes expenditure겨emographic ， and income 

informotion 
>> Work closely with methodolog’sts to en5ure 011 

necessory measureS are taken to protect 
confidentiality of data 

>> Files must be aI'Pf9Yζcj l:>yth"Stotistjεs Canad。‘ Micr‘。data.Relé:야e Committee Dri or t。 야fëâ"Sε /ν，-
•‘•--.., ... ‘~ •_ .... ~-"-_._----

i 티les 비low u.sermãXìrnum flexibility for anafysis 

------------------‘-
,.‘ 

SHS and FES Products 

• I뼈'nal files: ~빼찌 {야↓"^\J.i“ 
• Cantain 뻐suppressed data for the regional offices to 

use to run custom tables for clients 
>> External researcners can submit proposals to 0 

committee. If approved , they can access the files as 
‘ deemed emplayees". 

1 

rf 샘o響 .. ' löY 써 폼있 
k -~. 힘職{ 생쐐/ 

-~“ ‘ --.• •• --1 

\‘ 개 싫 αιι새쇄ι‘ 
sιw싸& 
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:옳 SHS and FES Products 
.. _ conti nued 

• Custom tables produced on a ’ on-demand" basis 
forusers 
,. Tables are produced on 0 co.앙-κcovery ba혀S 

• Analytical articles 
>> Released in 0 VQJ에ety of STC publications .. 

" 
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••• 펠삐 

Overview of the Survey of 
Labour and Income Dynamics 

Sylvie LaRoche and Chris Duddek 
Statistics Canada 

(sylvie.laroche@statcan.ca) 

Outline of the presentation 

2 

톨
꾀
l
 

M편
 • Brief overview of the Labour Force Survey (LFS) 

• Survey of Labour and Income Dynamics (SLID) 
~ Methodology 
~ Longitudinal and Cross-sectional Weighting strategy 
~ Overview of the Imputation Strategy 
~ Other methodological issues 
~ Future development 



Brief overview of the LFS design 

• hFS sample drawn from an area frame in accordance to a 
stratifiec;f multi-stage design 

•. LFS has _ 6 panels (rotation groups) 

• Each panel remains in the sample for 6 months, with one 
panel replaced each month 

• The last-stage sampling unit is the dwelling 
- AII members of the households occupying the selected 

dwellings are included in the LFS sample 

• For more information on the LFS sampling design consult 
the methodology report by Gambino and al., 1998 

SLID Methodology 

YEARS 
92 93 94 95 96 97 98 99 00 01 02 03 04 

Panel 1 
2 LFS rotation groups 

15,000 households 

Panel2 
2 LFS rotation groups 

17,000 households 

〈
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SLID Methodology 

5 
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Definition 
Longitudinal person: 

。 Person in a sampled household at the time of selection of 
the panel 

• Cohabitant: 
。 Person living with a longitudinal individual on December 

31st of the reference year 

• Cross-sectional sample 
。 Includes longitudinal persons in the target population on 

December 31st of the reference year and their cohabitants 

Weighting Strategy 
Weighting steps longitudinal 

Sub-weight v 

Non-response ν 
adjustment 

Panel combination 

Weight sharing for 
cohabitan양 

Analytical 
Adjustment: 

Inter-provincial 
migration 

Influential v 
values 

Calibration ν 

-긁‘씨 \.Þ' .. :tì \;‘、‘*、〈
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Longitudinal Weighting strategy 

7 

삐
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• Longitudinal weights are intended to represent the 
population of Canada’s ten provi nces 

。 on December 31st, 1992, for Panel 1 

。 on December 31st, 1995, for Panel 2 

。 on December 31st, 1998, for Panel 3 

• Longitudinal weight is done independently for each 
panel 

Longitudinal Weighting strategy 

8 

삐
號
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• Non response adjustment 
。 performed at the person level 
。 based on observed response rate within homogeneous 

response groups 
。 modelling is done every year 
。 use of segmentation modelling which employs an iterative 

process to partition the data file and form the decision tree 

, 
갓') 

4 



Longitudinal Weighting strategy 

9 
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• Adjustment for Influential Values 
。 Same as cross-sectional weighting 

• Calibration 
。 Generalised regression used to adjust sampling weights 

to satisfy specific benchmark constraints 
。 Benchmark constraints used are based on population 

pr이ections generated by the Demography Division. 

- Province X age X sex groups (220) 

- # of household of size 1 and 2 by province 

- # of economic families of size 1 and 2 by province 

-iÞ 

Weighting Strategy 
Weighting steps Longitudinal Comb. Long. 

weight 

Sub-weight v ν 

Non-response ν ‘ adjustment 

Panel combination ν 

Weight sharing for 
cohabitan얀 

Analytical 
Adjustment: 

Inter-provincial v 
migration 

Influential ν v 
values 

Calibration v v 

5 



Longitudinal Weighting strategy 

New Combined Longitudinal Weight 

YEARS 
92 93 94 95 96 97 98 99 00 01 

~ Panel 2 

Only longitudinal 
individuals in the 
ta띠etpo뻐lation 
when Panel 2 was 
selected 

삐
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Weighting steps Longitudina’ Comb. Long. Cross-
weight sectional 

Sub-weight ν ν ν 

Non-response ν ν ν 

adjustment 

Panel combination ν ν 

Weight sharing for ν 
cohabitants 

Analytical 
Adjustment: 

Inter-provincial ν ν 
migration 

Influential ν v ν 

values 

Calibration v ‘ ν 
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Cross-sectional Weighting Strategy 
n 

톨
과l
 

뮤
편
 • Create a set of weights representative of Canada’s 

ten provinces on December 31st of a given reference 
year. 

。 AII cross-sectionally in-scope longitudinal individuals and 
their cohabitants are included in the production of this 
set of weights. 

• 2 types of weights 
。 Integrated weight : Every member of that household has 

the same weight. (HH and PP) 
。 Individual labour Weight : Each member of a household 

may have a different weight (PP only). 

Cross-sectiona I Weighti ng Strategy 
꺼
 톨
꾀l
 

”
편
 • Application of Panel Allocation Factors 

。 In theory 
= > The two panels could be used independently of one 
another to produce cross-sectional estimates 

。 In practice 
= > Better to combine the two cross-sectional samples to 
produce the cross-sectional estimates 
- Doubles the sample size 
- Reduces variability of the estimates 

- Allows the use of more control totals in the calibration 
step 

7 



Cross-sectional Weighting Strategy 
E 

톨
!
h
l
 

l
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• Combination of the two panels: 

。 Factor applied to each panel (p and l-p) to assign a 
relative importance to each panel 

。 꺼lis factor takes into account the sample size and the 
design effect of each panel 

• Weight Share 
。 The weight share step is essential and unique to cross­

sectional weighting 

。 Method developed to give a weight to the cohabitants 

Cross-sectional Weig hti ng Strategy 
m 

톨
·
h
·
 

”
편
 • Adjustment for Interprovincial Migration 

。 Required because some people in the sample move from 
one province to another. 

• Adjustment for Influential Values 

。 Adjustment factors to the weights of influential 
observations 

>> i.e the ones that contribute too heavily to the 
weighted estimate of total personal income for 
the province 

X?5언양j 
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Cross-sectional Weighting Strategy 

n 

톨
퍼
.
 

M편
 • Calibration 

。 Generalised regression used to adjust sampling weights 
to satisfy specific benchmark constraints 

。 Benchmark constraints used are based on population 
projections generated by the Demography Division. 

- Province X age X sex groups (220) 

- # of household of size 1 and 2 by province 

- # of economic families of size 1 and 2 by province 

••• Overview of the SLID Imputation Strategy I편배 

• Concepts 
。 Imputation of nonresponding persons within responding 

households 
。 Partial imputation of respondents 

- missing data 
- inconsistencies 

9 



1 •• 톨 
Overview of the SLID Imputation Strategy I뀔때훌 

• Processing 
。 Pre-edit and coherence check 
。 Imputation

- Historical imputation 
-Cross-sectional imputation (nearest neighbour imputation) 
- Deterministic imputation 

- Modeling imputation 
。 Validity check 

。 Imputation can be partial or complete, and may involve any 
combination of the 4 types of imputation. 

Overview of the SLID Imputation Strategy I홉뽑 

• Income imputation strategy 
。 19 variables are imputed 

- First try: Longitudinally 

- OthelWise: Nearest Neighbour 
- Mix of qualita디ve and quantitative variables 

>> Score function for qualitative variables 
>> Distance function for quantitative variables 

。 Federal and Provincial Tax modeled 

。 Government assistance : Deterministic imputation 

10 
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SLID Future Developments 

• Development of a between wave imputation strategy 

• Longitudinal outlier detection method 

• Development of a new non-response adjustment method 
that would take into account the most up-to date 
information on respondents and non respondents 

• New calibration strategy using control totals based on the 
distribution of earners by earning class 

• Research on the overestimation of households of size 1 

Internet links 
깅
 톨
·
u
·
 

”R깨
삐
 

。 Statistics Canada 

-www.statcan.ca 

。 Free documentation for SUO 

- http://www.statcan.ca/cgi-
binj downpubjlistpub.cgi?catno= 75F0002MIE 

。 For research opportunities 

- http://www.statcan.ca/english/research/index.htm 

11 
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Overview of 
Agriculture Division 



2001 Census of Agriculture2001 Census of Agriculture - Second Release: Farm Operator Váriables 
Location: \\agric\ceag\2001\,Tasks\Releases\20 novembre 2002띠aily\PowerPoint Presentation\2001 Farm Operators.ppt 

21212004 

Our Mandate 

To provide economic and social statistics pertaining to the 
characteristics and performance of the agriculture sector and its 
people" 

The objectives are: 
1. To produce national and provincial estimates of agriculture production for 

crops, horticulture, livesto.ck and animal products; 
(2 To produce nationa| ar빼ncial estimates of revem뼈 expenses for 

the System of National Accounts; 
3. To conduct the Census of Agriculture every five years in order to anaJyze 

and publish data on operators and their operations; 
4. To interact with and assist users through such forums as the Federal­

Provincial and the Advisory.Committees on Agriculture Statistics, user 
consultation workshops and ad hoc meetings; and, 

5. To manage the statistical system of Canada’s agriculture sector from data 
collectiori through compilation and analysis to publication sq as to ensure 
quality outputs for economic analysis and policy-making in Canada. 

0ι- μ 。arz;t」 o b < t J 껴 ~ 



2001 Census of AgricuIture2001 Census of Agriculture - Second Release: Farm Operator Variables 
‘ Location: \\agnc\ceag\2001 \Tasks\Releases\20 novembre 2002\Daily\PowerPoint Presentation\2001 Farm Operators.ppt 

2/2/2004 

니 ιν.:> • A- C......>A-- Q"(" :) C:-강~ 

Organisation Chart 
Agriculture Division 

Field Crops and Grain 
Marketing 

Horticulture 

Livestock andAnimal 
Products 

"Farm Income and Prices 

Informatics 

그: 
Director / Assistant Directors 

ν Census of Agriculture 

Research and Analysis 

VWhole Farm Data Project 

Spatial Analysis/Geomatic 
Applications 

Farm Register and LAOS 

‘4 ι ν~ -Jc.. - tL 9"-μ“ l，~ CL..’t녀1녕벼a쇠J， ~ι닝-c-.J.:......닝그 t냥￡ι냐t. ~‘‘4 
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What is produced - Farm Income and 
Prices 

~:' Operating expenses, rebates and depreciation 
않 Farm cash receipts by commodity including 

program payments (quarterly and annually) 
~:~ Value of inventory change by commodity 

(quarterly and annually) 
훤 Income-in-kind by commodity 
않 Output P꺼ce indices 
않 Farm net income 
원 Value of farm capital andfarm debt 
* Value-added for the farm sector (up to 1994) 
않 Farm balance sheet and cash 삐ow (up to 1994) 



2001 Census of AgricuIture2001 Census" of Agriculture - Second Relea"se: Farm Operator Variables 
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What is produced - Whole Fann Data 
Project 

짧 Annual physical and financial data at the 
whole farm level ==> disaggregated by 
farm type, by revenue class and by sub­
provincial geographic region 

썰 Taxation Data Program 
detailed revenue and expenses 
acquisitions & dispositions of depreciable assets 
operator’5 off-farm income 

썽 Farm Financial Survey 
capital investments, sales, assets and liabilities 
long-term capital borrowed 
Conducted yearly 



2001 Census of AgricuIture2001 Census of AgricuIture - Second Release: Farm Operator Variables 
Location: \\agric\ceag\2001 \Tasks\Releases\20 novembre 2002띠aily\PowerPoint Presentation\2001 Farm Operators.ppt 

~/2/2004 

What is produced - Census 

없 data on all farms in Canada, regardless of size 
짧 can tabulate data at low levels of geography (down to the 

Enumeration Area) or user-defined areas (e.g., watersheds) 
짧 provides the frame for intercensal surveys within the 

Agriculture Division 
짧 provides benchmarks for the estimates produced in the 

Agriculture Division 
앓 lncludes questions : Location and area of land, Crop areas, 

greenhouses and nursery products, land management 
practices, poultry, livestock, machinery numbers and 
values, expenses and receipts, and paid labour. 

/ Áι-‘ ι c。며 y .. ι‘ι';;004 π깅'r년“} 
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Se、reral Mεasures ofFarm Income 

훤 Each produced for a different purpose 

앓 Highest profile is Net farm Income as produced by Farm 
Income and Prices section. 

This net farm income is a measure of what farmers eamed 
from the production of agricultural commodities in a givεn 
year. 

꿇 It is not a measure of wε11 being of farm families as does 
not include assets and liabilities, off farm income or 
revenues or costs associated with sale or purchase of land 
or equlpment. 
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Three aggregatε measures ofNet farm Income 

챙 N et cash income - ( gross revenue - operating expenses) 

원 Realized ne~ income - (Net cash Income 빼plus income-in­
kind minus depreciation) 

\'" Total net income - ( Realized net income plus or minus 
inventory change). 

Derivεd from a wide variety of physical and financial data 

from a range of intemal and extemal govemment and private 

sources 
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Whole Farm Data - Tax data 

Sample of incorporated and unincorporated farm 
tax filer records to estimate a range of financial 
variables. 
May differ substantially from Net Farm Income 
due to reporting, definitional and universe 
differences 

。.~""
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Main advantage of taxation data program is its 
capacity to produce revenue and expense statistics 
by farm type, sales classes and sub-provincial 
data. / C~ι6깐 
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Whole farm Data -
Farm Financial Survey 

썽 Estimates from an annual survey of farmers 
(20,000) including detailed balance sheet 

輪i

information, capital inyestmεnt and capital sales. 

쌓 A vailable by farm type , revenue class and sub 
provincial geographic classes. / c.‘，，~ 
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Census of Agriculture 

앓 Every five years 
짧 Enumeration of a11 farms ( an operation producing 

agricultural products with the intent to sell 판體 ) 
없 ManJá yariables inc1uding gross farm receipts and현r쁘· 
~ atlng expel1s~_s. 

짧 AGPOP linkage program to the Census ofPopulation 
allowing the fu11 slate of population and agriculturε 
variables to be tabulated for census operators and their 
families 

앓 Usefulness in the ability to cross classify돼혈돼ε with 
many variables and different levels (household, family 
individual) 
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Abstract 

This document provides a detailed description of the methodology of the 
Survey of Household Spending. Topics covered include: target 
population; sample design; data coJ/ection; data processing; weighting and 
estimation; estimation of sampling error; and data suppression and 
confidentiality. 
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1. INTRODUCTION 

The Survey of Household Spendiilg (SHS) is an annual survey that collects 
information from Canadian households about spending habits, dwelling 
characteristics and household equipment. 

The SHS was first conducted in January 1998 to ∞lIect household spending data 
for 1997. It replaced the periodic Family Expenditure Survey (FAMEX), generally 
conducted every four years.’ The annual survey was introduced to meet a need 
for more accurate and more frequent provincial data for the National Accounts. 
As a result, it uses a larger sample. Another major change brought in with the 
new survey was a complete redesign of the questionnaire. The amount of detail 
required on expenditures was reduced substantially, which decreased interview 
times by about 33%. 

The SHS has many objectives, as it serves as a valuable data source for a 
number of Statistics Canada products and for many users outside the Agency. 
For example, SHS estimates are used in preparing National Accounts estimates 
of personal spending on goods and services at the national and provincial levels. 
Data provided by the survey are also used to update the basket used in 
computing the Consumer Price Index. They are used to set low-income cut-offs, 
which are in turn used by the Survey of Labour and Income Dynamics to 
determine the percentages of low-income individuals and families. In addition, 
SHS data are one of the five data sources used to develop the Social Policy 
Simulation Model, which analyzes the impact of various economic and social 
policies. Since the Household Facilities and Equipment Survey was discontinued, 
the SHS has become the source of data on dwelling characteristics and 
household equipment needed by Canada Mortgage and Housing Corporation 
and many outside users. 

SHS data are collected through personal interviews conducted with a sample of 
households in Canada’s ten provinces and three territories. The households are 
contacted early in the year, between January and March, and are asked about 
their expenditures for the previous calendar year. The data are then edited and 
weighted. Output from the survey includes tables and microdata files needed by 
the various users. 

This document provides a detailed description of the survey methodology: 
sample design, data collection and processing, production of estimates and other 
products, and dissemination rules. For a more general description of the 
methodology, consult the Users' Guide for each of the survey years [1]. 

1 The last Family Expenditure Survey covered the 1996 reference year. National data were also 
collected in 1992, 1986, 1982 and 1978. In some years, such as 1990 and 1984, the survey was 
conducted in m혀orcities only. 
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2. TARGET POPULATION 

The target population of the SHS consists of individuals living in Canadian private 
households, excluding official representatives of foreign countries living in 
Canada and their families, and residents of Indian reserves and crown lands. The 
“private households" restriction means that the target population also excludes 
residents of institutions, such as prisons, chronic-care hospitals and senior 
citizens' residences; members of religious orders and other communal coJonies; 
members of the Armed Forces living in military camps; and individuals living 
permanently in hoteJs and rooming houses. 

The survey covers nearly 98% of the population of the ten provinces. Jn the 
Yukon, Northwest Territories and Nunavut, the coverage is 81 %, 92% and 89% 
of the population, respectively (or 80%, 93% and 90% of househ이ds). Note that 
in these regions, individuals living in very small communities (generally consisting 
of fewer than 100 househ이ds) or in unorganized areas are excluded from the 
target population. 

Until 1996, coverage of the territories by the periodic Family Expenditure Survey 
was limited to the cities of Whitehorse and Yellowknife;ln the 19,97 Survey of 
Household Spending, that coverage was extended to 78% for Yukon and 70% for 
the Northwest Territories and Nunavut. The current coverage was achieved with 
the 1998 survey. Starting with the 2000 SHS, the territories are surveyed only 
once every two years to reduce the response burden. 

3. SAMPLE DESIGN 

Expenditure data are collected from a sample of households selected according 
to a multi-stage, stratified sampling design. This design varies according to the 
level of urbanization, but generally consists of a two-stage sample for which the 
first level is an area sample, i.e., a sample of geographic areas called clusters. In 
the second stage, dwellings are selected from a list of all private dwellings in the 
selected clusters. AII the selected dwellings that are inhabited by individuals from 
the target population constitute the survey sample. 

To minimize operating costs, the SHS uses largely the same sample design as 
the Labour Force Survey (LFS). The dwellings in the SHS sample are selected 
from LFS sample clusters, but the two surveys use different dwelling samples. 
The main aspects of the LFS cluster sample design are described in section 3.2. 
A more detailed description is available in the LFS methodology publication [2]. 
The characteristics used in selecting SHS dwellings from LFS sample clusters 
are covered in section 3.3. The sample design used in the territories is different; 
its specifics are described in section 3.4. The section immediately below explains 
how the sample is allocated among the provinces and territories. 

3.1 Size and allocation of the SHS sample 

The size of the SHS sample may vary from year to year. When the survey was 
launched in 1997, the sample size was set at about 24,000 households, some 
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67% more than in the FAMEX sample. Since then, the sample size has 
f1uctuated up or down slightly depending on budgetary pressures and whether 
the territories were included in the survey. The total sample size for each year is 
shown in Table 3.1. 

Each year, the total sample is allocated among the provinces and territories 
(when the la야er are included) so as to obtain estimates of similar reliability. More 
specifically, the sampJe allocation is based on the variability of income in each 
province: a larger proportion of the sample is allocated to provinces where the 
difference between the highest and lowest incomes is greater. Population size is 
also taken into account, though to a much lesser extent. For the territories and 
Prince Edward Island, which has a much smaller population than the other 
provinces, the sample size is predetermined to ensure that the sample does not 
contain an excessive proportion of the pop비ation. At present, the SHS samples 
about 4% of the population in each territory and 2% of the population in Prince 
Edward Island. 

Response rates for previous surveys are used to adjust the sample size of each 
province and territory. Vacancy rates (the proportion of unoccupied dwellings) 
are used for the same purpose at the provincial and subprovincial levels. The 
rates are provided by the most recent LFS data for the January-to-March period 
corresponding to the SHS collection period. 

Lastly, each provincial or territorial sample is distributed in direct proportion to the 
size of the population in the census metrop이itan areas? The proportion of the 
sample allocated outside the census metrop이itan areas matches the LFS 
allocation [2], except in the Northwest Territories and Nunavut, where the LFS is 
not conducted. 

Table 3.1 presents the SHS’s provinciaJ and territorial sample sizes for each year 
since 1997 in terms of the number of households (excluding selected dwellings 
that were unoccupied or out of scope). In the 1997 survey, a larger proportion of 
the sample was allocated to Newfoundland, Nova Scotia and New Brunswick 
because we expected the sample size to increase in subsequent years and we 
wanted to assign the increased sample right away to the provinces that had 
signed the goods and services tax harmonization agreement. It turned out later 
that the survey budget limited the sample size to a maximum of 24,000 
households, and the sample allocation was adjusted in subsequent years. 

2 And for the cities of Charlottetown, Summerside, Whitehorse, Yellowknife and Iqaluit. 
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Table 3.1 
Sample size (number of households) by province or territory 

3.2 LFS sample design (cluster selection) 

The LFS sample design is based on data from the Census of Population and is 
redesigned after each decennial census to reflect changes in the population. The 
current design is based on 1991 Census data. 

The principles underlying the LFS sample design are the same forevery 
province. First, each province is divided into a number of geographic regions 
based on the intersections of economic regions (ERs) and Employment 
Insurance Economic Regions (EIERs). In particular, every census metropolitan 
area forms a geographic region since it is an EIER. 

Each geographic region is then divided into types of areas, primarily urban areas, 
rural areas and remote areas. The sample design varies according to the type of 
area. 

Urban areas 

In some major cities with large numbers of apartment buildings, both an 
apartment list frame and an area frame are used. In other urban areas, only an 
area frame is employed. 

3 For 2000, the figures are approximations based on the vacancy rate and the in-scope rate in the 
previous survey. The exact number of households in the sample is not known until interviewers 
have visited the selected dwellings and eliminated those which are unoccupied or are occupied by 
out-of-scope individuals. 
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An area frame is a list of geographic zones making upeach area. These zones 
are combined to form strata. There can be up to three levels of stratification. At 
the top levels, the aim is generally to form geographically compact and 
contiguous strata, whereas at the bottom level, the requirement is for final strata 
that are as homogeneous as possible with respect to certain socio-economic 
characteristics. In a few large cities,4 separate strata are formed from 
enumeration areas with high average householdincomes (about $100,000 or 
more). 

To reduce collection costs, the households that make up the final stratum are not 
selected directly. Instead, the stratum is divided into clusters. In urban areas, the 
clusters may be combinations of block-faces, enumeration areas (EAs) or parts 
of EAs. Then clusters are selected (usually six, sometimes a multiple of six) in 
each stratum with a probability proportional to cluster size. For example, if one 
cluster is twice as large as another is, the former will be twice as likely to be 
selected as the latter. 

The apartment list frame is a list of apartments prepared using information from 
the Canada Mortgage and Housing Corporation. This frame provides better 
representation of apartment residents and minimizes the effec야t of cluster gro이‘wth h 
due to construction 0아야f'’'ne 
are divided into two categories: low-income (where the average household 
income is under $20,000) and regular. For each stratum in the frame, apartment 
buildings are selected for the first-stage sample with a probability proportional to 
the number of apartments in the building. 

In low-density urban areas, which are highly dispersed towns, a different sample 
design is used. Sampling is done in three stages: first, towns are selected within 
the strata; then, clusters (block-faces) are chosen within the towns; and finally, 
dwellings are selected withinthe clusters. 

Rural areas 

Only an area frame is used in rural areas. Geographic strata are formed by 
combining two or three census divisions, which are then subdivided, where 
numbers permit, to form strata that are homogeneous with respect to certain 
socio-economic characteristics. In the first stage of sampling, enumeration areas 
are selected within each final stratum with a probability proportional to the 
number of households in the EA. 

In low-density rural areas, a variation on the sample design is used. Two or three 
primary sampling units consisting of a group of six EAs are selected in the first 
stage, and then a sample of dwellings is selected within each of the EAs of the 
selected primary sampling units. 

4 Mont“tr'엄ea외1 ， 0’ρOαtt떠t떠awa， Toαro떼때oαon빼1 
v Montreal, Ottawa-Hull , Toronto, Winnipeg , Calgary, Edmonton and Vancouver. 
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Remote areas 

The northern parts of the provinces (excluding the Maritimes) are, for the most 
part, sparsely populated. Samples for those areas are usually selected in two 
steps. First, a sample of EAs and of agglomerations known as places is selected. 
Three-stage sampling is also used in one remote area in Quebec. 

Places with fewer than 10 households or 25 persons are excluded from the 
sample design, as are EAs with fewer than 25 households. Despite these 
exclusions, the design cövers 90% of the population of remote areas in the 
provmces. 

3.3 Selection of the SHS sample 

Interviewers visit the clusters selected in the LFS sample design and make a list 
of 러1 the private dwellings they contain. From that list, one sample is chosen for 
the LFS and a different one is selected for the SHS. Dwellings are selected by 
systematic sampling. 

Since the. SHS uses a much smallE;!r sample than the LFS, dwellings are not 
selected in every LFS cluster. The LFS is a panel survey in which households 
remain in the sample for six months. The LFS sample was designed so that it 
could be divided into six representative subsamples to permit rotation of one 
sixth of the sample each month. That is why six clusters (or a multiple of six) are 
selected in each final stratum, one per rotation group. This method makes it easy 
to select a smaller sample for another survey since a subset of the rotation 
groups can be used. This is generally the approach used for LFS supplementary 
surveys. For the SHS, the number of rotation groups is determined at the stratum 
level according to the survey’s specific needs with regard to provincial and 
subprovincial allocation of the sample. In some instances, only part of a rotation 
group is needed. Where that is the case, households are randomly removed from 
the sample. 

The dwelling sample is obtained following the cluster listing operation. Since the 
sampling rates are predetermined, there may be a difference between the 
expected and actual sample sizes if the number of dwellings on the list differs 
from the number used in developing the survey’s sample design. To keep 
collection costs in check (since cluster sizes tend to increase) and prevent 
significant disparities in interviewer workloads, two methods are used to control 
the sample size. 

The problem is usually corrected by randomly removing some of the originally 
selected dwellings. This process of keeping the sample size at the desired level 
is known as sample stabilization. When the number of dwellings increases 
sharply in certain urban areas, cluster subsampling is used instead. There are 
three options, depending on how large the increase is and how similar the new 
dwellings are to others in the same stratum: form subclusters; create a new 
stratum; or subsample the dwellings in the cluster. 
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3.4 Specifics of the design for the territories 

Since the SHS has to cover all of the territories, unlike FAMEX, which included 
only Whitehorse and Yellowknife, a new sample design was introduced for the 
territories in the 1998 survey.6 This design was different because it had to reflect 
the fact that a large portion of the population is scattered among low-density 
communities. This characteristic has a major impact on the survey’s collection 
costs. Hence, individuals living in unorganized areas, very small communities 
(generally fewer than 100 households) or inaccessible areas, are excluded from 
the survey’s target population. 

Despite this difference in coverage levels, which results in the exclusion from the 
SHS of about 19% of the Yukon’s population, the method used in this territory is 
similar to the one used in the provinces since the LFS is also conducted in the 
Yukon. 

In the Northwest Territories and Nunavut, a specific design was developed for 
the SHS since the LFS did not collect information there. That design is based on 
1996 Census data, whereas the LFS design used for Yukon and the provinces is 
based on 1991 Census data. 

The cities of Yellowknife and Iqaluit each form a separate stratum divided into 
clusters, with a sample of dwellings selected in each cluster. Other communities 
are combined into two or three strata on the basis of socio-demographic 
characteristics such as population size, propoπion of Native People and average 
household income. Each community makes up a cluster, and a sample of two or 
three clusters is selected in each stratum. Then a sample of about 30 dwellings is 
chosen in each of the selected clusters. 

SHS data for the 2000 reference year were not collected in the three territories, 
f이lowing the decision to survey them only every other year so as to ease the 
heavy response burden on their populations. 

4. DATA COLLECTION 

The SHS collects information about the entire budget of Canadian households on 
a voluntary basis. This information includes expenditures, income, and changes 
in assets and debts over the 12-month period from January 1 to December 31 of 
the reference year. 

The SHS also gathers information about dwelling characteristics and the 
household equipment owned by households. This information reflects the 
situation on December 31 of the reference year. 

6 The 1997 survey was transitional, as the probability selection method for the territories had not 
yet been finalized. On the basis of an arbitrary choice of communities and the sample for 
Whitehorse and Yellowknife, we were able to produce estimates representing 78% of Yukon’s 
population and 70% of the Northwest Territories and Nunavut combined. 
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4.1 Data collection methodology 

Interviewers collect the data in face-to-face interviews with respondents. The 
interviews are conducted in the first three months of the year following the 
survey’s reference year. 

The SHS is a recall survey, which means that respondents have to remember the 
expenditures they made during the one-year reference period. To reduce the 
recall effort and help them provide more accurate information, respondents are 
encouraged to consult records relating to the reference period, such as mortgage 
statements, cheque registers, credit card account statements, and income tax 
returns. For items purchased at regular intervals, information is generally 
collected by asking respondents the quantity they bought, the frequency of the 
purchases, and the typical price, and then those figures are used to derive 
estimates of annual expenditures for the household. In particular, annual figures 
for food expenditures are usually derived from data collected over a short period 
(a week or a month). The SHS collects only total food expenditures. Oetailed 
data are collected once every four years by means of an expenditure diary in the 
Food Expenditure Survey. 

The SHS questionnaire collects information about the household, such as 
expenditures for housing, furniture, food, transportation and recreation. Some 
information must be supplied for individual household members, such as 
personal income, taxes and c\othing expenditures. This information is 0한en 
obtained by proxy. 

Members of a household 

To obtain expenditure data for a household, we must first accurately identify its 
members. The person or group of people who occupies a dwellirig constitutes a 
household. For the SHS, the members of that household are defined as follows: 

i) all persons living in the dwelling at the time of the interview who have 
no permanent residence elsewhere and are not members of another 
household; 

ii) any persons who were members of the household during the 
reference period, or paπ of the reference period, even if they do not 
Iive there at the time of the interview. 

In reporting a household’s income and expenditure, it is important to include the 
income and expenditure of members who have -'eft the household and those who 
joined the household during the reference year. I In the latler case, the data must 
reflect the portion of the year during which the individual was a member of the 
household. 

7 For persons who joined a household, it is necessary to determine whether they were previously 
living in a household that no longer exists. If so, the former household had no chance of being 
selected. The data are collected on a different questionnaire for the portion of the reference period 
preceding the change in households. 
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Another possibility is that a household existed for only part of a reference year. 
That is the case, for example, where two young adults living with their parents 
get married and form a new household during the reference period. The 
expenditures of such households cover only part of the reference year. Such 
households receive special treatment in the computation of certain estimates. 
This point is discussed at greater length in section 5.5. 

4.2 Interviews and f，이low-up procedures 

The interviews are conducted by Statistics Canada interviewers, many of whom 
also ∞lIect information for the LFS. The interviewers receive special training for 
the SHS. 

A week before visiting, the interviewer sends the occupants of the selected 
dwellings a letler of introduction emphasizing the survey’s importance and the 
confidentiality of the information collected. He or she then visits the household to 
conduct the interview. If the timing is inconvenient, the interviewer makes an 
appointment to return at a more convenient time. If there is no one home, many 
additional attempts are made to contact the household, for example, visiting at 
different times of day, or consulting reverse directories to find out the occupant’s 
telephone number. 

Because a wide range of information is needed, lengthy interviews may be 
required in some cases, and the interviewer may have to visit more than once to 
get all the information. On average, the interview takes about one hour and forty 
minutes. At the end of the interview, respondents may keep a summary of the 
expenditures they have reported for their own records. 

If a person refuses to take part in the SHS, the Regional Office mails a letler to 
the dwelling stressing the importance of the survey and the household’S 
cooperation. Next, the interviewer makes a second visit (or call). If the interviewer 
is unable to persuade the household to take part, he or she will prepare a non­
interview report. Depending on the comments provided, the senior interviewer 
will decide whether to make further refusal conversion attempts. 

4.3 Supervision and controls 

AII SHS interviewers report to senior interviewers, who are responsible for 
ensuring that the interviewers are familiar with the survey’s concepts and 
methodology, for periodically monitoring their work, and for reviewing completed 
documents. Senior interviewers are supervised by program managers working at 
Statistics Canada’s regional offices. 

The interviewer carries out the initial edit, making sure that the information is 
complete in all sections of the questionnaire. The questionnaires are then 
checked by senior interviewers. 

Since respondents' recall is a key component of the quality of SHS data, one of 
the controls involves measuring the difference between receipts (income and 
other money received by the household) and disbursements (expenditures plus 
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net change in assets and liabilities) reported by the household. If the difference is 
more than 10% of the larger of receipts or disbursements, the interviewer or 
senior interviewer will contact the respondents again to obtain further information 
and attempt to identify errors or omissions. 

4.4 Non-response to the SHS 

Despite all the effort put into collecting the information, there are always some 
non-respondent households. For example, contact could not be made; unusual 
circumstances such as iIIness or death prevented the interview; or the household 
members refused to take part in the survey. For each survey year, the report on 
data quality contains detailed information about the non-response rates [3]. The 
collection non-response rates for the past few years are shown in Table 4.1. Also 
shown in the table are the final non-response rates, which take into account 
those households, which were excluded following data processing (see section 
5.4). 

Table 4.1 
SHS non-response rate 

5. DATA PROCESSING 

The main steps in the processing of SHS data are response coding, data entry, 
editing, imputation of partial non-response, identification of usable data, and 
weighting. The latter will be covered in section 6. 

5.1 Coding and data entry 

Very few questions in the SHS require coding. Coding is done by the interviewer 
and checked by the senior interviewer. Then the questionnaires are put into 
batches of 20 and the data is keyed in at Statistics Canada’s regional offices. 
Data entry is checked by selecting a sample of questionnaires from each data 
entry operator for rekeying. If the number of errors for a questionnaire exceeds a 
certain threshold, the entire batch is sent back for rekeying. The size of the 
sample selected for editing depends on the past performance of the data entry 
operators. 

5.2 Edit and imputation 

The first step in the automated edit process is carried out after each 
questionnaire has been checked manually by the interviewer and the senior 
interviewer. There are a number of “must pass" rules that check for consistency 
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between answers in the questionnaire. The edit also identifies unusual situations 
that might require correction. This part of the automated edit is done at Statistics 
Canada’s regional offices, so that respondents can be contacted if additional 
information is needed to resolve inconsistencies in their responses. Problems 
identified during this edit are dealt with by members of specially trained 
questionnaire resolution teams. Subsequently, the data are transmitted to Head 
Office for further editing and correction of invalid responses. 

In cases of partial non-response (where the respondent has failed to answer only 
some of the questions), the missing data are imputed. The imputation method 
depends on whether the data are categori떼 or continuous. Categorical variables 
can take only specific values (such as yes-or-no questions and type-of-dwelling 
questions), whereas continuous variables can take any numerical value (such as 
income and expenditure). 

Categorical data, which occur mostly in the dwelling characteristics and 
household equipment sections of the questionnaire, are imputed by a “hot deck" 
method. In this procedure, a donor household is selected at random from a group 
of respondents that have similar characteristics. 

Income and expenditure data are imputed by the nearest-neighbour method. This 
technique involves forming groups of similar households or individuals based on 
certain criteria (e.g. , province of residen∞). Within those groups, each household 
requiring imputation (recipient) is matched to a household that has a complete 
questionnaire (donor) and resembles the other most closely with respect to 
certain characteristics (e.g., income, number of children, number of adults). The 
donor's data are imputed to the recipient as long as they satisfy the edit 
requirement for consistency with the data reported by the recipient. 

The SHS collects information about various aspects of household budgets. 
Imputation is not done for the whole questionnaire but by sections that generally 
correspond to the questionnaire’s sections, i.e. , by groups of interrelated 
questions. This maximizes the number of potential donors in the sense that a 
household which leaves only one question unanswered, for example, can serve 
as a donor for those sections which it answered in ful l. This approach implies that 
one household could receive data from more than one donor. That possibility is 
minimized by the fact that we look for the household that exhibits the greatest 
possible similarity with respect to certain characteristics, which are often the 
same from section to section. It is important to note that all the questions in one 
section are imputed by the same donor, which preserves the relationships 
between questions. 

5.3 Identification of usable data 

The data for certain households whose questionnaires are at least partially 
complete may be rejected during processing. There are two main reasons for 
rejection. First, when a large portion of the income or expenditure questions is 
left unanswered, the questionnaire is deemed incomplete and is not used. 
Second, questionnaires are considered unusable if, following processing (editing 
for consistency and imputation of missing data where necessary), the difference 
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between receipts (income and other money received by the household) and 
disbursements (expenditure plus net change in assets and liabilities) reported by 
the household is greater than 20%. 

Once identified, the usable data are weighted to produce estimates. 

6. WEIGHTING AND ESTIMATION 

Estimates are based on the premise that each household in the sample 
represents a certain number of households in the target population, as it was 
defined in section 2. Accordingly, each respondent household is assigned a 
survey weight, which indicates how many households in the population it 
represents. The survey weight is generally the product of three factors: the 
sampling weight, which incorporates data from the sample design; a non­
response adjustment factor, which compensates for non-respondent households; 
and an adjustment factor that reflects characteristics from sources other than the 
survey. Also included in the calculation of the survey weight is an a예ustment 
factor for influential data, though it affects very few households. 

6.1 Sampling weight 

A household's sampling weight is the inverse of its probability of being included 
in the sample. Since the SHS is a probability survey, every household in the 
target population has a known probability of being selected for the sample. For 
example, if a household’s selection probability is 1 over 200, its weight will be 
200. 

For a given sample allocation, the sampling weight is determined by the sample 
design. The SHS uses the LFS sample design, which is self-weighting by stratum 
(i.e. , the sampling weights set when the design is developed are equal within 
each stratum). If the sample design and sample allocation remained unchanged, 
the initial weights could be used. However, the stabilization and subsampling 
steps described in section 3.3 alter the. initial selection probabilities. The LFS 
sampling weights are adjusted to retlect those changes. 

Since the SHS sample is a subset of the six LFS rotation groups, the SHS 
sampling weights are determined by adjusting the LFS sampling weights in 
accordance with the number of rotation groups used. This factor may vary from 
stratum to stratum since the number of rotation groups selected in each stratum 
is based on the SHS’s specific sample allocation requirements. 

6.2 Non-response adjustment 

In instances where the respondent has failed to answer only some of the 
questions, the missing data are imputed by the methods described in section 5.2. 
In cases of total non-response (i.e. , where the household cannot be contacted, 
where household members refuse to respond, or where the data provided cannot 
be used), the weights are adjusted. 
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Adjustment of weights for non-response is based on the premise that responding 
households can be used to represent all households, both responding and non­
responding. For the purposes of this adjustment, the sample is first divided into 
non-response classes defined so as to increase the chances that respondents 
will have characteristics similar to non-respondents. 

The non-response classes correspond to different levels of urbanization in each 
province or teπitory except Quebec, Ontario and British Columbia; these three 
provinces are ‘ first divided into two or three subprovincial regions. The 
urbanization levels are generally as follows: the principal metrop이itan area, 
urban areas with a population of 100,000 to 500,000, smaller urban areas, and 
rural or remote areas. In some regions or provinces, some levels may have to be 
combined because their samples are too small. In each territory, there are only 
two non-response classes: the principal city and the rest of the target population. 

High-income household strata also form specific non-response classes in each 
province where they exist. Note that non-response areas do not overlap; when 
combined, they cover the entire target population. 

For each non-response class, a non-response adjustment factor corresponding 
to the inverse of the class’s weighted response rate is computed. Expressed 
another way, this factor is the ratio of the number of households sampled, 
multiplied by the sampling weights so that they represent the class’s households, 
to the number of weighted respondent households. To ensure that the non­
response adjustment factors are not excessive, some non-response classes are 
combined when the adjustment factor is greater than 2. 

6.3 Adjustment using auxiliary information 

In theory, estimates can be produced by multiplying the sampling weight by the 
non-response adjustment. However, the estimates can be improved with auxiliary 
data about the target pop비ation. If the auxiliary data are correlated with the 
principal characteristics measured by the survey, more reliable estimates can be 
produced. For example, a household’s expenditures are correlated with its size. 
A poor sample allocation with respect to householdsize would have an impact on 
the expenditure estimates. On the basis of auxiliary data on the number of 
househoJds by size, the weights can be adjusted to obtain the real distribution of 
the number of households. 

In the SHS, various sources of auxiliary data are used to adjust the weights. 
First, postcensal estimates produced by Statistics Canada’s Oemography 
Oivision provide population counts by age group and sex för each province and 
territory. Those counts are population pr이ections for a given period based on 
census data and information from administrative records, such as births, deaths, 
immigration and emigration. After the counts have been adjusted to refleèt the 
SHS’s target pop비ation at the end of the survey’s reference year, the estimates 
for 18 different age-sex groups for each province8 are used to a이ust the weights. 

8 1n the territories, 0미y four groups are used: two age groups for each sex. 
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The 18-and-over and under-18 pop비ation counts for selected metrop이itan 

areas9 are also used. 

Estimates of the number of households by size (one, two or three or more 
persons) for each province and territory and by selected household type are also 
used to adjust the sample’s representativeness in those groups. For household 
type, we use specifically the number of households composed of lone-parent 
families and the number of households composed of parents with never-married 
children. 

In order to remedy certain problems observed in the income distribution of survey 
respondents, the population counts for some income cJasses based on 
administrative sources are also used to adjust the SHS weights. The data are the 
numbers of individuals who earned wage and salary income as reported by 
employers. Six income cJasses are used. Their boundaries are based on the 
following percentiles of the distribution: 25, 50, 60, 75, 90 and 95. 10 Since the 
administrative data for the reference year are not available when weighting of the 
SHS is carried out, the cJass counts are projected on the basis of administrative 
data for the previous year and trends in the LFS distribution of individuals by 
salary. 

Adjustment of the weights to refJect all of the above figures is carried out 
simultaneously using a variant of the generalized regression (GREG) estimator 
based on the weighting method proposed by Lemaître and Dufour [4]. This 
method allows concordance between the survey estimates and the estimates 
from auxiliary sources, while ensuring that, a텀er adjustment, all members of the 
same household still have the same weight. The a이ustment factor produced by 
the GREG estimator is then applied to the sampling weight and the non-response 
adjustment factor to generate the household’s final weight. 

6.4 Adjustment for influential data 

Since expenditures have a highly asymmetric distribution, the samples used in 
expenditure surveys are prone to having extreme values. If a particular 
household has a combination of extreme values and a high weight, it may 
contribute disproportionately to the estimates. The presence of such infJuential 
data has a serious effect on estimates of totals and averages, chiefly at the 
provinciallevel and for subsets of the population. 

To minimize the negative impact of these infJuential data on interprovincial 
comparisons and trend estimates, the weights of some households are adjusted 
to reduce their contribution to the estimates. To make such an adjustment, we 
use auxiliary information in the form of the distribution of individuals’ incomes, 
basedon their tax data. Since total expenditure is very cJosely tied to income, the 
correction will weaken the impact on estimates of total expenditures. 

9 St. John’s, Halifax, Saint John, Quebec City, Montreal, Ottawa, Toronto, Winnipeg, Regina, 
Saskatoon, Calgary, Edmonton, Vancouver and Victoria. 
o For some provinces, the 9811> or 9911> percentile is used instead of the 9511> percentile. 
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The approach involves identifying the few individuals who make a major 
contribution (usually more than 1 %) to the provincial estimates of total incom잊. If 
necessary, we then adjust the weight of the individuals' households to ensure 
that the estimated number of individuals with that level of income does not 
exceed the number obtained from the distribution of individuals’ tax data. Then 
the auxiliary information adjustment described earlier is applied again to ensure 
∞n며S잉i녔s앙te맨ncy. 

It is important to note that the influential data adjustment, which focuses on 
extreme data, affects the weight of very few households (usually fewer than five 
for the whole sample). 

6.5 Estimates 

When the SHS estimates of average household expenditure are produced, 
households that existed for only part of the reference year, called part-year 
households, are excluded. (See section 4.1). Part-year households are 
composed entirely of persons who were members of other households for part of 
the survey year, as in the example of the two young adults living with their 
parents who get married and form a new household during the reference period. 
There are also households composed solely of persons who immigrated to 
Canada during the reference period. Part-year households make up a very small 
proportion ofthe household sample (Iess than 4%). 

On the other hand, when estimates of the total expenditures of the Canadian 
population or a subpopulation are produced, the entire sample of households is 
used. 

7. ESTIMATION OF SAMPLING ERROR 

After the estimates have been computed, their reliability must be measured; in 
other words, the sampling error associated with each estimate must be 
estimated. The usual measure of sampling error is the standard error or the 
coefficient of variation (which is simply the standard error expressed as a 
percentage of the estimate). The standard error is the degree of variation 
observed in the estimates following the selection of one particular sample rather 
than another. Since the SHS is a probability survey, the standard error of its 
estimates can be estimated. 

In the SHS, the jackknife method is used to estimate the standard error. This 
technique involves creating replicates of the sample based on SHS data. The 
same number of replicates is generated, as there are primary sampling units 
(PSUs), with one PSU being removed from the sample for each successive 
replicate. Each PSU belongs to a stratum, and when the PSU is removed, the 
sampling weights of the other PSUs in the stratum are adjusted accordingly. 
Then the final estimates are recomputed with the auxiliary data adjustments 
described in section 6.3 applied to the replicates. By repeating this operation for 
each PSU in the sample, we obtain as many estimates as there are PSUs. The 
variability of these estimates is used to estimate the standard error of the 
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estimate for the entire sample. The mathematical formula is shown in Appendix 

It is important to note that in the SHS, estimates of the standard error or 
coefficient of variation ignore the fact that some data were imputed. As a result, 
the computed CVs may underestimate the actual values. For most of the 
survey's variables, the effect of imputalion is minimal. The impact of imputed 
data for each expenditure variable is included in the data quality report for each 
survey year. 

7.1 Model for approximating the CV for domain estimates 

For operational reasons, CVs cannot be produced for every characteristic 
coUected þy the survey at every level of aggregation of possible interest to users 
(e.g., by income quintile, household type, level of urbanization, tenure, selected 
metropolitan areas). The approach suggested to SHS users is to compute an 
approximate CV using a relationship between the number of households in the 
sample reporting expenditures for a category and the CV at an aggregate level 
(generally the national level). That relationship, based on the CV’s tendency to 
grow in direct proportion to the decline in the square root of the number of 
households reporting a particular expenditure, is iIIustrated in Appendix 2. 

7.2 Model for approximating the CV based on the 
microdata file 

Microdata file users can take another approach to approximating the CVs of 
estimates. This approximation is generally more effective than the one described 
above. The method, which is fairly simple to use, is described in greater detail in 
reference [5]. It can be used only in combination with the microdata 헤e， since the 
data and weights for aU households are needed to compute the approximation. 

8. DATA SUPPRESSION AND CONFIDENTIALITY 

Steps are taken to ensure that the SHS estimates are sufficiently reliable to be 
published and that the anonymity of respondent households is maintained. 

8.1 Suppression of unreliable data in estimate tables 

Since the coefficient of variation is an indicator of data reliability, ideally we would 
use it to determine whether the estimates should be published or not. Estimates 
whose estimated CV is greater than 33% are not reliable enough to be released. 

However, because so many estimates are produced for the SHS, it is impossible 
to compute the CV for each one. A study based on FAMEX data showed that the 
CVs generally reach 33% when the number of households reporting an 
expenditure approaches 30. This rule is used to determine whether SHS 
estimates can be published or not. Since it is a r비e of thumb, some estimates will 
be released even if their CVs are above 33%, while others will not be published 
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even though their CVs are under 33%. An assessment of this rule’s performance 
is included in the 1997 data quality report [3]. 

It should be noted that even if the estimates of average expenditures for a certain 
type of purchase are not disseminated because they were reported by fewer than 
30 households, the data are reflected in the estimates for aggregate 
components. 

8.2 Confidentiality of microdata files 

Even though a public use microdata file is produced from SHS data, it is different 
from the one used by Statistics Canada for the release of estimates. The 
differences are largely due to a series of measures taken to protect the 
anonymity of the responding households. 

9. CHANGES INTHE SURVEY METHODOLOGY 

The introduction of the annual Survey of Household Spending has provided more 
frequent, more reliable estimates of expenditures, particula디y at the βrovincial 
level since the total sample was increased and its allocation was revised. A new 
questionnaire, much less detailed than the one used in the Family Expenditure 
Survey, was developed for the 1997 SHS. Nevertheless, the survey’s 

. methodology has changed little from year to year, with the exception of the 
auxiliary data adjustment applied during weighting. 

For the 1999 survey, pop비ation projections based on the 1996 Census took the 
place of the 1991 pr이ections used in previous surveys. In addition, the weighting 
strategy was altered as part of a project to harmonize auxiliary data adjustments 
in Statistics Canada’s income surveys. For the SHS, the major changes were the 
use of many more age-sex groups for population counts, and the introduction of 
counts for household types and for certain wage and salary classes. As a result 
of all these changes, a historical revision of estimates from the 1997 and 1998 
SHS and the 1996 and 1992 FAMEX is being carried out to ensure comparability 
in trend analyses. 

Statistics Canada 25 62F0026M - 01003 



BIBLIOGRAPHY 

[1] Users ’ Guide for the Survey of Household Spending, Statistics Canada 
(available for each survey year), Catalogue No. 62F0026MIE 

[2] Methodology ofthe Canadian Labour Force Survey, Catalogue Number 71-
526-XPB 

[3] 1997 Survey of Household Spending - Data Quality Indicators, Household 
Survey Methods Division (HSMD), Internal document, Statistics Canada 
(also available for each survey year), Catalogue No. 62F0026MIE 

[4] Lemaître and Dufour (1987), An Integrated Method for Weighting Persons 
and Families, Survey Methodology, VoL 13, no 2, pp.211-220, Statistics 
Canada 

I되 Beaumont, J.-F. (2000), Variance Estimatlωn For A Public Use Microdata 
File From A Complex Survey, HSMD Working Paper, HSMD-2000-002F/A, 
Statistics Canada 

Statistics Canada 26 62F0026ιf - 01003 



APPENDIX 1 

Formula for computation of the variance of estimates by 
the jackknife method 

In the jackknife method of estimating the variance of estimates, the variability of 
the estimates is measured with the following formula: 

쉰 n(h) -1웬 
Var(Y) = L -"-':., -L(Y -Y(hi)) 

슨;‘ n(h) 쉰“ l 

where 

is the number of PSUs in stratum h n(h) 

K씨 is the estimate of Y when PSU i is removed from stratum h. 

The standard error is the square root of the variance. 
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APPENDIX2 

Formula for approximating the CV for a domain (a 
population subgroup) 

If CV (Y) represents the CV for the estimate of the household average of a 
particular characteristic for the whole population , then we can compute an 
approximate CV for the estimate of that characteristic for a domain (which can be 
taken as a subgroup of the pop비ation ， such as a household type, an income 
quintile or a level of urbanization) using the following equation: 

{ 

내
 

{ 

많
 

where 

n : number of households in the sample 
P : estimate of the proportion of households reporting a value > 0 for 

this characterístic in the population 
nd : nqmber of households in the sample for domain d 
Pd : estimate of the proportion of households reporting a value > 0 for 

this characterístic in domain d 

The GV, size n and propoπion P for the national level are generally used to 
calculate the approximations for the various domains. Where we wish to compute 
an approximate CV for a metropolitan area, we can use provincial values since 
the domain is entirely within a single province and since provincial CVs will be 
published for the SHS. 
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Developments on the Harmonised Calibration of Income Statistics Project 

Johanne Tremblay, Christian Nadeau, Sylvie Auger, Sylvie Laroche and Michel Latouche 
September.26, 2003 

The Harmonised Calibration of Income Statistics Project was launched in January 2000 following 
the recommendations of a task force on Income Statistics to improve the comparability of income 
estimates and disσibution across Statistics Canada surveys and with external sources. The 
。이ectives of the pr이ect are to harmonise as much as possible the calibration schemes among the 
main s따veys on income, expenditures and wealth, to reconcile estimated income distribution 
with income tax data and to improve data quality by reducing bias and variance. 

The background information on this pr이ect and the results of some preliminary analysis were 
presented to the Advisory Committee on Statistical Methods in Apri12000 (Webber et a1., 2000). 
For the last three years, a large number of studies have been done and resulted in some changes to 
the current calibration strategy of the surveys as well as other modifications planned to be 
incorporated in the next few years. The objective of this document is to present the results of 
these studies, their impact on the development of the calibration strategy and the issues that still 
need to be investigated. For simplicity, only the three m쩨or surveys of the Income Statistics 
Division will be discussed: the longitudinal Survey of Labour and Income dynamics (SLID), 
which replaced the Survey of Consumer Finance (SCF) as the source of cross-sectional income 
estimates since 1997; the Survey of Household Spending (SHS), the main source of annual 
expenditure data since 1997; and the periodic Survey ofFinancial Security (SFS), last conducted 
in 1999 with the next cyc1e planned for the 2004 reference year. 

1. Harmonisation of Demographic Calibration variables 

The use of age and sex variables in the calibration of the surveys has been harmonised. Based on 
the previous analysis on SCF slippage rates and on the requirements from incorne analysts, a set 
of 22 age-sex groups was identified. If one of the s따veys cannot afford as many control totals, 
collapsed age groups are used. In the current strategy, SLID and SFS calibration are based on 22 
groups while SHS is based on 18 groups. These groups are defined at the provincialleve1. Few 
other age group controls defined at the Census Metropolitan level are also used in SHS. 

A household and/or econornic entity size variable derived from a new monthly series of 
postcensal estimated numbers ofhouseholds and farnilies by size (1 ,2,3+) has been added to the 
calibration of al1 surveys. In SHS, only the number of househ이ds by size is of interest. In SLID 
and SFS, both household and econornic entity counts were considered. 

In a first trial to include 3 size groups for both the numbers of households and economic entities 
in SLID, it was found that serious distortions were created on sorne family types. The lone-parent 
families were underestimated by 14%. The use of nurnber of households by size alone led to a 
negative irnpact on the nurnber of economic entities and some controls on the number of 
households were needed since a large overestirnation of household of size 1 was observed in 
SLID. Following the evaluation of different calibration strategies, it was decided to control the 
nurnber ofhouseholds of size 1 and 2 as well as the nurnber of economic entities of size 1 and 2. 

In SHS, it was the combined usage of the detailed age-sex groups and the household controls 
which led to the increase of bias for some variables. The lone-parent households were 
underestimated by about 25%. The integrated weighting (Lemaître and Dufour 1998) which 
ensures equal weights for every member of a particular household when controls on personal 



characteristics is used in the ca1ibration of these surveys and might be a factor of this 
underestimation. In SHS, the s1ippage rates of adults are much larger than the slippage rates of 
children. This means that globally the weights of adults have to be inflated more than the wei앙1tS 
of children and households with a smaller ratio of children to adults have their weight inflated 
more than the weight ofhouseholds with a large ratio of children to adults (Arsenault et al, 2000). 
More investigation is needed to better understand the cause of this bias. As a short term solution, 
the controls of the number of lone-parent and couple-with-상1ildren households were added to the 
calibration strategy. These controls were not from the regular series produced by demography. 
Therefore, there are some concerns about their quality. However some evaluations indicated that 
the errors of these controls were much smaller than the distortions caused by the detailed age-sex 
groups combined with the household controls on the survey. 

The table 1.1 compares the calibration groups before and after the harmonisation for SLID, SFS 
and SHS. πle. calibration approach of SCF which was the source of cross-sectional income 
estimates prior to 1993 is also included. 

Table 1.1: Comparison of Demographic Survey Calibration groups before andafter the 
harmonisation 

(n AllgIIeIb-seerx o cfognrtoroulpss) Househôldsand!or Household .F'amilytypê 
Survey Economicb Eynt SiItziees 

Contl"Ôls 
Before After Before After Before After 

SCF (prior to 1997) 30 None - None 
SLlD(1997 +) 22 22 None HHI ,2; EEI ,2 None None 
SFS 30 22 None HHl ,2; EEl ,2 None None 
SHS 3 18 HHl,2+ HHl ,2,3+ None lone-parent 

(age only) couple-with-children 

2. Comparison of income survey estimates with external sources 

Previous comparisons ofSLID-SCF income estimates to the System ofNational Accounts (SNA) 
indicated that the total incomes from both sources have been quite comparable since 1993. 
However the total eamings which represent 65% of the total income were overestimated while 
govemment transfers and investment income were underestimated as illustrated in Table 2.1 
(Webber et al, 2000). 

Table 2.1: Ratio of SCF and SLID income estimates to the System of National Accounts 

Income sources Ratio of SCF/SLID to SNA 
(% oftotal income) 

SCF 
(Cen 19su92s 86) 

1993 1996 
(Ce 1n9su97s 91) 

/ 
(Census91) (Census 91) 

Total Earnings (65%) 98.6 105.2 108.0 107.0 
Investment Income (1 5%) 50.4 64.5 55 .1 49.4 
Government Transfers (13%) 82.6 86.9 84.4 93 .4 
TOTALINCOME 9 1.5 99.3 100.0 100.9 

ι αι 、 .'c"SBID 、‘ r 

Total Earnings (65%) 104.6 106.0 
Investment Income (15%) 55.8 54.0 
Qov~rnment Transfers (13%) 85.8 95.7 
TOTAL INCOME 97.7 100.8 
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Similar results were found when the total earning aggregates from the revised SCF-SLID series 
(based on 1996 Census projections) were compared to SNA and tax data. The estimates produced 
by the surveys were larger than the aggregates produced from the statement of remuneration from 
the employers (T4), the income tax and benefit return fi l1ed by the citizens (Tl) and the SNA as 
shown in Figure 2. 1. 

Figure 2.1: Comparison of total earnings from SCF-SLID series (based on 1996 Census 
projections), System ofNational Accounts (SNA), Employer statement of remuneration (T4) 
and Income tax and benefit returns (T1) 
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When compared to the distribution obtained from the T4 file, the survey distributions of earners 
by earning class show that the middle classes are over represented. This representativeness 
problem is illustrated in Figure 2.2 where the 1997 SLID and SHS distributionsl based on the 
‘before harmonisation' calibration strategy (as described in Table 1.1) are compared to T4. 

#' g 용 ‘용 ‘홈 ‘￠ ‘w .# 용 셔* .# g ~ @ " ‘g 흉 .# ，용 # .# ，용 

Figure 2.2: Comparison of 1997 SLID and SHS distributions of number of earners to T4 
Employer statement of remuneration (‘before harmonisation' demographic controls) 
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I ηle smooth distribution ofSLID data compared to SHS can be explained by the use oftax data for a large proportion 
ofrespondents who give this permission. In SHS, response errors are introduced by rounding. 
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3. Income Calibration 

The addition of income variable to the calibration of surveys is expected to decrease the 
discrepancies of income component aggregates and distributions between surveys and external 
sources. Earnings represent the larger component of total income. This concept is also quite 
similar among surveys and with tax data as opposed to some other sources of income. It was then 
retained as a frrst component to evaluate in the process of introducing income components in the 
calibration of surveys. 

The distribution of earners was available from two tax data files produced by the Canadian 
Custorns and Revenue Agency (CCRA). The T4 file is made up ofthe statement ofremuneration 
paid by each employer to al1 employees. The income tax and benefit return file (Tl) contains 
annual forms filled by the citizens. Conceptual1y the T4 file should have better coverage of the 
salaried work force since by law each employer must deliver this statement while not all 
individuals have to fi l1 the Tl form. This was then identified as the source for the creation oftotal 
controls on earners. 

The results ofvarious studies on the income calibration lead to the following strategy. Calibration 
groups are created from the number of earners in 6 classes of wages and salaries. Counts of 
earners are prefeπed to total earnings for stability reasons. The 25 th , 50th , 65th , 75th and 95th 

percentiles of the T4 distribution delineate the classes for each province. Individuals with income 
lower than a fixed tlrreshold are excluded 삼om the first class. This tlrreshold was set up at $1500 
for the reference year 1997 and a，이usted for the previous and following years. For the highest 
income class, some s따vey may use the 98 th or 99 th percentile in some provinces if it is felt that it 
would produce a better a이ustment of the highest earning class and if the survey sample size can 
afford this smaller group. 

3.1 Data quality ofT4 and comparisons with T1 

During the development of the income calibration, some practical problems were found on the T4 
file such as invalid identifiers, duplicates, multiple earners for a unique social insurance number 
and missing province codes. This file was not used as frequently in Statistics Canada as the Tl 
file and suffered from a lack of editing. A cleaning procedure was developed and a study was 
undertaken in order to evaluate the quality of the T4 file and determine which of T4 or Tl file 
should be used to produce the income controls. 

A first comparison ofthe number of earners on both files from 1996 to 2001 showed 5.6 to 7% 
less earners on the T1 file as indicated in Table 3.1. A slight increase in the differences was 
observed over time. The T1 file used by Statistics Canada corresponds to the CCRA Final T1 
which is available about 13 months after the end of the reference year. Some analysis done by 
National Accounts indicated the existence of Revised Tl files produced later by CCRA containing 
more earners than the Final Tl. These files are not provided to Statistics Canada on a regular 
basis. However some revised files produced in June 2003 for the reference years 1998 to 2001 
were available and were compared to their corresponding T4 files. The differences in the number 
of earners with earnings larger than the tlrreshold (about $1500) are provided in Table 3.1. From 
the reference year 1998, it can be seen that the difference between T4 and Tl files could be 
reduced from 6.4% to 2.4% if a file produced 3.5 years after the Final Tl is used. This indicates 
that most ofthe difference between T4 and Final Tl files is due to the undercoverage ofthe Final 
Tl. 
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Table 3.1: Differences of number of earners between T4 and Tl fIles (%) for the Final Tl 

Survey Differences of number of earners > threshold Time lag between 
Reference (~$1500) on T4 and Tl fIles (%) Final Tl and Revised Tl 
Yearα) (σ4-Tl)ff4) (number ofyears) 

Final Tl (January Y+2) Revised Tl (June 2003) 
1996 5.6% - -
1997 6.0% - -
1998 6.4% 2.4% 3.5 
1999 6.5% 2.6% 2.5 
2000 7.0% 3.5% 1.5 
2001 6.7% 5.0% 0 .3 

When the number of earners on the 1998 T4 and Revised Tl files are compared by income class, 
it can be seen that about half of the differences between the two files comes from the eamers with 
eamings less than $7,000. For this income class, the differences between the two sources are 
almost 10% as illustrated in Figure 3. 1. Since individuals with income less than $7,000 are 
mainly the ones who do not have to fill the T1 form, undercoverage ofthe Tl in this income class 
is expected even if the revised file is used. At the same time, it is also possible to have 
overcoverage of the T4 file due to residual errors after the cleaning procedure of the file. 
Potential overcoverage of the T4 file in the larger income c1asses is not a main concem since 
differences between Revised TJ and T4 files are very small. These first results indicates that T4 is 
preferred to Tl for the derivation of eamers controls. In parallel to this study, an analysis of data 
from a match between T4 and T1 files is also going on. 

Figure 3.1: Comparison of number of earners (%) between T4 and Tl fIles for the Final Tl 
and the Revised Tl fIles by earning classes 
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3.2 Prediction of the income controls of the, survey year 

The T4 file is not available on time for the calibration of the survey data. The file from the 
previous year have to be was thus used to produceprojections of the counts of earners by class of 
annual earnings for each province. fu order to do so, data on weekly earnings from the Labour 
Force Survey (LFS) are used to calculate the year-to-year growth factors within provincial classes 
of weekly earnings. These classes are defined based on the previously mentioned percentiles 
caIculated using the previous year LFS data. The growth factors are applied to the number of 
earners in each class of annual earnings to obtain the pr'이ected number of earners used in the 
calibration. 

This methodology was first implemented for the projection of the counts of earners in 1999. The 
LFS has been collecting data on weekly eamings since 1997. The 1997 and 1998 LFS data were 
used to evaluate the feasibility and the methodology was applied to produce the counts of earners 
by the earning category for the survey years 1999 to 2001. It was slightly modified for 2001 when 
an evaluation showed that a simple demographic adjustment that took the ad띠t population growth 
into account has produced better projections for the lower categories of earnings. 

The figure 3.2 presents the averages over two years and ten provinces of absolute relative 
differences between the projected counts of earners and controls that have been obtained from the 
survey year T4 file. It shows that for the first four earning categories (p25, p50, p65 and p75), the 
demographic a며usted counts of earners are closer to the ones obtained from the suπey year T4 
file while for the higher categories (p95 and pl00), the LFS a，이usted counts represent better 
prl이ections. For the six categories, it seems preferable to calibrate on the pr'이ected counts rather 
than not to use counts of earners in the calibration. There is stiU room for improvement in the 
projection methodology and given the increasing number of years for which LFS data on weekly 
earnings is available, the use of regression models for the projection of earner counts will be 
assessed. 

Figure 3.2: Number of earners by earning class - Average absolute relative differences based on the 
survey year T4 earner counts 
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Impact of income calibration 

As expected the income calibration improved the s따vey distribution of eamers and eamings 
mainly by reducing the gaps between the surveys and the T4 for the middle income classes. The 
improvement from the 1997 SLID disσibution of eamers is illustrated in Figure 4. 1. This graph 
compares SLID distributions with and without eamer controls using ‘after harmonisation' 
demographic controls (as defined in Table 1.1). 

4. 

Figure 4.1 : Comparison of 1997 SLID distributions of number of earners with and without 
earner controls to the T4 Employer statement of remuneration ('after harmonisation' 
demographic controls) 
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4.1 Impact on the survey estimates, CVs and weights 

Detailed analysis on more than 200 expenditure estimates and 140 income estimates from SHS 
indicated that adding income controls to the calibration had no serious negative impact on these 
estimates and resulted in a positive effect on the CVs. The CVs were reduced for about 70% of 
the income and expenditure estimates as shown in Figure 4.2. A reduction by more than 10% was 
obseπed for about 20% of the expenditure and income estimates. 

Figure 4.2 : Impact of Adding Income Controls on SHS Income and Expenditure CVs 
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For SLID, the income calibration had more impact on the key estimates of the survey as 
illustrated in Table 4. 1. We can observe an increase of 2.2 percentage point in the incidence of 
low income at the nationallevel. Further analysis has demonstrated that this increase can reach as 
much as 4 percentage point for some specific family types such as the lone parent families or for 
persons living alone. Very large differences were also observed at the provincial level mainly in 
British Columbia. Furthermore the social assistance aggregate estimate was about 1.3 millions 
higher, an increase of 17%, and was closer to the SNA aggregates. As a consequence average 
family income has decreased by almost 2%. Discrepancies of activity rate estimates from LFS 
were also slightly increased. 

With respect to CV’s, the income calibration did not lead to important gain into precision for 
these key estimates. Although the' CV of incidence of low income estimate has been reduced, the 
CV of average family income and social assistance aggregate was increased. 

SUD.es엉lriåtioÍ'ls SUD CV's 
ESXOtlelIm℃eal f| l Inmn1eCalibra업on IncOrttè Cållbra엔on 

wlthout I W삐1 V애업10ut wl엔1 

NA 14.6 16.8 2.11 1.86 
NA 55292 54236 0.76 0.83 

9306 7623 8914 3.55 3.68 
7.2 6.0 6.6 3.21 3,25 

2.07 

For both surveys, adding income controls to the calibration procedure results in distributions of g­
factor with heavier tails but the weight distortion was acceptable. 

5. SLID, SHS and SFS Current Calibration strategy 

Some modifications to the calibration strategy may have an impact on historical comparability of 
the s따vey estimates. For this reason, major methodological changes are generally postponed to 
the next periodic survey revision. These revisions are made every five years when new population 
estimates become available after a census. 

At the last revision of SHS, it was decided to implement the new calibration strategy inc1uding 
demographic changes as well as the addition of income calibration using the number of earners 
by c1ass. At this time, further investigations are still required in order to better understand the 
impact of income calibration on SLID key variables mainly on the incidence of low income. 
A1though an increase of the incidence of low income families was expected with the addition of 
income calibration, the magnitude of this impact indicated that detailed analysis and consultation 
with experts were needed. The new demographic approach described in Table 1.1 was then 
implemented in SLID and SFS but the addition of income calibration was postponed. After this 
last revision, further analysis on the impact of income calibration on SLID was done. The results 
were described in Latouche and LaRoche (2003) and will be discussed at the Advisory 
Committee on Statistical Methods in November 2003. 

6. Future Analysis 

The recent developments from Latouche and LaRoche (2003) as well as the distortions found 
with the combined use of controls at the person, family and household levels discussed in section 
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1 indicate that the quality of all demographic controls needs to be evaluated and the magnitude of 
the errors should be considered when choosing the number of groups for calibration. The new 
series of post-census estimated number of persons, households and economic entities following 
the 2001 Census will be available next year and the magnitude of the errors of 1996 Census based 
projections will be used to review the number of demographic control groups. A better 
understanding ofthe interrelation between the errors on the population series and the eπors on the 
householdleconomic entity series is also expected. Since the T4 controls are also subject to some 
errors including the error due to the projection to the current year, the use of total control 
tolerance rules is also being investigated. 

The role played by the integrated weight methodology on the deterioration of household 
composition disσibution is under studied. Results of simulation studies are expected to help in the 
understanding of the impact of controlling at the person and household levels. 

The impact of calibration using the number of eamers on total income aggregates and 
disσibutions is currently under evaluation. Comparisons with extemal sources and among surveys 
will indicate if the addition of other income components into calibration should be evaluated. 

References: 

Arsenau1t, S., Gaudet, J., Nadeau, C., Tremblay, J. (2001). Introduction of a New Calibration 
Strategy for the Survey of Household Spending. Proceedings of the Annual Meeting of the 
American Statistical Association. 

Latouche, M. and LaRoche, S. (2003). The Survey of labour and Income Dynamics Calibration 
Strategy. Paper to be presented at the 37'h ACSM in November 2003. Statistics Canada. 

Lemaître, G. and Dufour, J. (1987). An integrated Method for Weighting Persons and Families. 
Survey Methodology, Vo1.1 3, no. 2, pp. 211-220, Statistics Canada 

Webber, M., Latouche, M., Rancourt, E. (2000). Harmonized Calibration of Income Statistics. 
Paper presented at the 30th ACSM in April 2000. Statistics Canada. 

9 



Canadian Statistics - Household size, provinces and territories 

뿔형훌훌 Stati양:ics 
Cana성a 

Sia:였.sli찍‘양 
ca야oo:n ￠옳f훌fi앉뚫 

織驚驚훌훌 

Canadian StaUstícs > Farní!les. househo!ds and housinq > 해。us상loÎds 

뿔뾰냈S‘i 

Household size, provinces and territories 

2001 Census 

품lick her만o FF|gpt a prpyinpF if tartjtor? 혈ij“합 

1996 Census 

합lick h딩re to s좌j딩장 ... .:칠퍼rovin댄 ort핀핀댄]패?ι찌짧::.m~淑핵;;; 

Definítíons 2001 and notes 

Newfoundland Prince 
Nova New Canada and Labrador Edward Scotia Island Brunswick 

1/ ‘、\ number 
Total 11 ，562，9랙 
households‘1 

189,045 50,800 360,025 283,825 

1-person 2,976,875 34,060 11 ,580 89,005 63,585 households 
2-person ~、

households 3,772,430 63,650 16,785 125,995 100,745 

3-person 
1,875,215 40,220 9,000 62,685 52,800 households 
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Total persons 
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numberof 
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Source: Statistics Canada, Census of Population. 
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L識뚫활j 

Household size, provinces and territories 

2001 Census 

웬-때 
1996 Census 

합li찌r늄찌ikjfii써ce젠 f테"itory 폈 ~::!:!:g~술잖 

Definitions 2001 and notes 
Canada Ouebec Ontari。 Manitoba Saskatchewan 

number 

Total 
11,562,975 2,978,115 4,219,410 432,550 379,680 

households 1 

1-person 2,976,875 880,765 990,160 121 ,760 105,150 households 

2-person 3,772,430 981 ,660 1,327,325 139,535 127,270 households 

3-person 
households 

1,875,215 486,465 697,860 63,395 53,200 

4-person 1,843,800 427,695 737,405 64,185 54,430 households 

5-person 
741 ,525 147,665 309 ,795 28,495 26,160 households 

6-person or 
more 353,135 53,860 156,870 15,185 13,470 
households 

Total 
persons m 29,522,300 7,097,850 11 ,254,730 1,090,625 956,630 
households 
Average 
numberof 

2.6 2.4 2.7 2.5 2.5 persons m 
household 
Source: Statistics Canada, Census of Population. 
last modified : 2002-10-22. 

For more statistical information, consult Z001 감ensus. 

For more information on the concepts, methods and quality of the data 
contained in this table. consult the Statìstical data documentati。n.

http://www.statcan.caJenglish/Pgdb/famil53b.htm 03/0212004 
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표識뚫뚫j 

Household size, provinces and territories 
2001 Census 

[~li~k.:~~~~:~?:~~.I~다 ap싸i마e pr territpry 당슬i혔 
1996 Census 

3칩힘kh딜;i f6 §j6Eiv슬 j패vinc당하i화rito젠 직혔술솥j혈 

Defínìtions and 2001 
not흩S 

Canada Alberta 1_ B~iti~h. 1_ Yu~on 1 ~ort.~W?st 
Columbia I Territory I Territories 

number 

Total 
11 ,562,975 1,104,100 1,534,335 11 ,365 12,565 

households 1 

1-person 
2,976,875 255,380 418,135 3,265 2.785 households 

2-person 3,772,430 366,575 514,865 3,495 3,275 
households 

3-person 1,875,215 177,870 226,510 1,915 2,1751 households 
4-person 

1,843,800 184,905 225,720 1,725 2,225 households 

5-person 
741 ,525 79,575 95,210 685 1,200 households 

6-person or 
more 353,135 39,805 53,890 285 905 
households 

Total persons 29,522,300 2,918,920 3,858,730 28,165 36,955 in households 

Average 
numberof 

2.6 2.6 2.5 2.5 2.9 persons In 
househ이d 

Source: Statistics Canada, Census of Population. 
Last modified: 2002-10-22. 

For more statistical information, consult .2。밍 감ensus. 

For more information on the concepts, methods and quality of the data 
contained in this table. consult the Sta야stical data documentation. 

http://www.statcan.ca/englishlPgdb/famil53c.htm 03/02/2004 
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표찮識쇼j 

Household size, provinces and territories 
2001 Census 

훤!ipk hFr?tq F(e!씨 prdvihCg pr territQry 함픔슐혔 
1996 Census 

합lick h하딩 to찮lect 십 jiiiini§ifi끝rrito채 졌슬“j쳤 

Defínìtions and 
2001 notes 

Canada Alberta 1_ B,ritis,h. 1_ Yu~on 1 ~ort.~W~st 
Columbia I Territory I Territories 

number 

Total 
11 ,562,975 1,104,100 1,534,335 11 ,365 12,565 

households 1 

1-person 2,976,875 255,380 418,135 3,265 2,785 households 

2-person 3,772,430 366,575 514,865 3,495 3,2751 households 

3-person 1,875,215 177,870 226,510 1,915 2,175 households 

4-person 
1,843,800 184.905 225,720 1,725 2,225 households 

5-person 741 ,525 79,575 95,210 685 1,200 households 

6-person or 
more 353,135 39.805 53,890 285 905 
households 

Total persons 29,522,300 2,918,920 3,858,730 28,165 36,955 in households 

Average 
numberof 

2.6 2.6 2.5 2.5 2.9 persons Jn 

household 

Source: Statistics Canada, Census of Population. 
Lasl modified: 2002.10.22. 

For more statistical information, consult ~0잉1 감ensuS. 

For more information on the concepts, methods and quality of the data 
contained in this table. consult the Statistical data docμmentati。n.

http://www.statcan.ca!english/Pgdb/fami153c.htm 03/02/2004 
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Surv잉I of Household Spending in 2003 

Part 1 
Nature of the Survey 

The Survey of Household Spending (SHS) wi l1 provide a detailed account of how 
Canadian households spent money during 2003. This is the only household survey 
conducted by Statistics Canada that collects detailed spending information on how 
households spend their money according to household size, age, income levels, etc. 

The Survey of Household Spending col1ects expenditure information on categories 
of items. To help respondents remember what they spent money on over the year, 
the questionnaire inc1udes many lists and examples. 

A communications strategy jointly developed by head office and the Regional 
Offices is an integraI part of the survey process. This strategy ensures that 
complete and accurate information about the survey is readily available. 

Data Collection 

The Survey of Household Spending col1ects complete information on the 
expenditures of individuals and households across Canada for the 2003 calendar 
year. 

The survey is conducted from J anuary to March 2004. 까le total sample consists 
of about 27,000 dwellings (approximately 18,900 responding households) located 
in urban and ruraI areas across Canada and the territories. Data col1ection is carried 
out by personal interview. The survey is designed to be administered by a trained 
interviewer. However, if the respondent prefers to self-complete the questionnaire 
and have the completed form picked up by the interviewer, arrangements are made 
to do so. 

Infonnation Manual 
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Suπey o[ Household Spending in 2003 

Uses of the Data 

Many different organizations and individuals will use the infonnation. For 
example: 

Statistics Canada uses the data as input for the System of National Accounts , 
which measures national economic perfonnance. The survey results strengthen the 
quality of provincial and territorial economic data. SHS is onε of the three 
household surveys that feeds into PIPES (Project to Improve Provincial 
Economic Statistics). 

Social agencies and consumer groups use thε information from this survey to help 
identify the needs of specific groups such as low-income households , senior 
citizens and single-parent families. 

Small businesses and entrepreneurs can better understand the needs of households 
based on the kind of information col1ected by the Surveyof Household Spending. 
Businesses need to understand changes in how households spend their money in 
order to provide convenient and suitable goods and services. 

Lawyers and their clients use the data to determine what is fair for child support 
and other fonns of compensation that depend on cost of living adjustments. 

Labour and contract negotiators rely on thε data when discussing wage and cost­
of-living c1auses. 

lndividuals and families can use the data to compare their spending habits with 
other households. 

In[ormation Manual 
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Surv강， 0/ Household Spending in 2003 

Voluntarv Survev 

The Survey of Household Spending in 2003 is a voluntary survey. Statistics 
Canada seeks the cooperation of respondents by explaining the need for and uses of 
the infonnation and the vital importance of each respondent’s participation. 

Availabilitv of Data 

Data about household spending in Canada are available dating as far back as 1938. 
The results of the most recent SHS (2002) were officially released in The Daily in 
late December 2003. The data table on the Statistics Canada Internet site was 
updated with 2002 information on release day. 

The data from the 2003 Survey of Household Spending should be officially 
released in December 2004 with the publication following in 2005. 

Infonnation Manual 
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Survey of Household Spending in 2003 

Part2 
The Questionnaire 

The Survey of Household Spending questionnaire is about 66 pages. However, 
this length is misleading since most households do not need to respond to every 
section. For example, renters will not nonnally need to answer questions and 
sections for homeowners. 

The SHS questionnaire contains detaHed questions about expenditures. Thε lists 
and categories are usεd to assist respondents in recalling their expenditures on the 
many goods and services they have purchased. 

The reference period is the calendar year 2003. The calendar year provides 
boundaries that are more clearly defined in respondents ’ minds than any other 12-
month period. Purchases of large items , such as automobiles and furniture , may be 
recalled fairly readily, as are rent, property taxes and mortgage payments. 

The accuracy of household expenditures , such as clothing or materials for home 
repairs , depends on the abilíty of the respondent to remember individual purchases, 
at a considerable level of detail. Respondents are encouraged to consult records 
such as returned cheques , receipts, contractual agreements and other documents to 
assist them in recalling large or irregular expenditures. 

The collection of expenditure informatÍon by recall and by reference to records for 
the previous year is a considerable task for both the respondent and the 
intεrviewer. Sometimes interviews may be lengthy, and frequen t1y more than one 
visit is necessary to obtain complete infonnation. The interviews take about an hour 
and a half. 

Food expenditures, which comprised approximately 11 % in 2002 of average 
household expenditure, can bε estimated by the week or month and later calculated 
on an annual basis. Expenses for smal1er items purchased at regular intervals are 
usually estimated on the basis of the amount purchased and the frequency of 
purchase. 

The questionnaire also covers income and changes in assets and debts , as well as 
non-financial information about the members of the household and the dwel1ing. 

Information Manual 
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Survey of Household Spending in 2003 

Part3 
2003 Sample - Housebolds and Dwellings 

PROVINCE HOUSEHOLDS DWELLINGS 
(anticipated) 

Newfoundland 1,470 2,130 

Prince Edward Is1and 690 1,000 

Nova Scotia 1,670 2,420 

New Brunswick 1,498 2,170 

Quebec 
3,664 5,310 

Ontario '2.402 3,480 

Manitoba 1,484 2,150 

Saskatchewan 1,546 2,240 

A1berta 1,629 2,360 

British Co1umbia 1,961 2,841 

North 894 1,295 

TOTAL 18,908 27,395 

~ 

Ir.따rmation Manual 
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Survey of Househo /d Spending in 2003 

Part4 
Schedule of Internal Activities 
The following schedule gives a breakdown of survey activities and their respective 
time frames: 

ACTIVITY FROM TO 

Data collection and capture J anuary 8, 2004 March 19, 2004 

C1ean-up March 9, 2004 March 25 , 2004 

Last transmittal to Head Office March 30, 2004 March 30, 2004 

Part5 
Field Collection Schedule 

The Survey of Household Spending in 2003 commenced in January 2004. Data 
collection is to be completed by March 19, 2004. Clean-up of outstanding cases , 
such as regiona1 officε questionnaire resolution, continues until March 30, 2004. 

Targets for field staff: 
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Surv앙’ of Household Spending in 2003 

Part6 
Media Contact 

National Spokesperson 

Sy1vie Michaud 
Josephine Stanic 

뻐
 뻐
 

맹
 ·
뺑
 

u 
n 

B 
B Te1: (613) 95] -9482 

Tel: (6]3) 95]-1662 
Fax: (613) 951-0085 

Data Requests 
(Client Services 
Income Statistics 
Division) 

Bilingual Tel: 1 888297-7355 

Information Manual 
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훌훌뿔뿔훌훌 
향훌훌훨훌 
훌훌훌훌훌 

Statistics Canada 

What is the Survey of Household Spending? 

Where does your hard-earned money go each month? Do you know how much you spent 
on personal taxes, shelter, transportation, food or education? What about the less obvious 
items - such as going to the movies? Is your spending in line with the Canadian average? 

Please remember that the interviewer is there to complete your questionnaire. As you are 
filling out the 2003 Survey of Household Spending questionnaire with the interviewer, 
you might like to complete this worksheet for your own records. We have specifically 
designed it to help you see where you spend your money. 

Completion of this summary worksheet is entirely up to you. Your interviewer, of 
course, will be happy to assist where possible. The items on this worksheet are in the 
same order as those on the questionnaire. As you go through the questionnaire, add the 
items within each category and record the total for the category on your personal 
worksheet. 

We hope that you find this exercise useful and would like to thank you for taking the time 
to help make this survey a success. 

Just a reminder that your information is kept strictly confidential and is protected 
by the Statistics Act. No one, not the courts, Canada Customs and Revenue Agency 
(CCRA) or even the RCMP, can access your information. As well, your information 
cannot be made available under any other law, such as the Access to lnformation 
Act. 

•• 훌 S~at:stics 

Ca!1ad3 

Your assistance in this survey is greatly appreciated. 

Slalis;ique 
、 . 
ιana.ca 

Aussi disponible en français . 

Canadl뒀l 



Date 

Respondent name 
Street 
City, Province 
Postal Code 

Madam OR Sir, 

A Statistics Canada interviewer was unable to contact you regarding the Survey 
of Household Spending (SHS). We would like to stress the importance of your 
participation. 

Are people spending more on the basics of life? Can they save for their future? 
Are they going into debt? Are they better off than past generations? The yearly 
SHS helps answer these questions. 

You represer) t many other households with similar characteristics. Your 
participation in this survey is voluntary, however the participation of each 
household selected is very important. Let me assure you that theinformation you 
provide will remain confidential, in accordance with the Statistics Act. 

Within the next few days, an interviewer will call you again to set up an 
appointment for conducting the interview. If you know that you will be hard to 
reach or if you have any questions, please contact xxx at xxx xxx-xxxx, or t이 1-
free, at 1-800-xxx-xxxx. 

Thank you in advance for your co-operation. 

Yours sincerely, 
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Survey of Household Spending in 2003 
No one home letter 



Date 

Respondent’s name 
Street 
City (Province) 
Postal code 

Dear Mádarnò(Sit: 

Statistics Canada would like to thank you for your participation in the Survey of 
Household Spending. The information you provide, combined with all other 
participants , will be used to identify changes in our spending habits and the cost of living. 

During a routine review of your questionnaire, we discovered that some sections were 
not complete. Accurate final survey results depend on fully completed questionnaires. 

An interviewer will contact you shortly to complete the missing portions on your 
questionnaire. Let me assure you that the information you provide will remain 
confidential , in accordance with the Statistics Act. 

In the meantime, If you have any questions, please contact me at ß14ZS$:fX)Q<XQr, (QU 
frèè, at .1800 363~6720‘ 

Thank you in advance for your co-operation. 

Yours sincerely, 
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Survey 01 Household Spendíng 2003 
Partialletter 



Dear Sir or Madam. 

Statistics Canada is cun-enlly conducting the Surv깐 01 Household Spending (SHS). An 
interviewer will contact you soon to request your participation in this survey. 

The SHS is an annual survey that identifies changes in spending trends of households 
living in Canada. The results of this national survey are useful to all levels of govemment 
for programs and projects, such as those related to the elderIy, single parent families , 
low-income families and students. Social and community agencies also use the data to 
direct their resources to those who need them the mos t. Businesses rely on the survey 
results in order to provide convenient and suitable goods and services in your communíty. 

Your participation in this survey is 、'oluntary. However, your participation is very 
impQrtant to ensure that the information collected is as reliable and accurate as possible. 
This survey is conductcd lInder the authority of the Statistics Act which ensures that the 
infOITI1 ation you provide will be kept confidential , and lIsed only for statistical purposes. 
We do not release any information that could identify you or your household. 

Within the next f‘ ew days , a Statistics Canada interviewer will contact you to conduct the 
intervicw. In the meantime, please refer to the enclosed brochure for additional d~tails 
about the survey . If yO Ll have any other questions , please do not hesitate to call x.:XX:K~t 
5J4283/XXx.x or, toIlftee , atL800 363'-6720. You may also visit our Web site 
(싸W낀야(l(can.c<1) and then follow the link “ Information for Survey Participants". 

Thank you in advance for your co-operation. 

Y ours sincerely, 
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Survey of Household Spending 2003 
lnσoduction letter 



Date 

8uilding name 
Street 
City (province) 
Postal Code 

T 0 the building manager: 

Statistics Canada conducts many surveys on virtually every aspect of life in Canada. 
Households, businesses and farms across Canada are selected to take part in those 
surveys. 

Certain occupants of your building were selected to participate in one of our surveys. Those 
respondents recently received a letter informing them that they had been chosen to take 
part in a survey and that a Statistics Canada interviewer would be contacting them to 
conduct an interview. 

We need all selected households to take part so that the results of our surveys will be as 
accurate and reliable as possible. Our interviewers also need your support in order to 
obtain access to your building and to confirm whether the selected dwellings are 
occupied or vacant. 

AII Statistics Canada surveys are conducted under the authority of the Statístics Act. 
Statistics Canada intervíewers car마 an identification card with photo, and our offices can 
confirm their identity. 

A Statistics Canada employee will be contacting you shortly to request your co-operation. If 
you have any questions or if you know that you will be difficult to reach in the next few days, 
please telephone$mþIQyêêQ~mê， @XDþlgYêeþQ~iJiQ [1， at Þhon? fiQ@Þf1r. 

We thank you in advance for your collaboration. 

Sincerely, 
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Survey 01 Household Spending 2003 
Building Manager letter 



Date 

Respondent name 
Street 
City, Province 
Postal Code 

tv1ßc1;;lJ1fQFrSlr, 

A Statistics Canada interviewer recently visited your address, requesting your 
participation in the 5urvey of Household 5pending (51::1.5). At that time, you or another 
member of your household indicated that we should ca" back to set an appointment. We 
have been having difficulty reaching you. We would like to stress on the importance of 
your participation. 

It is essential that we obtain your co-operation to ensure that the survey results are as 
reliable and accurate as possible. Results can affect pensions, income support and 
housing programs, education and training initiatives and labour negotiations. 

You represent many other households with similar characteristics. Your participation in 
this survey is voluntary, however the participation of each household selected is very 
important. Let me assure you that the information you provide will remain confidentiaJ, in 
accordance with the Statístics Act. 

Within the next few days, an interviewer will call you again to set up an appointment for 
conducting the interview. If you ~n()'^'thatyou 'NiJlbehard to reachorifyouhave any 
questions, please contact xxx at$14g$$.:)QQQ(þt';tônfré~/ßtlaQQqß$H?7Zα 

Thank you in advance for your co-operation. 

Yours sincerely, 

Project Supervisor 
Eastem Region 

Survey of Household Spending 2003 
Appointment letter 



Däte 

Contact Name 
Street 
City, Province 
Postal Code 

MadamOHSir, 

As you are aware, Statistics Canada is currently conducting the Survey of Household 
Spending (SHS). One of our interviewers recently contacted you and told us that you were 
reluctant to participate in this survey. 

It is important that we obtain your co-operation to ensure that the survey results are as 
reliable and accurate as possible. Results can affect pensions,.income support and housing 
programs, education and training initiatives and labour negotiations. 

You represent many other households with similar characteristics. Your participation in this 
survey is voluntary, however the participation of each household selected is very important. 
Let me assure you that the information you provide will remain confidential , in accordance 
with the Statístics Act. 

In the next few days, an interviewer from Statistics Canada will contact you again. We hope 
that you will take a few moments to participate in this survey. In the meantime, if you have 
any questions regarding the survey, please contact X:XX' át1J1F1Jll(þtt폐 (re&,éE1Jll#; 

We realize that your time is very valuable and we wish to thank you in advance for your 
assistance. 

Yours truly, 
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Survey of Household Spending in 2003 
Doorstep Questions and Answers 

Please direct all media inquiries to your Senior Interviewer 
who will pass the request on to the Regional 
Communications Manager. 

1. Introduction to the Survey 
What is the survey about? 
Who uses the information? Why do they want it? 
Is this survey really necessary? 
Doesn't the govεrnment already know this? 
How many people are being surveyed? 

2. Participation 
Do 1 have to take part? 
Whal happens if 1 refuse? 
Whnt's in it for me? 
Whnl do 1 hnve to do? 
How long wiII it take? 
1 really don ’ t hnve time 
Can you leave the questionnaire and 1‘1I mail il back? 
Does Ihe interview have to take place in my home? 
Can 1 end the interview at any time? 
Why was 1 chosen? 
Can ‘ t you pick another household? 
Whycan ’t you pick my neighbour? Their family is exactly the same as mine 
llive alone. 1’ m not a household ‘ 

l ‘ m retired/unemployed. 
1 don ’ t keep very accurate records. 1 probably wouldn ’ t be a good candidate. 
What if 1 don ’ t know the answers to some questions? 
I’m not very typical. Someone elsε would probably be more useful. 
How can 1 get a copy of the results? 
My spouse/son/daughter/grandson/granddaughler does not want me to answer any 
surveys. 
Are you going to pay me? Why not? 
Why should 1 give you my time for frεe? 

3. Confidentiality 
Is my information kept confidential? 
Do you need my narne? 
Why do you need my telephone number? 
What happens to my questionnaire? 
How do you protect my information? 
What laws govern confidentiality? 
How can I obtain a copy of the Statistics Act? 
Can CanadaCustoms and Revenue access my files? 
Do you sε11 this information? 
WiIl my name get on any maiIing lists? 

SHS 2003 - Questions and Answers 



4. Survey Specific 
How much does it cost to do this survey? 
00 other cOllntries do this? 
How often do yOll do this survey? 
Why does SHS need to be condllcted every year? 
When will the resllÍts be available? 

5. Questionnaire Content 

2 

Why is lhe questionnaire/interview so long? Why do yOll need so much delai l? 
Why do you ask abollt income, assets and debts if this is a survey abolll spending? 
Why clo you ask qllestions not direct)y re)aled to expenditures? 
Why coulcln ‘ t you get the information by checking with stores? 
Aren ‘ t some expenclitures simply none of the government’s business? 
I am concerned abolltthe accuracy of what 1 am telling you. Maybe it is belter not 
to complete this sllrvey. 
I can ‘ 1 remember how mllch 1 spent 011 small items, for instal1ce, hair proclucts 、

soap, m따ce-up ， garden slIpplies, and cleaning supplies. Maybe we should stop the 
mtervle、V.

Why are yO t1 asking me about gifts of moneyJ 
Why do you ask questions on aIcohol and tobacco? This is very personal and I 
don't want my spollse/other householcl members to know. 

SHS 2003 - Questions and Answers 



1. Introduction to the survey 

What is the survey about? 
The Survey of HOllsehold Spending (SHS) asks questions abou‘ the spending pattems 
of 0anadian households. Basically, it looks at how much 1l10ney household's spend on 
variolls items such as food , cJolhing、 ren l, enlertainmen l. health expenses ‘ car repairs 
and olher items. 

Who uses the information? Why do they want it? 
Many different organizations and individuals llse the information. For example: 

Statistics Canada llses results to measure the perfOImance of the Canadian economy 
and the provincial and territorial economies. Consumer spending accounts for almost 
60% of the national economy 

Social agellcies and conS Il/1ler groups lI se the information from this survey to help 
identify the needs of low-income households ‘ senior citizens and single-parent families 

Social and ecollomic policy (Jllaly’sts can pinpoint changes in hOllsehold spending. This 
helps them set the tone for appropriale soçjal and economic policies. For exampJe, 
how many households have very Ii ttle money left over after they pay for their housing 
costs? 1s hOllsing more affordable now or less affordable? 

Individ l1als andfamilies can llse the data to c이11pare their spending habits with those 
of other households. 

Small businesses and entreprenc l1rs can better llnderstand the needs of households 
based on the kind of information collected by the Survey of Household Spending 
Businesses need 10 understand changes in how households spend their money in order 
to provide convenient and suitable goods and services. 

M l1llicipal, provincial and the federal governments use cost of living estimates from 
the Survey of HOllsehold Spending to make policy decisions that affect families and 
communities. For example, government support payments and pensions are often 
Iinked to these estimates. 

Researchers, teachers and stl1dents use the data to llnderstand Canada ’ s standard of 
living and to understand how Canadians spend their money. With the data , researchers 
are also able to measure the effectiveness of Canada ’ s social policies 

Lawyers and their clients use the data to determine what is fair for child support and 
other forms of compensation that depend on cost of living adjustments 

Labo l1r (Jnd contract negotiators rely on the data when discussing wage and cost of 
living cJ auses. 

Is this survey really necessary? 
Yes , the Survey of Household Spending is very importan t. When the information from 
a11 the hOllseholds is put together ‘ we will have an accurate and detailed picture of how 
Canadians spent their money in 2003. This type of information has many uses (see 
above) 
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Doesn ’t the government already know this? 
No. The Survey of HouseholdSpending is the only Statistics Canada survey that 
collects information on how hOllseholds spεnd their money. 

How many people are being surveyed? 
Dwelling rather than individllals are selected for this survεy. This year we are 
su1'\ieying about 2'1,000 dwellings. 

2. Participation 

Do 1 have to take part? 
Your participation in this survey is voluntary. Howεver， it is important to create a 
complete and accαl…urπf(따z 
Cana‘ad ，ιL YOllrπr hOllse바ho이Jd repαrese히nts abo아1I따l“t 450 hOllseho이l뼈ds wÌth s잉1m비1끼비iJar characteristics. 
Y our responses ensure that your type of household - singJe individuals ‘ lone-parent 
families , retired couples - is well represented. 

\Vhat happens if 1 refuse? 
Because yOll will not bε replaced as a respondent, the reslllts of this sllrvey will be less 
accurate. This will affεct the quality of information available to make informed policy, 
resource and bllsiness decisions that eventually affect us all. 

\tVhat’s in it for me? 
The information yOll provide is an investment that benefits all Canadians. All levels of 
government rely on consumer spending information when developing policies on 
essential programs (health , εducation ， etc.) that wìll affectyoll. Businesses rely on the 
infonnation in ordεr to provide convenient and suitable goods and services to your 
commllnity. As well , many respondents say that the survey actllally gave them a usεflll 
snapshot of their spending for the year. 

What do 1 have to do? 
I have a standard qllestionnaire that we will go through together. The questionnaire is 
set up with categories and lists that wîll help yOll remember how yOll spent yOllr money. 

How long will it take? 
It takes abollt an hOllr and a hal f. Not alI qllestions apply to all hOllseholds so the time 
can vary 

1 really don’t have time. 
1 can come back at a more convenient time. When would you like to do the interviεw? 

Can you leave the questionnaire and 1’11 mail it back? 
Most respondents find it easier to complete with the interviewer but if yOll prdεr to 
complete the questionnaire yourself, arrangements can be made to pîck up the 
completed form. 
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Does the interview have to take place in my home? 
No. We can certainly alTange to meet at a location more convenient for yOI1. Where 
would you prefer to meet? 

Can 1 end the interview at any time? 
It is importanl that a)] questions be answelεd to the best of yom ability. We need a 
complete pictllfe for the informatiön yOll provide 10 be meaningfll l. We can arrange to 
meet again/‘It a different time/at a more convenienl time/etc. 

\Vhy was 1 chosen? 
Your household was seleCled through a statistical method called samplîng. We úse the 
answers from a random sample of private hOllseholds across the COllntry to represent 
the enlire population. This is much 1εss expensive than surveying every household. 
For us 10 produce good qualily results ‘ it is imporlant Ihat all selected households 
partlclpale ‘ 

Can ’ t you pick another household? 
No. For res\lhs from a sample 10 be accurale , Statistics Canada must interview only 
households selected for Ihe sample. Your household represents about 450 households 
with simil a.r characteristics. If Statistics Canada were to in cJ ude only households that 
wanted to participale in a survey, I씨her than use the method of sampling, the results 
would not be considered reliable. 

Why can’t you pick my neigh bour? Their family is exactly the 

same as mme. 
All survey information is strictly confidential so J cannot discuss who εlse has been 
selected for a survey ‘ As surveys are compJetely random , this time your household was 
selected for this survey; next time it wi I1 be another households ’ turn 

1 Iive alone. 1’m not a household. 
Single-person households are a very important group. They makε up about 20% of all 
Canadian households. Without their answers、 the survey would not be as accurate. 

I ’m retired/unemployed. 
It is împortant to learn about the spending patterns of all people living in Canada. The 
information you provide is as important as the next person ’ s. 

1 don't keep very accurate records. 1 probably wouldn ’t be a good 

candidate. 
It îsn't necessary to have kept track of all your purchases. Many people don't keep 
records but they are still important if this survey is to represent all Canadians. Utility 
bills and any othεr sllch statements or invoicεs are helpfu l. 

What if 1 don ’ t know the answer to some questions'! 
If you don ’ t know the answer, make the best estimate you can. The questionnaire has 
lists and categories that will help you remember some items. 
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I'm not very typicaJ. Someone else would probably be more usefu l. 
This survey nεεds answers from alI types of households. In fact ‘ Jt JS evεn more 
important to have answers from hOllseholds that are considered not typical beciluse 
those answers will help 10 create a more complete picture of all spending habits in 
Canada. 

How can 1 get a copy ofthe-results? 
Because of the imporlance of this sllrvεy， lhe media cover Ihe results thoroughly. As 
we!l, information will be available at yOllr locallibrary and on the 매쁘핀얀 
(www.statcan.ca )YOll can also contact your Statistics Canada regional office fOl 

more information lIsing the telephone numbers indicated in lhe brochure. 

My spouse/sonJdaughter/grandsonJgranddaughter does not want 

me to answer any surveys. 
1 would be pleased to comeback when he/she is at home. May I arrange an 
appointment and \eave you some information? 1 can contact your spo Llse/son!dallghter/ 

grandsonJgranddaughter and arrange a time when we can alJ meet together. 

Are you going to pay me? Why not? 
No. Statistics Canada ìs very consciolls of the costs of conducting surveys and is not in 
a position to pay respondents. Statistics Canada has always depended on the wiIling 
co-operation of the pllblic 

Why sho미d 1 give you my time for free? 
We conducl surveys so lhat Canadians can make more informed decisions about things 
like socio-economic policy and sllpport programs. Many Canadians offer their time 
becallse of the important uses of the sllrvey results. 
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3. Confidentiality 

Is my information kept confïdential? 
YO llT information is kept strictly confidentiaJ. Under the Statistics Act, employees 
mus‘ take an oath of secrecl There are leg,.Ù repεrcussions if an εmployee breaks the 
oath of secrecy. Only Statislics Canada employees who need 10 work with the 
q덴lIes잉lio이nnaires ha\、ve access 10 tl비he이Ill. As 、we야1 1.’ names and addrεsses are no아1 pll…11 into the 
database. 

Do you need my name? 
J prefer to be able 10 call yOll by name ‘ but 1 do not need your name to complete this 
questionnaire. It does make it easier 10 refer 10 yOll and the people in your household 
by nallle 10 keep track of everyone while we go through the questionnaire. Names are 
not put on any electronic file ‘ 1 can put initials or llse an alias if you prefel ‘ 

Why do you need my telephone number? 
J only need yom telephone number in case we need to call yOll to c1 arify any 
information on the questionnaire. Once the questionnaire is reviewed and everything is 
in order‘ yom address and telephone nU ll1ber are removed and shredded ‘ 

\Vhat happens to my questionnaire'? 
After the interview ‘ 1 review the questionnaire to see that everything is cOlllplete. 1 will 
send Ìt by bonded courier in a sealed envelope to my supervisoL Then , the 
qllestionnaire is sent for data processing and the information is entered into Ollr secure 
database. lf everything is in ordeL the part of the questionnaire that has your address 
and telephone 1111lnber is removed and shredded. Names are not put into the database. 

How do you protect my information'? 
All Statistics Canada employees take an oath of secrecy. We keep completed 
questionnaires in secure and locked places. We llse bonded couriers to πansport the 
questionnaires to our Regional Offices. Only employees who need to see the 
questionnaires have access 10 them. And , finally , our computers have a number of 
security features. The information cannot be accessed through the Intemet or by 
employees who don ’ t need to see the information. 

What laws govern confidentiality'? 
The Statistics Act. AIl information co))ected under this Act must be protected and 
kept strictly confidentiaI. This means that yom information cannot be released to 
anyone outside Statistics Canada without your written consen t. 

How can 1 obtain a copy of the Statistics Act? 
A paper copy of the Statistics Act is available at the Statistics Canada Iibrary and many 
of Canada ‘ s libraries. An electronic version is available on the Internet through the 
STC Iibrary home page at http://biblionc t.statcall.ca 

Can Canada Customs and Revenue Agency access IlJY fi) es'? 
No. No one , not the courts, Canada Customs and Revenue Agency, or even the RCMP 
can access yom information. 
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Do you sell this information'? 
We provide the final survey res lI lts - tabJes ‘ graphs, statistical analysis - to the 
pubJic at no chaJge through depository libraries across the country (those libraries with 
a collection of government doc lIments) , through our regional reference centres, media 
reports and through the lnterne t. Clients who want more detailed analysis or want the 
dala in a special format are charged for that service. --

We do not sell or distribute in any way any personal Înformation about survey 
respondents. 

W iII my name get on any mailing lists? 
No. We do not enter your name or address into our database, nor do we usethem for 
any type of mailing lis t. Sllrvey lists from Statistics Canada are for internalllse only 
and are kept stric tIy confidential. They are not used for any marketing purposes, and 
they are not sold to private companies. 
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4. Survey Specific 

Do other countries do this? 
Yes. Most countrηries co이lIec이t ho이lIse아ho이Id spen때1띠d이ing information. Some countries , Iike the 
Uniled-States and Great Britain , ask respondenlS 10 keep a detai]ed diary of 
expendilures for 2 weeks. They aJso conduct an interview with the respondenls. The 
Japanese ask their respondents 10 keep a “ Family Account Book “ where they list all 
income and expenditures every day for 6 months. 

How often do you do this survey? 
This is an an l1tJal smvey. conducted betwee l1 January and J‘vlarch 

Why does the SHS need to be conducted every year? 
The data need 10 bc updated yεarly 10 reflecl changes in spending habils that happen as 
a result of changes in social and tax policies ‘ changes in the cost of living, or other 
f aclors. 

'Vhen w ilJ the results be ava i1able? 
Survey results are scheduled to be released in December 2004 with the publication 
foJJowing in 2005. 
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5. Questionnaire Content 

Why is the questionnaire/interview so Jong'? Why do you need 50 

much detaiJ'? 
The strength of the survey is that it draws a picture of the complete spending 
patterns of households. We need to collect all expenditure information from-c1othes to 
housing costs to transportation. To get an aCCllrate and complete picture ‘ we have 
detailed questions that act as a checklist to jog the respondent ‘ s memory so that no item 
is forgotten. 

Why do you ask about income, assets and debts if this is a survey 

about spending'? 
We colIect income information as a balance againstthe εxpenditure information yOllr 
household reports. Income and expenditllres should be εqual if we take into account 
any changes in savings and debts. AIso, income informatÎon helps us study how 
households at variolls income Ievels spend differently. 

For instance, the cost of essentials such as food ‘ shelter, and c10thing is a concern for 
everyone bllt for some low-income families , slight changεs in income could affect their 
ability to pay rent or buy food. The income information helps 10 identify the needs of 
different types of households. 

We do not ask questions on the level of your assets and debts. We are interested in the 
change or increase and decrease in your assets and dεbts. Some people need to 
decrease their savings or bOlTow money to meet their spending needs. 

Why do you ask questions not directly reJated to expenditures? 
Age, sex and maritaI status help llS interpret and understand expenditure patterns. For 
example, a yOllng family wiU spend money differently than an elderly COlψle. 
Single people wilI also have different spending patterns than other types of 
households. This type of information makes the data more llseflll and relevan t. 

Why couldn’ t you get the information by checking with stores? 
Some stores can provide very good information on the price and quantities of goods 
S이d. They do not have any information abollt the types of households who buy the 
items. Also, not all goods and services are bought from stores - some pεople blly 
from flea markets , garage sales, and mail-order catalogues. 

The Survey of Household Spending puts spending information in the context of a 
family ’s living circumstances. This is Statistics Canada’ s only survey that collects 
complete information on the spending patterns of hOllsehoJds. 

Aren’ t some expenditures simply none of the government’s 

business? 
Statistics Canada is interested in providing an accllrate picture of spending on all types 
of items. If some of the spεnding information were missing, the picture wOllld not be 
accurate. AIso , our detailed questions act as a checklist to jog the responden t' s 
memory so that no items are forgotten. 

Some of the information we colIect can be sensitive. It is important 10 know that the 
survey results are released in tables, graphs and analysis. It is not possible to trace the 
survey results back to any individllal hOllsehold. 
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1 am concerned about the accuracy of what 1 am teJling you. 

Maybe it is better not to complete this survey. 
We realize that it is difficult 10 remember aJl yOllf expendilures for 2003. The 
questionnaire is designed 10 help yOll recall as mllch as possibJe. And for the smaJler 
expenditure items, ] can heJp jog yOllr memory 

After the interview , 1 will review your quεstionnaire to make sure everything is in 
order. Y our hOllsehoJd ’ s income from all sources will be balanced against the 
expenditures yOll reporled. This helps detennine the accuracy of the data and will tell 
us if something was missed 

1 can ’ t rernernber how much 1 spent on small iterns for instance, 
hair products, soap, make-up, garden supplies, and cleaning 

supplies. Maybe we should stop the interview. 
1 realize some items may seem rather insignifican t. However, they are part of a largCJ 
category thal we need 10 have information abou t. These questions are designed with 
detail to help jog yOllr memory. 

Personal Care Examvle 
For instance, detailed qllestions abOlll soap, shampoos , and hair care, all add up 10 give 
lIS a picture of personal care costs ‘ This is an important parl of a hOllsehold ‘ s overall 
budget ‘ We ask detailed qllestions 10 help you remember and get better estimates. One 
question for all personal care would be difficult for you to ans、ver and \\'ouJd not give 
us good estimates 

Home Operation ExampJe 
For instance, dεtailed questions about c1 eaning supplies, paper prodllcts , Jight bulbs etc 
alJ add up 10 give us a picture of home operalions. This is an important part of a 
household's overall budge t. We ask delailed questions 10 help you remember and get 
bettεf estimates. One question for all home operations would be difficult for you to 
answer and would not give uS good estimates. 

Why are you asking me about gifts of money? 
This is another type of expense and for some households this is an important expense. 
Gifts of money are often given to grandchildren , students , newly married COtψles ， or 

family and friends. 

Why do you ask questions on alcohol and tobacco? This is very 

personal and 1 don ’ t want rny spouse/other household rnembers to 

know. 
Expenses on alcohol and tobacco help complete the spending information. Also , lhis 
information is llsed to stlldychanges in Canadian sociεty. If you don ’ t want other 
household members to know how much yOll spent on these items、 we can make 
arrangement5 50 that you could tell me privately. 
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Survey of Household Spending in 2003 

Interviewers ’ guide to the expense summary worksheets 

There are 3 versions of the worksheet. 

Blank respondent worksheet 

• This worksheet is a tool to encourage reluctant or disinterested respondents. 
• In cases where you think it may be helpful , offer the worksheet to respondents 

as a tool to help them review their household spending; use it at your 
discretion 

• Do not take responsibility for completing this form. 
• The onus is on the respondents to complete the worksheets themselves , with 

• some assistance from the interviewer. 
• The respondent will likely need a calculator 

’nterviewer worksheet 

• This worksheet is intended as a guide for interviewers to assist respondents. 
• Each celllists section and questíon numbers that correspond 10 the SHS 

questionnaire. These represent what Ihe respondent should add togelher to 
complete Iheir worksheet. 

Example: Reading materials S20 10 S24 
Respondents should add their answers 10 queslions S20 10 S24 and 
record the amounton their worksheet 

• Note that some sections include a subtraction. 
- Example: Food purchased from stores (N 1 +N2) - N 1.1 

2002 data sheet 

• 만띨r the questionnaire has been completed, offer respondenls the Thank 
you/Summary data sheet. 00 not offer the data sheet until the interview is 
completed; we do not want to influence respondents’ answers. 

Do not, under any circumstances, use datafro11l the data sheet to estimate current 
expenditures. 

1nno way are these documents meant to be official or in any way binding documents. 
They are purely for reference purposes for the respolldent. 
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PERSONAL & HEAL TH CARE 

Personal care .... 

Health insurance premiums .. 

Eye care, dental care and other medical 
and health care costs ..... 

TRANSPORT ATION 
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Vehicle rentals .... 
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TAXES ....... 

Insurance payments .. 

Other personal insurance and pension 
contributions ... 

Gifts and support payments .. 

Charitable donations .... 

Loan and debt payments .. 

TOTAL SPENDING ........ 

PERSONAL INCOME in 2003 ...... 



Statistics Canada 

Thank you for taking the time to complete the 2003 Survey of Household Spending. Here 
are some interestìng highlights of the findings from the 2002 survey showing the average spending of all 
households in Canada. Your circumstances, for example, your household structure, and thε size and 
location, of your community, may make your household very differ，εnt from the averages depicted here. 

• Households in Canada spent an average of $60, 090 in 2002 on everything from food , shelter and 
clothing to recreation and travel, according to new estimates from 2002 Survey of Household 
Spending. This was up 4.1 % from $57,730 in 2001 , slight1y higher than the rate of inflation of 2.6% 
as measured by Consumer Price Index. 

• The proportion of the household budget allocated to the four largest spending categories remained 
largely unchanged. Personal Taxes claimed an estimated 20% of the average household budget. 
Shelter claimed about 18%; transportation, 14% and food 11 %. 

• Spending on heating fuels such as oil and natural gas rose an average of 5% to $1 ,124. This 
increase was fuelled by a large rise in the price of natural gas in 2002. 

q1I:I.?tl~.e.~.?I.~ .. ?E~~atîon 
!oothing 

jHousehold fumishings and equipment 

jGi깐sofmoP약 and con얀ibu낀，안lS ‘ 
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Yfobacco products and alcoholic beverages 

3Miscellaneous expenditures 

#duc때? 、 '-................ . 

lPersonal care 

eading materials and other printed matter 

훤ames of 며ance exp빡e (net) 

~~~.~.s~.:.~::’ oi I.’ gas) 

2,682 

2,090 

1,530 

1,131 

1,494 

1,405 

700 

236 

667 

11.8 

5.7 

5.4 

4.2 

3.1 

2.3 

3.0 

2.8 

1.4 

1.7 

1.4 

0.5 

1.3 



Statistics Canada 

Thank you fortaking the tìme to complete the 2003 Survey of Household Spending. Here 
are some interesting highlights of the findings from the 2002 survey showing the average spending of all 
housebDlds in Canada. Y our circumstances, for ex없nple， your household structure, and the size and 
location of your community, may make your household very different from the averages depicted her투 

• Households in Canada spent an average of $60,090 in 2002 on everything from food , shelter and 
clothing to recreation and travel, according to new estimates from 2002 Survey of Household 
Spending. This was up 4.1 % from $57,730 in 2001 , slight1y higher than the rate of inflation of 2.6% 
as rneasured by Consurner Price Index. 

• The proportion of the household budget allocated to the four largest spending categories remained 
largely unchanged. Personal Taxes c1airned an estimated 20% ofthe average household budget. 
Shelter c1aimed about 18%; transportation, 14% and food 11 %. 

• Spending on heating fuels such as oíl and natural gas fose an average of 5% to $1 ,124. This 
increase was fuelled by a large fise in the price of natural gas in 2002. 
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Statistics Canada 
Thank you for taking the time to complete the 2003 Survey of Household Spending. Here 
are some interesting highlights of the findings from the 2002 survey showing the average spending of all 
households in Canada. Y our circumstances, for εxample， your housεhold structure, and the size and 
location of your cõmmunity, may make your household very different from the averages depicted here. 

• Households in Canada spent an average of $60, 090 in 2002 on everything from food, shelter and 
clothing to recreation and travel, according to new estimates from 2002 SuJirey of Household 
Spending. This was up 4 .1 % from $57,730 in 2001 , slightly higher than the ratε of inflation of 2.6% 
as measured by Consumer Price Index. 

• The proportion of the household budget allocated to the four largest spending categories remained 
largely unchanged. Personal Taxes c1aimed an estimated 20% of the average househoId budget. 
Shelter c1aimed about 18%; transpol1ation, 14% and food 11 %. 

• Spending on heating fuels such as oil and natural gas rose an average of 5% to $1 ,1 24. This 
increase was fuelled by a large rise in the price of natural gas in 2002. 
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Statistics Canada 

Thank you for taking the time to complεte the 2003 Survey of Household Spending. Here 
are some interesting highlights of the findings from the 2002 survey showing the average spending of all 
households in Canada. Your circumstances, for example, your household structure, and the size and 
location of your communitf, may make your household very different from the averages depicted here. 

• Households in Canada spent an average of $60,090 in 2002 on everything from food , shelter and 
clothing to recreation and travel, according to new estimates from 2002 Survey of Household 
Spending. This was up 4.1 % from $57,730 in 2001 , slightly higher than the rate of inf1ation of 2.6 % 
as measured by Consumer Price Index. 

• The propoltion of the household budget allocated to the four 1argest spending categories remained 
largely unchanged. Personal Taxes claimed an estimated 20% of the average household budget. 
딩1elter claimed about 18%; transportation, 14% and food 11 %. 

• Spending on heating fuels such as oil and natural gas rose an average of 5% to $1 ,124. This 
increase was fueUed by a large rise in the price of natural gas in 2002. 
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Statistics Canada 
Thank you for taking the time to complete the 2003 Survey of Household Spending. Here 
are some interesting highlights of the findìngs from the 2002 survey showìng the average spending of aII 
households in Canada.' Your circumstances, for example, your household structure, and the size and 
location of your community, may makê your household very different from the averages depicted here. 

• Households in Canada spent an average of $60, 090 ìn 2002 on εverything from food , shelter and 
clothing to recreation 뻐d travel, according to new estimates from 2002 Survey of Household 
Spending. This was up 4 .1 % from $57,730 in 2001 , slightly higher than the rate of inflation of 2.6% 
as measured by Consumer Price Index. 

• The proportion of the household budget aIlocated to the four largest spending categories remained 
largely unchanged. Personal Taxes claimed an estimated 20% of the average household budget. 
Shelter claimed about 18%; transportation, 14% anò food 11 %. 

• Spending on heating fuels such as oil and natural gas rose an average of 5% to $1 ,124. This 
increase was fuelled by a large rise in the price of natural gas in 2002. 
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Date 

Dear Sir or Madam: 

Statistics Canada is now conducting the 2001 Food Expenditure Survey. Your 
household has been randomly chosen to participate. 

The Food Expenditure Survey collects information on what households across 
the country are spending on food from stores and restaurants. This information ìs 
the only source which Statistics Canada can use to update the food component 
of the Consumer Price Index, Statistics Canada’s monthly measurement of price 
changes. Survey results are also used by consumer groups, nutritionists, and 
。ther government departments, food producers and retails withan interest in 
what Canadians are eating. 

For two weeks, we would like you to keep a diary of all food purchases thatyour 
household makes, which, for most families, will take only a few minutes a day. 
Your participation in this survey is voluntary, however your cooperation is 
extremely important and will help ensure the results are as accurate and 
complete as possible. 

AII information you provide is kept strictly confidential according to the 
requirements of the Statistics Act. No one will be able to identify you or your 
household from the results ofthe survey. 

An interviewer from Statistics Canada will contact you in the next few days to 
arrange a convenient time and location toexplain how to complete the food 
expenditure diary. In the meantime, the encJosed brochurewill explain the survey 
in more detail and provide some interesting findings from past surveys. If you 
have any further questions, please do not hesitate to call at 
xxx-xxxx or t이I free at 1-800-xxx-xxxx. 

Thank you for your co-operation with this survey. 

Sincerely, 

Director 
RegionalOffice 

2001 Food Survey 
Birth letter 
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Date 

Address 

Dear Sir or Madam: 

Recently, you received a le한er and a brochure from Statistics Canada informing 
you that you have been chosen to paπicipate in. the Food Expenditure Survey. 
The interviewer in your area has been trying to contact you but is having 
difficulty. 

I would like to highlight the importance ofthis survey and your household’s 
participation. The Food Expenditure Survey has a direct impact on all 
households across Canada. The survey identifies changes in spending patterns 
and is the source of information which Statistics Canada uses to update the food 
component of the Consumer Price Index. This index has many uses such as 
adjusting pension, support payments and wages. In one way or another, all 
citizens are.affected by decisions made based on information from this survey. 

The survey relies on a mathematically selected sample of all households across 
the country. Your household represents approximately 1,500 otherhouseholds 
with similar characteristics. For the survey results to be accurate, we need to 
have your support. 

Please be assured that, by law, all personal information provided to us by 
individuals is kept strictly confidential. We cannot release identi헤able infòrmation 
toanyone, and personal information collected through our surveys cannot be 
accessed through theAccess to Information Act. 

Our [interviewerlsenior interviewer/project supervisor] will 혀11 on you again in 
the next few days to explain in more detail the importance of the survey. As well, 
we will ensure that your participation in this survey is as convenient for you as 
possible. 

If you would prefer to contact our 0채ce to set an appointment, please contact 
at xxx-xxxx. For long distance calls, please dial 1-800-xxx-xxxx. 

I would like to thank you for your co-operation. 

Yours truly, 

Director 

Food Expenditure Survey in 20여 
No one home letler 



T 0 the Householder: 

A Statistics Canada interviewer recently visited your address requesting your 
participation in the Food Expenditure Survey. At that time, you or another 
household member indicated that you did not wish to take paπ in this survey. 

I would like to take this opportunity to stress the usefulness of the survey and 
why your cooperation is important for its success. 

The data from the Food Expenditure Survey provide information on the 
relative importance of different food products in the budget of Canadian 
households. This information is essential to the calculation of the Consumer 
Price Index (CPI) which is often referred to as the rate of inflation. The CPI is 
used to periodically a예ust payments under social programs such as the 
Canada Pension Plan, Old Age Security and National Child Benefit. The CPI 
is also used to build inflation protection into business and personal 
arrangements such as insurance coverage and child support payments. 
Collective bargaining for wage and salary adjustments also relies on the CPI. 

In addition, the information collected on the food purchases of families and 
individuals will provide valuable details about spending habits of Canadians. 
Its results will be used by government agencies, labour unions and business 
firms to make decisions affecting all Canadians. 

Your dwelling was selected in a random sample and cannot be replaced by 
another household. Your answers in this survey would represent not only 
your spending patterns but also those of many others. By participating you 
will make a valuable contributionto the knowledge of household spending on 
food and you will help increase the accuracy of the survey results. 

I hope my explanation ofthe survey’5 importance will encourage you to 
participate in this survey. Furthermore, I assure you that the information you 
provide will remain confidential. 

Within the next few days, a Statistics Canada representative will be 
contacting you. 

Sincerely, 

xxxxxx 

Food Expenditure Survey 2001 
Refusalletter 



Dear Property Manager: 

Throughout 2001 , Statistics Canada is conducting the Food Expenditure Survey. This 
survey gathers information on what households across the country are spending 00 

food. The results of the survey areusedin making decisions that affect all Canadian 
households. 

Approximately9,000 dwellings across Canada have been selected for this survey. 
Some occupants df this building have been chosen to participate. They received a 
letter advising them that they have been selected for the surveyand that an interviewer, 
with official identification, will contact them to conduct the survey. 

It isimportant that our interviewers are given access to this building. Like all Statistics 
Canada surveys, the Food Expenditure Survey is conducted under theauthority of the 
Statistics Act. Our representatives carry Statistics Canada photo identification cards 
and our office can verify the identity of Statistics Canada interviewers. 

Please dö not hesitate to call me at or toll free 1-800-
have any questions. Your co-operation is appreciated. 

Yours tr비y， 

Regional Manager 
Region 

ifyou 

2001 Food Expenditure Survey 
Property Manager letter 
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FoodE찌penditure Survey in 2001 

Part 1 
Nature ofthe Survey 

The F ood Expenditure Survey (FES) will provide a detailed account of food 
spending pattems of Canadian households in 2001. This is the only household 
survey conducted by Statistics Canada that collects detailed information on how 
households spend their money on food according to household size, age, income 
levels, etc. 

The FES collects food expenditure information in the form of two diaries, each 
diary comprising a 7-day period, for a total of 14 consecutive days. The ‘diary 
method' makes it easy for the respondent to record price and quantity of all food 
purchases shortly after the purchase is made. Respondents are encouraged to refer 
to all food receipts to remember what they spent daily on food from stores or 
restaurants. 

Data Collection 

The FES collects complete information on the food expenditures of households 
across Canada for the 2001 calendar year. 

The survey is conducted from January to December 2001. The total sample 
consists of9,000 dwellings (approximately 8,117 households) located in urban and 
rural areas across Canada. During an initial personal interview, general information 
on the household is collected and two food diaries are left. The recording of food 
purchases is done by the respondent in the two 7 -day diaries for a period of 14 
consecutive days. Arrangements are made by the interviewer to pick up the diaries. 

I겐formation Manual 
3 



Food Expenditure Surv，쟁’ in 2001 

Uses of the Data 

Many different organizations and individuals will use the information. For 
example: 

Statistics Canada uses the data to update the weights for the Coηsumer Price lndex 
(CPI), that each month measures inflation. For the CPI to monitor the price 
changes of food, it is necessary to monitor what Canadians are spending on food. 

Community groups, social agencies, consumer groups and nutritionists can target 
segments of the population that are most in need. Information from this survey 
helps identify the needs of low-income households, senior citizens and single­
parent families. 

Social and economic policy analysts can pinpoint changes in household food 
spending. This helps them set the tone for appropriate social and economic 
policies. For example, it will show how food expenditures oflow-income people 
differ from those of higher income. As well, it will show how much income elderly 
people spend on specific food items. The information will also reveal how 
expenditure habits vary for different compositions of families, e.g., among families, 
between families with and without children, and among persons living alone. 

lndividuals and families can use the data to compare their food spending habits 
with other households. 

Small businesses and entrepreneurs can better understand the needs of households 
based on the kind of information collected by the FES. Businesses need to 
understand changes in how households spend their money in order to provide 
convenient and suitable goods and serÝÎces. 

M unicipal, provincial and federal governments use information from the FES 
when implementing policy studies on food expenditures of low or fixed income 
groups. 

Researchers, teachers and students use the data to understand how Canadians 
spend their money and determine the effectiveness of Canada’s social policies. 
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Food Expenditure Survξy in 2001 

Lawyers and their clients use the food expenditure data for households of different 
size to support requests for alimony and other compensation. 

Voluntary Survey 

The FES in 2001 is a voluntarγ survey. Statistics Canada seeks the cooperation of 
respondents by explaining the need for and uses ofthe information and the vital 
importance of each respondent’s participation. 

Information Manual 
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Food Expenditure Survey in 2001 

A vailability o.f Dαta 

Fourteen food expenditure surveys have been carried out since 1953. Coverage for 
most of these surveys has been restricted to selected cities. Only five of the previous 
food expenditure surveys have also included smaller urban and rural areas to provide 
national coverage: 1969, 1982, 1986, 1992 and 1996. 

Release plans for the 2001 FES have not yet been finalized but wi1l inc1ude an article 
in the Daily and the updating of the tables found on the Statistics Canada Intemet site 
under “Canadian Statistics". 
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Food Expenditure Survey in 2001 
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The Food Expenditure Survey collects data on보1 food expenditures for both food 
purchased in stores and in restaurants for all members of the household for a period 
of two weeks. The diaries are designed to help the respondent to record all food 
expenditures over this period. As well, a trained interviewer meets with the 
respondent to review all entries after each week and to answer any questions on the 
survey. Respondents are encouraged to take a few minutes each day to record all 
food purchases. Referring to all food receipts and any other such statements is 
helpful in recording all food prices and quantities on the day of purchase. 

The reference period is a two-week period of 14 consecutive days in the calendar 
year 2001. The two-week period provides a good balance between data reliability, 
respondent burden and cost. A one-week survey is considerably more expensive 
and a four-week period is too demanding for the respondent, which results in poor 
data quality. 

The accuracy of the households' food expenditures depends on the respondents' 
commitment to record price and quantity of all purchases daily, irrespective of the 
expenditure amount. All purchases, no matter how small, are to be recorded daily 
for all members of the household. 

The collection of expenditure information for all members of the household, by 
consultation and referring to records (receipts, etc.) for the day is a demanding task 
for the household respondent. However, a daily commitment of only a few minutes 
is all that is required to complete the diaries. 

The initial interview collects general information on the household and the 
interviewer shows the respondent how to complete the diaries. Questions on socio­
demographics of the household are asked during this initial interview because they 
are needed to understand and interpret the data. For instance, information on 
income is used to show how households at different income levels spend and to 
identify the needs of different types of households. Questions on age, gender and 
marital status help to compare expenditure pattems between households. 
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Food Expenditure Survey in 2001 

Part 3 
2001 Food Sample - Housebolds and Dwellings 

PROVINCE DWELLINGS HOUSEHOLDS 
( anticipated) 

Newfoundland 197 173 

Prince Edward Island 51 44 

Nova Scotia 364 313 

New Brunswick 288 245 

Quebec 1,770 1,602 

Ontario 2,550 2,325 

Manitoba 384 338 

Saskatchewan 341 305 

Alberta 895 816 

British Columbia 1,510 1,406 

Whitehorse, Yel10wknife & 650 550 
Iqaluit 

TOTAL 9,000 8,117 

」

‘Anticipated Households' is the estimated number of occupied dwellings, i.e., the number of dwellings 
less those that are vacant, demolished, under construction, etc. 
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Food Expenditure Surv.양 in 2001 

Part4 
Schedule of Internal Activities 
The following schedule gives a breakdown of survey activities and their respective 
time frames for the first month ofthe FES. Successive months will follow the same 
schedule. Note that the Senior Interviewers may ask Interviewers to send 
completed documents more frequently so the Senior can check for quality. 

ACTIVITY FROM 

Head Office sends aIl survey materials to November 27 
Regional Offices * 
Self-study training of Project Supervisors, November28 
Senior Interviewers and Interviewers * 
Head Office transmits sample file including December 11 
label file to Regional Offices * 
Regional Offices perform assignment December 13 
planning 

Regional Office clerical staff assemble and December 18 
send January Assignments to Interviewers 
Regional Office mails out introductory December20 
letters and brochures for January sample 

Interviewers’ first visit to dwellings in January 2 
January’s sample 

February’s sample transmitted to RO. January 8 
Assignment planning by Project Supervisor 

Interviewers’ second visit to dwellings in January 10 
January’s sample 

Interviewers' third visit to dwellings in January 17 
January’s sample 
RO clerical staff assemble and send January 22 
February assignments to Interviewers 
RO mails Introductory Letters and Brochures January 24 
for February’s sample 
Interviewers ship documents for January’s January 24 
sample to Senior Interviewer 
Senior Interviewers edit documents for January 26 
January’s sample and ship to RO 
January documents sent to HO February 13 

* These are one-time only activities. 

TO 

November28 

December 19 

December 13 

December 15 

December22 

December20 

January 23 

January 12 

January 31 

February 7 

January 26 

January 24 

February 8 

February 12 

February 16 

WORK 
DAYS 

2 

15 

3 

2 

5 

15 

5 

15 

15 

5 

9 

18 

4 
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Food Expenditure Survey in 1001 

Part 5 
Field Collection Schedule 

The FES in 2001 will commence the first week of J anuary 2001 and continue each 
month until December 2001. Data collection for December 2001 is to be 
completed by January 10, 2002. Clean-up of outstanding cases by the regiönal 
offices will continuè until the end of January 2002. 

Targets for field staff: 

~ First three weeks of the month - All dwellings must have been visited once. 

~ Second to fourth weeks of the month - All dwellings must have been visited a 
second time 

~ Third week of month to the first week of the following month - All dwellings 
must have been visited the third and last time. 

~ Second week of the following month - All completed survey forms must be sent 
to the Senior Interviewer. 

~ Third week of the following month - all completed survey forms must be sent to 
Head Office. 

Information Manual 
10 



Food E.‘penditure Survey in 2001 

Part6 
Media Contact 

National Spokesperson 

Susan Poulin Bilingual 뼈
 뼈 
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Data Requests 
(Client Services 
Income Statistics 
Division) 

Bilingual Tel: 1 888297-7355 
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Food Expenditure Survey in 2001 
Doorstep Questions and Answers 

Doorstep Q&As 

Please direct all media inquiries to your senior 
interviewer who will pass the request on to the Regional 
Communications Manager. 

1. Introduction to the Survey 
What’s the survey about? 
Who uses the information? Why do they want it? 
Is this survey rea11y necessary? 
Doesn’t the govemment already know this? 
How many people are being surveyed? 

2. Participation 
Do 1 have to take part? 
What happens if 1 refuse? 
What’s in it for me? 
How long will it take? 
1 really don’ t have time to meet with you. 
Can you leave the diaries and 1’11 mail them back? 
Does the interview have to take place in my home? 
Can 1 stop filling out the diaries at any time? 
Why was 1 chosen? 
Can ’t you pick another household? 
Why can't you pick my neighbour? Their family is exactly the same as mine. 
1 live alone. 1’m not a household. 
I ’m retiredJunemployed. 
I ’m too.busy. 1 don ’t have time to complete the diaries. 
1 don’t keep very accurate records. 1 probably wouldn ’t be a good candidate. 
What if 1 forget to record some purchases? 
How can 1 get a copy of the results? 
My relative (e.g., spouse/son/daughter/grandson/granddaughter) does not want 
me to answer any surveys. 
Are you going to pay me? Why not? 
1 do not understand why my tax money goes to supplying these fancy folders, 
staplers and all this junk! 

2001Food Expendíture 
Doorstep Q&As 
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3. Confidentiality 
Is my information kept confidential? 
Do you need my name? 
Why do you need my telephone number? 
What happens to my diaries? 
How do you protect iny information? 
What laws govem confidentiality? 
How can 1 obtain a copy of the Statistics Act? 
Can other govemment departments access my files? 
Do you sell this information? 
Will my name get on any mailing lists? 

4. Survey Specific 
How much does it cost to do this survey? 
Do other countries do this? 
How often do you do this survey? 
Why does FES need to be conductεd every four or five years? 
Is this survey linked to the CPI? How? 
When will the results be available? 

5. Questionnaire Content 

Doorstep Q&As 

Why do you ask about income if this is a survey about food spending? 
Why do you ask questions not directly related to expenditures? 
Why do you need to know what 1 spent in restaurants? 
1 am concemed about the accuracy of what 1 am telling you. Maybe it is better 
not to complete this survey. 

2001Food Expenditure 
Doorstep Q&As 
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Doorstep Q&As 

1. Introduction to the survey 

What’s the survey about? 
The Food Expenditure Survey (FES) asks questions about the food spending 
pattems of Canadian households. Basically, it looks at how much money 
households spend on food. 

Who uses the information? Why do they want it? 
Many different organizations and individuals will use the informatioll. For 
example: 

Statistics Canada uses the data to update the “ weights" for the Consumer Price 
/ndex (CPI), that each month measures inflation. For the CPI to monitor the price 
changes of food, it is necessaη to monitor what Canadians are spendingon food. 

Community grOlψ's， social agencies, consumer groups and nutritionists can 
target segments ofthe population that are most in need ofhelp. Information from 
this survey helps identify the needs oflow-income househ이ds， senior citizens and 
single-parent families. 

Social and economic policy analysts can pinpoint changes in household food 
spending. This helps them set the tone for appropriate social and economic 
polìcies. For example, it will show how food expenditures vary according to 
household income. The information wi1l also reveal how expenditure habits vary 
for different households, e.g., families with and without children, persons living 
alone, single-parent families, elderly people etc. 

lndividuals and families can use the data to compare their food spεnding habits 
with other households. 

Small husinesses and entrepreneurs can understand the needs ofhouseholds 
better by using information col1ected by the Food Expenditure Survey. Businesses 
need to understand changes in how households spend their money in order to 
provide convenient and suitable goods and services. 

M unicipal, provincial and federal governments use information from the F ood 
Expenditure Survey when implementing policy studies on food expenditures of 
low or fixed income groups. 

Researchers, teachersand students use the data to understand how Canadians 
spend their money and to determine the effectiveness of Canada’s social policies. 

2001Food Expenditure 
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Doorstep Q&As 

Lawyers and their clients use the food expenditure data for households of 
different sizes to support requests for alimony and other compensation. 

Is this survey really necessary? 
Yes, the Food Expenditure Survey is very important since food purchases are a 
m며or component of the family budget. When the information from all the 
households is put together, we will have accurate and detailed up-to-date 
information on food purchases across Canada. In conjunction with income and 
other household characteristics, this survey provides important information on the 
economic conditions of people in Canada. It is relied upon by government, 
business and other groups in making important decisions. 

Doesn’t the government already know this? 
No. The Food Expenditure Survey is the only source that tells how households 
spend their money on food based on household size, age, income level, etc. 

How many people are being surveyed? 
We are surveying 9,000 dwel1ings. 

200IFood Expεnditure 
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Doorstep Q&As 

2. Participation 

Do 1 have to take part? 
Your participation in this survey is voluntary, but very important in creating a 
complete and accurate picture of food spending in Canada. The diary may be of 
personal benefit to you in discovering the amounts spent on different food 
purchases. 

What happens if 1 refuse? 
Because you will not be replaced as a respondent, the resu1ts of this survey will be 
less accurate. This will affect the quality of information available to make 
informed policy, resource and business decisions that eventually affect us all. 

What’s in it for me? 
Inflation concems us all. If the country is to monitor the increase in the cost of 
living, we must be able to measure changes in prices of food as well as other 
products. As a consumer you are concemed with the effect of rising food prices 
on your budget. An essential element in measuring inflation is accurate 
knowledge ofhousehold food expenditures. 

Y ou are also affected with decisions made by various govemment agencies which 
can affect your household. For example, the Consumer Price Index is now being 
used to adjust the income brackets for taxation. Y ou and your household benefit 
because accurate information is available to alllevels of government when they 
make decisions related to the financial well being ofhouseholds. 

The data is also useful in determining which groups are most in need ofhelp. For 
example, seniors or single parent households may be unable to make ends meet 
and need help with food expenses. As well, many respondents say that keeping a 
diaη of their food expenditures for a two-week period provides an opportunity to 
seε how their dollars are being spent and gives a useful snapshot of their spending 
for the year. 

How long will it take? 
If food purchases are recorded on a daily basis, it will take less than 10 minutes a 
day for most households. 

1 really don’t have time to meet with you. 
I can come back at a more convenient time. When would you like to meet? 

2001 Food Expenditure 
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Doorstep Q&As 

Can you leave the diaries and 1’11 mail them back? 
After the first diary is completed, 1 will need to review the completed diaries with 
you and answer any questions. 

Does the interview bave to take place in my home? 
No. We can certainly arrange to meet at a location more convenient for you. 

Can 1 stop filling out the diaries at any time? 
It is important that you record all food purchases in both diaries to the best of your 
ability. We need a complete picture ofyour purchase~ over the two-week period. 

Why was 1 chosen? 
Y our household was selected through a statistical method called sampling. We 
use the answers from a random sample of private households across the countη to 
represent the entire population. This is much less expensive than surveying every 
household. To produce good quality results, it is important that all selected 
households participate. 

Can’t you pick another household? 
No. For results from a sample to be accurate, StatisticsCanada must interview 
only households selected for the sample. This selection was done at random and 
in such a way that each one of the houses in this area had an equal opportunity of 
being selected for an interview. 

Whycan’t you pick my neighbour? Their family is exactly the 
same as mlne. 
All survey information is strictly confidential so 1 cannot discuss who else has 
been selected for a survey. As surveys are completely random, this time your 
household was selected for this survey; next time it will be another household’s 
tum. 

1 live alone. 1’m not a household. 
Single-person households are a very important group. They make up about 20% 
of all Canadian households. Without their answers, the survey is not as accurate. 

I ’m retired/unemployed. 
It is important to leam about the food spending pattems of all people living in 
Canada. The information you provide is as important as the next person’s. 

2001Food Expenditure 
DoorstεpQ&As 

6 



DoorstεpQ&As 

I ’m too busy. 1 don’t have time to complete the diaries. 
The survey needs to cover all types of foods including the types of foods that 
persons with busy schedules buy such as convenience foods, take-out, etc. Y ou 
are the one best qualified to give information regarding your purchases. We are 
asking you to record your purchases each time you retum from the store, so that 
items will not be forgotten and the diaries will be as accurate as possiblè. 

Idon’t keep very accurate records. 1 probably wouldn’t be a 
good candidate. 
Just take a few minutes each day to record all your food purchases - the price and 
quantity on the day ofpurchase. Food receipts and any other statements or 
invoices are helpful. 1 will go through an example with you and willleave my 
phone number if you have any questions. 

What ifI forget to record some purchases? 
If you forget, make the best estimate you can. 

How can 1 get a copy ofthe results? 
When the survey results are released, they will be reported in the media. As well, 
you can access our release at your locallibraη and on the Internet 
(www.statcan.ca). You can also contact your Statistics Canada regional office for 
more information using the telephone numbers indicated in the newsletter. The 
1996 data are the latest available right now. 

My relative (e.g., spouse/son/daughter/grandson 
Igranddaughter) does not want me to answer any surveys. 
1 would be pleased to come back when they are at home. May 1 arrange an 
appointment and leave you some information? 1 can contact your relative and 
arrange a time when we can all meet together. 

Are you going to pay me? Why not? 
No. Statistics Canada is very conscious ofthe costs of conducting surveys and is 
not in a position to pay respondents. Statistics Canada has always depended on 
the willing co-operation of the public. 
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Doorstep Q&As 

1 do not understand why my tax money goes to supplying these 
fancy folders, staplers and all this junk! 
We are providing you with thenecessary material to make it easier to complete the 
di따y. 
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Doorstep Q&As 

3. Confidentiality 

Is my information kept confidential? 
Y our information is kept strictly confidential. Under the Statistics Act, employees 
must take an oath of secrecy. There are legal repercussions if an employee breaks 
the oath of secrecy. Only Statistics Canada employees who need to work with the 
questionnaires have access to them. As well, addresses are removed from the 
questionnaire before the information is entered into the database; names are not 
put into the database either. 

Do you need my name? 
1 prefer to be able to call you by name, but 1 do not need your name to complete 
this questionnaire. It does make it easier to refer to you and the people in your 
household by name to keep track of everyone while we go through the diaries. 

Why do you need my telephone number? 
1 only need your telephone number in case we need to call you to clarify any 
information on the questionnaire. Once the di없ies are reviewed and everything is 
in order, your address and telephone number are removed and shredded. 

What happens to my diaries? 
After 1 review the diaries to see that everything is complete, 1 will send them by 
bonded courier to my supervisor. The diaries will then be sent for data processing 
where the information is entered into our secure database. The diaη that has your 
address and telephone number is removed and shredded. Names are not put into 
the database. 

How do you protect my information? 
All Statistics Canada employees take an oath ofsecrecy. We keep completed 
questionnaires in secure and locked places. We use bonded couriers to transport 
the questionnaires to our Regional Offices. Only employees who need to see 
questionnaires have access to them. And, finally, our computers have a number of 
security features. The information cannot be accessed through the Intemet. 

What laws govern confidentiality? 
The Statistics Act govems confidentiality. Under this Act, your information cannot 
be released to anyone outside the Agency without your written consent. 
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Doorstep Q&As 

How can 1 obtain a copy of the Statistics Act? 
A paper copy ofthe Statistics Act is available at the Statistics Canada library and 
many of Canada’s libraries. An electronic version is available on the Intemet 
through the STC library home page at !!ttp://biblionet.statcan.ca. 

Can other government departments access my files? 
No. No one, not other govemment departments (e.g., Revenue Canada, HRDC) 
the courts, or even the RCMP can access your information. 

Do you sell this information? 
No, we do not sell or distribute any personal information about survey 
respondents. 

The final survey results are provided and published as tables, graphs, and 
statistical analysis - to the public at no charge through depository libraries across 
the country (those libraries with a collection of govemment documents), through 
our regional refcεrence centres, media reports and through the Intemet. Cliεnts 
who want more detailed analysis or want the data in a special format are charged 
for that service. 

Will my name get on any mailing lists? 
No. We do not record names in the database, nor do we use them for any type of 
mailing list. Survey lists 한om Statistics Canada are for intemal use only and are 
kept strictly confidential. They are not used for any marketing purposes and they 
are not sold to private companies. 
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Doorstep Q&As 

4. Survey Specific 

How much does it cost to do this survey? 
It costs about $145 per household to do this survey. This includes survey 
d응velopment， questionnaire design, all collection activities, creating and updating 
the database, analysis of the survey results, and release of the survey information 
(the tables, graphs and statistical analysis). 

Do other countries do this? 
Yes. Most countries collect information on household food spending. In fact, 
some countries, like the United States and Great Britain, ask respondents to keep a 
detailed diary of all household expenditures for 2 weeks and to participate in an 
introductory interview. 

How often do you do this survey? 
This survey is conducted every four or five years. 

Why does the FES need to be conducted every four or five 
years? 
The data need to be updated to reflect changes in spending habits that happen as a 
result of changes in food preferences, population groups, social and tax policies, 
the cost of living and other factors. 

Is this survey linked to the CPI? How? 
The 2001 F ood Expenditure Survey will be used to update the weights for the CPI. 
The ‘weight’ for each food item is that item’s portion of the average food budget. 
F or example, beef would have a higher weight than salt. The weights change over 
the years with changes in food preferences, population groups, etc. 

When will the results be available? 
Release plans for the 2001 Food Expenditure Survey have not yet been finalized but 
will include an article in the Daily and the updating of the tables found on the 
Statistics Canada Intemet site under “ Canadian Statistics". 
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Doorstep Q&As 

5. Questionnaire Content 

Why do you ask about income if this is a survey about food 
spending? 
Questions on income are used as part of the information needed to understand and 
interpret the data. Income information helps us study how households at different 
income levels spend differently and to identify the needs of different types of 
households. 

Why do you ask questions not directly related to expenditures? 
Questions on age, gender and marital status help us to.interpret and understand 
expenditure pattems. For example,.a young family will spend money differently 
than an elderly couple. Single people will also have different food spending 
pattems than other types of households. This type of information makes the data 
morε useful and relevant. It also helps us analyse different spending pattems by 
several categories of households, such as young families, seniors or single people. 

Why do you' need to know what 1 spent in restaurants? 
We want to collect information on all food expenditures, which includes both 
foods prepared at home and food purchased away from home. This means that we 
need to collect information on food purchased in restaurants, as this represents an 
important element in total food expenditure and it varies considerably between 
households. 

1 am concerned about the accuracy of what 1 am telling you. 
Maybe it is better not to complete this survey. 
We realize that it is not easy to record your food expenditures for two weeks. Thε 
diary is designed tohelp you record as much as possible. After the interview, 1 
will review the diary with you and answer any questions you may have regarding 
the record keeping. After εach week, 1 will review your entries to make sure that 
everything is in order. Thìs helps me to determine the accuracy ofthe data and 
will tell me if something was missed. 
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Group 

AII households • 

• 

• 

Families and • 
individ uals of varying 
mcomes 

• 

• 

Single-parent families • 

• 

Families with pre- • 
schoolers or children 
still in school 

• 
• 

Persons approaching • 
retirement 

• 

Seniors • 

• 

• 

F 'ood Expenditure Survey 
“Good decisions are based on good illψrmation" 

Needs and uses of the data 

Questions that Need Answers Programs, Services & 
Users of this Information 

What do households spend on • Provincial social assistance programs 
food? • Healthy living programs 
How do food expenditures vary by • Pension programs 
household type? 
Have pattems of food consumption Users: 
changed over the years? 

Statistics Canada 
Govemment.departments 
Social advocacy groups 
Private industry 
News media 

Do families and individuals meet • Provincial social assistance programs 
their basic food needs with their • Healthy living programs 
resources? • Pension programs 
Are families and individuals eating 
healthy foods? Users: 
How do their food spending habits Health Canada 
differ from other households with HRDC 
different income levels? Provincial Social Services Ministries 

Social advocacy groups 
News media 

Do single-parent families have the • Child support guidelines 
resources to meet basic food needs? • Child care programs 
Are they able to make ends meet? • Provincial social assistance programs 

• Advocacy groups 

j Users: 
Health Canada 
HRDC 
Justice Department 
Provincial Social Services Ministries 
Social advocacy groups 
News media 

Are families able to purchase food • Child care programs 
required by pre-schoolers and • Legislation regulating healthy liγing 
children (i.e., for healthy 
nutrition)? Users: 
Are food expenses increasing? Health Canada 
What “ bite" does children ’s food HRDC 
take out of the family budget? Provincial Education Ministries 

Teachers of family studies 
News media 

Are these people able to budget for • Retirement income programs (Old Age 
healthy living? Security/Canada/Quebec Pension Plans) 
Do they spend more on speciality 
foods? Eating out? Users: 

HRDC 
Health Canada 
Recreation and tourism industry 

Can seniors afford to buy the food • Retirement income programs (Old Age 
recommended for their health by Security/Canada/Quebec Pension Plans) 
Health Canada? • Advocacy groups 
Are there special food expenses 
seniors face? Users: 
Are seniors spending more on HRDC 
food? Health Canada 

PrÏvate indus따 



Enquξte sur les dépenses alimentaires 
en2001 
Questionnaire 

FE2 
Confidentiel une fois rempli 

Déclaration exigée en vertu 
de la Loi sur fa statistique, 
Statuts révisés du Canada, 
1985, chapitre S19. 

See reverse for English 

001 

Liste 댐;턴웹?댐 
Registre des livr:aisonsetdés rt!prises 

Visite Mois oebùt Jour Fin 

005 006 007 008 
Interview et livraison 
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Registre des visites 
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[ ~tj。멘position du ménage þ 

1. Quels sont les prénoms de tous les membres de 
votre ménage? 
Inscrivezd이'abord la personne de "깅férence du 
ménage(voif Isdéπ~nìtion). Posez toutes les questions 
.deJasection Aàchaquernembredu m깅nageque 
vous avez inscrit 

Personllede référence du ménage.: le membre du 
ménage qui en est lé principalsoutìen f;nancíer 
(c.-à-d.lapersonnéqui paie lel6yer, les versements 
hypothécaîres, .Ies taxeS fÖí1cièreS ou I녕，1ectricité ， 
etè.). 11 peuts'agir d'url h6tnme ou d'unefemme.Si 
tous les membres SE) pa.rtagentles responsabilités 
financièreS à. þarts égales, inscrivez n‘importeqiJel 
melTlbre .èomnìepersonnede référence duménage. 

2. Q떼el est le 1ien de .parenté de avec la 
personne de référence ? 

001 011 

Personne 모머 P뻐e하rsonr빼u 

I Prénom 팩
 」

---

20CO며이nt(e) 

30(티ís.ou fiUe 

40.A~t엄 P하ef)té 
~O Nón apparenté(e} 

3. En quels mois et année est-iI (elle)né(e) ? 

Si né(e) en 1900 ou avant, inscriνez 1900. 

4. Est-ce que est un homme ou unefemme? 

다] 다王묘 DJI I I I I 

빼
 獅

H 

F 

4 

O 
O 

VA 

‘, 

。
‘

014 

5. Quel est I녕tat matrimonialde ? 

Cochez un cercle. 

005 

10 Mari강(e) à un membre 
duménage 

20 Co미oint(e) defait d‘un 
mernbre du ménåge 

30 Jamais marié(e) 
(c용lìbataire) 

40 Autre (sépa떼e); 
dìvorc획e)， veuf ou veuve) 

015 

1 0 Marié(e) à un membre 
du ménage 

20 Conj이nt(e) de faìt d'un 
1T19níbredu .ménage 

3 o Jamais marìé(e) 
(célìbataire) 

40 Autre (séparé(e), 
divorcé(e), veuf ou veuve) 

Inscrivez le.code Inscrívez le code 
6. Code de famille économique 

Famille ‘!conomique : deux personnes ou plus qui 
viventda.ns le même logementet qUÎ sont 
apparentées par le sang, par le mariage, par 
adoption ou qui vivent en union libre. Des 
cQlocataìres non apparentés auront des code 
différents. 

006 016 

[린 口

Vérifiez la composition du ménage 

Après avoir dressé la liste des membres du ménage, 
demandez: 

• Y a-t-iI quelqu’un d’autre qui vit à cette adresse ? 

• Y a-t-j( des personnes absentes qui peuvent être 
considérées comme vivant à cette adresse ? 

)age 2 8-5400-14 



[ r;;w l(e1;;'.Xeø ß (e] ê ,- '! I ì; '4 êht-ßj >
021 031 041 051 

Personne [IJ Personne [IJ P야e하r댄som빼u Pers。빼 

L어nom I pænom L앤nom 

022 

20 Conj이nt(e) 

3 0 Fils ou fille 

4 0 Autre parenté 

50 Non apparenté(e) 

20 Conj이nt(e) 

3 0 Fils ou fille 

4 0 Autre parenté 

5 0 Non apparenté( e) 

042 

20 Co띠。int(e) 

3 0 Fils ou fille 

4 0 Autre paren뼈 

5 0 Non apparent강(e) 

052 

20CO빼int(히 

3 0 Fils ou fille 

40 Autre parenté 

5 0 Non apparenté( e) 

田 l1 1 1 I 머 |I I I I 다JI I I I I 빼
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nt 

10 Homme 

20 Femme 

025 

10 Marié(e) à un membre 
du ménage 

20 Co띠oint(e) de fait d’un 
membre du m강nage 

30 ‘Jamaisma대(e) 
(célibataire) 

4 0 Autre (sépa어(e) ， 
divorcé(e), veuf ou veuve) 

035 

10 Marie(e) a un mèmbre 
dum강nage 

20 Co띠oint( e) de fait d’un 
membredu m강nage 

30 ‘Jamais marié(e) 
(célibataire) 

40 Autre (sépa엄(e) ， 
divorcé(e), veuf ouveuve) 

045 

10Ma때(e) à im l1lembre 
du ménage 

20 Conjoint(e) de fait d’un 
membre du ménage 

30 Jamais marié(e) 
(célibataire) 

40 Autre (séparé(e), 
divorcé(e), veuf ou veuve) 

055 

10 Mari용(e) à un membre 
du ménage 

20 Conjoint(e) de fait d’un 
membredum용nage 

30 ‘Jamais marié(e) 
(célibataire) 

4 o Autre (séparé(e), 
divorc강(e) ， veuf ou veuve) 

Inscrivez le code 

056 026 

口

036 

Inscrivez le code 

口

046 

Inscrivez le code 

口

Inscrivez le code 

口

Notes et observations 
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l맥빼[;]J뻐LÐ뻐l!J뼈l삐d야esde때rn매I 'X9;6:;C-I뻐m뻐~뻐w 

En faisant abstraction des achats effectués lors d'une absence de plus d'une 
journée, au cO(jt~des q(jatredernièressemaines .•• 

1.p Croomdubiitesn a e|imstiemnetazi-rveosu asc qhueete |se m승nage a dépensé au titre des aliments et autres 
dans des magasins? (Comptezles aliments achetés à 

descornptòirs de produitsagricoles ou livrésà domicile) . 

• Necomptez pasl’achat desaliments en vrac. (Voir Q.3) 

2. Dece montant, combienJe.m강nagé a-t-il dépensé au titre des articles non 
alimentaires commeJes produits de papier, Jes articles m강nagers， la nourriture pour 
animaux domestiques, Jes böissons.alcoolis옹es， etc. ? 

3. Quel montant le menage a-t-il depDeEnsFe au titre des achats d‘aliments en vrac, par 
exemple, Jes quantités de viandeDEPASSANT 25 kg. (55Ibs.), fruits ou légumes en 
vrac pourla mise en conserves, la congélation, etc. ? 

• Comptez lésfra.is de découpage, d'emballageet de congélation. 

4. Le ménage a-t-iI acheté des aliments préparés ou des boissons non alcoolisées dans 
des magasins pour des réceptions, noces et autres occasions, qui ne sont pas 
indiqués à la Q.1öu à la Q.3 ci-dessus ? 

•.. Ne comptez pas les restaurantset Jes traiteurs. 

4.1. Quel montant a-t-ildépensé ? 

5. Pour les 12 derniersmois, où se situait dans I'échelle suivante le revenu total, 
provenant de toutes sources, de tous les membres de votre ménage, avant impôt et 
autres déductions ? 

Notes et observations 

:>age4 

Co디t total 

001 

002 

003 

004 

100ui 응 Continuez 

20 Non 응 Passezà 
la Q. 5 

005 

006 

5 0 Moins que 5 000 $ 

605000$ -9999$ 

7010000 $ - 14999 $ 

80 15000 $ -19999 $ 

90 20 000 $ -29999 $ 

10 0 30 000 $ - 39 999 $ 

11 0 40000 $ - 49 999 $ 

12 0 50 000 $ - 59 999 $ 
13 0 60 000 $ - 69 999 $ 

14 0 70 000 $ - 79 999 $ 

15 0 80 000 $ - 99 999 $ 
16 0 100000 $ ou plus 
17 0 Ne sait pas 
18 0 Refus 

8-5400-14 



.예떼[ßjj빼1 
au cour띤mtm'il。미i넙s pr얘~‘E ) 

1. Des membres du ménage se sont-ils absentés du foyer une nuit ou 
plus au cours du mois de ? 

(Intervieweur: indiquez le mois préo깅dent ci-dessus) 

001 10 Oui 웅 Continuez 

20 Non 응 Fin de I'entrevue 

2. Pour chaque absence d'une nuit ou plus au cours du mois précédent, indiquez le nombre de personnes en cause 
et le nombre de nuits passées hors du foyer. 

Absence W 1 AbsenceW 2 Absence NO 3 Absence W4 AbsenceW 5 

Nombre de personnes %머 004 머 006 머 008 田 010 머 
absentes 

Nuits passées hors du foyer 003 田 005 rn 007 머 009 田 011 rn 
3. Au cours de ce séjour, quel est le montant de la pension que les membres 020 

dum강nage ont payé à des ménages privés ? 

4. Pour toutes ces absences, j'aimerais maintenant vous poser quelques questions sur les aliments et les boissons 
non alcoolisées ACHETES DANS UN REST AURANT. 

• Comptez ’es pourboires, les taxes et les achats faits pour les invités. 

• Ne comptez pas les dépenses pour lesquelles vous avez été remboursé ou qui étaient comprises dans un forfait. 

Restaurants avec Restaurants à Cafétérias Autre service aux tables service rapide 

Nombre 021 

묘묘 
023 

다JJ 
025 

다]] 
027 

묘B de repas 
Déjeuners 

0:킹 024 026 028 
Dépenses 

Nombre 029 

다JJ 
031 

다]] 
033 

다IJ 
035 

다]] de repas 
Dîners 

030 032 034 036 
Dépenses 

Nombre 037 

또B 
039 

다그〕 
041 

묘묘 
043 

다묘 de repas 
Soupers 

038 040 042 044 
Dépenses 

Casse-croûtes, 045 046 047 048 
friandises, 

D강penses boissons non 
alcoolis강es 

Nota: (( Autres >> restaurants incluent les comptoirs de rafraîchissements, les casse-cro디tes， les distributeurs 
automatiques, les cantines mobiles, les vendeurs de pommes de terre frites, les traiteurs, les vendeurs 
de café, etc. 

5. Au cours du mois précédent, combien ce ménage.a-t-il dépensé au titre des 
aliments et des boissons non alcoolisées ACHETES AU MAGASIN pendant 
une absence d'une nuit ou plus? Par exemple casse-croûtes achetés dans 050 

un poste d’essence, aliments achetés dans une épicerie, etc. 

6. Combien de repas ont été reçus gratuitement, remboursés, ou encore 
강taient compris dans un forfait (p. ex. , voyages d’affaires, avec des amis ou 
en famille)? 

8-5400-14 Page 5 



〔[iIti[.Jj jJ.UëliA빼 ~띠vi. 

3. 

4. Quel est I'état final dela section 
du journal AUMENTS ACHETÉS 
AU HEST AURANT ? 

::lage6 8-5400-14 



&~ Veuillez noter vos observations sur toutes lessections qui étaient incomplètes ou sur n’importe quel problème 
rencontré en remplissant le journal. 

Premi용re semaine 
020 

Deuxième semaine 
021 

[ Notes et observations þ 
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Food Expenditure Survey 
in 2001 
Questionnaire 

FE2 
Confidential when completed 

Collected under the authority 
of the Statistics Act, Revised 
Statutes of Canada 1985, 
Chapter S19. 

Français au verso 

口
디U하:er 매하1 니앙 

l I I I I I 

Visit 
Number Dale Time 

8TCI’80-045-60119 

@ 
Interviewer’~ Name (PJea$eprínt) 

••• Statistics Statistique 
Canada Canada Canad캄 

j““F학‘‘t석“날‘‘‘‘m“‘‘h젠‘‘11젠“‘11‘i、‘‘~‘‘‘[멘‘‘‘a‘‘‘…1‘I‘r‘‘11‘‘‘”‘‘‘f한ηt“‘‘11‘‘P‘“‘11‘F‘‘s‘‘‘‘‘‘i‘“h‘“j“.’’i’’‘‘’i‘.’.‘I‘‘.’’;’.’.’.’’‘‘.’’’‘‘‘I‘‘‘‘i‘i‘‘‘I‘‘:‘‘‘’‘;‘I‘i‘I‘I‘‘‘‘I‘;’‘i‘.‘-‘I‘‘.‘1 ’’‘I‘I’I‘’‘‘‘.‘.、:’’‘I‘I‘I‘I‘‘r‘-‘.‘.‘‘‘‘에I찌i‘저재 ‘”네 I 
| 

Listing Address Household Contact: 
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-
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CI 
ιWhatare thefirstnames of all members 01 your 
hoùsêhold? 
Listthe household reference person η(st (see 
defífíittôfí)ι Ask. éillquestíons.ínSoctÎon A foreach 

•. member. ofJhe .l)ouseholdthÇlt Y.9yhave .Iísted; 

001 011 

때
 
삐
 

Person 1--1 --'----' 

辦」

.005 

1 o Married spouse of a 
household member 

20 Gommön-Iaw spouseof 
ahousehold member 

30 Never married 
(single) 

400ther(separated, 
divörced or widowed) 

015 

1 0 MarriedspoUSé.of a 
householdmember 

2 0 Common-Iaw spouse of 
a household rnember 

30 Nevermaπied 
(singl밍 

40 Other (separated, 
divöyced Ór' widowed) 

Check. house/JOldmemberShip 

Afterfisting members ofthehousehold ask: • Does anyone else live atthis address? 

• Are there any persons away who could be 
'cÇ>,nsideredasliyin9st thi~.adfJreSs? 

Page2 8-5400-14 



[ A. Household composition þ 
021 031 041 051 

Person rn Person rn Person 담〕 Person 口그 

First Name 

022 

20 Spouse 

3 0 Son/Daughter 

40 Other relative 

50 N야 related … 
매
배
 

빼
 田

032 

20 Spouse 

3 0 Son/Daughter 

4 0 Other relative 

5 0 Not related 

머 |I I I I 

042 

20 Spouse 

3 0 Son/Daughter 

4 0 Other relative 

5 0 Not related … 
매
뻐
 

뻐
 m띠
 

20 Spouse 

3 0 Son/Daughter 

4 OOther relative 

5 0 Not related 

053 MM YYYY 

田다王B 
024 

10 Male 

20 Female Q) 

e 

’” 
a 

키
 

M 

R 

4 

O 
O 

“K 

‘‘ 

”
ι
 

044 

10 Male 

20 Female 

10 Male 

20 Female 

025 

1 0 Married spouse of a 
household member 

2 0 Common-Iaw spouse of 
a household member 

3 0 Never married 
(single) 

4 OOther (separated, 
divorced or widowed) 

035 

1 0 Marriedspouse of a 
household member 

2 0 Common-Iaw spouse of 
a household member 

3 0 Never married 
(single) 

4 0 Other (separated, 
divorced or widowed) 

045 

1 0 Married spouse of a 
household member 

2 0 Common-Iaw spouse of 
a household member 

3 0 Never married 
(single) 

40 Other (separated, 
divorced or widowed) 

055 

10 Maπied Spo뼈 of a 
household member 

2 0 Common-Iaw spouse 이 
a household member 

30 Ne밍ve하rma하rη때r 
(single) 

40 Other (separated, 
divorced or widowed) 

EnterCode EnterCode 

026 

口

036 

EnterCode 

머 

046 

EnterCode 

口

056 

口

Notes and Comments 
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CI!맨~겔켄핸판 다 • 

Excluding purchases made while away from home overnight or longer, in the last 
four weeks ••• 

1. How much do you estimate this househo|d si||pSent 。n fo。d and other gr。ceries
purchased from stores (including farmer stalls and home delivery)? 

• Exclude bulk purchases of food. (See Q.3) 

2. How much of this amount was for non-food items such as paper products, 
household supplies, pet food, alcoholic beverages, etc.? 

3. What amount was spent for bulk purchases of food, e.g. meat IN EXCESS of 25 kg. 
(55Ibs.); bulkquantities of fruit or vegetables for canning, freezing, etc.? 

• Include charges for cutting, wrapping and freezing. 

4. Did thishousehold buy any prepared food or non-alcoholic beverages from stores for 
parties, weddings and other occasions not reported in Q .. 1 or Q. 3 above? 

• ExèlUde restaurants and caterers. 

4.1. What amount was spent? 

5. Lookingat the sca.le, what is your best estimate of the total incomefrom all sources, 
before deductions, of all household members during the past 12 months? 

Notes and Comments 

Page4 

Total Cost 

001 

002 

003 

004 

10 Yes • Continue 

20 No • Goto Q. 5 

005 

006 

50 Less than $5,000 

60 $5,000 - $9,999 

70 $10,000 - $14,999 

8 0 $15,000 - $19,999 

90 $20,000 - $29,999 
10 0 $30,000 - $39,999 

110 $40,000 - $49,999 

12 0 $50,000 - $59,999 

13 0 $60,000 - $69,999 
14 0 $70,000- $79,999 

15 0 $80,000 - $99,999 
16 0 $100,000 or more 

17 0 Don't know 
18 0 Refused 

8-5400-14 



C. Food and bevera빨 W順

1. Were any household members away from home overnight or longer 001 10 Yes 응 Continue 
during the month of ? 

20 No 응 End 
(Interviewer: Indicate previous month ) 

2. For each absence from home overnight or longer during the previous month indicate the number of persons away 
and the number of nights per person. 

Absence No. 1 Absence No. 2 Absence No. 3 Absence No. 4 Absence No. 5 

Number of persons away M 머 0여머 006 [口 008 rn 010 田

Nights away 003 [口 005 머 007 rn 009 田 011 [口

3. While away, how much board, if any, was paid to a private household by 020 

members of this household? 

4. For all these absences, I need some information about the food and non-alcoholic beverages PURCHASED FROM 
REST AURANTS. 

• Include tips and taxes as well as purchases made for guests. 

• Exclude expenses which were reimbursed or part of a package. 

Table service Fast food Cafeterias Other restaurants restaurants 

021 다]] 025 다묘 따7 다그] Number 
of meals 

Breakfasts 

Expenditures 짧 찮| 짧 짧 
Number 029 다]] 033 []]J 035 다묘 
of meals 

Lunches 

Expenditures 03$1 03$1 

037 묘묘 여1 다묘 043 다]] Number 
of meals 

Dinners 

Expenditures 04$1 

Between-meal 045 046 047 048 
food, snacks, Expenditures non-alcoholic 
beverages 

Note: "0ther" restaurants include refreshment stands, snack bars, vending machines, mobile canteens, 
chip wagons, caterers, coffee wagons, etc. 

5. How much did this household spend on food and non-alcoholic beverages 
PURCHASED FROM STORES while away from home overnight or longer 
during the previous month? For example, snack food purchased from 050 

gasoline stations, food purchased from grocery stores, etc. 

6. How many meals were received free, reimbursed, or part of a package trip 
(e.g., business, dinner at friends)? 

8-5400-14 Page5 



•. 1.1댄 f이[( .1~1Q ! I :JIIGætìt 二 ] 

Interviewer: Please complete after Week1 Week2 
each diary pick-up. 

1. a) During or after the 001 009 

follow-up, did you or the 10 Yes; 허I of the items 층 Goto 1 0 Yes, all of the items 응 Goto 
respondent enter any items Q.2 Q.2 
in the FOOD FROM 2 0 Yes, some items 2 0 Yes, some items 
STORES section of the Please estimate the value o( these Please estimate the value o( these 
diary? items. items. 

$L 
30 No 응 Continue 30 No 응 Continue 

b) If nothing was entered, what I 003 I 011 

was the reason? I 1 0 The respondent had already 10 The respondent had already 
recorded all purchases recorded all purchases 

2 O Tpuhrech reasspeosn fdroenn1t s dtiodre nsot make any 2 0 The respondent didnot make any 
purchases from stores 

300ther 300ther 
Please comment in 0.5 Please comment ín 0.5 

2. a) During or after the I 004 012 

follow-up, did you or the 
10 Yes, 허I of the items • Goto 1 0 Yes, all of the items 웅 Goto respondent enter any items 

in the FOODFROM Q.3 Q.3 

RESTAURANTS section 2 0 Yes, SOJ:lle iterns 2 0 Yes, some items 
of the. diary? PISase estímate thevalue~ofthese Please estimate the value of these 

ítems. ítems. 

$L $L 
3 0 No -+ Continue 30 No 웅 Continue 

b) If nothing was entered, what I 006 I 014 

was the reason? I 1 0 The respondent had already 1 0 The respondent had already 
recorded all purchases recorded all purchases 

2 0 The respondent did not make any 2.0 The respondent did not. make any 
purchases from restaurants purchases from restaurants 、

300ther 300ther 
Please comment in 0;5 Please comment in 0.5 

3. What is the final completion I 007 I 015 

status ofthe FOOD FROM 
1 0 C()mplete 1 O. C()mplete STORES section of the diary? 
20‘ Inbomþlete ‘ 20 Incorríplete 

‘ι 

4.What is the final completion I 008 016 

status of the FOOD FROM 
30 Complete I 3 。 c。mp|eteRESTAURANTS section of the 

díary? 4 0 Incomplete 4 0 Incomplete 

Page6 8.5400.14 



5. Please comment on any sections that were incomplete, or any problems that were encountered in completing 
the diaries. 

Week1 
020 

Week2 
021 

[ [M:114Ei.t.1 야líllí ， nHI~ >
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Les ménages 
canadiens dépensent 
en moyenne près de 
20 % de leur budget 
total en aliments. 
Est-ce votre cas? 
L'Enquête sur les dépenses alimentaires de 
2001 fournira Les renseignements Les pLus récents 
sur Le type de dépenses aLimentaires des ménages 
canadiens. Par exempLe, Les ménages 
consomment-ils moins de viande et pLus de 
poisson? Dépensent-ils davantage pour Les 
Légumes? 

Les données de L'Enquête sur Les dépenses 
aLimentaires fournissent de t깨formation sur 
L'importance reLative des différents produits 
aLimentaires dans Le budget des méñages 
c~!ladiens. Cette information est esse-ntieLLe pour 
effectuer Le caLcuL de La pondération de L'IndiCe 
de~ prix à La consommation (IPC), auqueL on se 
r하ère souvent pour mesurer Le taux d'in fLation. 

L:IPC sert à redresser Les paiements versés en 
vertu des programmes sociaux teLs que Le Régime 
de pensions du Canada, La Sécurité cle La 
vieiLLesse et la Prestation fiscaLe pour enfants. 
La négociation des saLaires ainsi que Les 
rajustements de saLaire reLèvent aussi de L'IPC. 

Les résuLtats de L’enquête sont égaLement utiLisés 
par Les groupes de défense des cõnsommateurs, 
Les nutritionnistes, Les autres ministères, les 
producteurs d'aliments et les déta iLLants. 

힘en que votre participation soit voLontaire, Les 
~~~onse~ que vous fournirez sont indispensabLes à 
L'obtention de statistiques précises et récentes. 
-"짜었=~~~-인썼쨌i'ØlI'I'.~쨌m:'，=써6ι~~‘@쨌 

Le site Internet de Statistique Canada est 
www.statcan.ca 

~'''''''''''''''''''@'vÞ''''''=~''''''J=:o.씨@쨌-앙잉 

n vous faudra tenir un journal pendant deux 
semaines. Au cours de cette période, nous vous 
demandons de prendre queLques minutes chaque 
jour pour consigner tous vos achats d’aLiments. 
Un intervieweur de Statistique Canada ira chez 
vous afin de recue iLLir des renseignements 
généraux sur votre ménage, de vous montrer 
comment tenir Le journaL et de répondre à toutes 
vos questions. 

La dernière enquête remonte à 1996, nous avons 
donc besoin de votre coLLaboration pour obtenir 
des renseignements exacts et plus récents sur Les 
dépenses aLimentaires des ménages et sur Les 
changements quant à Leurs habifudes de dépense. 

Les renseignements que vous fournirez sont 
protégés par La Loi. En vertu de La Loi sur La 
statistique, tous Les renseignements recueiLlis par 
Statistique Canada demeurent strictement 
~onfidentieLs. Statistique Canada ne peut dif­
fuser aucun renseignement qui permettra de vous 
identifier, vous ou votre familLe. 

~~ur o~tenir de plus amples renseignements sur 
l’Enquête sur les dépenses alimentãires de 2001 : 

BUREAUX REGIONAUX 
DE STATISTIQUE CANADA 

ι繼 -繼$‘야~\wm' 

Région de L'AtLantique 1-800-554-6086 

Québec 1-800-363-6720 

Ontario 1-800-38 7 -0 714 

Réqion des Prairies 



• 
i홉 

톨 

En moyenne, Les ménages canadiens 
dépensaient un peu pLus de 112 $ par 
semaine en nourriture . 

Les ménages dépensaient 5,68 $ par semaine 
pour le bæuf comparativement à 3,85 $ pour 
la voLaille. 

Les ménages canadiens dépensaient environ 
1 $ par semaine pour les pommes, plus que 
pour tout autre fruit frais. 

Aliments achetés 
au restaurant 
27,8 % 
---’---‘--‘--“{、

Autres aliments 
16,3 % 

Fruits et 
légumes 1 
15,0 % 

• 

l훌 

Les Légumes préférés des Canadiens étaient 
les pommes de terre et les tomates. Ils 
consacraient environ 0,80 $ par semaine à 
l’achat de chacun de ces légumes . 

Les Canadiens adorent aLLer au restaurant. Ils 
dépensaient plus du quart de Leur budget 
alimentaire hebdomadaire au restaurant. 

Viande, voLaiLLe 
et poisson 
18,2 % 

Produits laitiers 
et æufs 
11,5 % 

Produits de bouLangerie et 
autres produits céréaliers 

‘ 11,3 % 



On average Canadian 
households spend 
aimost 200/0 01 their 
total budget on lood. 
Doyou? 
The Food Expenditure Suniey in 2001 
provides up-to-date information on the type 
of food expenditures that Canadian house-
hoLds are making. For exampLe, are house­
hoLds buying Less meat and eating more fish? 
Are they spending more on vegetabLes? 

The data from the Food Expenditure Survey 
provides information on the reLative impor­
tance of different food products in the 
budqet of Canadian househoLds. This infor­
mation is essential to the caLcuLation of the 
Consumer Price Index (CPI) which is often 
referred to as the rate of infLation. 

The CPI is used to periodicaLLy adjust pay­
ments under sociaL programs such as the 
Canada Pension PLan, Old Age Secu꺼ty and 
Ch iLd Tax Benefit. CoLLe떠ve bargaining for 
wage and saLary adjustments aLso reLies on 
the CPI. 

Survey resuLts are aLso used by consumer 
groups, nutritionists, other government 
departments, food producers and retaiLers. 

WhiLe your participation is voLuntary, the 
answers you provide are vitaL to creating 
accurate and timeLy statistics . 

...... ““““~“ ..... ι 

Statistics Canada’s website is: 
www.statcan.ca 

“ ...... ‘g엉-‘- ’ ....... ‘g‘ .... ‘“--톨 

We are asking you to compLete diaries for 
two weeks. During this time, we wouLd Like 
you to take a few minutes each day to record 
aLL purchases of food. A Statistics Canada 
interviewer wiLL visit you to coLLect some 
generaL information on your househoLd, show 
you how to complete the diary and answer 
any questions that you have. 

The last survey was conducted in 1996 so we 
need your assistance to provide a more up­
to-date and accurate record of food pur­
chased by househoLds and changes in spend­
ing patterns. 

Your information is protected by law. 
Under the authority of the Statistics Act, aLl 
information collected by Statistics Canada is 
strictly confidential. Statistics Canada can­
not reLease any information that wouLd 
identify you or your fam iLy. 

For more information on the Food 
Expenditure Survey in 2001: 

REGION파， 

STATISTICS CANADA CONTACTS 

AtLantic Region 1-800-554-6086 

Quebec 1-800-363-6720 
-----“‘@‘…………-,---"'---Ontario 
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톨 On average, Canadian households spent 
$112 per week on food. 

톨 Households spent $5.68 per week on 
beef compared to $3.85 on pouLtry. 

톨 Canadian households spent about $1 per 
week on appLes, more than on any other 
fresh fruit. 

톨 For vegetabLes, potatoes and tomatoes 
were the favourites with about $0.80 
spent on each vegetable per week. 

톨 Canadians Love to eat out. They spent 
more than a quarter of their food budget 
in restaurants. 

Food purchased 
from Restaurants 
27.8% 

Meat, PouLtry 
and Fish 
18.2% 

rj 

따
 

[U

pi 
ι”
 왜
”m
 

뻐
‘
빠
 

와
 

nU 

「d
44 

Other Food 
from Stores 
16.3% 

Bakery and 
Other CereaL Products 
11.3% 

Fruits and 
VegetabLes 
15.0% 

f'!ln!lll원 



뭘웰 Food Expenditure 
Survey in 2001 
Diary of Food Purchases 

This diary covers 7 days beginning with [ 

and endìng wìth [ 

If you have any questions, 

your Statistics Oanada interviewer [ 

can beèohtaotèdat [ 

and will retLirn on [ 

at [ 

FE3 
Confidential when completed 

Si vous préférez ce questionnaire en 
français, veuillez cocher ( ) 

Collected under the authority of the 
Statistics Act, Revised Statutes of 
Canada, 1985, Chapter S19. 

1 to pick up this diary. 

Thânkyou! W~gr~atIYaÞP엄떠tf? Y~Jll fJ~뼈i뼈tlon. 



Statistics Canada needs your help to fo /low the price of food. It may also be useful for you as it gives a 
compJete picture of where your household's food money goes. If you are unsure of how to record any item, 
do your best and ask your interviewer the next time they call or visi t. 

VVhat is the Oiary? 

The Diary is a journal for recording a/l the food and beverages that your household buys over a 7-day period. 
It is divided into two parts: 1) food and beverages purchased from stores and 2) purchases from restaurants. 
For each of the 7 days of the diary, check the day of the week. If no food or beverages were purchased that 
day, check the 'no purchases made this day' box. Start a NEW page for each day of the Diary week. 
Remember to complete the Diary each day whether or not your household buys any food or beverages. 

VVhat do I INClUOE as food or beverages? 

Record a/l food and beverage purchases no matter how big or small; from a side of beef to a milkshake to a 
package of gum. Remember, foods and beverages can be purchased anywhere; from a vending machine to a 
restaurant to a grocery store. 

VVhat do I EXClUOE? 

• AIJ aJcoholic beverages 

• Home-grown foods or gifts of food your household receives 

• Food a household member buys: 

t:빼on the way to a vacation home, unless the food items were brought home first 

• Commercial pet food. 

How can I keep track if members of my household bought food? 

A small notebook is provided for each household member to carry with them to record alJ snacks, meals, 
food items and beverages. The information in the notebook can be used to compJete the Diary Jater that day. 

Ca바 I just give you my cash register receipts? 

UnfortunateJy, the information on the cash register receipt is not a substitute for Diary keeping. Many stores 
do not provide detailed descriptions or weights on the receipt and they use abbreviations that are difficuJt to 
understand. 

00 you want my cash register receipts for my groceries? 

Yes! We sti lJ need them for reference purposes later in processing. If you wish, remove any personal 
information. After you record alJ food items from the cash register receipt, attach it to the Diary. 

Anything else I should remember? 

• Indicate if a purchase was reported in U.S. dolJars 

• Include any food, non-a/coholic beverages or meals you purchase for guests 





Please provide us with as much detail as you can 
on your household’s purchases of food and 
beverages. Below are the kinds of descriptions 
we에 like you to write in the Diary: 

MllK - specify whole, 2%, 1 %, skim, evaporated, 
powdered, condensed, etc. 

CHEESE - specify if processed, grated, cheese 
spread, cottage cheese, cream cheese, mozzarella, 
cheddar, etc. 

BREADS - tell us if it's white, whole wheat, rye, 
etc. 

MEAT and POULTRY - describe type and cut such 
as ground beef, chicken legs, etc. Include bulk 
purchases (e.g. side of beef). 

FISH and SEAFOOD - specify the type, filet or 
whole, pre-cooked, breaded, etc. 

List each kind of FRUIT and VEGETABlE. 

BEVERAGE - indicate if: juice, fruit drinks, sport 
drinks, 50ft drinks, bottled water (mineral or spring 
water), etc. Also indicate if it's carbonated, 
powdered (crystals) or concentrated. Exclude 
a /coholic beverages. 

COFFEE - indicate ground, beans, or instant, 
whether it's decaffeinated while TEA could be 
black, green, herbal, bags or loose. 

INFANT & JUNIOR FOODS - specify if formula, 
cereal, meat, vegetables, fruits, juice, teething 
biscuits, etc. 

NUTS - should be specified as with or without 
shells, salted or unsalted, coated, mixed. 

AND THERE'S AlWAYS THE ... 
Crackers and cookies; 
Peanut butter and jam; 
Other meats such as wieners, pepperoni, salami; 
Frozen dinners and other prepared food; 
Sugar and flour; cake mixes and cooking oil; 
Spices and seasonings; 
Ketchup, barbecue sauce and salad dressihg; 
Potato chips, popcorn, candies and gum, 

..... and anything else your household buys 
to EAT or DRINK! 



FIVE EASY STEPS FOR COMPLETING YOUR DIARY 

1. Write in your description of the item. (See the example on page 4 as a guide.) 00 not report alcoholic 
beverages. Exclude commercial pet food. 

2. Enter the letter code to describe the food item 

A = Fresh - e.g. fluid milk, fresh fruits and vegetables, whole wheat bread 
B = Frozen - items frozen when purchased. If defrosted by the grocer report as Code E for “Other". 
C = Canned/Bottled/Plastic Container - also include 'drink boxes' and other containers 
0= Dried - e.g. dried soups, dried fruits, instant mashed potatoes, powdered milk and rice 
E = Other - if the food/beverage doesn't seem to “fit" elsewhere 

3. Enter the type of store where each item was purchased. Oetailed descriptions of the store types can be 
found on the right-hand flap. 

4. Enter the number of items and the weight or volume for each item. If you have the total weight ONLτ the 
Number of Units should be recorded as “1" (e.g. For 1 bag of apples you enter 1 in the “Number of" 
column and 2 Ibs for the weight). If the weight or volume are unknown please give an estimate or describe 
the item, (e.g. 1 bunch of radishes). 

5. Enter the total cost of the items described. For example, if you buy 3 cans at 79<): each enter $2 .3 7 
(3 X 0.79). Exclude all taxes and any provincial environmental taxes applied to containers. 

1. Record all meals and snacks purchased by a member of the household, including meals purchased for 
guests. Exclude alcoholic beverages. 

2. To help keep the meals separate, enter who purchased the restaurant meals or snacks, e.g. “daughter" or 
“Benita". You may group purchases together if they were made at the same time, i.e. “family & guests". 

3. Indicate how many meals were included in your purchases. Include meals purchased for guests paid for by 
a member of the household. 

4. Indicate the type of restaurant where you purchased the meal or snack. Oetailed descriptions of restaurant 
types can be found on the right-hand flap. 

5. How much did you pay? Include all sales taxes and tips. 00 not report meals that are part of a package 
trip and meals that are reimbursed as part of an expense accoun t. Exclude the cost of alcoholic beverages 
and their related taxes and tips. 



POULIN ’ S SUPERMARKET 

Tuesday Jan 2 2001 

oranges 4 1bs .....•...• 4.99 
0.925NET kg @ 1.30kg. 
bananas .........•..•... 1.20 
potatoes ....•..••••.... 3.69 
1ettuce •.........••.... 0.79 
1ettuce .••..........•.• 0.79 
x 1arge eggs ....•.....• 1 .99 
x 1arge eggs ....•...... 1.99 
2% milk 4L .............3.49 
2% milk 4L .............3.49 
mozza chse sl ..••..••.• 5.49 
6 @ yogurt cups •••..••. 4.14 
margarine •••.••.•..•.•• 2.19 
8 roll dnr wht ......... 1. 79 
wh br、d ...........•••••. 1.59 
wh brd .............•••. 1.59 
nn cin 100p ...........• 2.69 
gingersnap ............. 3.19 
potato chips bbq gp .... 1.49 
potato chips bbq gp .... 1.49 
orange tetra ........... 1.09 
coffee .....•..........• 3.99 
coffee ............•.... 3.99 
chicken broth .......... 0.59 
chicken broth ....•..... 0.59 
chicken broth •.....•••• 0.59 
tuna fkd •• ; •• ‘ .... , ••••• 2.59 
spaghetti ••.•••..•• ~ ••• 1 .59 
wiener、s ••.•....••••.••• 3.29 
1em ..•..•••.. ; ..•••. ,.. 0.89 
1em ••••..•.•••..••• ;... 0.89 
1em •.•••..••..•.••••• ,. 0.89 
froz. dinner ......••••• 2.99 
froz. dinner ...••.••.•. 3.29 
PST ....................0.24 
GST ••.••..•.....••.••.• 0.21 
TOTAL .•........•.••... 75.27 

PENNY ’S MEAT MARKET 

Tuesday Jan 2 2001 

e><trä lean minced 
.5NET kg 
@ 6. (3Ò/KQ 
chickerr J,E!,g í;í 
.4NET kg 
@ 3.04 •.•• ; •.•.• , 
TOTAL 

Food and beverages purchased 
from Stores: 

Grocery Receipts and Diary 

연표꾀 Check ( .( ) the appropriate day: 
o MON flfTUE 디 WED 디 THUR o FRI 디 SAT 디 SUN 

Food and beverages purchased from STORES 

i E'iBIt ι 'rI"i"U."P'P'FWfiiiij"I'.,,' -

Describe the item purchased 

• Give a complete descriptíún of each ’lem of food boughl 
• Avoid abbreviations and print clearly 

• Include b이k purchases 

Was this I Purchased I Number I We얘ht or I Total 
product ’ “ ? I at. . . I of. . . I volume cost 

I •.• " .... , ...... I ,., •••••. ,.. I per 11em I A = fmsh I A = SuonrmarkÐl I C.ns. bol~es. I ~ •....... 
B=Frollm IB=F이dSDeci씨Iv I ~.rtons， ba.9S. I Ex.mp’.s: I Exclude 
c= 짧鋼icl c =鋼짧|팝b팩總s I ta;않s 

container …“ 
0= αied , 0 = Qlher 않겹 
E = OIOOr 001." bunch 
f:nter code lettef I Enter code letter I Enter qμan써 I $ i ø 

c A 24 I 355 ML I 6 I 99 
A .A 4 ~bs I 4 99 
.A .A 10.925 ~g I 1 20 
거 .A 15~bSI g 걷요 
거 l 거 했 

~.J doz9 
2 I 4 ~ijltes I 6 ,98 

I I 600 9 ’ 5 ,49 
6 I 125 9 I 4 , 14 

1 ’ 454 9 I 2 19 
1 bo.g I 1 79 
2 I 675 Ll츠괴g 

{ ‘.~_J._프?요 • .1.-:츠프요 
I 300 Q I 9 , 19 

2 I 150 9 I 2 : 98 

1 I 750 "'~ ’ 09 
2 I 250 9 I 7 98 
g I 284 따 I 1 77 
1 | ηo Q I 2 ‘ 59 

I 900 a I 1 59 
I 450 a I 9 29 

g I 355 "'~ I 2 67 
2 I 285 g ~껴g 
l I 0.5tg I 9 30 

I 04t>.g I 1 22 



Food and beverages purchased 
from Restaurants: 

Diaryand Restaurant Bills 

. Food and bevera es purchased from RESTAURANTS 
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Whose meal or snack? Mealtype: Number Restaurant Total 
ofmeals type: cost Include: A :: Breakfast purchased 

• food from restaurants, cafeterias, take-outs , B:: lunch A :: Table service Ilnclude all taxes and tips 
vending machines, canteens, etc c:: Dinner B :: Fast food on food and 

• snacks, non-alcoholic beverages, ice cream, o :: Between- C :: Cafeteria non-alcoholíc beverages 
candy, etc. meal snack o :: Other Exclude taxes and tips 

• meals bought for guests and 이her Enter "0" on alcoholic beverages 
food 

Exclude alcoholic beverages if snacks 
Enter code lener or other food Enter code lener $ ￠ 

B 2 B 81 69 

o 4 거 60 189 
D O F 2 I 49 
D O D 1 100 

Chez Ulysse 

Alison ’ s Coffee Shop 
@ 

Tues었ay Jan 2 2001 

6 ba』s - - - - - - - - - - - - - - - 2 49 

PST 
GST 
TOTAL 

Th a.nk y()uf.ors/:)~ 
at Alíson ’강 

Vending machine­

bought chocolate bar 

therefore no receipt 

Theçó$tf()rthè.fil.riiiIy •. r~$täprâHtJhealiscâlcülatedå$follöWs: 



Please unfold the flaps to refer to the notes 

U활원듀도혀끌here 
-4l 

-
뻐
핸
 

-
-D 

Check ( ./ ) the appropriate day: 

디 MON 디 TUE 다 WED 디 THUR 디 FRI 디 SAT 디 SUN 

Foo띠d an뼈1버d뼈beve만r떠빼a뱅비빼m 

Cαm따c야.νι )새m뾰flI"t.i.i1it;.'144i .. Çt.fjjþ'_ -! , 
Wpraosdu thcits ••• ? Rurchased Wvoelui9nh1te 。r Tðtal Describe the .itém purchased 。Nfu .m .b .er 

at. .. cost 

• Give a complete description of each A = Fresh A = Supermarket 

Cabbuma@ x‘sgbm,s,e ms p,a bm hace@k%‘젝gd， gS， 
per item 

item of food bought B = Frcizen B = Food spre mcaiark|teyt 
Examples: Exclude 

C = Cannedl store ci 1.2| kigtre 
all 。ffice

• Avoid abbreviations and print clearly bcoonttt|aedin/eplastic C = Convenience 2.5lìtres tai<es use 
store dozens, etc. 5.9.lbs only ner 

• IncludEl bulk purchases D = Dried D:;= Other 190z 
head 

E = Other doten 

Enter code lettér 
bunch 

Enter code letter Enter quantity 

Example: COL꺼 C A 2 4- 355 lv1L 6 99 

、’ r 、 、

6 



Please unfold the flaps to refer to the notes 

m 
[ Food an뼈1띠d뼈m아~밍[j빼’ 

Describe the item purchased Wasthis Purchased Number Weightor Total 
product .•• ? at. .. 01. .. volume cost 

• Give a complete description of each A = Fresh A = Supermarket Cans, bottles, 
per item 

item of food bought B = Frozen B = Food spre mcaiark|teyt 
d gbb@@unuee@msn,essh pi ‘ & e쩌 ik*@;‘aagdeihi 

Examples: Exclude 

C = Cannedl store 0 1.2l kitgres 
all 。tljce

• Avoid abbreviations and print clearly bcootntt1aedin/eprlastic C == Convenience 2.5 taxes use 
ne store 5.91bs 。nly

• Include bulk purchases D = Oried D = Other 190z 
head 

E = Other dozen 
bunch 

Enter code letter Enter code letter Enter quantity 

Example: G'REEN C9NIC9NS 꺼 B 1 13UNC1t I 79 

Foo여t;.Eil뼈1띠d뼈m아~밍l願 p뻐~빼l 

CíiI#@".“íIIil벼ere if no p뻐giijlOi41iiijAtëI'P@ -

Wlîp$ern~ål òrsflaC!<? 

10잊h:.dé: 
‘ fQQdfrom rèí3t~urarits， cafefßrié:tS" take-QlJt~， 

~gm~þhfneS， ca:nte{eHèiété . 
• " ~Ms~s，: nqn-ÊilcQ，holi<?bever~ges~ ,ice qream, 

íd~y，:etb~ 
.m강I:ìlsb(:ii，Íghtforguests 

~:ltqlUdg alcOhO|iCbeverages 

Example: FA T판FR ANV SC9N'S LUNC1t 

Me~ltype: 

A '"=j Sreak倫t
B ==Lunëh 

• p b:, .Olmìer 
D= Between~ 

meal srìáck 
a:nÇl other 
fóod 

Enter èOdél,etter 

B 

N.U/tlþ,er I Re$taur~nt 
qrm~ålsltypø; 

: RlIréhas~.~'， ’ l r " I )\,=; la:ble，않까iceIIQcj~d~ålh~xés， J3,nd tip~ 
B 느 Fåstfò'Óa 、 :òrlfååd :t!.íìd' 
C = (:;åfeteria I noα따r 
D =; Otber I E:，xÇI"ud~taxe~ ，and tipß 

l ôh é1lcoÌiolic tleveràg 닐 

IEQteré()~!I leueil $ 1 ,. ø 
ß 8 I 69 

Totâl、

cost 

t:; nter'깨11 ， y 

ifsnaèk,s 
o(òtlìerf.òòd 

2 

!
’
」1
」

1

」

1

」
l4 

14 

l4 

11 

If there is insufficient space to enter your purchases made this day, 
use pages 20 to 23, "ADDITIONAL PAGE". 

7 



훌g 
Please unfold the flaps to refer to the notes 
-絲였緣g쨌 짧혔혔없쫓總g훌總總훌뿔훌훌었짧 

Attach receipt5 here 

Check ( ./ ) the appropriate day: 

디 MON 디 TUE 디 WED 디 THUR 디 FRI 디 SAT 디 SUN 

Foo띠m뻐[iJ뼈e밍만ri’견鋼a 

Crm!IF'1JiI#J(4'lil.I.I.lijjitä@4ií,m.g'il@@ 

Describe the item purchased Wpraosd this Purchased Number Weightor Total 
uct. .. ? at. .. 01. .. volume cost 

• Give a complete description of each A = Fresh A = Supermarket Cans, bottles, 
per item 

item of food bought B = Frozen B = Foodo spre mcaiark|teyt b cbaourxnteocshn,es ps,a, bc hakegaasgd,ess,, 
Examples: Exclude 

C = Cannedl store 1.2 klitgre 
all 。ffice

• Avoid abbreviations and print clearly bottled/plastic C = Convenience 2.5litres taxes use 
container store dozens, etc. 5.91bs 。nly

• Include bulk purchases D = Dried D = Other 190z 
head 

E = Other dozen 
bunch 

Enter code letter Enter code letter Enter quantity 

Example: COLA C A 24 355 lvI L 6 1 99 

‘ 

/ 

'1 
、

“ 、 A ‘ ; 
‘ j 

、

:ι 、

ι 

、 ι

끼 γ 

” 

8 



PI/ease unfold the f1aps to re힘r to the notes • <Day2) continued [ I jI'IeI'El íI.I'IM4m~'W.l!liaíM.i:X''''''íí':JI.JiJ!J5ì >
Describe the item purchased Wasthis Purchased Number Weight or Total 

product ••• ? at. .. 01. .. volume cost 

• Give a complete description of each A = Fresh A = Supermarket 

d Cgbb((ua@gtnt엉gos∞nιes b‘ p‘io e bαa hh갱k;gs핫aS，1 d,esg, 1 

per item 

item of foodbought B = Frozen B = FOod spre mcaiark|leyt Examples: Exclude 

c = Cbcooannnt|aneedindφe/lrash 
store 0 1.2l kitgres 

all 。ffièè

• Avoid abbreviations and print c1early C= Convenience 2.5 taxès use 
slore 5.91bs only 

• Include bulk purchases 0= Dried 0= Other 190z 
head 

E = Other dozen 
bunch 

Enter code letter Enter code letter Enter quantity 

Examplé: G'RE'fN <9NI<9NS 꺼 8 1 13UNCf{ I 79 

ι 

Foo띠da하líl뼈1띠d beve밍맘lí빼lm빼~히해has않때빼빠빠e왜빠때빼d바뼈뼈rn’[']íì뻐r 

Check (“ι 11m뾰rglil.I.11I6때c며ha잃t:!:]않[:IIíll뼈ml따ièlJmm ’ __ J • 

Whöse rneal or snåck? Mèaltype: 
p Rofuli mrmeehbaea1srgad 

t Ryepset:aurant 
h'íclqçJe: 

A =O 8ω@mrdekbr인 
·- sc @vaehhanddd #” y tji。giem n mbc。raencg연h어|l∞tUieIhgs，。n1 @셔ch b cteeav’eeentmse ,rg e ae”bssC, 1 l @a%e cr。guaSm, , 

B= 

cD : : Bbman따빼Odd뼈o esmrnπearc 
.nîè~ls bought fprguêsts 

k 0.= 

d Enter"O" 
E:îc:~Iu，ctealcoh()lic beverages I Enter còde Jefter or if o sthnearc fkosod El1tèr' codé .Ièttér 

‘ 

È~iiriJí3ìé:' tAf1-{tF. ANrXsδN’stl.lNCf{ B 2 g 

If there is insufficient space to enter your purchases made this day, 
use pages 20 to 23, "ADDITIONAL PAGE". 

$Ø 
8l'pQ 

」

」
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unfold the flaps to refer to the notes 

Attach receipts here 

-q

‘ -
핸
 

-U 
Check ( ./ ) the appropriate day: 

디 MON 디 TUE 디 WED 디 THUR 디 FRI 디 SAT 디 SUN 

Foo여riIñil뼈1띠d뼈~민[j때.견聯a 

Cα1m따c야~“ι ) here if no purchases made this day .... 

Describe the item purchased Wasthis Purchásed Numbet Weightor Total 
product ••• ? at. .. of. .. volume cost 

• Give a.complete description of each A = Fresh A = $upermarket 

@b CbuOamXnn8c&ih,i% b p,pa1 벼m@ h8QeS맹Sa1，dess，， 
peritem 

item of food bought 8 = Frozen B = Foodo srpe mcaiark|1eyt 
Examples: Exclude 

c = Cannedl store 1.2 klitgre 
all 。ffice

• Avoid abbreviations and print clearly bottled/plastic C = Convenience 2.5litres taxes use 
container store dozens, étc 5.91bs only 

• li1clude bulk purchases 0::: Dried 0= Other 190z 
head 

E = Other dozen 
bunch 

Enter code letter Enter code letter Enter quantity 

Example: C<9LA C A 24 355 lvI L 6 I 99 

'--

10 



Please unfold the flaps to 

[ Day3) continued [ lirrn'.l여m히뻐n뼈iIiJ뼈~민rages p뻐삐u비바[j뼈-

Describe the item purchased Wasthis Purchased Nultlbér Weightor Total 
product ••• ? aL •• 01. .. volume cost 

• Give a complete description of each A = Fresh A = Supermarket Cans, bottles, 
per item 

item of food bought B = Frozen B =s Ftmored ospre mcaiark|Wet 
ad @bouxg떠le0%snE，S p,jSa e b1 t@b갱Rs행a‘ d엉5， 

Examples: Exclude 

c =b Ccooannnltnaeedind/ep/r|astic 
1.2kg ta ax|e|s 

。ffice

• Avoid abbreviations and pfint clearly c= Convenience 2.5lìtres use 
store 5.91bs 。nly

• Include bulk purchases D = Dried D = Other 190z 
head 

E = Other dozen 
bunch 

Enter code leHer Enter code leHer Enter quantity 

Example: G'RffN <9NI<9NS A B 1 13UNCTl I 79 

Foo여uml뼈1띠d뼈~야~뼈r대때a행~빼s해p뻐[!]비m빼[IJπm삐[li3싸lil히c이l 

Cmæ:c“iIJil벼r;n언Di'it.'el!iiaiij"-i4iì，ij(，gJiDi@ , 
Wh6~ê.rrieal~r~~åck? 
Ihçll，ÎçI~) 
•. ;f9Q~JfÔrj'l rest~urån성， cafÍ9tèr뻐s， také~olJκ 

~~ftgJ~ø n'!~ètlÎHé~， .C~l1têê.ris， ètc. 
1 ‘ .~.ì:f~R~~， 뼈가a1coQOliþ b잉v~ragE?s ， iqe crè.l3,rn, 

cl:inqy,.êtþ 
••. · [l1E!ålêþQtJght forguests 

Ex~14ijØalcÓho따 beveràgès 

Example: FA다{fR AND S<9N'S LUNCTl 

Méâltýpé: 

A .• = .ßfë<ikfast 
$== Lurtch 
c 느 Diin\ër 
D=Belween-

meål snaèk 
ahdöther 
food 

IE.ntefcOdé letter 

Ré$faúrarit Tótâl 
때p~: 

A :Þ.taoleseev 
.B::::Fâ~tfóód 
C :Þ Cafeteria 
[j==. ðtÎ1er IExþl~CI~JaxSl~arJcltips 

I ()nalcb!i이iG.t:>~Vêri:\gés 

$ 

Enter"Q'’ 
if Snacks 

orôfll방뼈뼈 I E따:ê!，cod아etter 

2 'B B 
|4 

l4 

|4 

l
• 

|4 

l

」
l4 

14 

If there is insufficient space to enter your purchases made this day, 
use pages 20 to 23, "ADDITIONAL PAGE". 
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쩍훌 
Please unfold the f1aps to refer to the notes 

Attach receipts here 

Check ( “ ) the appropriate day: 

디 MON 디 TUE 디 WED 디 THUR 디 FRI 디 SAT 디 SUN 

Food and bevera es purchased from STORES 
ι Check ( ι ) here if no p떼 

Describe the item purchased Wasthis Purchased Number Wèigl'ltor Total 
product ••• ? at. .. of. .. voll.lme cost 

• Gíve a complete descríptíon of each A = Fresh A = Supermarket 

gbb Coua@xn igdgIiS잉 @, pa @，빼h&@e ag‘gdk 

pet it~m 

item of food bought B = Frozen B = Food spre mcaiarklteyt 
Examp1es: Exclude 

。fficé

c =c Cbooantnttlneaedind/eplrlastic 
store 0 1.2 kligtres 

aU 
• Avoid abbreviations and print clearly c = Convenience 2.5 taxes use 

store dozl;lns, etc. 5.91bs 。nly

• Include bulk purchases 0= Dried 0= other 190z 

E = Other d hoezaedn 
bUflCh 

Enter code letter Enter code lëtter Enter qualitity 

EJ(~lifple:.. C<9LA C A 24 3$S lv1l.. 9 I :.6199 

( ‘ 1 끼 

’’ 

」‘~

배 
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P1ease unfold the flaps to re힘d'0 the notes 
톨 

@꽉란 continued [ Food and beverages purchased from STORES >

Describe the item purchased Wasthis Purchased Number Weightor Total 
product ••• ? at. .. 01. .. volume cost 

• Give a complete description of each A = Fresh A = Supermarket Cans, bottles, 
per item 

item of food bought B = Frozen B=F∞do spre mcaiark|teyt cbbaoudxneochsn,es ps,a, bc hakegaasgd,ess,, 
Examples: Exclude 

C = Cannedl store 1.2klikge 
all Officè 

• Avoid abbreviations and print clearly c boohntleadinlperlastic C = Convenience 2.5 Jitres taxes use 
store dozens, etc. 5.91bs ónly 

• Include bulk purchases 0= Dried 0= Other 190z 
head 

E = Other dozen 
bunch 

Enter code letter Enter code letter Enter quantity 

Example: <1RffN ONUJNS A B 1 'BUNCH I 79 

、

Food and bevera es urchased from REST AURANTS 

ι 견111 ι ) here if no purchases made this day .... 

、

Wtiose meàl or slìack? Mealtype: 。pNfuu mrmcehbaaelsrsed 
Rèstallrant Total 

l·llti b씨&i여die i f.t1 Ogm m , gec@hainuems,n @@,n gtebsentes ,r e atsc, CakeeuS, 

A= Breàkfast 
type: cost 

B = Lunch A == Table service lnc|ude afllo toadxe asn and tip -s 
C = Dinner B = Félstfood on fóód ànd 

• ~riacks; non-alcoholic .bèverages, ice cream, 0= Between- C = Cafeteria non-alcoholic beverages 
caridy,e{c. meal snack 0== Other E。nXCal|ucdoeho ta|icxe bse and tips .mE:lalsbought for guests and other Enter "0" 。 everages

~xcllÍdealcoholic beverages 
food 

o 1r if o sthnearc fkosod Enter code letter Enter code letter $ . J ø 
:t，i~Ìj;jÌ?7~!;:; .. t~J원Ê'R fIl.NV .S6NrsJÛ,NCH. g 2 \ 

"{3 'ι <‘ :!l 、 69'ι 、 ν( 

l 

」

」

」

If there is insufficient space to enter your purchases made this day, 
use pages 20 to 23, "ADDITIONAL PAGE". 
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flaps to re힘r to the notes 

Attach receipts here 

Check ( ./ ) the appropriate day: 

디 MON 디 TUE 디 WED 디 THUR 디 FRI 디 SAT 디 SUN 

Check ( ../ ) here if no purchases made this day .... 

Describe the item purchased Wasthis Purchased Number Weightor Totàl 
prodUct ••• ? at. .. of ••• volume cost 

• Give a c。mpbloetlleC description of each A = Fresh A =$upermarket 

g Cbkoammxnedsms,jgs ∞ p,a, bm 뼈dag9gSg띠g， $SL ， 
pèr item 

item of foodbought B = Frozen B = Food spemcaiarklteyt 
Examples: Exclude 

C = Cannedl store or 12 klitgres 
all 。ffice

• Avoid abbreviations and print clearly bcoontttlaedinleprlastic C == Convenience 2.5 taxes use 
store dozens,etc. 5.91bs only 

• Include bulk purchases D = Dried D = Other 190z 
head 

E = Other dözèn 
bunch 

Entør code letter Enter code letter Enter quantity 

Example: C<9L꺼 C Á 24 355 ~L 6 I 99 

14 



Please unfold the flaps to refer to the notes 
써짧짧홍용짧驚앓싼혔홍앓윷옳혔짧쫓뚫혔혔 

(DayS) continued [ ~어tæ1i1뼈d beve밍l빼ww.u뼈Iltl미haséd from뼈lI3DJ애RES 

Describe the item purchased Wasthis Purchased Ntimber Weight or Total 
product ••• ? at. .. of ••• volume cost 

• Give a complete description of each A = Fresh A = Supermarke! 

없@m C뻐l없nzeCS뼈&t， m鍵e얘%he;sa，dFSS，， 
per item 

item of food bought 8= Frozén 
B :s Rcsmb@meIeve@￥memgc&ace%mt 당25a1msg 2d k m bggSEsS 

Exclude 

C =.Cannedl ali 
• Avoid abbreviations.Md printcleariy bcoonntleadinlperlastic c= taxes 

• Include bulk purchaSes D = Dried D = Other 190z 
head 

E = O!her dozen 
bunch 

Enter code letter Entèr code letter Enterquan엔ty 

Example: G'RffN ONIONS A B 1 'BUNCtl 179 

Foo아~뼈1애rilm밍v빠e밍앙[j’鋼u씨lllli3히總c미l 

Office 
use 
。nly

Cαm따c야al“ι ) here if no purchases made this day . . . . • , 

Entèr' Mdè .. 'lèttér. 

B 

If there is insufficient space to enter your purchases made this day, 
use pages 20 to 23, "ADDITIONAL PAGE". 
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藏많I/ease unfold the f1aps to re힘r to the notes 

Att.건ch receípt5 here 

Check ( ./ ) the appropriate day: 

디 MON 디 TUE 디 WED 디 THUR 디 FRI 디 SAT 디 SUN 

[ Food and beverages purct뼈 from STORES 

CmstlMl'I#Ji#I'III.I.l" iíJ.i#ki4i.ifällm" @i.iâij 

Describe the item purchased Was this Purchased Number Weightor Total 
product ••• ? at. .. of. .. volume cost 

• Give a complete descriptioh of each A = Fresh A = Supermarket 

b Cgb〈u8Xmnnedκsne1sb %smj, mm h여eeg쩍gsg， tess， j 
per item 

item of food bought B = Frozen B =s Ftooored o srpe mcaiark|teyt 
Examples: Exclude 

C = Cannedl 1.2l 때itre all 。ffice

• Avoid abbreviations and print clea꺼y bott|e|dnlepll-astic C = Convenience 2.5litres taxes use 
conta s!ore dozens, etc. 5.91bs only 

• Include bulk purchases 0= Dried 0= Other 190z 
head 

E = other dozen 
bunch 

Enter code letter Enter code letter Entet quantity 

Èxsmplè: C<9LA C A 24 355ML 6 r 99 

/ 

I 니[ 
Iνν ‘ ” 、 、、‘ 、끼 ν 

‘ 

" ‘ :‘ 'C.'" 

\”’ >γ 、、vλ ‘

/ ‘ 

℃τ;ι、-샤 ( 

Iι ι ”κ vν‘/ ’‘‘ )‘ 
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P1ease unfold the flaps to refer to the notes .. 
(Day6 ) continued [ r;r.Y:J여m히líl뼈1띠a;m뼈e민I때W~씨[ulil‘℃히~1."Í:t.:J1Ii'l‘rrnm;."'II.~ >

Describe the iternpurchased Wasthis Purchased Number Weightor Tco。tsatl
product ••• ? at ••• of ... vôlul11e 

• Give a c。mpb|oetlleg description of each A = Fresh A = Supermarket Cans, botHes, 
per itèn'l 

item of food bOl.laht B = Frozen B = F@d spre mcaiark|teyt cbbaoudxneechsnles ps, ba, hcakegaasgd,ess,, 
Examples: Exclude 

C = Cannedl store 0 1.2l kigtres 
all 。ffice

• Avoid abbreviations and print clearly bcmont|eadinlperlasUc C = Conveníence 2.5 taxes U5e 
store dozens, etc. 5.91bs Orîly 

• Include bulk purchases D = Dried D = Other 1.9oz 
head 

E = Other dozen 
bunch 

Enter code letter Enter code letter Enter quantity 

Ex~mple: G'RffN ()NI()NS 꺼 B 1 'BUNC1f. I 79 

Foo여arn'l뼈I띠r.I;m뼈e밍하[j’3챔a햄~뻐[I]비[ulil總c 

CmlB ι !D댄 -만땐훤S 맥이반his day .... 

P N。fiuitrhcnfchiageisrsed 

EXQlU(je a.íçqhþ[it þ~vèråge$ 야 Eκ얘n‘te!*잉rrd애@@”며 
Enteréodè lètter Enter' codelettèr 

ι ‘ν 、 、 > ) 
‘ 

i:tM'Iþle:FATtlE'R >4NvsoN's LtlNC1f. β 2 g 

If there is insufficient space to enter your purchases made this day, 
use pages 20 to 23, "ADDITIONAL PAGE". 

$ ø 
81 69 

」
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[.Additiøflal p~ge ) 

뼈o여da빼líl뼈1벼d뼈b뻐e아v빠e민[j때‘ 

Describe the ltem purchaSed Wasthis PUrChased 。NfU .m .b .er Wvoeluigmhet or Totål 
prodUct ••• ? at. .. cost 

• Give a c。mofmfoeoted description of A == Frésh A == Supermarket 

Od Cak뼈ga뼈mammmnsis bg P，‘(빼 e 뼈aj hdhe;eggsas1dga,s1 

per item 

each item of food bought B = Frozen B = Food spre mcaiarklteyt 
Examples: Exclude 

Day C = Cannedl store 0 

1251K93s」5aQ셔 k m tZgspe”s 

all 。ffice

No. • Avoid abbreviations and print bcoonttt!eadinlepr!astic C = Convenience taxes use 
clearly store 。nly

D = Dnetl D = Other 
• Include bulkpurchases E =Other dozen 

blinch 
Eriter code letter Enter cöde lettèr Enter quåntity 

2 ex~mpllJ: 2%) HILK A C 1 If LITRES 3 99 

4 ~.1(lImþllJ: . PI~Z:A 13 A 1 705 G 5 99 

‘ 

닝 

헬 
、、ιι ’ 시 ‘ 

、ιιγj‘’’“‘”ι、 ν‘ 

;、、，、→、 δ ‘ ‘ 、 、l츠 ~ 

cν‘r ε; 、 ‘ 

‘〈、Q→1>νιι/‘〉、ν 、《
〉τι 씻”“ ν , 、

ι‘/\ ι r 、λ 

, 

ι 

r삿 
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[ Additional page) continued 

r Foo여tiIill'l뼈1띠d bev뼈e밍[l;]뺑a 

Describe thè item purchased Wasthis Purchased Number Weightor Total 
product ••• ? at. .. of. .. volume cost 

• Give a compl~te description of A = Ftesh A = Supermàrket Cans, bottles, 
per item 

each item öf food bought B = Frözen B = Food spre mcaiark|tyet cbbaou「xnteocshn，esps,a b, c hakegaasgd, ess,, 
Examples: Exclude 

Day C = Cannedl store 0 1.2 k|itgres 
all 。ffice

No. • Avoid abbreviàtions and print ∞ bonhtlaedin/eprlast|C C == Convenience 2.5 taxes use 
clearly store dozens, etc. 5.91bs 。nly

D = Dried D = Other 
190z 

• Include bulk purchase$ head 
E = Other dozer\ 

bunch 
Enter codé letter Enter code letter Enter quantity 

21 



〔Additio.nalpag반 continued 

[ lîl.x.x.EIíI.,.tWNiww.maamlO-t:t.IINí,1 

DesCl'ibetheitemplm::hasei;l 

Day 
No. 

• Give a, çOl11plete desc:ription of 
ea,óh.itemof föodbqUght 

• Avoidabbreviationsarid þririt 
clearly 

'Inêll/de. bIJlk purchasEl$ 

Wasthi$ 
proi;luçt •.. ? 

A k:.Fresti 
B = Frozefl 
C i= êänïiedl 

þqttlØWplastic 
cöritåiner 

0= Dned 
E ::;' Other 

Enter code lèUèr 
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[ Additional page) continued 

[ '-;smmm'-.tgY9ti't '41 Ð 뼈 

Describe the itel11 purchased Wasthis Purchased Number Weight or Total 
product ••• ? at ••• 01. .. volume cost 

per item 
• Give a complete description of A = Fresh A = Supermarket Cans, bottles, 

each item of food bought B = Frozen B = Food spre mcaiark|teyt cbbdamm따mecghnnsegEL psa e b, hha때;ega‘gcke ‘s, 
Examples: Exclude 

Day store 0 1.2 k|itgre 
all 。ffice

No. • Avoid abbreviations and print 
C = Canned/ 

2.5litres taxes use 
CbOonM|eadinlep|astic C = Convenience only clearly ner store 5.91bs 

0= Dried 0= Other 190z 
• Includebulk purchases head 

E = Other dozen 

Enter code letter Enter code letter Enter quantity bunch 

L--

r Food and bevera es urchased from RESTAURANTS >

23 



For interviewer's use 

1. Werè any household members away from 
0011 r、( ) Yes -• Conti 

home overnight or longer during this 7 day period? 20 No • Goto Q.3 

2. For eaoh ab$enoe from home overnight or longer during the 7 day period indioate, the number of persom; away 
a:nd the nUmber 01 nights pèr pers()n. 

Absence NO.1 Absence NO.2 Absence NO.3 Absence No.4 Absence NO.5 

Number of persons away O따田 004DJ 006田 008田 010田

Number of nìghts away 003田 005田 OÙ7田 009田 며 DJ 
The foUowing questions refer to this diary’s 7 day period and exclude âcth/ities away frorn home 
overnight or longer. 

3. How many l1'Ieals were purchased in restáurants for guests or other non，hou$eh이d 
members? (inolude takeout) 

Intervíewer: These meals should also be íncluded ín the restauràht expendíture sectíon 
of the díary. 

4. How m å.ny other meals did your household serve tò guests orother non,household 
rilèfubårs? 

5.. J-Iq.w mán，ytn~éljs. "，，~re recøigedfr~eþr~fi1(è reirriÞ4rsép 
(è.g.bÚ$ihè~stl.lhcHè$， dinnèt.at .ftì~@s )9'" 

|023 머 | 

I024 田



A = Supermarket: offers a wide variety of 
most grocery items (food and non-food). 
Retail co-operatives are included in this group. 

B = Food Specialty Store: offers a wide 
variety of a limited number of items. Include butcher 
shops, fresh produce stores, bakeries, fish markets, 
delicatessens, health food stores, markets or stands, 
and direct purchases from producers and frozen food 
suppliers. 

C = Convenience Store: offers a limited 
variety of a general line of groceries (food and non­
food items). 

D = Other: any other type of store that sells 
food items, such as department stores, club type 
stores, drug stores, etc. 

A = Table Service Restaurants: Restau­
rants, bars or pubs that 월마르 food ahd beverages at a 
table or an eatìng counte r. 
Note : thìs categoryshould be ìndìcated even ìf 
purchases are to be taken out or delìvered. 

B = Fast Food Restaurants: have no table 
servìce. Instead the customers order the foöd at a 
counter and choose to “eat-ìn" or “take~out". 

C = Cafeterias: are usually assocìated wìth 
busìnesses or ìnstìtutìons (ì.e. offìces, hospìtals, etc.). 
These are self-serve eatìng places where a trây is 
provìded to carry food ìtems tö a cashìer. 

D = Others: includes refreshment stands, snack 
bars, vendìng machìnes, chìpwagons and caterers. 
They are usually foundat 5upermarkets,theatres i 

exhìbìtìons, sports events, parks, etc. 
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T 。 삐톨 ALT 베 Y 톨 ATING 
FOR P톨OP‘톨 FOUR Y톨ARS 

AND OVER 

Enjoy a variety 
of foods from each 
group every day. 

Choose lower­
fat foods 
more often. 

irain Products 
:hoose whole grain 
nd enriched 
roducts more often. 

Vegetables and Fruit 
Choose dark green and 
orange vegetables and 
orange fruit more often. 

1+1 Health Sant용 
Canada Canada 

Milk Products 
Choose lower-fat milk 
products more often. 

C없lad많 

Meat andAlternatives 
Choose leaner meats, 
poultry and fish, as well 
as dried peas, beans 
and lentils more often. 

&훌 



5-12 

1 Bagel, Pita or Bun 

2 Servings 

Hot Cereal 찌?“짤갔\i 、 걷? 

‘ι/. .. "’ ‘ 

、녕f갓감 ?야잔，':.，./'/ -꽉줬t論 
織幾7"'-

175 mL 

ii' 

Salad Juice 

1 Slice 

합織한鐵i짧‘ g'-~、렛j 
.“ i、‘.-

125 mL 

밀 
1 Medium Size Vegetable or Fruit 

125 mL 

'iiiiiiP 
1/2 cup 

1 cup 

Cheese 

3‘x1"x1" 2 Slices 상 1혈 
250 mL 50 g 

I 
50 g 

<:‘/~:-4---/-、.「~f(4~/1
1 cup 

빼빼뀌 3띠 cup 
l 
\) 

Beans 
125-250 mL 핫灣 

1/3-2/3 Can 
50-100 g 뼈

 마}
 
빼
 

Peanut 
Butter 
30 mL 2 tbsp 

Meat, Poultry or Fish 
50-100 g 

1-2 Eggs 

Other 
Foods 

Taste and enjoy­
ment can also 
come from other 
foods and bever­
ages that are not 
part of the 4 food 
groups. Some of 
these foods are 
higher in fat or 
Calories, so use 
these foods in 
moderation. 

fferent People Need Different Amounts of Food 
e amount of food you need every day from the 4 food groups and other foods depends on your age, body size, activity 
rel, whether you are male or female and if you are pregnant or breast-feeding. That’s why the Food Guide gives a lower and 
Iher number of servings for each food group. For example, young children can choose the lower number of servings, while 
11e teenagers can go to the higher number. Most other people can choose servings somewhere in between. 

Consult Canada 's Physical Activity Guide to Healthy Active Living to help you build physical activity into your daily life. 

Enjoy eating well, being active and feeling good about yourself. That’s VITALI1흥낯? 

@ Minister of Public Works and Government Services Canada. 1997 
Cat. No. H39-252/1992E ISBN 0-662-19648-1 
No changes permitted. Reprint permission not requ뼈d， 



훌훌풀 

to Healthy Active Living 

Physical activity improves health. 

Every little bit counts, but more is even 

better - everyone can do it! 

Get active your way -

build physical a띠vity 

into your daily life ... 

• at home 

• at school 

• at work 

• at play 

• on the way 

... that's 

active 배ng! 

s、"

Increase 
Endurance 
Activities 

1+1 Health 
Canada 

Santé 
Canada 

• 
、

cUII~ Canadian $0디e때 b 
페를IE Exercise PhysioLogy 



Choose a variety of 
activities from these 
three groups: 

| Endurance 

4-7 days a week 
Continuous activities 
for your heart, lungs 
and circulatory 

Starting slowly is very 
safe for most people. 
애ot sure? Consult your 
health professiona l. 

For a copy of the 
Gu;de Handbook and 
more information: 
1-888-334-9769, or 
www.paguide.com 

Eating well 1S also 
important. Follow 
Canada's Food Gu;de 
to HeaLthy Eating to 
make wise food choices. 

(1) 

Get Active Your Way, Every Day-For Life! 
Scientists say accumulate 60 minutes of physical activity 
every day to stay healthy or improve your health. As 
you progress to moderate activities you can cut down to 
30 minutes, 4 days a week. Add-up your activities in periods 
of at least 10 minutes each. Start slowly ... and build up. 

Time needed depends on effort 
Very Lightl Light Effort Moderate Effort Vigorous Effort I Maximum 
Effort 160m까utes 30-60 minutes 20-30 m까utes I Effort 

·
빼
 
매
 

빼
 빼
 

CJ 

Ru 
•• • Aerobics 

• Jogging 
• Hockey 
• BasketbaU 

m
‘ 뼈

 
m­

-n 

뼈
 

I
ι「P” 

•• 

「You Can 00 It - Getting st 때d is easier than yo뼈-

Physical activity doesn’t have to be very hard. Build physical 
activities into your daily routine. 

• Walk whenever you can - get 
off the bus early, use the stairs 
instead of the elevator. 

• Reduce inactivity for long 
periods, like watching TV. 

• Get up from the couch and 
stretch and bend for a few 
n따mtes every hour. 

• Play actively with your kids. 
• Choose to walk, wheel or 

cycle for short trips. 

• Start with a 10 minute walk­
gradually increase the time. 

• Find out about walking and 
cycling paths nearby and 
use them. 

• Observe a physical activity 
class to see if you want to try it. 

• Try one class to start - you don’t 
have to make a long-term 
commitment. 

• Do the activities you are doing 
now, more often. 

「i4ij it4dgj.n떼펴.파i파 H려11바@，.，i!þ야tI펴. 
• better health 
• improved fitness 
• better posture and balance 
• better self-esteem 
• weight control 
• stronger muscles and bones 
• feeling more energetic 
• relaxation and reduced stress 
• continued independent living in 

later life 

윷
 뼈 

i 

No changes permitted. Permisslon to photocopy 
Ihls d∞ument 1" its entirety not req미red 

Cat. No. H39-429/1998-1 E ISBN 0-662-86627-7 

• premature death 
• heart disease 
• obesity 
• high blood pressure 
• adult-onset diabetes 
• osteoporosis 
• stroke 
• depression 
• colon cancer 

• 
‘~ ... f\D4S __ ~ ‘ 

Iιu‘’mz ..... flW록I흩1llIIIJ 
to Heølthy Actfve Lf víng 



MIhat i!!i 켄Je 를urvey 
ot=Høu를ehøld 

!ipendingi" 

The Survey of Household Spending is a 
nationalsuπey that will gather information 
about the spending habits of households 
living in Canada by looking at how much 
money they spend on food, clothing, shelter, 
transportation, health care and other items. 

W'hy 를høuldl 
participa하!inthiJ를 

를'urveyi" 

Your participation is 야le core of the 
Survey of Household Spending. Your 
household represents approximately 450 
other similar households nationally. Your 
voluntary participation ensures that 
households like yours are represented in the 
survey results and in the decisions made 
using those results. 

Mlill 렘Jeinronna힌onl 
prøl껴f:le ，.믿DJain 

cøn1iden펀ali" 

Yes. All information collected by Statistics 
Canada is strictly confidential and is 
protected by the Statistics Act. Statistics 
Canada cannot release any information that 
would identify you or your family to anyone. 

Sound decisions are based on accurate 
information. Quality responses provide 
essential input to government policy 
decisions that affect 하1 Canadians. 

Did you know that results from this survey 
are used: 

~ to measure how much households 
spend on basic expenses such as 
shelter, food and clothing 

~ to compare individual and family 
spending habits with other 
households 

~ to help government agencies 
identify the needs of low-income 
households, senior citizens and 
single parent households 

~ to show provincial trends in 
household spending on education and 
health costs 

~ to calculate federal transfer payments to 
the provinces 

Participating in this survey will be beneficial 
to you; it will give you a good idea of how 
and where your household income was 
spent for the year. 



Berore 렌'Jein한톨n껴'E!W Mfhere can I get lDore 
intDnnation about 렌Jj를 

를ulVE!y? 
A Statistics Canada interviewer will 
contact you at home to arrange a 
convenient time and location for the 
interview. Our interviewers carry 
photo identification cards. ’These cards are 
proof that they work for Statistics Canada 
and have the authority to collect 
information under the Statistics Act. The 
Statistics Canada regional office can 
confirm the identity of the interviewer. 

InfiJnnatiøn abøut the 를'UI'1lE핑 
i. a Wlilable tTølD: 

Statistics Canada Regional Offices 

Prince Edward Island, Newfoundland and 
Labrador, Nova Scotia, 
New Brunswick 1 800 387-깅. 

Referring to the following documents will be 
helpful: 

% 
-·m 빼

 -
때
 

nu
‘ 
-nu 

1 800363-6720 

1 800387-0’714 

.. receipts for ‘ big ticket" items (furniture, 
home renovations, trips) 

Manitoba, Saskatchewan, Alberta, 
British Columbia and the ’I능rritories 

1 800 263-1136 

Statistics Canada National Enquiries Line: 
1 800 263-1136 

.. routine expenses (rent, mortgage) 

.. u다li더es (water, electricity, telephone) 
E-mail for Regional Reference Centres: 
Infostats@statcan.ca .. bank and credit card statements 

Telecommunications Device for the 
Hearing Impaired users, call: 
1 800363-7629 (no charge) 

Statistics Canada’s Web site, 
www.statcan.cg (Click on "Information 
for survey paπi미pants") 

Thank you in advance for participating 
in this survey. 



핀Jquoicon，를띤tel'Enqu혼뾰 

surle를 dépen，를g를 de를 

rnénage，를F 

I.:Enqu흩te sur les dépenses des ménages 
est une enquête nationale permettant de 
recueillir des renseignements sur les 
habitudes de d강penses des ménages 
canadiens en examinant la façon dont ils 
d강pensent leur argent pour s' alimenter, 
se vêtir, se loger, se déplacer, prendre soin 
de leur santé et pour d’autres besoins. 

FDUrquoidelll면i를-11톨 

participer à cet:한톨 

enqu딛te" 

Votre participation est essentielle au succès 
de 1’Enquête sur les dépenses des 
ménages. De fait, votre ménage représente 
environ 450 ménages c없ladiens possédant 
des caractéristiques semblables à celles de 
votre m강nage. Votre participation volontaire 
permet donc que les résultats de 1’enqu흥te 
et, par le fait m옹me， les décisions qui en 
découlent, représentent la réalité de 
ménages comme le vôtre. 

lesre，'nse.렌lnernent;;를 queJ믿 

murnirai derneureront-ils 
confidentiels" 

Oui. Toute information recueillie par 
Statistique Canada demeure strictement 
confidentielle et est protégée en vertu de la 
Loi sur 1a statistique. Statis다que Canada ne 
peut produire de 1’information qui pourrait 
vous identifier ou identifier votre famille. 

A quo，i톨en끼.，’ëlcette 
enqu슬te" 

Les décisions solides sont basées sur des 
informations précises. La qualité des 
réponses procure des résultats essentiels aux 
politiques gouvernementales qui affectent 
l’ensemble des Canadiens. 

Saviez-vous φ1e les résultats de cette 
enquête sont utilisés : 

.. pour mesurer combien les ménages 
dépensent au sujet de dépenses 
élémentaires telles que le logement, 
1’alimentation et 1’habi1lement 

.. afin de comparer les habitudes de 
dépenses des individus et des fami1les 
avec celles d’autres ménages 

.. les besoins des ménages à faible 
revenu, les personnes âgées et les 
ménages monoparentales 

.. afin de montrer les tendances 
provinciales des d강penses des ménages 
en fonction des coûts en éducation et en 
santé 

.. pour calculer les paiements de transferts 
du gouvernement fédéral distribués 
aux provmces 

Participer à cette enquête vous sera 
bénéfique; cela vous permettra d’avoir une 
idée relativement à combien et où le revenu 

. de votre ménage a été dépensé durant 
l'année. 



Allilntl’entrellUe 

Un intervieweur de Statistique Canada 
communiquera avec vous à la maison afin de 
déterminer un moment et un lieu qui vous 
conviennent pour l'entrevue. Nos 
intervieweurs portent une carte-photo 
d’identité. Ces cartes constituent la preuve 
qu’ils sont des employés de Statistiφle 
Canada et qu’ ils sont autorisés à recueillir 
des renseignements en vertu de la Loi sur la 
statistique. Le bureau régional de Statistique 
Canada peut également confirmer l'identité 
d’un intervieweur. 

Se référer aux documents suivants 
sera utile : 

.. les reçus pour les articles les plus 
dispendieux Imeubles, rénovations 
résidentielles, voyages) 

.. les dépenses routinières l1oyer, 
hypoth승que) 

.. services leau, électricité, téléphone) 

.. les relevés de comptes de cartes de 
crédits et bancaires 

A qui 야Jj혹뻗 nJ’'ad.믿핀er 
p'ourobtt톨nirplusde 

rense관lnenJent;를 au 를'ujet 
del’enqu를핸F 

Vøu를pøuvez øbtl.톨'nlrdes 
ren를elgnelDent.를 !!íiurl’enqu흔하톨 
aup"흩를 de，를 : 

Bureaux régionaux de Statistique Canada 

l'Î파le-dl따u-펀rinc않e-É밟dou!뻐~떠‘，ar띠d， Terre-Neuve et 
Labrador, Nouvelle-Ecosse, 
Nouveau-Brunswick 1 800 387-9007 

Québec 

Ontario 

1 800363-6720 

1 800 387-0714 

Manitoba, Saskatchewan, Alberta, 
Colombie-Britannique 
et les Territoires 1 800 263-1136 

Service de renseignements généraux de 
Statistique Canada : 1 800 263-1136 

Courriel pour les centres régionaux de 
consu1tation : 1nfostats(â2statcan.ca 

Appareil de télécommunications pour les 
malentendants: 1 800363-7629 
(sans fra훼 

Site Web de Statistique Canada, 
www.statcan.c~ (cliquez sur 
<< Renseignements pour les répondants 
auxenqu힘es 깨 

Merci en avance de participer à la 
présente enquête. 



SHS 1 
Collected under the authority of th.e S1atîstics 
Act, Reviseà 8tatu!es 0\ Canada, 1985‘ 

Chap!er 819 

Ifmore than one questionnaire, indicate nwuþer 

Confideηti없 웹섭젤영 complete< 

Si vous préfér딘:; ce questiαlnalre 8i 

f떠r잉ancι낀l.:~;，υ’ 

편 i때「자 때 

Telephone No. 

| 
(Area ∞de) 



What are the f11Ci nrleusrdtee n aa innmd ye-oasunr oyf ho aonflulrs mweehhomo| wdbea erssve p orayfdo yon oeufr who 
001 021 \ 
Person I 0 11 I Person hchuooruursseeenhhtlo。yllddliv? aet lsn ; yo your 

sehóld at any time duriñg 2003. 

List me holeussteiohnosld m re S힘ecretinocne A p feorrso enac fhi-rs mte (smebee dre ofyfntihtieon), 
111 First Name 

Ahoskus aellh qoulde thatyou have Nsted-

까lousehold Reference Person: 、

The member of the household mainly responsible for 
its financial maintenance (e.g., pays the rent, 
mortgage, prope야y taxes or electricity). This person 
can be either male or female. In cases where 
members share equal financial responsibility, choose 

\one member to be the household reference pe많on. ~ 

v v 
2. Whatis ’s relationship to the household 

reference person? 

002 

1 Q9 Reference Person 20 Spouse 

30 Son/Daughter 

40 Other relative 
50 Not related 

3. Jn what year was . born? 

(1; bom in 1900 or earlier, enter 1900) 

003 023 

r 4. Is male 0 1' female? 004 

10 Ma1e 

30 Female au 

e 

매
 

려
 m 

M 

Fh 

@ 0 
%]

/ 
5. What was 's marital status on 

December 31, 2003? 

Mark onè circle. 

、

005 
10Maπied spOl.l~e cjf a 

household member 
2 0 Common-lålJli spouse of a 

hoùsehold member 
30 Never married (single) 

40 Other (separated, 
divorced or widowed) 

025 
10 Married spouseof a 

household member 
20 èommon-Iaw spouse of a 

household member 
30 Never married (single) 

40 Other (separated, 
divorce.d or wid()Vlled) 

6. 006 026 

[린 口

ige 2 8-5400-77.1 



v v v v 

042 

20 Spouse 

30 Son/Daughter 

40 Othår relative 
50 Not related 

20 Spouse 

30 Son/Daughter 

40 Other relative 
50 Not related 

20 Spouse 

30 Son/D9ughter 

40 Otherrelative 
5. 0 Not re.latEld 

20 Sþouse 

30 Soh/DaughtElr 

4.0.0thérrelaÍivé 

50N야 relatec;l 

’ 
9 

% 
뼈
 

I 
맥
 
L 、\ l 

/ 

044 

10 Male 
30 Femalé 

064 

10 Male 

30.Female 

10Maπiedspouse 야 a 
household mémber 

20 C:ommor'Haw ~pouse of a 
household member 

30 Never mamåd (single) 

40 Öther(sElparated, 
di\lorcèd Or widöwed) 

105 

1 O .. Mar~ied$POl~Se 야 a 
höÚséhóld mêrribêf 

2000아mmon←꽤­
housèhöldmehiber 

3 0 Never married(sil'1gle) 

4 0 ()ther(SElpäratEld, 
diY6rc.êd ()(l.vidovvé.cj) 

045 

1 0 Married SpOUSEl of a 
household mémber 

20 Cohirnon-꽤­
household mehibèr 

30 Nevermarried(slngle) 

400ther(seþa떠téd ， 
divorced orvvic;lowed) 

10Maπied spouseof a 
household hiember 

20 Common-Iaw spouse of à 
household member 

30 Never marrièd. (single) 

400ther(sepa떠ted ， 
divorped or widöWed) 

口

046 

口
066 086 

EnterCöde: 
106 

8-5400-77 .1 Page3 



(7. Was a member of this household on 
December 31 , 2003? 10 yes 

30 No 

• OYes 
30 No 

\ 

8. ’5 __ a member of this household today? 
10 yes 

30 No 
않
 O 

Y 

N 

없
 

O 

℃
 

\ 

9. For how many weeks in 2003 was _. _ a member of 
this household? | I I 

If 52, go to 0.13. 

009 029 

| I I 
If 52, go to 0.13. 

If this isa øn(1-þ fi1rson hOusehold with fewer th~n q2 weeks, go to Q.11. 

Fòr h()w manYWeeks in 2003 did _ ... _._live.åpartfrqiri 
thishøli~~hQld， either asa one-persÒh hoUsehold, ôr ih 
another h()usehöldlhat nolonger exists elsewhere? 

Total weeks repqrted (0.9+ 0.10). l I I 
If52, go to 0.13. 

20 lr배rrirri때1 
2004 

30~~IÖI1~ë8 .• t()ah8ðsehold 
ihexistel1ceelsewnere 

40 Òther .. ExpléllnJfl l1o(es 

20 Irrimigrated ih 2003 
or2004. 

3 O. BelqngEÍdl()åhcïusEÍhold 
ih existenceelsèWhere 

40Óther-Exp빼 ínflotes 

1 ... Full;'yeE!rrnemþêr 

2. Paπ-yêar ir1embêr 

3. Not a f11ember (end questíons forthísperson) 

10 Q.13 =52 

20 Q .1 3 =01t051 

30 Q.13 =00 

Page4 8-5400-77.1 



041 061 081 101 、
Person Person Person Pe~on 

11 t Fi댄tName I11 Fi염tName 111 Fi썩me 

/여7 067 087 107 
10 Yes 10 yes 10 yes 10 yes 

30 No 30 No 30 No 30 No 

048 068 088 108 
10 yes 10 yes 10 yes 10 yes 

30 Nò 30 No 30 No 30 Nò 
\ 

v v v v 

109 069 049 

| I I 
If 52, go to Q.13. 

| I I 
089 

| I I | I I 
If 52, go to Q.13. If 52, go to Q.13. 

| I I 
” ’ 지

 
----

| I I 
n u 얘

 

---] 
--| I I 

‘ m l 
·-| 

4 
------

| I I 

| I I 
f~2， gótö， Q}3. 

Page5 
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% 

091 

며
 
鋼

ng , 때
 

071 
| I I 

Ifþ2;gq tó Q.13. 

051 

112 

1 O Chi|d born ir1 2003 
òr.2004 

2 0 Immigr~t~din2Q()3 
()r20()4 

3 O B,elqÓgéd td à&oLJseh이d 
iñexist~ñé엉elseWhere. 

40Q!h~r것x뼈in..lhþótfJS 

10 Childbofll hi 2003 I 1.0 9.hildQornin. 2()Q3 
or2Q04. 、 。r2Q04

l! O Imm찌ig핸r떠ât빼e왜d irì 2때0때p떠3.1 2 0.lrr뼈111m띠11찌때11 
or2004ι ι 2Ò04 

, 30. SèlQoged t~i~.b()ÚSèh이c1 1~OàelångØd tò å hpusenold 
inexisteríp~ é，~eWMrel i[lEl)(isJencee!~ewhørè 

JQ Other .. Ç-xp빼 끼 hÓ.t~SJ Aqúther .. Exp/~inJnn()tr$ 

10 ètlild .bomin .2003 
。r2004

20lr배mi1'빼fni때1 
2004 

;f(j Séióngéd tÖ Çl!iqùsetlQld 
in "existèfícéålsewhère 

40other~ExplailJJfI riofes 

8-5400-77 .1 



1. 
001 

Märk one circ/é. 

Page6 

10 Singl~d~tachød 
20 Double 

3 O. Row or terrace 

40Öuplex 

8-5400-77 .1 



6. How many rooms were tliere in this (iwelling? 
• Include kit며1en， bèdroonis and fihished roonis in 

the attic or basement. 
• Exclud.e bathroöh1s, hålls, vé.stibules and rooms 

used solely for business purposes. 

7. How many bedrooms wère there in this dwelling? 

• Includè all rooh1s designated as bedrooms even 
though the use may be occasional, as in the case öf 
"spare" bedrooms. 

• Exclude rooms designated as dining roorns, Iiving 
rooms, etc. which may be used as bedrooms at 
oight. 

8. How many bathrooms wÎth a bathti.Jb or shöwer 
Were ther:e in thi$ dwelling? 

8-5400-n.1 

001 1 I 1 

008 1 I 1 

펙 I 1 

If a bache/or apartment, 
enter "OO"bedrooms 

Page 7 



12. 

13. 

page8 

What was the principal fuel for this heating 
equiþment? 

Mark one círcle. 

What was thè princìpal fuel for the hot wåter 
supply? 

Mark one círC/e. 

014 

016 

13 0 Oil or Qther IiqUid fuel 

14 0 Piped gaS (natural gas) 

15 0 Bottled gas (prop~ne) 

160 Electricity 

17 0 Wood 

1800ther 펙 
Speclfy l 

190 Oil or other IiqUid fuel 

20 0 Piped gas (natural ga히 

21 0 Bottled gas (propane) 

20 i:Slectriçity 

~3P~99~ 

ι 장O.Qth'ør. 

$þfiÇ'fr 



.ncludß items règardless of ownership, as long as thèγ were in the dweUing ýourhousehold 。α:upiedonDécember 31, 2003. 

On De.cember 31 , 2003, how many of the foUowing 
did you have: 쐐

 總빼
 
m 

M” 
”m x” 

3. VCRs? 

口
口
口

1. Refriaerators? 

2~ Colour TV sets? 

4. Telephbnés? 

• Includ~pholle$used for business. 

• EJçchJc:I' ceUular phones. 004 

8동400-77.1 Page9 



이7 10Ves 

page 10 

30Nö 

30Nó 

30No 

8-5400-77.1 



1 •. On Qecember31, 2003 was your dweLling: 

8-1앵00-77.1 

Interviewer instruction: 

30 Rented by your hóusehold? 

40“Occαω빼Clωu매삐빼jψ삐빼p미뼈뼈i띤때e때d r，빼.강힘뺀따e하맨따n마lt總 byyo빼olω삐ur뼈lπ씨r야t 
(i.e., whérenO member9Wned tI빼Je 
dwelling aiid no rent was charged)? 

Is the type of dwelling OCCUp엄d on December 002 1 0 Yes 응 Go to Q.1.2 
31, 2003 "Single detached", "Double", "Row or 
terrace" or "Duplex" (Section B - Q.1 coded 30 No 응 Go to Q.2 
1,2,30r4)? 

Page 11 



4. What typ~ Of dwelling did th~~eferei1ce persoll 
live inpreviously? 

Mark one círcle. 

page 12 

때7 1 0 Single detached 

20Double 

30 Row or terrace 

40 Duplex 

50 Apartmentin a building that has fewer than five storeys 

60 A뼈pa하빠r야rtrπm뼈ne빼e앙nt떼1까t in abuilding that has five or more storèys 

70 Hotel, roomingor lodging house, camp (e.g.; logging, 
construction) 

80 Mobilé l1oni9 

900ther 008 

SPfiJc;'fy ‘ 

8검400-77.1 



Iflterviewer instruction 

7. 18 Q.2 (page 11) = 2003? 

8. 

7.1 18 there atlea8t one full-year member for this 
household? (Section A, Q. 14 = 1 for any membêr). 

1.2 Doesariy member have Sectior1 A, Q.8 = 1 and 
Section A, Q.10more than O? 

8-닮oa-n.1 

훌훌 

012 10 Yes 응 Goto Q.1.1 

30 N。 • Gotopage 14 

013 10 Yes 응 Go to Q.8 

30 No 층 Goto Q.7.2 

이4 10 Yes 응 Go to Q.8 

30 No 응 Go topagè14 

page 13 





~'" -EXçl"，devaca쉰q~ hòmell, 훨∞ndary 띤S띠en~~.~nddYlëllings oWn，e~'i;ll，lrIi9t철웰極f~'Þy:~hYm'腦흉~f9h뺏’6Qq~~~ØlcJ irí:~ØØ~: 

때1.(그 1f，i1ønè.，ilitéf~!밍'11-삐d빼oto H6wmany Ciwélijng~ ðtd\rl1ernbé~ôf yolir hóusehold òwtì :aríd 야~upy 
in20031 

1. 

rnonths 

퍼
-

~.f()r how rnany,moliths irì ,2003 did yourhousehold own aíid ocCuPy the 
dWeUing(s)? 

For dwelling(s) owned ,and ()CCùpied in 2003, howrnuch wasthe: 

3.1' TotàlarnourìtÞUléd, for pÌ"operty taxes in 20031 

• Include sChool 없xes， special seryice chârges and local 
imprQVéÌll~ntsbilled ， in 2003. 

3. 

3.2 T，이al premiums paidin 2003 forhomeowners' insurance 
c。Vè.riÔQ fire ， tlì밟 a뼈 아herpe꺼Is7 

3.3 , AmQuntþaid fòr ∞'hdornihiym 'êt녀!"9ésin 20Ó3? 

~ I!1~!’~ø~sp~책II~V!es:' 
” ‘ } \ 

$펀 
$빨 

004 

If none, explain 

-

page 15 8-5400-77.1 



1.. Did yout hO!，lseh이d p~ï'cij~s~ a'~9111' in .2003? 

1.1. vvØsthisP!JfOhl:ise made.þy (a) þerson(s) who hí3dnever 
ÞrevioÖsly o\Nneçl ä dwelling Which tl1ey occupied1 

1.~ What Wa$ the pUrchåse price of yollr homé? 
e Exéiud.e a에ustmen않 ~o ptqperty taxésand fuel oil 

(record il1 $eotions E 8i7d J). 

1.3 Hòw much was päid for land transfèr taxas and lanq registration 
fee$? 

2.[)id yourho!isehòld séll ~.hoitiein 2QQ31 

~ .. 1 Wh.âtW~$thê 혈lling Rrice df your hÇimê? 

flO110Ves 

30 Nö 응‘ Go .toQ.~ 

002 10 Ves 

30 No 

003 c $ 
004 A 

$ 

flO5 10Ves 

30'No 



• Exeluciemortgélgesohrentalproperty, vacation hOmes, se∞ndarýresidènces and dwellirigsnot &cupied ât anytimein2003ò 

1. In 2003, did , your household have any mortgages on dwellings 
which it ,öwned ànd occupied? 

• Exc::1udeall other loaná (recordin sectionsX and η. 

2. In 2003, W~élt þì;lYlTlents did your hous.eholdmak(:l on its mortgages? 
• Excluciearhounts pertaining to business.e.g., þart of a duplex. 

2.1 , 'RÈll9úlar.P1'lYm9Ilts? 

8-닮00-77.1 

001 

002 

004 

006 

10 yes 

30 No 응 Go to SectÎøn H 

Amount$ Number 

*C 

*c1 005 *C 

*cIOO! *c 
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톨훌 훌훌 

톨 톨g 

• ~ç，u뼈 e빼e.h~fQtv~~~Qh~()me~;$~çØlJ(J~tytØ~id~o~， rèntèd 띠l'lëi~lt~s，id~i'l~sahd .. Qtherpröper;tiê~. 

• Êxclud~êxpenSßs cÍlå띠ed .against bU$iri~~änd ren~Ørin∞me. 

1. ln 2OO3, how much didyour household spend 。n additi。ns， renwati。ns and other alterations? 

Page 18 8-5400-77.1 



l Ìl 2003'.최때腦i腦yO\Jrh()lÍ뚫fft해업“현뚫뼈#패(fÌ11화h훨'Ì1~μ “ 시 

• ‘ InClUd뼈뼈ndH'I ì愈rn~(Ie{()r a，p' ~~il?ting~frVctU~화píl짧s 아 ~qU빼~!it협 rç~p'it~Þ:9때 뼈J'i(if\9 뼈~itlw때tQ 

• :í~t:lú!í~r~þ，~i~;d9heto l:kò l<èn, damågEKf cír málfunCtioning ∞m"，bÌl~r~b1thestÌ'때~re9r e:Cjt.!ié~ht. 

-1j141맺.paih뼈g， èquipmeiit s，ervi~ ∞nt대C않， cleahingof 핵uipmènt， âlid WÒtk dQnè onfer뼈s， p，빼os'aod배:ewa양. 

.Ex~.I~~e hoUl?ekeeping ∞，sts !;!lJch asrug 며~é1ning， window washing, cleaning out of eavestroughs, gróùndskElf)ping, 
snow rørnovéll and garbage rernoval (récori:! in seCtions Land M). ' 

r 

빠
 

c l’ 
it* 

• 

、T

짜
 

‘ 
없
*
뼈
”
 

A 

Page 19 

A 

A 

뼈
 / 
}
때
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7. In 20Ö3, how much. did your. hOlj~eholdspend on: 

7.1 Additions, renovations, altèrations, installations andreplaçem!:lìi~ofeqQipl'Q.entand 
fixtures, and repairs and maintenance for rented dwelling( s)ó∞Ilpi~ in 2003? 
• Excludeamounts reimbursed by the landlord. 

전 7.2 Tenants' insurance? 

7.3 Pari<ihg at your place of residen∞? 
• • E~cludeany amount that was included in previous answers on 

reht expenses. 
A 

$펀 

8. In 2003, waS any part ()f the rent expense charged against income fr0/11I:11,/sinesses 
owned by the household .members? 

• Exclude rooms rentedout (record 1rfQ; f)). 

이0 1.0 Ves 

&생OO-n.1 page 21 



〔AskO배IERSandR，메핸RS 뻐쨌 qlJ~stloπ >
Water, Fuel àrtd Electricity for PrinClpal Residences 

• Include fuel used for barbecues, fireplaces, etc. 

• Exclùde expenses for vacatiòn homes and secondary residences(record in Section κ 0.6.5, page 2딩. 

• Exèlüde expenses chargedagaim~t business or rental income. 

• E:xcl\lde camp fuels 뼈corä in Sec(ion S, 0.12, page 5이. 

Total Cost 

1; In2Ö03, how much did your household spend on: 
$ 

001 A 
1.1 Water.and sewage chatges (notincluded in property taxb떼)， e.g.; þumping .services? 

002 A 
1.2 

003 A 
1.3 0ther fu~1 for heating and coókirig, e,g., oiI, gas, proþalne, wöcid? 

004 A 
1,,4 ~，ØM~lqf;;Matlf1g .6quiprtlE;lnt? 

ι 

Page22 8-5400-77.1 
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〔AskOWNI태'Sand뾰'N11태S뻐했 qu뼈ons. 

Ownèd Vacatlon Homes andOther $e,condary Residences 

• Include time shares. 

• Exclúde mobilevacation håri1es (see Sectíon R; Q.3, page 46). 

• Excllldeexpenseschårged against businessorrèíital inl∞me. 

1. In2003, did any member of your household own' .à vaèàtlþn hOlÎ1e or other secondary 
residen∞? 

2. In 2003, did anymernberof yóur hÓl.Jsehòfd pùrohasea vacation home or other 
seoondary residence? 

~.1 What was the purchase p꺼ce? 

Page24 

001 10 Yes 

3 0 No+ Go to Q.7 
(page 2，페 

OO~ 10 Yès 

3.0 No 승 Go to Q.3 

>

8경400-77.↑ 



6: In 2003, how muclldid yourhöusehQldspendon: 

6.1 Additions, renovations and new installations? *i* 

** 

** 

** 

·i* 

** 

009 A 

010 A 

011 A 

012 A 

013 A 

014 A 

6.2 Repairs, maintenance and replacements? 

6.3 Property taxes and sewage charges? 

6.4 Insurance? 

6.5 

6.6 

8-5400-77 .1 Page25 



13. Was anyof the propeÌ'ty 5()lct in2003? 

Page26 

020 

$ 
、 1021

c 

A 

8-5400-77.1 



옳聊 
.lìlclu4~purchas~sfor tlsèjnv~catioll‘ hori1~s orin .other ac;::OOhimÓ<f뼈Öhs， 

-Inclúd.& l311$âlè$ 없Xes，、 

- Il1cìudè gift$purChasedfôr' persons wh9 wètehbfnìemí:lC~rS ôfybur' hpù$êhÓld: 

• Exclu(Ìeexpenses ctìarge.cJ ~gainstblis.i Ì1e~s lÍ1Còmê .. 

Iri 2003, hôwmuótìdid yoürhousèhold spefld On: 

Höusehold Furnishings, Art and Aì1tiqUes 

• Include indoor and outdoor fumiture. 

• Inélude the ∞st of hÔlTÍe-rnade ol"homè~fihi$hed futnishi'ri협. 

• Exclude rentals (record in Q.4κ page32). 

A 
1. Fumiture for indoor or OÛtdoor Use? 

A 

A 

A 

A 

8-5400-77.1 Page27 



011 A 
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Hoine EntertainmentServices 

17. Rental of DVDs, video cassette tapes and videodiscs? 

18. Maintenance and repair of home entertainment equipment? 

• Include service contracts. 

19.1 Rental of cablevision services in 2003? 

• Include installa히on ， service charges and pay TV. 

19.2 Rental of satellite serviees in2003? 

• Include installation, service chårges and pay TV. 

20. Rental of home ei1tertâÎnment equiph:lent, and other services related to homeentertainment 
equipmentand $lÌpplies? 

rnclude all types of audlo, videò andcomputetequipmentarídsiJpÞlies rJ1el1tiòt:íed 
earliér. 

.E:ìc:clude rerital. of videogatnes ireCþrc센} $øçfipr)S, .α1~， þø，g~ ;~(l)~， 

03þ • 

Sþecify 

8-5400-77.1 

031 

033 

034 

035 

036 

Total Cost 
$ 

옮 

A 

A 

A 

A 

A 

Page29 
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$ervloes Related to HQusehôld Eqù!pment 

4J; •. M l;liritèriancè aríd rèpair of hoùsehol~ equiprl1ent nöt previously reported? 

• Exc:lude major home .àppliånces and hôme èlitørtainmÊnìf~quipmønt. 

47 •. Other services related to h()usèhold furriishings and eqUipment? 

Page32 

• hiêlûdethèfollòWirig itèl)1~: 

• Home security sèrvi~es(iiìè:hjding inställatiOo). 

• Mé1king .9f .keys a\1d ~råperies， 

• lriställ$tiptl of stOyè$ì .draperies ari~ óther noli~fbd:ùí"e èqí.Jipment 

• Rerit~1 óf l'1c;>usèholdfumishings, apþliances an~ equiþrrient (excluding home 
eìit잉1åinmêntequlpìnårit) . 

Totaì Cost 
$ 

090 A 

091 A 

8-5400-77.1 



10 2003, hQw fi1lJc;hçlid yölir höuseh이d.spend òn: 

CQmmunicåtions 

1.1 TelephOneservic~? 

• Include basicandenhancedservice c;hargesi long distance charges (net of dis∞unts) ， 
equipment rentals, 혀ns frörri hotels .. arïdpayphonesó ár\dphor\e.cårds; 

• Excludelntémet cnarges (record1n Q, 1.4) 

1.2Cenular services? 

1.3 Purchase of equiptneht, e.g.i telephohe~éts， ceUular þhönés, fa)(machines, 
machines? 

8-5400-n.1 

A 

002 A 

003 A 

A 

Page33 
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e.lnclucfe allitems purc/1asect for preserltorfuture use. 

• Inclu:de Sâles taxes. 

eRèport덩iftsof clo빼irlg ， footwear; a없sso꺼es ~ndjewelleryfòrperS()l1s whowèrenot hóuseho!d h'lemÎ:jers ín Q.12, pageS9. 

Wornenilrìd Girls 4 Yearsand Overol1 Deçember 31, 20Q3 (/lóm before 20。이 

Enter Person's First Name웅 

Trànsfer Persoh No .. frorrí. Seçtion A • 
In 2003, how much did yoûr household 
spend on: 

1. Clothing, e.g., oiJterwear, suits, 
dresses, skirts, slacks, sweaters, 
sleepwel:ir, sportswear, specialized 
clothing, hosiery? 

Exclude footwear and 
acêessories. 

2. F,Qotwear'? 

3 •. Ac:cessóries, e.g" gl\es,hats, 
mitt~; pul1i~$， ur!lÞr~las? 

8-5400-77.1 

002 A 1012 Alo22 

003 013 A 1023 

005 A 1015 A 1 025 

006 Al016 A 1026 

$ $ 

A 1 032 A 1042 A 

Alo33 

A 1 035 A 

A 1 036 A 1046 A 

AI038 A 1048 

page37 



Al063 073 A 1 083 A 1 093 

A 1065 Al075 A 1 085 A 1 095 

A 1086 A 1076 A 1 086 A 1 096 

Page38 8-5400-77.1 



/r ‘、

Children Under 4 Ye~rs øn December 31 , 2003 (bOm in 2000 or later) 
、

Enter Person's 티irstName 층 

101 111 121 131 

Transfer Person No. from Section A 응 

In 2003, how much did your household spend on: 
$ $ $ $ 

9. Outerwear, daywear;$I~pwear and cloth 102 A 112 A 122 A 132 A 

diapers? 

103 A 113 A 123 A 133 A 

10. Disposable diapers? 

11. Footwear, e.g., shoes, saru:ials, bÞOts, 104 A 114 A 124 A 134 A 

slipþers? 
105 A 115 A 125 A 135 A 

BreakdoWn Unavailàble 

Subtotaf (Q.9tòQ.11) 
I 、 r“1‘‘ ι’-、‘ ‘‘‘ 、‘ι ‘ι ’ 、‘r‘『 ι 、 γ 、ι r ι 、

、-
ν i 
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Pei"sonal Cai"é 

In20 03, höw much did your household spend on: Total Cost 

• In :Iude tips. 
$ 

001 A 
1. 게air grooming services? 

• Includè washing, cu해ng ， styling, perming and Cölöuring of hair. 
002 A )ther personal services? 2. 

• Include hair removal, manicures, facials and tanning salons. 
003 A =>er'Sonal cate prepárations, e.g., soap, shampoo, makeup, skin crealTÍ;p!'iifume, shl:ivin~ 3. 

~ream ， sun~creen， oral hygiene products, nail p이ish? 

008 A 
4. Personal care supplies and equipment, e.g., brushes, wigs, hair sCissors, .r:à 2;Qr:s, raz9t 

blades? 

·E lnxecluluddeg b eulteacntreic h eaqiruSitpymlinegn etq Uuipment-
• Excluciø ,electôc ØquiPlllènt(1pcofq1nSeCtidn L, Q.3$; PEi9è3，이. 

Page40 8-5400-77 .1 



DireÇt CôstsforHeålthCare 

• hlclude diréct ∞sts ir\è:uìi$:l .. by househôld .mêmberS for all personal. health care .i'è<깅eived. 

• Inì:ludeamountsnot coveredby insuran∞ such asexclusions, deductiblesandexpensesover 
limits. 

• Exclude paymênts for which yöu have båenor will be reimbursed. 

In 2003, what were the direct costs to members of your hOusehold for: 

EyeCare 

6. Prescription eyewear, e.g., ∞ntact lenses, eyeglasses， insuran멍 onlenses? 

7. Othereye care goods, e.g., non-þrescriptioneye wear.eyeg’ass ca$es, suþþlies for contaçt 
len$es? 

8경400-77.1 

Total Cost 

021 A 

023 A 
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7. Whãtwas thø stafus 
()fthi$ YØ.hièle.ãt 
Deceri1bðf31 , 2003? 

123 

'0애ned 1 
20 Leåsed μ 맘 
30 Retumì;jd I Q.10 

to lessor I 

'0야ned.l 

20 Leãsed 층 얹 
30 Retur빼 I Q.1Q 

to less()r I 

'00wried 1 
20 Lei:ised ~ 옆 
30Refum~d I Q.10 etum~a I 

toless()rl 

'00whed 1 
20le.ased 증 옆 
30RE!tûmed I Q.1(J 

tòlèssor' I 

40Sold Go 
separately 응 m 
or traded-in Q.8 
onleaSé 

빼
 健

뼈
 m빼
 

”]
O 

I 
S 

G 
h 
Q 

i’ 50rraded~in 
on 
þurcha~e 

$ 076 $ 126 $ 176 $ 

&생oo..n.1 Page43 



Automobile and Trúck Operätion 

• Include pnvate and ， busilÍ~ss Use. 

In 2003, how much dìd yþur hOLJsehold ~pend on 
the followhig operatìng expenses: 

A 1 080 AI130 A 1180 A 
10. Gasa anned? other fuels, e.g., diesel fuel, 

prop 

11. ACggαDax@ psl,as [ym영영r1eεks，P b ab gnddm‘ a aneat얘3d， o smmeeaentrt @s 뼈， eg양t ggs ,?3 m,1idg‘ohsy, 

Al081 A 1131 AI181 

A|082 A| 132 A! 182 A 

12. πa’111잉eims Se,u @gw,@j sepdsaep*sup gtCltujhd잉gs @S‘e aεdL srae apn@a6，hmRig@잉zyev‘?e e pads .g., 

3 Ooit|h cehra mngaeinst,g tnuannec-eup asn,d br 때akeasir， e bxopdgyn wsogrsk,;?e l 033 13. umer maJnlc:manc:eal1arepalr~~P.enl5fils;e.g; ， 
A|083 A| 133 AI183 

• Jnclude I앵밍am뼈FiιSiafttdt。3 ?iVb 。hham이 ;ωιlde〉r생 tpγg ιl1rn여 b6aegdls찍 ι γa%이” ‘ em&he@bldaeQerrsg by 

Alo84 All34 All84 

A 1 085 AI135 A 1185 

086 136 AI186 

A 1 087 A 1137 AI187 
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20.s |npe 2n0d03 o,n h:ow much did your household 
$ $ $ 

201 A 202 A 1203 A 

20.1 Rented cars? 
204 A 205 Ap06 A 

20.2 Rented trucksorvans? 

Miscellaneoùs VehiclêExpenses 

8-5400-77 .1 Page45 
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릎 

15.ln 2003, howmuch did your hQiJSêhold spénd 011 trånsportati()n by: 

15.1 City or commuter bus, subway, streetcar or cOO1muter t r'ain? 
092 A 

093 A 15.2 Taxi (including tips)? 

094 A 15.3 Airplanê? 

A 
sleeping cär)? 

A 

A 

Page48 8-5400-77.1 



SPQrts, Athlêtic, Cêi!liping and Picniè J:qlJipmént 

102003, how much didyour housøholdsþehd ön; 

Photographiç GoodsaÍ"lcl Søl'vices 

&댐00-77.1 

002 

A 

A 
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In 2003, how much did your household spendon: 

20. Newspapers? 

21. Magazines ånd periodicals? 

032 A 

033 A 

8-5때0-77.1 Page 51 



홉햄 
/r 

In 2003, hów ,nl.lch did your hou.sehold spend on: 

Tobaccøànd'Smokers’ Supplies 

1. Cigarettè$,fobacco, cigars and símiW products? 

2. Smokers' sl.lpplies, e.g., rnatches, pipes, lightérs, ashtrays, cigaretté papers aod tubes? 

、‘

Mh;cellanëous E:icpenses 

3. In 2003, how much did yöur household spehd on the foflowing financial services: 

3.1 

3.2 Stock and bond commissions? 

3.3 Administration fees for brokers and others? 

3.4 Other financial services, e.g., financial planning, tax préparation and advice, accounting 
services, safety deposit box charges? 

“ 

4 .. In 2003; l10w ml.lçhWEíre yourholisehold’s e~perísEls and wil1nings 

Page52 

frórnth~ fó.llc>wing; 

4，t쉰d뼈‘eflt;때 16야eries? 

4，2 맨환듀 

4~a'NQπ VEîrnmèntlo야e꺼es; 떠해e 디iç!<ets and. cjthérgam6s .of 
씨n? 

EXpensés 

007 

011 

013 

Tót,ICõst 
$ 

001 A 

002 A 

003 A 

004 A 

005 A 

006 

Winnings 

A 1008 B 

A 010 B 

A 012 B 

A 014 B 
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The followirig questions are askeq to obtain details on how purchà~èS werè made by ttíe höusØnblc;l in 2003. 

Purchases Outside Canada 

11. In 2때00떠3’ ho애wml뼈 d이뼈i띠d야yOlωu뼈j 

p뻐u때a잃se빼db아uts센i띠d야eCan매a때da킨? $1 

PUrchase~T"rpûghDitectSales 

12. In 2003; did your household purchase anygoods through 024 1 (ì 
direct sa|es, e.g·1 door-tfdoor sa|es peope, factory ounets, Lj Yes 
mail ord~r cömþàhiøs, catalogue sales, book clubs, the 
li1ternet? ‘ UNo 응 Go toSectión U 

12.1 pjdyoúr h04søhQld pu(cha!;;ethefollowing gOQqsthrough directsales? 

12.1.1 FoQd and ~everagies 

12 .. 1.2 Books, nelNspàpets ?lnd magazines 
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.Enter Persdn's First Nah1e 응 

ηansfer Pèrson No. 
fróm Sectíòi1 A 

1. For howrnl:iny we~ks in 2003 did 
this mèrnber work: 
1.1 fUlI~time， inçluding 

holidays withpay? 

IncC)me 

FÒF~OO~，lIVhøtwM this rne01ber’s 
inc:~rnèfi(jm .thè .fÒUQW1ng .lõQül'ée$? 
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$ 
004 

$ 
B 1 054 B 1104 

B 1 055 B 1 105 

056 106 

B 1 057 B 1107 

B 1 058 B 1108 

B 1 060 B 1110 

$ $ $ 
B 1154 B 1204 B 

B 1 155 B 1 205 

156 206 

B 1157 B 1207 

158 B 1208 

B 1 159 B 1 209 

B 1160 B 1210 
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EnterPérson's 티irStNàme 

9. EBmenpelfoiytsm (ebnetf。lrnes dueradnuccteio 
B | 062 B | 112 B | 162 B | 212 B 

n~) 

10. GCroe。ddits( arencdei Sveedrv iince 2sO Tax 
B 

03) 

11.T Rlinnad∞뼈xum Rdnee 때dh uiin 。x1dTUrlefadbtxuaem*CcnmsRe)잃ddb olnt당 20a0b2e 

-------
015 B 065 B 115 B 

1~!.~~tir~m~!1tR~iiS!QI1~， B 1 066 B 1116 B 1166 B 1 216 

B 1 067 117 B 1 167 B 1217 

B 1 068 B 1118 B 1 168 218 

B 1 069 B 1 119 B 1169 B 1219 

B 1170 B 1220 
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EnterPerson's FirstName 응 

hTnrarnns s힘erct Pioenrs Uon No. 

nln1e 2nO1Ob3er, how much did each 
payför: f A 1022 

A 1023 A 1043 A 1063 A 1083 A 

A|0강 A 1084 

046 A 1066 A 

A 1027 A 1047 A 1067 A 1087 

A 1028 A 1048 A 1068 A 1088 

A 1029 A 1049 A 1069 089 

A 1030 A 1050 A 1070 A 1090 

A 1031 A 1051 A 1071 A 1091 
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Enter Person's Fírst Name 응 

s Mu。pnpe。yrGt pifatsy,m Ceonnttsributions and 

11. lneiV 2mI0n0be3efir,ts h poa towY a f mo frou Scrmuhpe dpriod srP etOa1ch 

A 

np1ay e to form spouse 
and partnet? 

• hlc1ude alimóny, ~eþaration 
allowanc;e or child support. 

12. In 2003, how much did each 

wmcs’11。ut8ap，pmmibpwbbmigeebtrureS st pl (p nmwde。onsm‘dr ’lm aeo 。nn1nusIdns mc 。e@l。hu‘’，。d‘p,eeeletdym 9αm1Ss， 
amöl.lnfs already reported in 
Q11): 

013 A 033 A 053 A 073 

A 034 A 054 A 074 A 1094 

A 035 A 055 A 1075 A 1095 

A 1036 A 1056 A 1076 A 1096 
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--
1r\~lud~ rnajor iínprovements (includingland improvements). 
Report your household’'s share in the ~se of partnerships. 

1. In 2003, did any mernbers of yoUr ho~sehold hàve investmèlitS ili uninéôrporat~d 
bw~inesses， prl아'essiolial practices, farms or rental property? 

In 2003, how l')1uch did your l)ousehold: 

1 .. 1 

8-540ι77.1 

Rép~y 01'). tlw ，prinçip~t çf YQU( m()rtgl:ige( $) ()r loan( s)? 
el!lcludé. í!lIIlut:TlP"sum paym<'ints. 

002 

009 

001 1.0y~S 

30Nò응 Gòtò 
ν 、

SêétioH Y 

D 010 

늑「τττττ_ .. __ ._~τ 날~--，ι = τ~-. ' 
) ι • 

ι 

D 
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‘ ‘ 

Other 
House 

• Inc 
of cred 

• Exc 
oon 
mortg 

In 2003 
höuseho 

6. Loa 
• 

ney Owed by Your 
d 

e home equity loans, lines 
it and student loans. 
le money owed or paid in 
:tion with business or 
ge on property. 

)w much did your 
owe on the following: 

from financial institutions 
:Iudè lines of credit and 
dent 10ahS that are not yet 
ng repaid. 

7. Cred 
inst 

itcards frörn finår1cial 
utions 

8. Cre 
stör 
rétà jgi1a，l∞il gtc, c!。s!ailguadrdbnrevsls 에 a 。ghellrmi r gd8be 。mt”imco|svgni”sdg ae bnbudtds 。gWmeiltehr 

• 

9. Rèn 
hos 

t)sit,a tlaxes and other bil|S, e.g., 

/ 

; 

、

• 
~ • • • 「

Amount 
Owed 

$ 

January 1, December 31, 
2003 2003 

’ 

Difference in Amount 
Owed Between 
January 1, 2003 

and 
December 31, 2003 

$ Amount 
oflnterest 

If January 1, IfDecember Charges in 
2003 31 , 2003 2003 

amount is amountis $ 
larger, enter larger, enter 
difference difference 

here here 

111 c 112 D 113 c 

114 c 115 D 116 c 

117 c 118 D 119 c 

120 c 121 D 122 c 
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I wJ;.u. 19l"ìfiti'I fmn:l 

Contact 
Date Contact Time 

Number Day I Month 
Type 
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001 002 003 004 005 006 007 
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. . . . 

Contact Type: T Telephone P Personal Visit 

Contact Codes: 

02 Incorrect phone number 
03 Phone number not in service 
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no message left 

14 Answering machine or service -
message left 
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forwarded 

Interviewer Name (Please print) 

23 Interview suspended/interrupted 

24 80ft appointment; call-back 
required 

25 Hard appointment; call-back required 

28 Request for interview by another 
interviewer 

Telephone Number 
Area Code 

Comments 

Interviewer Number 
134 
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EXECUTIVE SUMMARY 

The Survey ofLabour and Income Dynamics (SUD) is a Statistics Canada survey 

intended for use in research on changes over time in Canadians’ labour force 

activity status and economic well-being. Two major characteristics ofthe survey 

design result directly from this objective. First, SUO is a longitudinal survey; each 

panel participates in the survey for six years. Second, SUO focuses on whole 

households, and the range of subjects that it covers is broad enough to allow for 

the collection of data on family situations and major demographic events. This 

aspect ofthe survey will enable researchers to examine the links between 

demographic events, labour force activity patterns and income. The article gives an 

overview ofthe main goals ofthe survey and the methodology used. 
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1. Introdnction 

The Survey ofLabour Income Dynamics (SUD) is a longitudinal survey. It 

supplements existing survey data on labour market activity and income by adding a 

new dimension: the changes experienced by individuals over a given period. 

Central to the survey’s objectives is the desire to understand the economic weIl­

being of Canadians: what economic shifts do individuals and families live through, 

and how does economic well-being vary with changes in paid work, 삶mily 

makeup, receipt of government transfer payments and other factors? The survey’s 

longitudinal dimension makes it possible to see such concurrent and often related 

events. Unlike some longitudinal studies, SUD collects data on all members of 

households, so as to better identi:fY major 옮mily events that occur in the six years. 

SUD is thus the first household survey conducted by Statistics Canada to provide 

national data on the income stability of a typical 삶mily or individual. It will 

therefore give greater insight into the nature and extent of poverty in Canada. 

2. Methodology of SLID 

2.1 Selection and characteristics of sample 

SUD is a household survey. The sample of individuals for a paneI is selected from 

the sample for the Labour Force Survey (LFS) [1]. The LFS sample is taken 

randomly according to a probabilistic rnultistage sample design. The final stage 

sampling unit is the dwelling. The LFS covers the population ofthe ten provinces, 

except for residents ofIndian reserves, full-time members ofthe Canadian Arrned 

Forces and institutional residents. The population coverεd by the initial SLID 

sample is the same, except for members ofthe Armed Forces not living in 

barracks. 
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When a panel is introduced into the sample, all persons belonging to the 

households chosen when the panel is selected become members ofthe SLID 

longitudinal sample, regardless oftheir age. These persons remain members ofthe 

longitudinal sample for the entire period in which the panel participates in the 

survey, even ifthey move away. No other person becomes a 뱀 emberofthe 

longitudinal sample" during the panel’s participation in the survey. Thus, for each 

panel, the longitudinal sample is constituted when the panel is brought in (that is, 

in January ofthe first re옮rence year covered by the panel) and remains unchanged 

for the entire duration ofthe panel. 

2.2 Sample rotation plan 

Although annual (cross-sectional) estimates are produced, the main objective of 

the survey is obviously longitudinal analysis. For longitudinal analysis, the length of 

the periods during which units are p없t ofthe sample should be as long as possible. 

However, the reliability of cross-sectional estimates would decline each year owing 

to changes in the population and the loss ofunits in the sample. It is therefore 

necessary to rotate the sample 띠 some manner. Several sample rotation plans 

were considered, and the following was adopted: the first panel began to 

participate in the survey in January 1993 and the second will be brought into the 

sample in January 1996 (see Table 1). 

These two panels will participate in the survey from 1993 to 1998 and from 1996 

to 2001 , respectively. Once the second panel is introduced into the sample, the 

sample will have attained the ultimate size planned for it, namely 30,000 

households. In January 1991, another panel will be brought in (for re옮rence years 

1994 to 2004), so as replace the frrst one. According to this plan, one panel will 

be replaced by another every three years. The size ofthe frrst panel is 15,000 
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households. This number represents approximately 31,000 persons aged 16 and 

over who have to respond to questions on their labour and income in the previous 

year. The size offuture panels will be approximately 15,000 househ이ds. 

TABLEI 

Year 

Panel I 93 94 95 96 97 98 

P 

2 P 
-
3 P 
-
4 P 1 I 1 I 1 I 1 

P = Preliminary interviews 1 = Interviews on labour and income 

Each panel initially contains 15,000 households 

2.3 Data collection 

In January ofthe year in which a panel is brought into the sample, each member 

aged 15 and over ofthe selected households is given a preliminary interview. For 

the next sÏx years, beginning with the year fo lIowing the one in which the panel is 

brou방1t into the sample, labour and income data are collected. It should be noted 

thata “ longitudinal respondent? will be contacted thiπeen times over seven years: 

the first year for the preliminary interview and each ofthe fo lIowing sÏx years for 

collections oflabour and income data. The colIection oflabour data takes place in 

January, while income data are collected in May. Labour data are co lIected as 
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soon as possible a야er the end ofthe ref앙'ence year so 잃 to reduce the impact of 

memory errors. The main reason why income data are collected in May is that this 

allows respondents to refer to their income tax retums, which they will have just 

filed. However, since the May 1995 collection, respondents have been offered the 

option of responding to the income interview in May or giving Statistics Canada 

permission to use their tax retum. In the case ofpeople who give us permission 

to use their tax retum, statisticallinkage will be carried out in order to search for 

their data in the tax file, and they will no longer be interviewed in May. A number 

ofvariables? surname, given name, date ofbirth, sex, marital status, address, 

postal code and given name of spouse ? are used to make a statistical match. 

For collections oflabour and income data, the only persons to be interviewed are 

those aged 16 and over who are p따t ofthe longitudinal sample, as well as 

household “cohabitants" (that is, persons residing with a member ofthe 

longitudinal sample on January 1 ofthe year ofthe interview). 

The SLID data are collected according to the computer-assisted interview (CAl) 

method. Data collection is decentralized: interviewers generally work from their 

homε， conduct interviews by telephone and transmit the data by modem to the 

nearest Statistics Canada regional office. (As a security measure, the survey 

results are encηpted prior to transmission.) Providing information by proxy is 

allowed so long as the substitute respondent knows the actual respondent well 

enough to answer the questions. Otherwise, the interviewer arranges to call the 

respondent again. 

SLID was designed in accordance with the CAl method, and it exploits the latter’s 

possibilities in order to improve data quality. For example, numerous dates must 

be obtained in the labour interview, including the dates of employment spells, 
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jobless spells and interruptions ofwork. With CAI, the information relating to 

these dates can be checked for consistency at the time the respondent provides it, 

and clarification can be requested if there seem to be gaps or inconsistencies. This 

interactive date checking results in higher quality data. 

CAI also 삶cilitates the use of dependent interviewing, a technique that consists in 

reminding respondents of information that they supplied in the previous interview, 

to assist them in recalling events that have occurred since. A survey such as SUD 

can give rise to “seam problems," since respondents sometimes have trouble 

remembering the dates on which they started work, stopped work, experienced an 

interruption ofwork, etc. over a one-year period. These memory errors can result 

in an excessive proportion of periods beginning or ending on the “ seam" oftwo 

consecutive reference periods. Reminding the respondent of information collected 

in the previous interview can help reduce these seam problems. This techn띠ue IS 

much easier to use in a CAI environment. CAI also serves to detect errors of 

logical consistency between the information collected in the labour interview and, a 

few months later, the information collected in the income interview. The 

interviewer then asks for clarification. 

Lastly, the CAl method allows for keeping a list of persons with whom the 

respondent has resided since the beginning ofthe panel. I f, a few years after the 

beginning ofthe panel, the respondent takes up residence with a so-called new 

cohabitant, the interviewer checks the list of all former household members to see 

ifthis cohabitant is not in fact a household member who is back after an absence. 

(Distinguishing a retuming member from an actual new member ofthe household 

can sometimes be surprisingly complex, even though it appears to be a mere 

formality.) Nearly the same approach is used in the labour interview, in order to 
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distinguish between actual new employers and employers to whom the respondent 

retums after what seemed to be a permanent termination of employment. 

2.4 FoUowing rules 

To conduct a longitudinal survey it is necessary to establish rules for determining 

which individuals must be traced and which must be interviewed over the entire 

duration of the survey. Depending on the survey’s design, objectives and budget, 

these rules may be either very simple or quite complex. In the case ofSLID, the 

following rules are relatively simple in principle, but fairly complex from 때 

operational standpoint. The rules regarding persons who must be traced and those 

who must be interviewed gradually increase in complexity in the first interview 

cycles. Theyare described below in chronological order. 

First cycle o[ labour interviews 

Between January 1993 and January 1994, some longitudinal respondents will have 

moved away and some cohabitants will have joined the sample. The cases to be 

considered are the following: 

Longitudinal respondents aged 16 and over who have moved to 

another dwelling within the survey field' are traced to their new 

address and interviewed for the collection oflabour data. 

Longitudinal respondents aged 16 and over who moved to the 

Territories, a military camp, an lndian reserve or the United States 

The termfield applies to a dwelling that was included in the original frame ofthe LFS. 
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(places that are all excluded from the survey field) are traced and 

interviewed for the collection oflabour data like respondents who 

move to another dwelling in the survey field. 

In the case oflongitudinal respondents aged 16 and over who have 

left to live in an institution (for more than six months) or abroad, 

their new address is recorded. In subsequent collections, their 

current address is checked with the resource person or another 

member ofthe household with a view to resuming the interviews 

when they return. (It should be noted that the interviewer must 

determine whether a person who has left to live in a care facility 

actually resides in 때 “ institution" although others consider it a 

rooming house or a specialized boarding house. The rule is as 

follows: when in doubt, trace and interview.) 

In the case of a deceased longitudinal respondent, no information 

other than the date of death is collected. From an operational 

standpoint, the person is eliminated from the sample, but the 

information concerning him or her is kept in the data file. 

Some longitudinal respondents will begin living with cohabitants. A 

person who moved in with a longitudinal respondent after January 

1993 is a “cohabitant" and is included in the SUD sample so long 

as he or she is living with a longitudinal respondent. During the 

frrst cycle of labour interviews, all cohabitants are necessarily “new 

members," that is, persons who are interviewed in SLID for the frrst 

time. Each new member aged 16 and over is administered a 

shortened version ofthe preliminary interview (abridged preliminary 
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interview), in addition to the interview for the co11ection oflabour 

data. 

It sometimes happens that a respondent has moved into a non­

institutional co11ective dwelling. The general rule according to 

which a11 cohabitants must be interviewed may then pose a problem, 

where, for example, the person has moved into a monastery 

inhabited by some fi且y other monks. To avoid this problem, only 

members ofthe economic family (that is, any person who is related 

to the respondent by blood, marriage, common-law union or 

adoption) of a person who has moved into a non-institutional 

co11ective dwelling w ilI be considered as cohabitants and included in 

SLID. 

A11 persons 15 years of age, whether they are longitudinal 

respondents or cohabitants, must undergo a preliminary interview in 

anticipation of their first p따ticipation in the labour data collection 

Ìn 1995. 

Longitudinal respondents who are under 15 years of age and who 

move away are traced according to the same rules as apply in the 

case of older persons. Regarding both them and young cohabitants, 

the information collected is limited to basic demographic 

characteristics and grade in schoo l. 
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First ζycle of income interviews 

멀뾰요 

1n May 1994, the first series ofincome data was co l1ected from the first panel. 

The reason for co l1ecting the information in May was to enable respondents to 

refer to their tax documents. 1n fact, that co l1ection was carried out separ없ely 

from the January one solely for practical reasons; it was not real1y a separate cycle. 

Like the labour data, the income data cover the previous year. Consequently the 

goal is to obtain data on the income ofthe persons who constituted a household at 

the time ofthe collection oflabour data in January, regardless 01 any moves that 

have taken place between January and May. The latter specification has an effect 

on the fo l1owing rules conceming cohabitants. The cases to be considered in the 

first cycle of interviews for the co l1ection of income data are as fo l1ows: 

For longitudinal respondents aged 16 and over who moved between 

Januarγ and May, the rules are the same as those observed in 

January. 

It is during the first cycle of income interviews that we have the 

opportunity to see for the first time household members back after 

an absence -- that is, longitudinal respondents who left the initial 

dwelling in 1993 and retumed to it after the collection oflabour 

data in January 1994. This category ofhighly mobile respondents is 

a source of concern in longitudinal surveys, because ifthe 

interviewer is not specifically told ofthe status of such respondents 

as members ofthe household to which they retum after an absence, 

those respondents are likely to be counted twice (and even 

interviewed twice, in some cases). Furthermore, they would not be 

treated as longitudinal respondents and would probably not receive 
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the appropriate questionnaire. To avoid these situations, each time 

interviewers note the presence ofa new member ofthe household, 

they check the list offormer members ofthe household (known as 

“ ghosts") to make sure that the person is indeed a new member and 

not a household member who is back after an absence. Household 

members back after an absence are asked to provide income data, 

whereas new members ofthe household are given a preliminary 

íntervíew. 

Household members who are back after an absence may be 

longitudinal respondents who moved to another dwelling within the 

survey field and who have retumed to their initial dwelling. 

Altematively, they may be individuals who are retuming from a stay 

in an institution or a period abroad. Such persons have either 

retumed to their former dwelling or moved once again. 1n both 

cases, the procedure to be followed is the same. 

1n the case of cohabitants (who are not new members) aged 16 and 

over who moved between January and May and who are stillliving 

with a longitudinal respondent, the rules are the same as those that 

apply to longitudinal respondents, meaning that they are traced and 

interviewed in the process of collecting income data. 

1f a longitudinal respondent or a cohabitant died between January 

and May, out of consideration no data is collected on his or her 

income from the previous year. 
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Cohabitants aged 16 and over who are no longer living with a 

longitudinal respondent are also interviewed for the collection of 

income data, but they will not be interviewed subsequently. 

Furthermore, any new persons with whom they are now residing 

will not be interviewed at all. 

New cohabitants (new members) aged 15 and over whose presence 

is reported for the first time in May must respond to the preliminary 

interview, but not to questions on income, since they were not 

living with a longitudinal respondent in Januaη. 

Basic demographic information is collected on new members under 

15 years ofage. 

Second cycle o/labour interviews and bξyond 

ln January 1995, survey personnel conducted the second cycle ofinterviews for 

the collection oflabour data. It is at this point that the final details ofthe following 

rules come into play. The cases to be considered are the following: 

Longitudinal respondents aged 16 and over who have moved into a 

dwelling that is either incIuded in the survey field or located in the 

Territories, in a military camp, on an lndian reserve or in the United 

States are traced to their new place of residence and are 

interviewed for the collection oflabour data, as in January 1994. 
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Longitudinal responde따s agβd 16 and over who are household 

members back after an absence are interviewed at the dwelling that 

they occupy at that time for the collection oflabour data. 

In the case of a longitudinal respondent or a cohabitant who has 

died, the only information collected regarding him or her is the date 

of death. From an operational standpoint, the person is eliminated 

상om the sample, but the information regarding him or her is 

retained in the data files. 

For new members aged 16 and over, the procedures to follow are 

the same as in January 1994. 

Cohabitants who are no longer residing with a longitudinal 

respondent are interviewed for the same collection year but are then 

eliminated. 

As in January 1994, a preliminary interview is administered to 

cohabitants (including new members) and longitudinal respondents 

15 years ofage and over. 

In the third and subsequent labour interview cycles, the procedures will be the 

same as those described above. As to the procedures to follow in income data 

collections, they will be the same as for the first cycle. 
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2.5 Tracing with CAI 

As noted above, the persons selected to fonn the SLID sample must be 

interviewed 13 times: in a preliminary interview and two interviews per year for six 

years. For this task to be caπied out successfully, there must be procedures for 

tracing respondents who have moved. A general tracing strategy was developed, 

with various features: 

. 

Iπ{ormation gathered at the time 0/ data collection 

On the first contact with the respondent, two pieces of infonnation are 

coUected which will, if necessary, be used for tracing: first, the 

respondent’s telephone number at work, and second, the name, address and 

telephone number of a relative or friend who could be contacted in order to 

obtain the respondent’s new address. This information will be updated as 

required over the course ofthe survey . 

1γ'acing by interviewer 

Most SUD data will be collected by telephone during a computer-assisted 

interview (CA1). Where an interviewer finds that a household has moved, 

the automated coUection system offers different ways oftackling the 

problem. One possibility is to try the respondent’s telephone number at 

work or communicate with the contact person. The other means suggested 

are to call directory assÎstance or use the information gathered when the 

fonner address was contacted, etc. 
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Tracing at the regional office 

If the interviewer cannot resolve the case, he or she sends it by modem to 

the designated regional office of Statistics Canada using the CAI system, 

which also retains in memory the measures already taken so that the same 

steps will not be repeated at the regional 0펌ce. Tracing “'experts" at the 

regionalo퍼ce have access to reverse directories and the telephone 

directories for their entire region. 

• Other methods 

Other possibilities are currently being considered (including linkage with a 

Canada Post file). While many options are viable, the cost-efficiency ratio 

is the decisive factor in the decision as to whether to implement them. 

The results obtained in the 1994 collection (January and May) are presented in 

Table 2. 

January (labour) 

92.1% 

TABLE2 

1994 Collection 

May (income) 

80.7% 
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2.6 SLID response rate 
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Response rates are calculated annually. However, cross-sectional and longitudinal 

response rates are cal때lated di뚫rently. 

Cross-sectional response rate 

Cross-sectional response rates are defiued at the level ofthe household (the 

collection unit). Although for operational purposes, response rates are calculated 

for each collection, the cross-sectional response rates for a given year combine 

information from both collections (January and May) in a single rate. Since the 

two collections relate to the same reference period and are combined for purposes 

of dissemination the microdata file, it was decided to combine the response rates 

for the two collections to generate an annual response rate. 

For purposes of calculating cross-sectional response rates, households are defiued 

according to the January household composition (the May interview is generally 

considered to be a deferred interview in relation to the January one). A response 

code for the May interview is therefore recalculated on the basis ofthe January 

household composition. 

Calculation ofthe response rate at the household level is based on the response 

codes for the individuals in the household, including both longitudinal respondents 

and cohabitants. A respondent household is defmed as a household that has at 

least one respondent individual. An individual is defiued as respondent ifhe or she 

responded to either the labour or the income interview. Lastly, an interview is 

considered as having been responded to if a minimum ofkey questions have been 

answered. 
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Respondent households are divided into completely respondent households and 

paπially respondent households. Partially respondent households are weighted. 

The missing data in these households are imputed (a minimum offields are 

imputed, while the others are detìned as missing). 

Longitudinal response rates 

Longitudinal response rates are detìned at the individualleve~ since it is di:fficult to 

detìne the household as a unit oflongitudinal analysis. 

The longitudinal response rate is based solely on the longitudinal sample, even 

though longitudinal information may be available on some cohabitants (since a 

cohabitant is interviewed for as long as he or she remains with the longitudinal 

individual). 

For longitudinal response rates, an individual is considered respondent ifhe or she 

responded in all the survey years (for a given year, the person is detìned as 

respondent ifhe or she responded to either the labour or the income interview). 

We are currently considering the possibility of including as respondent those 

individuals who have only one year of missing data, provided that the missing year 

is bounded by two response years. 

The cross-sectional and longitudinal response rates obtained in the 1993 collection 

(preliminary interview) and the 1994 collection (Iabour and income interviews) are 

shown in Table 3. Since the frrst year, the cross-sectional response rate has 

d i:ffered from the longitudinal response rate, owing to the fact that the SUD 

sample was selected from the LFS sample. 
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TABLE3 

Longitudinal 

% 

84.8 
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1993 Collection (preliminary) 

Cross-sectional 

% 

90.9 

2.7 Imputation 

For numerous social surveys, total non-response is compensated for by weighting, 

whereas paπial non-response is often dealt with by imputation. Since SUD is a 

longitudinal survey, the time dimension makes it more difficult to develop a 

strategy. Different points must be taken into account in establishing an imputation 

strategy, such as the impact of deferred collections. SUD carries out two 

collections per year that have the same reference period. Furthermore, these two 

collections are combined to produce only a single microdata file each year. It is 

therefore tempting to think ofa missing collection wave as a case ofnon-response 

for a block of items and impute the missing values. To determine what must be 

imputed, the following general rules have been established: 

Each year, for a person eligible for the survey, imputation is carried 

out only ifthe person responded to only one ofthe two phases 

(labour or income). This condition applies both to longitudinal 

persons and to cohabitants. 
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Each year, for a person eligible for the survey, imputation is carried 

out ifthe person is non-respondent in both phases (labour and 

income) and his or her household is p따tially respondent (i.e., at 

least one member ofthe household responded). The household is 

defmed in January of each year. 

For a respondent person, imputation is carried out if an item is 

missing or the data are inconsistent. 

However, because SLID is a new longitudinal survey and because this is the first 

collection year, we are limiting imputation somewhat for the 1993 reference year. 

Only the demographic variables needed for weighting, such as province, age and 

sex and the income variables, are imputed. The variables from the labour interview 

are not imputed for the 1993 reference year. Contributing to this decision was the 

lack oftime and information needed to impute adequately. However, the income 

variables are imputed, and the strategy is as follows: 

Imputation by the nearest neighbour technique for most variables: 

wages and salaries, net income from farm self-employment, net 

income from non-farm self-employment, investment income, capital 

gains, unemployment insurance benefits, social assistance and 

provincial income supplements, workers' compensation, retirement 

pension and annuities, withdrawals from an RRSP, alimony and 

other taxable money income. 

Imputation using a stepwise regression model for the variables 

‘'federal and provincial income tax paid.? The variables used in 

the model for federal tax are: total taxable income, class ofworker, 
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relationship, marital status, number of dependents and occupations. 

For provincial tax, only the federal tax variable was used. 

Deterministic imputations for the following variables: child tax 

benefits, goods and services tax credit, and guaranteed income 

supplement and spouse’s allowance. 

In subsequent waves, longitudinal imputation may be considered. This consists in 

using data from the previous wave to impute the missing and/or inconsistent data 

in the current wave. 

2.8 Weighting 

SLID is first and foremost a longitudinal survey. A strategy was therefore 

developed for dealing with longitudinal weighting. However, while the primary 

goal is longitudinal, there is still a certain demand for the capability to produce 

cross-sectional estimates. Consequently, each year both longitudinal and cross­

sectional weighting is carried out. 

Longitudinal weighting 

Longitudinal weighting is carried out independently for each panel. Eventually, we 

would like to create a longitudinal file after three years and after six years. There 

would thus be two longitudinal weightings for a given panel. However, for the 

flfst panel, longitudinal weighting will be done each year (there will therefore be 

six longitudinal files, with six longitudinal weights). 
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A longitudinal panel is not “updated" after its selection; hence it is representative 

ofthe population at the time of its selection. For the first panel, the longitudinal 

sample was selected (and will thus be weighted) to represent the population ofthe 

10 provinces ofCanada, in January 1993, that were included in the survey field. 

Each year, the weighting is therefore adjusted for this population. 

ln order to carry out the weighting, criteria determine whether the person is 

eligible for longitudinal weighting. A person is eligible for longitudinal weighting 

ifhe or she is included in the longitudinal sample selected for that panel. Children 

and persons who move outside the 10 provinces or who go into an institution are 

eligible for weighting, although survey data are not collected with respect to them. 

The longitudinal sample was selected from the LFS sample. At the time ofthe 

LFS, respondents were informed that they had been selected to participate in 

SLID, and they were asked a few supplementary questions (this initial contact is 

often ref농rred to as being the preliminary interview). The LFS has a 95% response 

rate. lndeed, 88% ofLFS respondents agreed to paπlCψate in the preliminary 

interview. Because ofbudget constraints, only 84% ofrespondents to the 

preliminary interview were subsequently interviewed. A small panel of persons 

who were respondents to the LFS but non-respondents to the preliminary 

interview (approximately 200 households) was followed. It will be used in studies 

for quality purposes; however, it will nöt be weighted. 

For longitudinal weighting, we have a great deal ofinformation on non-

respondents (the only exception is for people who did not participate in the LFS, 

and an adjustment for non-response is made by the LFS to compensate for this 

non-response ). 
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Different analyses show that the known character않ics of respondents and non­

respondents differ: more respondents are to be found among employed persons, 

persons who have not moved, etc. 

It has been shown that the perfonnance ofthe longitudinal estimator is improved 

insofar as the balancing factor for non-response explains response behaviour. The 

adjustment for non-response is therefore based on homogeneous response groups. 

The variables that form these response groups are detennined using logistic 

regression and interaction detection models. The purpose ofthese adjustment 

classes is to try to compensate for a certain bias that would seem to be introduced 

by the fact that the response process is not uniform. 

After correction for non-response, post-stratification 엄 done by province, age 

group and sex (as noted above, post-strata are defined in relation to the reference 

period). 

Cross-sectional weighting 

Cross-sectional weighting seeks to produce estimates that are representative ofthe 

population for a given year. For this purpose, we need to be able to update the 

sample to take account ofnew persons who are p따t ofthe population. 

The primary source ofupdating the population is the introduction of a new panel 

every three years. At this point, the cross-sectional sample will combine the data 

from two panels and thus double the cross-sectional sample size. 
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There is another source of ‘'updating": each year, persons in the longitudinal 

sample who move are traced. Because we are interested in the individual’s family 

“variables,? we also interview persons living with the longitudinal individual. 

These cohabitants may belong to the original population (and hence they had a 

probability ofbeing selected that was different from zero) but they were not 

sampled. They may also be “new arrivals? within the population. A technique 

known as the weight share method (developed by Emst [2]) is used to include 

cohabitants in cross-sectional weighting, using the probabilities ofbeing selected 

for the longitudinal sample. In the research conducted by Lavall? [3], it was 

shown that the estimator thus constructed is unbiased. 

Cross-sectional weighting is done on individuals in dwellings with at least one 

longitudinal individua~ in January of each year (the dwelling must be located in 

one ofthe 10 provinces ofCanada). Following the a이ustment for non-response 

made during longitudinal weighting, weight-sharing is carried out. Lastly, post­

stratification is done by province, sex and age group (for the current year). 

2.9 Confidentiality 

SUD will disseminate microdata 퍼es. These files must give the survey results in 

such a way that a respondent will not be identi죄able. The SUD team is developing 

a strategy to make the risk of linkage with other administrative ft1es a negligible 

one, so as to deter hackers from using this file to identifY individuals or families or 

to obtain additional information on them. The following methods will be used: 

suppression (the individual’s identity, etc.), groupings of categories (as in the case 

ofyear ofbiπh)， non-random roundings (income variables), imputation (income 

variables) and random roundings (income variables). 
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3. Conclusion 
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Different studies are currently under way to eLF뼈없빼 quality of our data. 

Owing to their complexity, panel surveys pose various interesting problems 

concerning the measurement of data quality. The established norms and 

parameters for quality evaluation generally focus on cross-sectional surveys and 

must therefore be adapted. A m떠or data quality measurement program is 

currently being developed for SLID. Data quality studies will be developed for 

evaluating response and response errors as well as the impact of computer-assisted 

interviewing and dependent interviewing. These studies will enable us to compare 

the findings with re옮rence data drawn from tax fIles, the Labour Force Surveyand 

other sources. 

The first microdata will be ready in 1995. This file will contain data 담omthe 

preliminary interview, éonducted in January 1993, and the information collected in 

the first wave oflabour and income interviews conducted in January and May 

1994. When the microdata file is disseminated, users will be given access to an 

accompanying document to enable them to use the data. Each year, a new 

microdata file will be disseminated; it will contain all the data collected thus fàr, 

and it will replace the file 삼om the previous year. 
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EXECUTIVE SUMMARY 

The Survey ofLaboUf and Income Dynamics (SLID) collects a wide range of 

information. To aid users ofthe data, this contεnt will be described in many ways. 

Following widespread consultation, two SLID research papers describing survey 

content were produced in 1992: Catalogue number 92-01A Content ofthe Survey 

of Labour and Income Dynamics: Part A - Demographic and Labour Content, 

and Catalogue number 92-01B Content of the Survey of Labour and Income 

Dynamics: Part B - Income and Wealth Content. 

Although the survey data are col1ected using computer-assisted interviewing, 

“'print" versions of the questionnaires have been provided as SLID research papers. 

For data collected in 1995, the questionnaires are in: Catalogue number 95-03 

SLID Labour Interview Questionnaire - January 1995, Catalogue number 95-04 

SLID Questionnaire for Demographics and Contact: 1995, Catalogue number 

95-05 1995 Preliminary Interview Questionnaire, and Catalogue number 95-12 

Questìonnaire and collection procedures for SLID iηcome data collection - May 

1995. 

This document provides the content description in a different format, namely 

graphically. It is detailed enough to give users a feel for the range of inforrnation, 

but does not provide detail on data variables. 
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1. INTRODUCTION 

The Survey ofLabour and Income Dynamics (SLID) collects a wide range of data. 

These data become even more extensive when one considers the tÎme element of 

SLID: most data are available over a six year period for every respondent. The 

purpose ofthis document is to graphically present the SLID data. It is intended to 

convey the detail available without actually listing the data variables. 

The data are represented in a hierarchical 없shion. The chart in this section 

Organization of SLID Content provides a very high-level representation ofthe 

data. Except for those which lead to other boxes, each of the boxes in this chart is 

described in more detail in another chart later in the document. These boxes 

represent “ content themes" for SLID. Data variables on output files will be 

grouped according to these themes. 

The 0，정anization of SLID Content shows the person as the focus for the data. 

Although information at the household and family level are available (shown in the 

bottom right box), theyare linked to individuals. 

The first level ofthe data organization shows four data groups: labour, income and 

wealth, education, and personal characteristics (the residual group containing 

variables which will mostly be used as explanatory variables when analysing other 

SLID data). 
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SURVEY OF LABOUR AND INCOME DYNAMICS: ORGANIZATION OF CONTENT 
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2. LABOUR DATA 

As indicated in Chart Organization 01 SLID Coηtent， SLID labour data can be 

categorized into four groups: 

• Labour market activity patterns: These are summary variables 

• 

• 

indicating the level of a person’s involvement in the labour market, and 

which are not related to a particular employer . 

Work experience: Years of experience in the labour market, since first 

starting to work full-time, other than full-time summer jobs while in school . 

Jobless periods: 

not have a job. 

Information on periods oftime when a person did 

Job information: Detailed characteristics on alljobs held (up to six 

per year) during the survey reference period. 

Job information is itself subdivided into three groups: 

Job characteristics: Details on every job held bya person 

• Absences from work: Information on all absences from work of one week 

or more, except paid vacation 

Employer attributes: Information on the employer which is not specific to 

the employee 
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LABOUR MARKET ACTIVITY PATTERNS 

(AII persons aged 16 to 69) 
Annual summary information on 

labour market activity 
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WORK EXPERIENCE 

(AlI persons aged 15 and over) 
Inforrnation about a person’s lifetime work experience 

since first starting full-time work 
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+ I worked part-time only 
and at least 6 months 

each year 

Number of years 
not worked 

Number of years 
+ I worked fu l1-time only 

and at least 6 months 
each year 

+ 

Number of years worked 
some full-time and some 
part-time and at least 
6 months each year 

+ 
Number of years 
worked less than 

6 months 

{} 
Number of years 
work experience 

(full-time equivalents) 
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JOBLESS PERIODS 

(AlI persons aged 16 to 69) 
Spell information on 
periods without a job 

Any periods of time 
without a job? 

If "Yes", information available for all jobless periods 

Start and end 
dates, and 
duration 

In which 
months? 

(] 

D 
Looked 

for work? 

닝』 
If"No" 

Wanted 
work? 

If ’Yes 땐 

Reason for 
not looking 
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JOB CHARACTERISTICS 

(AII persons aged 16 to 69) 
Annual and spell information on 

jobs held by the person 
(Information on up to 6 jobs per year) 

3tart and end 
dates, and 
duration 

How job 
obtained 

，
해
 

d 

‘
잉
 

‘
1J 

1,.‘ 뼈
 빠
 

삐
‘
 
뼈
 

없
 ?n 

。
‘

/
l
!、

R 

Class of 
worker 

Occupation 
(including changes 

during year) 

Supervisoryl 
managerial 

responsibilities 

Wages and annual 
earnings from this job 
and changes in wages 

during the year 

Work 
schedule m

‘ 

m 

뼈
 

따
 뼈
 

m 

(] 
Usual paid hours ofwork 

Part-time? (reason) 
Hours worked at home 
Shift work? (reason) 

Annual hours at this job 
Changes in work schedule 

Covered by 
employer pension 

plan 
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ABSENCES FROM WORK 

(All persons aged 16 to 69) 
Spell a Co on 
absences from a job of one week 

or more (excluding paid vacation) 

For a given job, 
any absences from work? 

If "Yes" , information available for up to two per year 

Start and end dates, 
and duration 

Main reason 

for absence 

Full , part or no 

pay received for 

absence 

D 

Looked for work? 

If "Yes" 

{까 

In which 

months? 
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EMPLOYER ATTRIBUTES 

(All persons aged 16 to 69) 
Annual information on 

the context of a job as reported by person 
(i.e. , information may be different for two 

people working for the same employer) 

Industry 
aL
‘ 때

 

. n 
. 

p 

이
 

아
 앙
 

·
κ
 

S 
삐
 

Pi 

Operates at more 
than one location 

in Canada? 

If "Yes" Number of employees 
at alllocations 

in Canada [윤 

If "No" 

‘퍼 G 

Number of employees 
at location where 

person works 



- 10-

3. INCOME AND WEALTH DATA 

As indicated in Chart Organization of SLID Content, SLID income and wealth 

data can be categorized into three groups: 

• 

• 

• 

Income: Detai1ed information on amounts of income received by a 

person from various sources . 

Monthly receipt ofUIIWC/SA: For each ofUnemployment 

Insurance, Workers' Compensation, and Social Assistance, monthly 

indicators of whether a person received benefits . 

Wealth: 

debts. 

Detai1ed information on the value of a person’s assets and 
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INCOME SOURCES 

(AlI persons aged 16 and over) 
Annual information on a person’s sources of income 

(See also Household I Family Information) 

Employment Government Investment 
Income (*) Transfers (*) Income (*) 

、

、 t

‘ “ , “ 

Pensíon 
、. ~ 

Other 
Income (*) 

, 、 Income (*) 

‘ 、k 、

Income Taxes Paíd Total Money Income Income after taxes 

(*) See attached detailed list of sources 
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Income source groupings: A11 income sources are assigned to one offive groups, 

as follows: 

Employment income 

• Wages and salaries 

• Farm self-employment net income 

• Non-굶rm self-employment net income 

• Government transfers 

• Child tax benefit 

• Old age security pension, Guaranteed income supplement, Spouse’s 

allowance 

• Canada or Quebec pension plan benefits 

• Unemployment insurance benefits 

• Social assistance and Provincial income supplements 

• Workers' compensation benefits 

• Goods and services tax credit 

• Provincial tax credits 

• 'Ieterans’ pensions and Civilian war pensions and allowances 

• Other income from government sources 

• Investment income 

• Interest 

• Dividends 

• Taxable capital gains 

• Other investment income 
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• Pension income 

• Retirement pensions, superannuation and annuities 

• RRSP annuities received and RRIF withdrawals 

• RRSP withdrawals 

• Other income 

• Alimony, separation allowance, child support 

• Money from persons outside the household 

• Other money income 



Received 
Unemployment 

Insurance 
benefits? 

D 
In which 
months? 

- 14-

MONTHL Y RECEIPT OF UIIWC/SA 

(AII persons aged 16 to 69) 
Annual information on 

a person’s receipt of selected government transfers 

Received 
Workers’ Received 

Compensation Social Assistance? 
benefits? 

D 
In which 
months? 

D 
In which 
months? 



Tangible 
assets 

Value of 
pens lOn 

- 15 -

ASSETS AND DEBTS 

(tentatively planned for 1998) 
(AII persons aged 16 and over) 
Triennial information on 
a person’s assets and debts 

Financial 
assets 

、v

‘ J , 
‘ 

Equity in a 
business 

Other 
assets 
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4. EDUCATION DATA 

As indicated in Chart Organization 01 SLID Content, SLID education data can be 

categorized into two groups: 

• Activity: Information on a person’s enrollment in a formal 

educational program during the survey reference period. 

• Level of schooling: Information on a person’s educational attainment, 

including detailed information on any post-secondary degrees, diplomas 

and certificates received. 
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EDUCATIONAL ACTIVITY 

(All persons aged 5 and over) 
Annual information on education received from an educational 

lOst1 tut lO n. 

a
ν
 

빼
 

oe 

,‘,) li 

l 
o 
m 

‘
l 

jn 
5 

$ 
양
 따
 

A 

때
 

u PL 

Age 16 or over: 

Enrolled in a credit 
program? 

If "Yes" 

[

γ
 

Type of degree, 
Type of diploma , certificate 

ms‘lÍut lOn received during year 
(if any) 

Full or part Months 
t1me attended 
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EDUCATIONAL ATTAINMENT 

(All persons aged 15 and over) 
Information on education received during a person’s Iifetime. 

α:그 

Years of 
schooling 

n 

γ
 

Years of 
elementary / 
secondary 

+ 

Ju 

빼
 때
 

때
 
m 
m 

ι
μ
 입
 뻐
 

m
‘ 
m 

+ 

Years of 
umvefS1ty 

Highest level 
of education 

n 
야
 
V 

Province of study for 
elementary/secondary 

education 

ζS 

Degrees, 
diplomas, certificates 

received 
(if any) 

For each one: n 
>

Type of 
tnstltutlOn 

Length of 
time to complete 

program 

Major field 
of study 

Year / age 
received 
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5. PERSONAL CHARACTERISTICS 

As indicated in Chart Organization 0/ SLID Content, SLID labour data can be 

categorized into sÏx self-explanatory groups: 

• Demographics 

• Ethno-cultural 

• Disability 

• Infonnation on children raised 

• Geography 

• Household/family infonnation 



Date of birthl 
Age 

If "ever married" 

•} 

- 20-

DEMOGRAPHICS 

(AIl persons) 
Information on 

basic demographics for person 

Sex 

Year I age of 
first marriage 

Marital status 

n 

γ
 

Duration 



Mother tongue 

Visible minority 
status 
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ETHNO-CUL TURAL 

때
 ·파
 뼈
 

nu 

”u 

ν
J
 

.M 

n 
g 

na 

e-

’”
i 

뻐
 때
 뼈 

LF 

l 

땅
 
.m 

…
뼈
 

뼈
 
빼
 빼
 

씨
 

K 

싸
씨
 

( 

Country of 
birth 

Aboriginal otatus 

Immigration 
status 

” 

때
 

” 

聊
” w 

u 

[

γ
 

”
아
 
m 웹

 때
 

빼
 聊

Ethnic background 

Education of 
father and mother 
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DISABILITY 

(AIl persons aged 16 or more) 
Annual information on screening for disability, 

and on a person’s acti vity Iimitation and its impact on work. 

Límíted at work 
Limited at home, school 

or other activities 

Suffer from a 
long-term disabìlíty or 

handicap 

If "Yes" to any of the above 

Age / Year condition 
started 

Impact on work 

Duration of condition 

Satisfaction with work 



- 23-

INFORMATION ON 

PERSON’S CHILDREN 

(AIl females aged 18 and over) 
Information on children born 

and raised (i.e. , adopted , step , foster) 

v 
4 
>

Number of 
children born 

and raised 뱅 
Number of 

children born 

Number of children 
raised (i.e. , adopted, 

step, foster) 

If any: 

{} 

Year in which 
first child born 

Person’s age when 
first child born 
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GEOGRAPHY 

(AIl persons) 
Information on location of residence 

and moves of residence 

Location of 
residence 때

 

u 
?· 

」
U

샤r
 

때
 뻐
“
 

nv M 

n 

γ
 

If "yes": n 

γ
 

Province 
Postal 
Code Nature of 

move (full or partial 
household) 

Urban / rural 
Urban size group 

Economic 
Region Date of 

move 

Census Metropolitan 
Area (CMA) and 

other census geography Reason for 
move 
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HOUSEHOLD/FAMILY INFORMATION 

Household 
characteristics 

D 

Size 

Type 

DweUing type 
and tenure 

Key characteristics 
of every other 

household member 

(All persons) 
Annual information on 

a person’s household and family 

Economic Family 
characteristics 

{J D 

Size Type 

「m”M 

熾

때
 뼈
 때
 

@ 

n 
VJ 

빠
 뼈
 빼
 

Labour marketl 
education 

characteristics 

Income and 
low-income 

cutoffs 

Family events 
(Marriage, separation, 

birth, death, move) 



FORM6 
2003-11-07 

STC/AGR 445-75140 PIB No.: STC/PPU-030 
CONFIOENTIAL WHEN COMPLETEO 
This information is collected under the authority of 
the Statistics Act, R.5.C. 1985, c. 5-19. 

l;짧않tcode D亡J[그[그[그 

。시
”
 뼈

 
。• 

• 

N 
• 뼈

 
• 

’L mm 

。ffice usel 
enumerator use 
。nly

prov VN CLD Form6 N。

should complete this questionnaire? 

Any of the persons operating an agricultural operation that produces at least one of the following 

products intended for sale: 

Crops Livestock 
• hay • cattle 
• field crops • pigs 
• tree fruits or nuts • sheep 
• berries or grapes • horses 
• vegetables • game animals 
• seed • other livestock 

Pou’try 
• hens 
• chickens 
• turkeys 
• chicks 
• game birds 
• other poultry 

Animal products 
• milk or cream 
• eggs 
• wool 
• furs 
• meat 

。ther agricultural products 
• Christmas trees 
• sod, greenhouse or 

nursery products 
• mushrooms 
• hoi1ey or bees 
• maple syrup products 

Complete one questionnaire for each agricultural operation. 

If additional questionnaires are needed, please call us 
free of charge at 1 877 594-2006. 

풍) Visit our Web site at www.census2004.ca 

Call us free of charge at 1 877 594-2006. 
ι 、(our que앙ions will be answered 
... between 8 a.m. and 9 p.m. from 

27 to Mav 31. 

f￥gW to complete the questionnaire 

Vou have the option to complete this questionnaire on the Internet or on paper. 

I캠 TTvrroo users call1 888243-0730. 

1- Go to www.census2004_ca and follow 
the in5tructions. 

• Use a black or blue ballpoint pen. 

• Complete the questionnaire, for example: 
2- Use the Internet access code printed at the top 

of this page to access your electronic form. 

3- Complete the questionnaire online in one or 
several sessions. 

• by entering a number in a box 

。R

• by filling in a circle 훌 。r ~ or @ 
4- If you complete the questionnaire online, do not 

mail back the paper questionnaire. 
ι」
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Answer the fol~o~i~g quesUo"_s about EACH PERSONresponsiblefor the 
management decisions made for this agricultural opera'ion as of May 11 , 2004. 

OPERATOR 1 ’ ” ’ 
1. 8urname or family name 

Given name Initial(s) 

Day Month Year Sex Male 
Date of birth 

Address 
Female 

E-mail address 

2. 8urll8me or family n8me 

Given name Initial(s) 

Sex Male 
Date of birth 

Female 

Address (if different from that of operator 1) 

Province Postal. coçle Area code Telephone no. 

OPERATOR3 
3. Surnameor familynamè 

Given name Initial(s) 

Day Month Year Sex Male 
Dateof birth 

Female 

Address (if different from that of operator 1) 

Province Postal code Area code Telephoneno, 

m 
ι
 
l 

w 
삐
 

깨
 깨
 

” ” ” 배
 빼
 없

 

-
2 



Answer the following questions for EACH OPERATOR. 
Copy the names in the SAME ORDER as in STEP 1. 

4. NAME 

Given name and initial(s) ~ 

Family name -• 

5. Did this operator live on this agricultural 
。peration at any time during the last 12 months? 

Yes Yes 

6. Farm work 
In 2003, what was each operator's average 
time contribution to the operation of this 
agriculturaloperation? (Include custom work 
done for others.) 

(Fíll{in;Qn~ circle 'R'lIy.;péroperÇl.tor.) 

。n average, more than 40 hours per week 

On average, 20 to 40 hours per week 

。n average, fewer than 20 hours per week 

7. Other work ’n 2003, did this operator receive a wage or 
salary from another job or operate another 
business not involved with this agricultural 
。peration? (00 not ínclude custom work 
done for others.) 

If Yes, índícate the average tíme contribution to 
all other work. 

(fil~'iìJTQ낀~:iÇ씨(;，çl~j，9QIy;:e잊C9Pf3rator.) 

N。 N。

Yes Yes 

。n average, more than 40 hours per week 

。n average, 20 to 40 hours per week 

On average, fewer than 20 hours per week 

In the last 12 months, did any farm-related INJURIES occur that required medical 
attention? 

No ~ Go to STEP 4 

Yes ~ Report the types of injury for all injured persons 

8. Indicate each type of injury: 
(FiII'in. ~/rßPplii;é1þli:t çiri;lø.s.) 

Broken bone or fracture 

Dislocation 

Burn 

。ther-Specífy:

1503 3 삐
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Answer the following questions about the OPERATING ARRANGEMENTof this 
agricultural operation in 2004. 

9. Does this agricultural operation have a farm name? 

No -• Go to question 10 

Yes -* Print the farm name below. 

10. What is the operating arrangement of this agricultural operation? (FiII iA\'C)Q~(r:;!t;çle?l::Jnμj 

Sole proprietorship 

Partnership without a written agreement 

、 Partnership with a written agreement 

Family corporation (including corporations with one shareholder) 

Non-family corporation 

Print the corporation name (if different from the farm name). 

If STEP 4 does not completely describe the operating arrangement of this operation, explain in the COMMENTS 
space below. One questionnaire should be completed for each agricultural operation. If additional questionnaires 
are required cal/ free of charge 1 877 594-2006. 

Does this operation produce certified or non-certified ORGANIC products for sale? 

No -* Go to STEP 6 

Yes 

11. What is the status of the organic products in 2004? (FilliQalkRPplicaÞl~i:~ir:ç/~${lj 

Certified by an organic certifying agency 

Transitional 

。rganic but not certified 

12. If thìs operation produces certified organic products, or if this operation is in the process of becomìng certifìed, 
prìnt the name of thecertifyìng agency. 

13. Fortheorganic products being produced for sale on this operation in 2004, report the certification status for 
each category. 쩌째헤빽씨짜“정짜tlfi~;;) 

Hay or field crops (graìns, oìlseeds, etc.) . 

Fruits, vegetables or greenhouse products 

Animals or animal products (meat, dairy products, eggs, etc.) 

Maple products .. 

。ther (herbs, etc.)-Specify: 

4 
w 
w 
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What UNIT OF MEASURE will be used to report land areas? Use this unit to report 
all areas throughout the questionnaire unless otherwise specified. 

X탐!F;~κQíj~잊착j째;~秘j 

14. Acres 

Hectares 

Arpents (Quebec only) 

1 acre 0.40 hectare 1. 18 arpents 

1 hectare 2 .47 acres 2.92 arpents 

1 arpent 0.85 acre 0.34 hectare 

Give the MAIN FARM LOCATION (farm headquarters) of this operation. 

Examples: Quarter, Section, Township, Range, Meridian (in most of the Prairies) or 
Lot, Concession, Township, County (in most of Ontario) or 
Lot, Range, Parish, County (in most of Quebec) or 
Civic address or other land descriptions (in other parts of Canada). 

15. 

Answer the following questions about the TOTAL AREA OF WORKABLE and 
NON-WORKABLE LAND of this operation in 2004. 

16. Total area owned (Include a l/ workable and 
non-workable land.) .. 

17. Leased FROM governments 
(Include land operated under licence, permit 
or lease, etc.) J ι 

18. Rented or leased FROM others 

19. Crop-shared FROM others . 

20. Other areas USED by this operation 
(Examples: land trading, rent free, etc.) . 

21. TOTAL AREA of land owned, leased, rented, 
crop-shared or used by this operation 
(Total of questions 16 to 20) 

22. Rented or leased TO others ................ • 

23. Crop-shared TO others .. 

24. Other areas USED by others 
(Examples: land trading, rent free, etc.) . .. 

25. TOTAL AREA of land used by others 
(Total of questíons 22 to 24) . 

26. TOTAL AREA oflandoperated by this operation 
(Question 21 minus question 25) 
(This is the area to be reported on throughout the questionnaire.) . 

5 
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• Include 

Answer the following questions about HAY and FIELD CROPS grown on this 
。peration.

、

• all hay and field crops to be harvested or used as green manure in 2004, even if they were sown 
。r planted in an earlier year 

• all hay and field crops on this operation whether the land area is owned, rented , leased or 
crop-shared FROM others 

• all land to be seeded even if not. yet seeded. 

• Reportthe areas only once, even if more thanone crop will be harvested in 2004. 
• Report vegetables in STEP 11 and fruits, berries and nuts in STEP 13. 

27. Wheat 
• Spring wheat (incJuding 

utility and prairie spring 
wheats) ............... . 

• Durum wheat 

• Winter wheat 
(to be harvested in2004) .. 

28. Oats 

29. Barley. 

30. Mixed grains 
31. Corn 

• Corn for grain (Report sweet 
corn in STEP 11.) . 

• Corn for silage, etc. 

32. Rye 
• Fall rye 

(to be harvested in 200씨 . 

• Spring rye . 

33. Canola (rapeseed) 

Soybeans 

35. Flaxseed 
(Report solin in questíon 54.) .. ‘ 

36. Dry fieldpeas (Report fresh 
green peas in STEP 11.) 

37. Chick peas (including Garbanz。
beans) .............. . 

38. Lentils 

39. Dry white beans 
(navy and pea beans, etc.) 

40. Other dry beans 
(pinto, kidney, cranberry beans, 
lima, etc.) 

to next column 

41. Alfalfa and alfalfa mixtures for 
hay, silage, green feed, 
dehydrated alfalfa, etc. 

42. AH other tamehay and fodder 
crops for hay ot sllage(clover, 
sorghum, etc.) (Report pasture in 
STEP 14.) . 

43. Forage seed to be harvested in 
2004 for seed (including turf 
grass seed) (Report sod in 
STEP 12.) . 

44. Potatoes 

45. Mustard seed . 

46. Sunflowers (standard and dwarf 
varieties) . . 

47. Canary seed .. 

48. Tobacco 

49. Ginseng 

50. Buckwheat 

51. Sugar beets . 

52. Caraway seed 

53. 끼riticale . . .... 

54. Other field crops (solin, 
safflower, coriander and other 
spices, etc.) 
Specify: 

} 

55. TOTAL area of hay and field crops (Total of questions 27 to 54) 

Overall, what percentage of SPRING SEEDlNG or PLANTING 01 crops reported in 
STEP 9 is complete? 따M까 'êfJ(;l:çlißlit,;lJlfI1f1:) 

56. more than 90% 

。nly established alfalfa or hay, or faH-seeded crops on this operation 

less than 50% 50% to 90% 

1506 
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Are any VEGETABLES being grown on this opera‘tion for sale? 

• Report greenhouse products in 5TEP 16. 

• Report potatoes, drylield peas and field beans in 5TEP 9. 

감 No • Go to STEP 12 

。 Yes • • Report the total area planted or to be planted in 2004 . 

• Report in the same unit of measure as 5TEP 6. 

Example: An operation grows 7'/3 acres of sweet corn for sale. 

This area would be reported as: . 

65, 

78. Squash andZucchini 

훌훌聽篇驚嚴聊驚驚뿔醫 
Fraction 

57. Sweet corn 70. Radishes 

71. Shallots and green 
。nions58. Tomatoes 

72. Dry onions, yellow, 
Spanish, cooking, etc ... 59. Cucumbers 

(all varieties) . . 

60. Green peas (Report dry 
field peas in 
question 36, on 
page 6.) . 

73. Celery . 

74. Lettuce (all head and 
leaf varieties) . 

61. Green and wax beans 

62. Cabbage (Report 
Chinese cabbage 
below.) ... 

75. Spinach . 

76. Peppers .. 

63. Chine.se cabbage ..... . 
77. Pumpkins . 

64. Cauliflower 

79. Asparagus, producing . 

80. Asparagus, 
non-producing . : 

; 81. other vegetables 
(herbs, rhubarb, melons, 
garlic, gourds, etc.) 
Spedφ: 

~ 

66. Brussels sprouts ..... 

67. Carrots (including 
baby carrots) 

68. Rutabagas and turnips 

69. Beets 

Continue to next column 

82. TOTAL area 01 vegetables (Total of questions S7 to 81) . 

醫훌蠻嚴聽績驚樞驚繹繼 

羅鍵驚篇織鐵篇藏瓚혔짧§ 

• Report greenhouse products in 5TEP 16. 

Are any SOO, NURSERY PROOUCTS or CHRISTMAS TREES grown on this 
。peration for sale? 

。 No • Go to STEP 13 

U Yes -+ Report total area under .cultivation in 2004. 

없 TOT.짜A따La빼 。야，1500 un뼈m뼈i떠derπ따c다ω삐u띠빼JI 
84. TOTAL area 。아，1 NUR5ERY prod마uct앙 s 

(shrubs, trees, vines, omamentals, bulbs, etc., grown out-of.쉰∞rs) 

85. TOTAL area of CHRI5TMA5 TREE5 grown for sale (Include naturally 
established or planted areas, regardJess of stage of growth, that are pruned 
or managed with the use of 얻πilizer or pesticides.) ..... . 
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Are any FRUITS, BERRIES or NUTS being grown on this operation for sale? 

No ----+ Go to STEP 14 

Yes -’ Report in the same unit of measure as STEP 6. 

Example: 삶t않짧뿔앓뚫 짧|밟짧擺FIe헐델픔꽤t않$p。r엄d as: .......二漫l

86. Apples (Report crab 
apples in question 99.) 96. Cranberries .. 

87. Pears .. 97. 81ueberries (cultivated 
highbush and lowbush, 
and lowbush grown on 
managed land) . 88. Plums and prunes ..... 

89. Cherries (sweet) 

90. Cherries (sour) 99. Other fruits, berries or 
nuts (nectarines, crab 
apples, loganberries, 
hazelnuts, etc.) 
Specify: 

91. Peaches 

92. Apricots . 

93. Grapes 

94. Strawberries 

95. Raspberries. 
Continue to next column 

Fraction‘ 

100. TOTAL area (producing and non-producing) 01 1ruits, berries and nuts 
(Total of questions 86 to 99) ... 

Answer the following questions about ALL the WORKABLE and NON­
WORKABLE LAND operated by this operation in 2004. 

101. Total 01 questions 55, 82, 83, 84, 85 and 100 .. 

102. Summerfallow 
(/nclude chemfallow.) 

103. Tame or seeded pasture 
(Do not include areas to be harvested for haμ silage or seed.) .. 

104. Natural land 10r pasture .... 

105. Woodlands and wetlands (Examples: woodlots, sugarbush, tree windbreaks, bush, 
ponds, bogs, marshes, sloughs, etc.) . 

106. AII other land (Examples: idle land, land on which farm buildings, barnyards, 
lanes, home gardens, greenhouses and mushroom houses are located.) 

107. TOTAL area 01 workable and non-workable land operated by this operation 
(Total of questions 101 to 106) 
(Thís total should equal the total area reported in question 26 on page 5.) ... 

IfSUMMERFAllOW was reported in question 102, what is the 
area on which each of the following forms of weed control will 
be used in 2004? 

108. • Chemfallow only . 

• Summerfallow, tilled only ... 

• Chemical and tillage weed control on the same land (Do not include area already 
reported as “Chem쉰1I0w only" or “Summerfalloκ tilled onψ~1? .. 
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Are any GREENHOUSE PRODUCTS being grown on this operation for sale? 

• Report sOd, nursery products and Christmas trees in STEP 12. 

N。 • Go to STEP 17 

、'es

109. Will the area be reported in square feet or square metres? 

square feet OR square metres 

110. TOTAL area under glass, plastic or other protection used for growing plants 
(Do not include area used for cold frames.) . 

。f this total , report the area on May 11 , 2004 for each of the following: 

111. Flowers (cut flowers, bedding and potted plants, etc.) 

112. Greenhouse vegetables . 

113. Other greenhQuseproducts (cuttings, tree seedlings, etc.) 

펀 Specify: 

Are any MUSHROOMS beinggrown on this operation for sale? 

No -+ Go to STEP 18 

Yes 

114. W iII the area be reported in square feet or square metres? 

square feet OR square metres 

115. TOTAL growing area (standing footage) for mushrooms on May 11 , 2004 

Were any MAPLE TREES TAPPED on this operation in 2004? 

No -• Go to STEP 19 

Yes 

116. TOTAL number of taps made on maple trees in the spring of 2004 

織織織縮織績옳짧 

Were HERBICIDES, INSECTICIDES. FUNGICIDES. COMMERCIAL FERTILlZER or LlME 
used on this operation in 2003? 

• Donot include greenhouse or mushroom areas. 

No -• Go to STEP 20 

Yes 

117. Report the area of land on which each of the following inputs was used on this operation in 2003: 

Fungicides . 

Commercial fertilizer 

魔難훌鐵鐵뚫聽뿔짧 

Herbicides .. 

Insecticides Lime 

Fr()mthefollowing, select ALL PRACTICES and LAND FEATURES on this operation: 
鎬織繼亂j탤옳훨j鎭썩찾~Q，~딩활.~ .. 

118. 驚鐵織홉職羅驚홈雖擬驚數驚難훌뿔 

o Crop rotation 장 Winter cover crops 

o Rotational grazing • Plowing down green crops 

Buffer zones around water bodies 

Windbreaks or shelterbelts 
(natural or planted) 
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Was MANUREproduCed or used on.this operation in 20037 

。 N。 • Go to STEP 22 

Yes 

119. Which 01 the following apply to the manure produced or used on this operation in 2003? 
總總擬織織랬뚫뚫횡f짧繼織췄鍵↑ 

。 Applied.onthis operation 

Sold or given to others 

Bought or received from others 

ζ) Other (comp。앙:ed ， dried, pr'∞essed， stored, etc.)-Specify: 

120. For manure applied on this operation in 2003, report the area 01 land 10r each method 01 manure application and 
the land use for that area. 짧젠fgjJ꺼?흉l~흩'l!i?Zμ@뱉찌쉴'(~윗 

Composted manure, incorporated into soil ... 

Composted manure, not incorporated . 

Solid manure, incorporated into soil 

Solid manure, not incorporated . 

Liq비d manure, injected or incorporated into soil o 
Liquid manure, not incorporated .. 

o. 

o 

o 

For the L.AND SEi:DED or TO BE SEEDED, report the area 01 each 01 the 101l0wing 
practices: 

• Include the area that was prepared last fall or this spring. ι 

121. • Tillage that incorporates most 01 the crop residue into the soil ... 

• Tillage that retains. most of the crop residue on the surface 
(Include minimum tillage.) ..... 

• No-till seeding or zero-till seeding 
(Incωde direct seeding into undisturbed stubble or sod.) . 

an IRRIGATION system used on this Ôperatión to apply water on land in 20037 

•. 00 not inClude area 01 land where onlymanure was applied by irrigation. 
• 00 not include greenhouse or mushroom areas. 

。 No • GotoSTEP 24 

Yes 

122. Report the area of land irrigated for each of the following in 2003: 

爛聊뿔編뿜聯編騙뿔 

Irrigated field crops , Irrigated 1ruits 

。ther irrigated areas (nursery, 
sod, etc.)-Specify: Irrigatedhay and pasture 

Irrigatedvegetables .. 
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Does this operation own any BEES for honey production or BEES for pollination? 

전 N。 • Go to STEP 25 

、fes - • Report bees owned, regardless of location. 

123. On May 11 , 2004, how many live colonies of honeybees (used for honey production or 
pollination) areowned. by this operation? .... 

124. On May 11 , 2004, how many other pollinating bees (Ieafcutter, blue orchard, bumble, etc.) 
are owned by this operation? 

Select one unit of measure: Number of bees or 

Gallons or 

Colonies 

Are there any POULTRY on this operatlon on May 11, 2004? 

。 N。 • Go to STEP 26 

Yes -+ • Report all poultry on this operation, regardless of ownership, including those grown 
under contract. 

• Include poultry for sale and poultry for personal use . 

• 00 not include pou’try owned but kept on an operation operated by someone else. 

128. TOTAL hens and chickens (Total of questions 125 to 12η .... 

Hens and chickens 

125. Broilers, roasters and Cornish 

126. Pullets under 19 weeks, intended for laying . 

127. Laying hens, 19 weeks and over 

129. Of the laying hens.reported in question 127 above, 
how many are being kept to produce fertilized eggs 
for ahatchery (that is, hatchery supply flock)? .... 

Other poultry 

130. Turkeys (all ages) ..... ...... . 

131. Other poultry (geese, ducks, roosters, ostriches, emus, pheasants, quail , 
wild turkeys, etc.) 

Specify: 

In 2003, were any CHICKENS or TURKEYS produced on this operation for sale? 

No -• Go to STEP 27 

、fes -+ Report the production on a live weight basis 

132. W iII production be reported in kilograms or pounds? 

() kilograms OR ψ pounds 

133. In 2003, what was the total production of: 

Broilers, roasters and Cornish 

Turkeys 

Was there a COMMERCIAL POULTRY HATCHERY located on this operation in 2003? 

。 N。 • Go to STEP 28 

。 Yes

134. In 2003, how many chicks or other poultry were hatched? . 
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Are thereany L..IVESTOCK on thisoperation on May 11. 2004? 

No ~ Go to STEP 29 

、fes ~ • Report all anímals on thís operatíon, regardless ofownership, íncludíng those that 
are boarded, custom-fed or fed under contract. 

• Include all anímals kept by thís operatíon, regardless of ownership, that 
arepastured on a community pasture,.grazíng co-op or publíc land . 

• 00 not include anímals owned but kept on a farm, ranch ór feedlot öperatèd by 
someone else. 

CATTLEOR CALVES PIGS 

135. Are there any cattle or calves on thís operatíon? 

No -• Go to question 142 

Yes 

136. Calves, under 1 year 

137. Steers, 1 year and over ... 

138. Heifers, 1 year and over: 

• for slaughter or feeding 

• for beef herd replacement 

• for dairy herd replacement 

139. Cows: 

• maínly forbeefpurposes 

• maínly for dairy purposes 

140. Bulls, 1 year and over 

141. TOTALcattle and 
calves (Total of 
questions 136 to 140) .. 

147. Are there any pígs on thís operatíon? 

No ~ Go to question 153 

Yes 
體羅嚴嚴羅聽뿔 

148. Boars . 

149. Sows and gilts for 
breeding 

150. Nursing and weaner pigs .. 

151. Grower and finishingpigs .. 

152. TOTAL pigs 
(Total of questions 
148 to 151) .. 

OTHER LlVESTOCK 

153. Are there any other lívestock on thís operation? 

No --+ Go to STEP29 

Yes 聊홉홉嚴羅홈혔뿔 

154. Horses and ponies .. 

155. Goats 

156. Wild boars 

157. Mink 

SHEEP OR LAMBS 

158. Fox 

142 .. Are there any sheep or lambs on thís operatíon? 

No -• Go to question 147 

。 Yes

143. Rams 

144. Ewes . 

145. Lambs .. 

146. TOTALsheep and 
lambs (Total of 
questions 143 to 14딩 .. 
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뿔뿔홉織繼鐵聯聊爛 

159. Bison (buffalo) 

160. Llamas and alpacas .. 

161. Deer 
(00 not include wild deer.) . ... 

162. Elk 

163. Other lìvestock (rabbíts, donkeys, 
mules, chínchíllas, beefalo, etc.) 
Specify: 

12 



Answer the following questions about the MARKET VALUE of land and buildings 
。n this operation • 

• Include • the value of allland and all structures such as houses, farm buildings, silos, etc. , that 
are part of this operation 

• the value of all fixed equipment such as bulk tanks, farrowing pens, etc. , found in farm 
buildings on this operation. 

• 00 not include the value of any land and buildings rented or leased TO others . 

• Qwned 

164. Estimate the present market value of land and buildings that are: 

• rented or leased FROM others or governments . 

Answer the following questions about FARM MACHINERY and EQUIPMENT that are 
。wned or leased by this operation as of May 11 , 2004. 

• Include all farm machinery and equipment that are jointly owned or leased with a ditferent agricultural operation. 

• 00 not include machinery that is rented on a short-term basis (hourly or daily rentals). 

Example: An operation owns one swather valued at $20,000 
and shares ownership of another swather, valued at $10,000 , 
equally with another operation. These two swathers would be 
reported as: .... 

165. Tractors: 

• under 60 p.t.o. hp. (including garden tractors, 
ATVs, etc.) 

• 60 - 99 p.t.o. hp . 

• 100 - 149 p.t.o. hp. . ..... . 

• over 149 p.t.o. hp. 

166. Farm trucks: 

• pick-ups and car앵。 vans 

• all other farm trucks 

167. Cars and other passenger vehicles used in the farm 
business 

168. Tillage, cultivation, seeding and planting equipment .. 

169. Combines 

170. Swathers and mower-conditioners . 

171. Balers ...... . 

172. Forage harvesters 

173. Irrigation equipment 

174. AII other farm machinery, workshop and otfice equipment 

175. TOTAL present market value of all farm machinery and 
equipment (Total of values reported in questions 165 to 174) . 
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Answer the following questions about the OPERATING EXPENSES of this operation 
in 2003 (calendar year) or for the last complete accounting (fiscal) year. 

• Account books or completed income tax forms, if available, are useful in completing this step. 

• Include only the farm business share of amounts paid. 

• 00 not include costs of any goods purchased only for retail sales. 

177. Herbicides, insecticides, fungicides, etc. ...... .. . 

176. Fertilizer and lime 

178. Seed and plants (00 not ínclude materíals purchased for resale.) .. 

179. Feed, supplements and hay . 

180. Livestock. and poultry purchases 

181. Veterinary services, drugs, semen, breeding fees, etc. 

182. Custom work, contract work and hired trucking . 

183. Wagesandsalari~s(inoluding all empIOyeebenefits): 

• paid to family members ........ . 

• paid to all other persons .. .. 

184. AII fuel (diesel, gasoline, oil, wood, natural gas, propane, eto.) . 

185. Repairs and maintenance to farm machinery, equipment and 
vehicles ... 

186. Repairs and maintenance to farm buildings and fences . 

187. Rental and leasing of land and buildings 
(including community pasture and grazing fees) ... 

188. Rental and leasing of farm machinery, equipment and vehicles . 

189. Electricity, telephone and all other telecommunication services .. 

190. Farm interest expenses 
(00 not include payment of príncipal or amount of debt outstandíng.) .. 

191. AII other farm business operating expenses such as property taxes, 
packaging materials, farm insurance premíums, írrigation levies, legal 
and acoountíng fees, eto. 
(00 not ínclude depreoíation or capítal cost allowance.) ... 

192. TOTAL farm business operating expenses 
(Total of questíons 176 to 191) ....... . 

193. What percentage of feed, supplements and hay purchases rep。πed in question 179 was purchased 
from feed mills, feed dealers or other wholesalers and retailers of feed? . 
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Answer the following questions about the GROSS FARM RECEIPTS of this 
。peration in 2003 (calendar year) or for the last complete accounting (fiscal) year. 

• Report gross receipts before deducting expenses. 

• Include • receipts from all agricultural and forest products s이d 

• program payments and custom work receipts. 

• 00 not include • sales of capital items (for example: quota, land, machinery) 

• receipts from the sale of any goods bought only for retail sales. 

194. What were the TOTAL gross farm receipts? . 

195. of theabove, what were the sales of firewood, p띠pwood， logs, 
fence posts and pilings? . 

If any wages or salaries were reported in question 183 on page 14, report the 
total number of weeks or hours of PAID WORK during 2003. 

Example 1: In 2003, an operation had 2 paid workers who each worked 40 hours per week all year. 
This would be reported as 104 weeks (2 workers multiplied by 52 weeks) of paid work. 

Example 2: An operation reported an expense for wages and salaries of $20,000 in question 183 
on page 14. The average hourly wage paid was $10 per hour. This would be reported 
as 2,000 hours ($20,000 divided by $10 per hour) of paid work. 

196. DlJring. 2003, what was the TOTAL number of weeks or hours of paid work: 

• Paid on a year-round basis 

weeks 

。R

hours 

weeks 

。R

hours 

• Paid on a seasonal or temporary basis 

Is a COMPUTER used for this farm business? 

No -• Go to page 16 

Yes 

197. Indicate the type of computer application used for this agricultural operation: (FiII in all app/icable.circles.) 

Bookkeeping, payroll or tax preparation 

。Livestock or crop record keeping 

Word processing (writing letters, labels, etc.) 

Desktop publishing (brochures, flyers, etc.) 

강 Banking 

。 Internet .(marketing, checking weather or prices, doing research , etc.) 

。 E-mail
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Your answerscombine with those of other Canadian farmers to track. trends, provide)nsightand measure 
the health of this vitalindustry once every five years. For instance: 
• Census informati.on on livestock counts, crop area and types 01 crbþs þlanted givés a historical 

picture of the change in Canadian agriculture over time 
• The census collects informationonminimum and no.till seeding, organicproducts, new:crops or 

livestock and other innovations inagriculture 

• It tracks partnerships and corporations, computer use and major farm expènsesto paint astatistical 
þictureot tt:j~.Q@iness of farming. 

Statistics Canada recognizes that for farmers mid.May is one of the busiest times of the year as they rush 
toget crops in the. ground. However, collecting thEi'l, daté:l apl1e same .~i Q113 as. the Gensl,ls òf . PQPul,ationand 
combining public awareness campaigns - e\len though the two censuses are ve[Y .differenf -
streamlines procedures and saves millions of dollars. 

Conducting thetwo together also provides the opportunity to show the human sic;le of agriculture. When 
theitwo.censusesareconc;lucted at the same time, it is possible to provide a wealth of information on the 
social andeconomic characteristics of the farm population such as marital status, level ofschooling, major 
field of stl,.lc;ly, .. lal?oyr forcg:pçtivity and sourçesof incomg .. 

Census datagivesallplàyers in agricultureaniequally rellablesource of information. Farrnorganizations, 
~ov!3 rl'!méntdep~rtfT1~':lt~， aQricultyre serv.ice pr~vider~ and academics all depend on theCensus of 
Agriculture to uridE!r~!Æ:ihdäl1d resp?ndtocharige in agricLÍlture. 

The confidentiality of your censustest questionnaire isprotected by law. AII StatistièsCanadaι employees 
have takenanoathof secrecy. Your personal census information cannot be given to anyone outside 
Statistic$;tCahada; This is your right. Your census test questionnaire will be retained in accordance with 
legislátiverequirements and will be stored securelμ 

$종 t업용* 않en정 ‘영좋 c.했 i u짧 18775않었006. 

il your questionn 
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